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“Building excellence
in tourism”

Mrvupa MNpogdpou

H xpovid ou Stavioape glxe TTOMA ELTIOSLA, HEYANEG
SUOKOALEG KAl OUVEXOLEVEC QvVATPOTTEG. KL OPWGE, yLa pla
QKON XPOVLA O TOUPLOPOG UTINPEE O TOPEAG KATAAUTNG
yLa TN XWpa pac. Katagepape e TIOMEG SUOKOALEC va
ETILTUYOUWE TOUC OTOX0UC TIou elyape Beoel. Ayyi&ape
Ta 26 EKAT. CUVOAKWY a@i&ewv kat ta 14,5 8Lo. eupw
0€ Apeoa £0084, evioyUovtag To AENM pe pLa emumAéov
povada.

ETTUmA¢0v autwy, EKTiPnon pag elvat 6t to 2015:

* AuEroape Katd 6% Tov OyKo armacyoAnong Twy
PLoBWTWV.

® Ol OUVOALKEG ATTOSOXEC TWV PLOBWTWY TOU TOpEA
ayyleav ta 4 6Lo. Eupw, auénpéveg axedov katda 200
€KAT. O€ Ox€on pe to 2014,

e Ol OUVOALKEG ELOPOPEG TOU TOEQ TIPOG To IKA dyyl&av
T0 1 810. eupw, To omolo uttepPRaltvel Katd oAU Tnv
APEON OUVELOWOPA TOU TOUPLORIOY aTo AEM TG Ywpac.

O YETE ouvexilel va UAOTIOLEL PE TTPOOHAWON TO €pYO
TOU WG aUyXPOVOC KOWWVIKOC £Talpod. To lvatitouto Tou
YETE OUVEXLOE e ONUAVTIKY SUVAULKN TNV uAottoinon
TWV £pyWV TOU yLa TNV evioxuon tng ToLotnTag tou
EMNVIKOU TOUPLATIKOU TTpotldvtoc. To SETE Intelligence
EXELNEN SNULOLPYNCEL Evav TTAOUTO OTOLXELWVY TIOU
ETILTPETIOVV TIAEOV N EKTIOVNON OTPEATNYLKAG Kat
TIOALTIKWY, AMA KAL N QVTLHETWTILON EKTAKTWY YEYOVOTWY,
va Baotlovtal o €ykupa Kal €ykalpa otolyela.
MapdMnAa, To SETE Training Eekivnoe tnv vhottolnon tou
SeUTEPOU KUKAOU EKTIALSEUTIKWY GEULVAPLWY OE OAN TNV
EMASa kal n Marketing Greece evioyUOE Kal ETIEKTELVE

TN §pacTNELOTNTA TNE KATA TN SLAPKELA TNG XPOVLAG

TIOU TTEPACE, UAOTIOWWVTAG €va TTIOAU ONUAavVTIKO €py0, OE
ouvepyaota pe ta MNepupepelakd Mpageta tou 2ETE, To
Yroupyelo Touptapou, tov EQT, TI¢ MePLPEPELEC KAL TOUG
TOTILKOUG (POPELC.

Bplokopaaote o€ éva KopRKO OnpELO yLa To PEANOV ToU
TOTIOU PaG. Exoupe 0oL HeyAAEG EUBUVEC Kal UTTOXPEWOELG
va £avaktiooupe To Gpapa, va avolEoupe Tov Spduo

KaL va SIKALWOOUKE TA OVELPA KA TLC TIPOOSOKIES TWV
VEWV OUUTIOMTWY aC, TIou Ba aroTEAETOUY TOV KOPUO
€VAC TIOLOTIKOTEPOU KAL TTILO QVTAYWVLOTIKOU HEMOVTIKOU
TOUPLOTLKOU TIPOLOVTOG,

[PETEL va TIAPOUKE OKANPEC ATTOPATELC. MPETTEL

va EepUyoupE amod ToV 0UVNBLOPEVO TPATIO OKEPNC

KaL Aettoupytac. MPEMeL va KaWoTOUAOOULE, va
TIPWTOTUTINOOUE KAL VA TIPOCPEPOULIE TLG KAAUTEPEC
uminpeatec. Yrnpeoleg kat poiovta ou Ba BeAaue Kat
oL {8lot va yapoUpe. O EMNVIKOG ToUpLaPoG, N EMGda
0To 0UVOAS NG, orjpepa Sokpadetal, OpwWE, Pe otabfepd
Brjuata TPOoC Ta EPTIPOC EXEL TLC TTIPOOTITLKEC VA
ouveyloel va peyaroupyet.

Ap. Av8péag A. AvSpeadng
Mpoedpog AY

Message from the President

The past year was full of obstacles, great difficulties
and continuous upheavals. However, tourism proved
once again to be the catalyst industry for our country.
Despite the difficulties, we managed to achieve the
targets we had set for ourselves. We reached 26 mil.
international arrivals and direct revenues rose in the
range of 14,5 billion Euros, bolstering the GDP by one
percentage point.

Additionally, according to our estimation, in 2015:

* We increased the employment volume employees
by 6%.

* The total remuneration employees in the industry
will be close to 4 billion Euros, up by almost 200
million compared to 2014.

* The sector’s total contributions to IKA (Social Security
Organization) reached 1 billion Euros, which exceeds
by far the direct contribution of tourism to the
country's GDP.

SETE remains dedicated to implementing its mission,
fulfilling its role as a modern social partner.

The Institute of SETE continues to dynamically
implement its projects in order to enhance the quality
of the Greek tourism offering. SETE Intelligence has
already compiled such a wealth of data that the
development of strategy and policies, including dealing
with extraordinary events, can now be based on reliable
and updated data. At the same time, SETE Training
inaugurated the second cycle of educational seminars
throughout Greece and Marketing Greece intensified
and extended its activity during the past year, carrying
out a very important project in collaboration with SETE's
regional offices, the Ministry of Tourism, GNTO,

the Regions and local agencies.

We are currently at a crossroad for the future of

our country. We all bear great responsibilities and
obligations in order to rebuild the vision, to pave the
way and to vindicate the dreams and expectations of
young Greeks who will be at the core of our higher
quality and competitive tourism product of the future.

We must all take difficult decisions. We must forget
business as usual, think and act out of the box. We have
to be innovative, original and offer the best possible
services. Services and products that we, ourselves,
would also like to enjoy. Greek tourism is being put to
the test, as is Greece as a whole, however, it continues
to advance steadfastly and has the potential to achieve
greatness.

Dr. Andreas A. Andreadis
Chairman of the BoD
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EEEALEN TOUPLOTIKNC
klvnong 2015

To 2015, oL SLebvelc TouplaTikec apl&elc avriABav oe
23,6 ekat., mapouaotalovtac avénaon 7,1%. Emmicoy,
oL awl&elc kpouadiépac aviiBav ot 2,5 ekat,,
Ttapouactalovtac avénon 12,3%.

‘Ooov apopd ota €006a Kat CUPEWVA LE Ta
otolyela tne Tpdmelag TS EAAS0C, Ol TAELELWTIKEC
ELOTIPAEELG ToL 2015 avAABav oto TToaod Twy 13.679
EKAT. EUPW, EvavTl 13 S10. EUPW OTO AVTLOTOLYKO
Slaotnua tou 2014, onuewwvovtag avénon 5,2%.

O EMNVIKOC TOUPLoPOG TTapapével ae unAn Béon
oTNV TayKOOpLa KaTtdTa&n kataAapRavovtag tTnv 150
B¢on otic Sebveic api&elc kat tnv 21n Beon

ota €006, oUPPWVA JE Ta oTolyela Tou Maykdoplou
Opyaviopou TouptapoU (katdta&n 2015).

2TNV Katatagn pe Baon to Aetktn TagSwTikng &
ToUPLOTIKAC AvtaywvloTikotntag 2015 tou World
Economic Forum n EAada aveBnke otnv 31n B¢on
aré tnv 32n B¢on tou 2014,

AvoSo Ttapouctacay Kat ot apl&eLg Twy
QAVTAYWVLOTPLWV XWpPwV (otolyela 2015). H lomavia
elxe 5% avgnon otic aptéelg, n Kpoartta 9,1%,

n Toupkia 0,5% kat n Kutpog 8,9%.

1 11T

-

Tourism flow
2015

During 2015, international tourism arrivals reached
23.6 million, with an increase of 7,1%, In addition,
cruise arrivals reached 2.5 million with an increase
of 12,3%.

According to data from the Bank of Greece,
international tourism receipts in 2015 reached
13.679 million euros, an increase of 5,2%, compared
to 13 billion euros in 2014.

According to the world Economic Forum, Greek
tourism still holds a high position in the world,
ranking 15th on the international tourism arrivals
list and 21st for international tourism receipts.

Based on 2015 Travel & Tourism Competitiveness
Index of the World Economic Forum, Greece climbed
to the 31st position, from the 32nd in 2014.

Competitive countries also saw an increase

of international arrivals (figures for 2015). Spain had
an increase of 5% in arrivals, Croatia an increase of
9,1%, Turkey 0,5% and Cyprus 8,9%.
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Baolkd Mey£0n tou EAAnvikoU ToupLlopou O/I
Greek Tourism Basic Figures

Suppetoxn oto AEN Tuppetoxn otnv AtacxoAnon AmtacyoAoUpevoL
Contribution to GDP Contribution to Employment Employees
18,5% 23,17%
Mnyry: WTTC
Source: WTTC
AeBveig TagLSLwTLKEG ELoTipdgelg* Méon katd KepaAn Aartavn* AeBveig ToupLoTLkeg AQiEeLg®
International Tourism Receipts*  Average per Capita Tourism Expenditure* International Tourist Arrivals*
Avd Slavuktelpeon Z0volo
Per overnight stay SLavuktepeOEWY

Total overnight stays

13.679€ 580€ 74€ 23,6 185

exat./mil. exat./mil. exat./mil.

* Mnyry: Tedamela tng EMadSog
* Source: Bank of Greece
Mepi&ilo Eupwraikng Ayopdac* MepiSLo Naykoopiag Ayopdc*
European Market Share* World Market Share*

3,1% 204

* Mnyn: NaykdopLog Opyaviopog Touplopoy
* Source: UNWTO

ZEVOSOXELAKS AUVAPLKO Suykévtpwon MNpoacwopdg Zevodoxeiwv
Hotel Capacity Concentration of Hotels Supply

69%

TWV KALVWV o€ Kprjtn,
NotLo Awyaio, Kevtplkn
MakeSovia kat I6vio

of beds in Crete, South
Aegean, Central Macedonia

9.757 784.315

Zevodoyxeia KAiveg i
Hotels Beds and lonian Islands
INyry: ZEVvoSoxELaKo ETtipeAnTripLo EAMGS0G * Aev mepiAapBavovta ot api&eig kaw ta égoda aré kpouadiépa
Source: Hellenic Champer of Hotels * Cruise arrivals and receipts are not included
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Eloepyouevoc Touplopog Incoming Tourism

AeBveig Touplotikeg ApieLg - AleBveig Tagldlwtikeg ELompdelg - Méon Aamavn OZ
International Tourist Arrivals - International Tourism Receipts - Average Spend

Z0voAa MetapoAgg 2015/2014

Total Change 2015/2014
AeBveig Touplotikég Aplgelg™ 23.599.454 71%
International Tourist Arrivals*
AeBveig TagLSLwTLkEG EloTipagelg* 13.679 5,8%
International Tourism Receipts*
Méon katda Kepahn Aamavn* 580 € -1,2%
Average per Capita Tourism Expenditure*
Méon Aartdvn avd Stavuktépeuon® 74€ 5.8%

Average Spend per night*

Mnyn: Tpdmela tg EMAsog EmeEepyaota Ztotxelwv: SETE Intelligence
Source: Bank of Greece Data Processing SETE Intelligence
* Aev mepidduBavovtat ot apiéelg kat ta égoda ard kpouvadiépa * Cruise arrivals and receipts are not included

EANGSa & AVTaywvLoTEG - O€on otnv MNaykdopia Katatagn 03
Greece & Competitors - Position in the World Ranking

©¢on ot AQigeLg ©¢on otLg ELompdgelg ©¢0n oTNV AVTayWVLOTIKOTNTA
ATTVAIS RANKING o ReceiptsRanking ..o SOMpPEtitiveness Ranking
loTtavia Spain = 3 lomtavia Spain B 3 lomtavia Spain = 1
Toupkia Turkey 6 Toupkia Turkey 12 EANGSa Greece = 3
EAAGSa Greece = 15 EANGSa Greece = 21 Kpoatia Croatia === 33
Kpoatia Croatia 24 Kpoatia Croatia a3 Kurpog Cyprus = 36
Atyutttog Egypt e ) Atyutttog Egypt mm 40 Toupkia Turkey a4
Kompog Cyprus €  >50 Kompog Cyprus £ >50 Alyurttog Egypt - 33

Mnyn: Maykdoptog Opyaviopog Touptopou kat Maykdopto Owovopko @opoup Emetepyacta Stowyelwv: SETE Intelligence
Source: UNWTO and the World Economic Forum Data Processing: SETE Intelligence

AeBveig Touplotikég ApiEelg og EAMASA KAl AVTAYWVLOTEG O 4
International Tourist Arrivals in Greece and Competitors
ApieLg (ekat.) MetapoAr 2015/2014
Arrivals (mi.) Change 2015/2014
lomtavia Spain 68.2 5%
Toupkia* Turkey* 40.41 0,5%
EANGSa Greece 236 7,1%
Alyurttog Egypt 9.1 -5,1%
Kpoatia Croatia 12.7 9,1%
Kompog Cyprus 2.7 8,9%

Mnyn: Maykooptog Opyaviopodg Touptopoy kat Maykdapto Oovopko ®opoup  Emegepyaata Stolelwv: SETE Intelligence
Source: UNWTO and the World Economic Forum Data Processing SETE Intelligence

* O agpi&eig ¢ Toupkiag anoterovv extiunan tou SETE Intelligence

* Arrivals in Turkey are estimated by Sete Intelligence

9 EZEAIZH TOYPIZTIKHE KINHEZHY | TOURISM FLOW
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MepidLo twv 5 KupLotepwv Ataypovikwv Ayopwv MpoéAeuong oto ZUVOAO O 5 AleBveig ToupLotikég Apigelg ava Xwpa MpogAeuong 07
Twv AteBvwv ToupLotikwv Api&ewv International Tourist Arrivals by Country of Origin

Market Share of the Top 5 Traditional Markets in International TOUFISt AFFIVAIS e
MetapoAr 2015/2014

"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" Change 2015/2014

A@iEeLg ava Xwpa MNpoéAeuong Mepisto 0 geE A e
Arrivals by Country of Origin Share Xdypec Eupimng Europe 20.715.664 6.4%
2015 2014 2015 2014 Xwpeg Eupwmaikng Evwong EU Countries 14.974.206 13%
e Xwpeg Aolag Asia 1.515.386 7,3%
Feppavia Germany 2.810.350 2.459.228 11,9% 11,2% X(bPEC ApspLKr']q America 1.094.750 23%
Hvwpévo BaaoiAero United Kingdom 2.397.169 2.089.529 10,2% 9,5% Xwpeg Qkeaviac Oceania 211.970 3,2%
FaAAla France 1.522.100 1.463.159 6,4% 6,6% X(prC AcppLKr']q Africa 61.685 25,8%

ItaAia Italy 1.355.327 1.117.711 57% STl e
Pwotla Russia 512.789 1.250.174 2,2% 5,7% MN.r.A.M. EYROM 3.023.059 28,8%
Z0voAo 5 Ayopwv Total of 5 Markets 8.597.735 8.379.801 36,4% 38% eppavia Germany 2.810.350 14,3%
----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- Hv.BaociAeto United Kingdom 2.397.169 14,7%
MnNyn: EMinvikr) 2tatiotikr) Apyr EmeEepyacta Ztowyelwv: SETE Intelligence Bou)\yapl'_q Bulgaria 1.900.642 23,9%
Source: Hellenic Statistical Authority Data Processing SETE Intelligence roAAia France 1522.100 4%
Italia Italy 1.355.327 21,3%
Toupkia Turkey 1.153.046 18%
MoAwvia Poland 754.402 28,1%
, , , , , , , , H.M.A. USA 750.250 26,8%
Ou10 Koppt!)atsq Ayopég Mpogieuong qust MspL§Lou oTLg A.LEGVEL.Q ToupLoTtikeg AplEeLg O 6 sepPia Serbia 727 831 26,2%
Top 10 Origin Markets by Market Share in International Tourist Arrivals OM\avsia Netherlands 639.108 -2,8%
___________________________________________________________________________________________________________________________________________________________________________________________________________________________________ Poupavia Romania 540.289 -0,6%
0 Pwoia Russia 512.789 -59,0%
30,5% AABavia Albania 491.381 0,7%
BéAyLo Belgium 482.524 17,9%
Kompog Cyprus 470.091 4,9%
12,8% 14 g Toexia Czech Republic 436.703 25,6%

10,2% EABetia Switzerland 391.249 3,8%
3,1% Toundia Sweden 351.573 4,1%

6,4% 0 Auotpla Austria 327.123 14,7%

RLO 4,9% 3,00 20/ 319 NopBnyia Norway 244.859 -0,5%

0 2 o 7Y Aavia Denmark 237.655 1,1%

Auotpalia Australia 183.165 0%

5 182.299 251%

P : ! [ , Kavadag Canada
N.r.AM. Teppavia Hvwpévo Boudyapia TaMia ItaAia Toupkia I'Io)\wVLa H.ﬂ.A. ZepBia  Aoumeg dwhavsia Finland 149 894 -0.8%

F\LEQ_M Germany Baoilewo Bulgaria France Italy Turkey Poland USA Serbia K PEG

United Mnyr: EMnvikn Ztauotikr) Apyr) EmeEepyacta Stoyelwv: SETE Intelligence
Kingdom Source: Hellenic Statistical Authority Data Processing SETE Intelligence
- o

EmtoxtkotnTa AteBvwv ToupLoTikwv Apiewy
Seasonality of International Tourist Arrivals

lavoudpLog January 2,6% 1,2%

deBpoudprog February 2,2% 1,1%

Mdptiog March 2,6% 1,5%

AttpiALog April 4% 3,3%

Mdiog May 7,9% 8,6%

lo0vLog June 12,9% 13,8% _

loUALOG July 18,7% 20,7% Agigels : Ecoda
'l AlyouaoTtog August 21,2% 24,6% Arrivals ¢ Revenues

SentéuBplog September 15,5% 15,3% Of i 0

- — , ) — OktwppLog October 7,9% 6,7% 55 /O : 6/| /O

SBUIEe Heletstaisiea oty Dot processig STE nligence. NoéuEpios Novermber 2 s
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Ta 10 EAAnVikda AgpodpopiLa e tig Meploodtepeg ALeBveis TouploTikeg Apigelg O 9
Top 10 Greek Airports in International Tourist Arrivals

1 ABrva Athens 4.158.330

2 HpdkAeLo Herakleion 2.559.805

3 P&8og Rhodes 1.902.051 B

4 @gocalovikn Thessaloniki 1.569.224

5 Képkupa Corfu 1.092.647

6 Kwc Kos 970.777 8] 1 6|

7 Xavid Chania 943.007

8 ZdakuvBog Zakynthos 609.397 B
9 Zavtopivn Santorini 365.579 E

10 MUkovog Mykonos 275.723

Mnyn: Yrinpeota MoAwtkng Aeportoplag (YMA) kat AteBvrg Aepolpévag ABnvwv (AAA) - Emefepyaota: SETE Intelligence
Ta OTOLKELQ UTIOKELVTAL OE AAAYEG AGYW SNHOGLEUONG TILO TIPOCPATWY OTOLELWY aTtd TLG TINYEG.

Source: Civil Aviation Authority (CAA) and Athens International Airport (AIA) - Data processing: SETE Intelligence

Data may change.

Katavopn AteBvwv TagLsLwtikwy Eloipdgewy avd Xwpa NpogAeuong /I O
Breakdown of International Tourism Receipts by Country of Origin

Feppavia Germany 16,32% Pwola Russia 3,06%
Hvwpévo Baoielo United Kingdom 14,68% EABetia Switzerland 2,72%
FraAAia France 8,68% BEAyLo Belgium 2,71%
HIMA USA 6,86% Auotpla Austria 2,18%
Itaia ltaly 6,05%

OMavéia Netherlands 3,19% Nouroi Other 33,53%

rnyn: Tpdmela tng EMGSo¢  Emegepyaota Ztotxelwv: SETE Intelligence
Source: Bank of Greece Data Processing SETE Intelligence

* Aev tephapBavovtat ot apl&elg kat ta écoda ard kpouallepa

* Cruise arrivals and receipts are not included

Alavuktepeloelg Mn Katoikwv otnv EAAGSa, 2005-2015 /I /I
Non Residents’ Overnight Stays in Greece, 2005-2015
‘Etog Z0VOAO ALOVUKTEPEUCEWV
Year Total of Overnight Stays
2005 153.439.933
2006 162.165.173
2007 161.235.200
2008 152.596.091
2009 141.443.690
2010 140.175.727
2011 150.978.226
2012 140.919.380
2013 160.250.697
2014 184.788.592
2015 185.027.145

Mnyn:Tpameda tng EMASo¢ Emegepyaota Stowyelwv: SETE Intelligence
Source: Bank of Greece Data Processing SETE Intelligence

* Aev TiepAApBAvovTal oL SLaVUKTEPEVTELG amd Kpouadlépa

* Cruise overnights are not included

AMOAOTIZMOX | ANNUAL REPORT 2015 12

OL 10 KupLotepeg Xwpeg MpoéAeuong Bdoel tng Méong AldpkeLag Mapapovng*
ava Ta&idt Mn Katoikwv otnv EAAGSa
Top 10 Countries of Origin by Non-Residents’ Average Length of Stay* in Greece

Kavadag Canada 13

HIMA USA 114

AuotpaAia Australia 11,2

Lﬂ’&i"éﬁggmany 18% 7 8 Méeon Awdpketa Mapapovig

i , H

KoTepoc Cyprus 106 Average Duration of Stay
OMavésia Netherlands 10,5

Hvwpévo BaciAelo United Kingdom 99

EABetia Switzerland 99

Auotpia Austria 9,6

Mnyn: Tpdreda tng EMASog Emegepyaota Ztoxelwv: SETE Intelligence
Source: Bank of Greece Data Processing SETE Intelligence

* Aev ephdpBavovtal ot apl&eLg kat Ta écoda arod kpouadlépa

* Cruise arrivals and receipts are not included

ELoepx6pevog Touplopdg 2014-2015 /I 3
Greece Inbound Tourism 2014-2015

R — W4 %W %

AgPOTIOPLKWG By Air 14.057.215 64% 14.981.102 63%

oswacByCar 7274001 3% 7980854 34%

GahaooiwcBySea 701345 3% 632161 3%

Z18npodpopLkwg By Train M.A - 5339 0%

Mnyn: EMinvikn Ztatiotikn) Apxr)  Emefepyaota Stoyelwv: SETE Intelligence
Source: Hellenic Statistical Authority Data Processing SETE Intelligence
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—evodoyeLlakn Yrtodoun Hotel Infrastructure

Katavopr Zevodoxetakwv KAlvwv avd katnyopia kal avda Nepupépeta
Distribution of Hotel Beds per class and per Region

NepupépeLa Regional Unit 1% 2* 3* 4% 5%
Avart. Makedovia & Opakn Eastern Macedonia & Thrace 4,2% 3,6% 3,1% 1.9%  1,5%
Attkn Attica 7,6% 7% 7% 74%  93%
Bopeto Awyaio North Aegean 2,6% 3,7% 4,4% 1,4%  1,2%
Autikr) ENAGASa Western Greece 1,4% 2,5% 3,1% 19%  2,4%
Autik) MakeSovia Western Macedonia 0,2% 0,6% 1,8% 04% 0,1%
‘Hmtepog Epirus 1,8% 2,2% 3,2% 1,4% 1,3%
@ecoalia Thessaly 5,3% 4,6% 4,0% 3% 21%
I6via vnod lonian Islands 57%  14,8% 152%  10,1%  6,2%
Kevtpikr) Makedovia Central Macedonia 31,5% 8,8% 11,1% 86% 11,3%
Kpntn Crete 19,1% 19,7% 16,6% 24%  28,9%
NotLo Aryaio South Aegean 127%  21,5%  20,6% 33% 29,7%
MNeAomdévnooog Peloponnese 3,6% 5,1% 6,3% 39%  4,8%
Zteped EANGSa Central Greece 4,2% 6% 3,6% 27%  1,1%

Mnyn: ZevoSoxeLako ETipeAntriplo EMGSoc Emeepyaota Ttotxelwv: SETE Intelligence
Source: Hellenic Chamber of Hotels Data Processing SETE Intelligence

ZevodoxeLakeg KAlveg /I 5
Hotel Beds
Katnyopia KAlveg 16,4% 6,8%
Category Beds
* 53.331
ok 218.143 27,8%
Tk 185.081 25,4%
1 8.8 6 ¢ 199.088
1 8.6 6.6 ¢ 128.672
ZUvoAo Total 784.315
23,6%

Mnyn: ZevodoxeLaxo EmpeAntrplo EMASog  Emegepyaota Ttowyelwv: SETE Intelligence
Source: Hellenic Chamber of Hotels, data processing SETE Intelligence

MNoocootiaia Katavopr Zevodoxetakwv Movadwv - Awpatiwv, KAvwv ava Katnyopla

Percentage Distribution of Hotel Units - Rooms, Beds by Category

Katnyopla Category Movaddeg Units Awpdtia Rooms KAlveg Beds
1* 14,9% 6,9% 6,8%
2* 42,1% 28,6% 27,8%
3% 25,0% 23,7% 23,6%
4* 13,7% 253% 25,4%
5* 4,3% 15,6% 16,4%

Mnyn: ZevoSoxeLaxo EmpeAntriplo EMASog  Emegepyaota Ttowyelwv: SETE Intelligence
Source: Hellenic Chamber of Hotels Data Processing SETE Intelligence
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Mooootiaia Katavopr Zevodoxetakwv KAwvwv ava MepLpépeta /I 7
Percentage Distribution of Hotel Beds per Region

MepupépeLa Regional Unit KAiveg Beds
Avat. Makedovia kat ©pdkn Eastern Macedonia and Thrace 2,7%
ATTIKN Attica 7,6%
BopeLo Awyaio North Aegean 2,8%
Autikn) EAAGSa Western Greece 2,4%
Autikn Makedovia Western Macedonia 0,7%
'Hmtewpog Epirus 2%
OsoocaAia Thessaly 3,7%
I6via vnoud lonian Islands 11,7%
Kevtpikr) Makedovia Central Macedonia 11,3%
Kprjtn Crete 21,5%
NotLo Awyaio South Aegean 24,9%
MeAomoévnooog Peloponnese 4,9%
Steped EAAGSa Central Greece 3,7%

Mnyn): Zevodoxelako EmpeAntriplo EMGSoc  Emegepyaota Stolyelwv: SETE Intelligence
Source: Hellenic Chamber of Hotels Data Processing SETE Intelligence

E&epyopevoc Touplouog Outbound Tourism

OL 10 KupLotepeg Xwpeg MpoopLopol Baost twv Tagldlwtikwy NMAnpwywv (ekat. €)
Top 10 Destination Countries in Travel Payments (mil. €)

Freppavia Germany 231.8 -12,2%
Hvwpévo BaoiAelo United Kingdom 197.3 -5,6%
ItaAia Italy 137 -2%
HIMA USA 1315 0,5%
BouAyapia Bulgaria 110.9 382%
Toupkia Turkey 1014 03%
FaAAia France 86.3 7%
Kompog Cyprus 63.8 -16%
OMavsia Netherlands 63.7 64%
Auotpia Austria 61.6 -8,2%
Nourtég xwpeg Other 852.1 -2,5%

Mnyn: Tpdmeda tng EMAsog  Emetepyaota Ztotxelwv: SETE Intelligence
Source: Bank of Greece Data Processing SETE Intelligence
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OL 10 KupLdtepeg Xwpeg MpoopLopou - Atavuktepeloelg kat Méan AldpkeLa Napapovig
Top 10 Destination Countries - Nights Spent and Average Length of Stay

AwavuktepeloeLg oto E§wtepko Méon AwdpkeLa Mapapovng

Nights Spent Abroad Average Length of Stay (days)

Hvwpévo BaoiAelo United Kingdom 4.575.052 16,9
Feppavia Germany 4.075.946 10,2
HMNA USA. 3.051.698 259
ItaAla Italy 2.337.721 79
Kompog Cyprus 2.313.691 14,1
BouAyapia Bulgaria 2.210.276 2,0
OM\avéia Netherlands 1.272.954 12,0
FaAAla France 1.217.252 8,6
Pwoia Russia 982.787 17,0
ZUvoAo Total 40.478.624 6,4

Mnyr: Tpdmela tg EMAsog  Emetepyaota Ztouyelwy: SETE Intelligence
Source: Bank of Greece Data Processing SETE Intelligence

AplOpog TagLsiwv EEwtepikol ava Xwpa MNpoopLopol 2 O
Number of Trips Abroad by Country of Destination

BouAyapia Bulgaria 1.109.063
Toupkia Turkey 652.150
Feppavia Germany 399.964
ItaAia Italy 297.234
Hvwpévo BaoiAelo United Kingdom 270.348
Kompog Cyprus 164.091
FaAAla France 142.085
Auotpia Austria 132.464
HMA USA 117.888
OMavéia Netherlands 106.258
lottavia Spain 94.518
Togxia Czech Republic 58.225
Pwoia Russia 57.848
Alyurttog Egypt 39.332
MoAwvia Poland 34.538
Nourtég Xwpeg Other 2.615.008
Z0voAo Total 6.291.014

Mnyn: Tpdmela tng EMGSoc Emegepyaota Ttolelwv: SETE Intelligence
Source: Bank of Greece Data Processing SETE Intelligence
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ALKTUO MEAWV

Ta MéAn tou ZETE mtpogpyovtat amo U0 KUPLEG

KatnyopLieg:

* MaveAAnvieg KAadikég Evwoelg ToupLoTLKWY
ETILXELPrIOEWV KaL

* MepovwPEVEG TOUPLOTLKEG ETTLELpr|OELG

Ot NaveAvieg KAadikég Evwoelg Touplotikwy
ETIL(ELPNOEWY EKTIPOCWTIOUV TOUC KAASOUC TWV
KATOAUUATWY, TWV TOUPLOTIKWY YPAPEiwY, Twv
LETAPOPWV (QEPOTIOPLKWY, XEpaalwv Kal BaAdacotwy),
TWV 0PYAVWTWY eKBECEWVY Kal cuveSPLwv Kat
YEVIKOTEPA TO 0UVOAO TWV KAASWY TOU TOUPLOHOU.
OL HEHOVWEVEC ETILXELPNTELG TIPOEPYOVTAL ATIO
OAOKANPO TO PACHA TWV AUECWY KAl EPPECWY
TOUPLOTIKWY 5pacTnPLOTATWY.

Nea MeAn

To 2015 n &leUpuvon tou 2ETE cuveylotnke pe
ETINEKTLKN £YYPAPH) VEWV ETALPELWY, LE BACIKO
KPLTAPLO TNV ETALPLKT Apoalwan otny ToldtnTa.
STo m\alolo auto, eveypapnoav ta KatwbL 47 Néa
MEAN, Ta oTtola avaepovTal Katd Oelpd £yypaQnG:

SCOQOTERISE IKE scooterise.com

LATO BOUTIQUE HOTEL lato.gr

DILES & RINIES tinosvillas.com

FLY TO THE MOON flymetothemoontravel.gr
TAXIPLON HELLAS taxiplon.com

TSILIVI BEACH HOTEL tsilivi-beach-hotel.gr

ELIT COMMUNICATION interpreters.gr

ALBA GRADUATE BUSINESS SCHOOL alba.edu.gr
THE OTHER AEGEAN theotheraegean.com

IEK ENOSI iek-enosi.gr

SUPERIOR AIR superior-air.gr

MARINOPOULOS carrefour.gr

SANTORINI SEA KAYAK santoriniseakayak.gr
DELTA GROUP TRAVEL deltagroup-travel.com
DIVINE HOTELS divinehotels.gr

NORTH EVENTS north-e.com

SKOPELOS HOLIDAYS skopeloshotels.eu
RAPIDBOUNCE rapidbounce.gr

EYZHN GREECE ezgreece.gr

ALIKIHOTEL alikihotel.gr

THE BLUE LAGOON HOTEL bluelagoongroup.com
JOHNSON HEALTH TECH jht.gr

SHERATON RHODES RESORT sheratonrhodesresort.gr
ACROTEL acrotel.gr

GEOTAG AEROVIEW geotagaeroview.com
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Members Network

SETE Members originate from two main categories:

* National Sectoral Associations of Tourism
Businesses and

* Individual Tourism Businesses

The National Sectoral Associations of Tourism
Businesses represent the sectors of hospitality, travel
agencies, transport (air, land and sea), exhibition

and conference organisers and all tourism sectors in
general. Individual businesses originate from the full
range of direct and indirect tourism activities.

New Members

In 2015, SETE continued with the registration of
selected companies, the main admission criterion being
their corporate focus on quality. In this context, the
following 47 New Members registered, are listed here
in registration order:

ODEON INBOUND GREECE odeontours.com
PALLADIUM HOTEL MYKONOS hotelpalladium.gr
AHEAD RELATIONSHIP MEDIATOR aheadrm.com
PRINCIPAL MANAGEMENT expohotel.gr

INSIDERS TAILOR MADE

EXPERIENCES IKE athensinsiders.com

TUV AUSTRIA HELLAS tuvaustriahellas.com
ZOQTLE IKE athenszootle.com

STARLITE corporatetravelathens.gr

CITIES FOR CYCLING citiesforcycling.gr

CLIO MUSE IKE cliomuseapp.com

DEMAND CUSTOMIZE MARKETING demand.com.gr
GEFYRA gefyra.gr

OLYMPIC PALACE olympicpalace.com

IDEALES RESORT idealesresort.gr

EURONET GROUP SERVICES euronet.gr

AON HEWITT aonhewitt.gr

VISA EUROPE SERVICES visa.gr

JACOBS DOUWE EGBERTS jacobsdouweegberts.com
GREEK INSTITUTE

OF CUSTOMER SERVICES customerservice.gr
CISCO HELLAS cisco.com/hellas

MKG GROUP mkg-group.com

SINGULAR LOGIC singularlogic.eu
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MeAN Tou 2ETE Members of SETE
KAQbLKN katavoun Enterprises per industry
ETILYELPNOEWVY

ZUpBouAoL ETixeLprioewv/Etalpeieg Marketing

Etaipeieg Zevodoyetakol EEomALGHOU 16 Business Consultants/Marketing Companies
Hotel Equipment Companies :

Etaipeieg ToupLloTtikwy Ek§60EWV
# o Tourism Publications Companies

5 6 ToupLotkd Mpapeia
Travel Agencies

Zevodoxela

Hotels 2 3 Metagopec

2 69 ,,,,,,, Transport

5 4 Etaipeieg ToupLoTLKWV ETILXELPHIOEWV
Transport Companies affiliated with Tourism
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Epeuvnuikn Evnuepwon  Intelligence Briefing

Katd to 2015, ta MéAn tou Zuvdéopou During 2015, Circulars were sent to SETE
evnuepwONKav péow EyKUKALwV yLa ekSNAWOELG, Members informing them of events, exhibitions
€KBECELG KL CUVESPLA, VEQ KaL TATELG and conferences, news and market trends,
TNG ayopdgc, Kabwg Kat yLa Tn YEVIKOTEPN as well as SETE’s overall activity.
Spaoctnplotnta tou ZETE.

Moreover, SETE Members received Press Releases
Emilong, koworowrBnkav Tpog ta MeAn Tou Xuvéeopou and interventions made by SETE to the Greek
Ta AeAtia TUTou, KaBwg Kat ot TtapepBAceLg Tou YETE government and the broader public sector.
TIPOG TNV KuBépvnaon Kat Tov eupuTEPO SNUGOLO Confederation Members also received more than
TopEa. NMapdMnAa, eataAnoav Tipog ta Mean 30 surveys, studies and reports, accompanied by the
TIEPLOCOTEPECG aTd 30 EPEUVEC GUVOALKA, UEAETEC respective executive summaries.
Kal QVAPOPEC TIOU CUVOSEVOVTAV KATA TTEQITTTWAN
amo avtiotolya TIEPANTITIKA ONUELWHIATA. Most of the studies/surveys concerned all tourism

sectors, as they contained general market data,
OL TIEPLOCOTEPEG PEAETEG/EPELVEG APOPOUCAV OTO while some focused exclusively on the hotel, cruise
0UVOAO TwV KAASWV TOU TOUPLOHIOU, apou TTEPLEXaV and air transport industries. The research fields
YEVIKOTEPQ OTOLYELD TWV ayopwy, EVW OTAABNKaV of the studies/surveys, focused on the analysis of
KOl JEAETEG TTIOU ApOPOUCQAV ATTOKAELOTIKA outbound tourism markets, statistical data reflecting
OToV EeVOS0XELaKO KAAS0, TNV Kpouallepa Kal TLG the global market and the travellers' profile, the
OEPOLETAPOPEC. AVAPOPLKA HE TA EPEUVNTIKA TeSa analysis of specific tourism products
TWV PEAETWV/EPELVWV, QUTA E0TLaCAV aTnV avdAuon (all inclusive, package holiday, leisure travel, cruise),
ayopwv eEEPXOUEVOU TOUPLOPOU, OE OTATLOTIKA the applications of new technologies in tourism,
otolyela amotumwong TNG TTAyKOOULAG ayopds Kat the environment, as well as the environmental
TWV XAPAKTNPLOTIKWY TWV TAELSLWTWY, 0TNV avaAuon awareness of travellers.
ETLHEPOUC TOUPLOTIKWY Ttpolovtwy (all inclusive,
package holiday, leisure travel, cruise), otig
EQPAPHOYEC TWV VEWV TEXVOAOYLWY GTOV TOUPLOLIO,
TO MEPLRAANOV KAL TNV OLKOAO L}U] OLVelSnon Twv

SaE LS LTV
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Ettiyelpnuatika Nea

H amootoAr tou punviatou e-Newsletter
«Emixelpnpatikd Néa - Apdoelg MeAwv ZETE»,
OUPBAMEL aTNV KOAUTEPN EVNEPWON YLa TLG
SpAOoELS Twv MeAwv. H armoatoAr Tou yivetal ava
SEKATTEVONUENO OF ETIAEYUEVOUC ATTOSEKTEC ATTO
TOV EUPUTEPO TOUPLOTIKO KAl OLKOVOHLKS XWPO
(EEVOSOYELOKEC ETILXELPIOELG, TOUPLOTIKA YPAWPELQ,
QEPOTIOPLKEG ETALPELEG, SLAPNULOTIKEG ETALPELEG,
eTapeleg evolklalOpeVWY AUTOKLVATWY, ETALPELEC
yachting).

To e-Newsletter «ETiiyelpnuatiké Néa - ApAceLg
MeAwV ZETE», epAaUBAVEL TLC TIPOCPATEC
ETIL(ELPNHATIKEG SPACELC TwWV MeAwy Tou YETE

O€ OX€0N LE VEEC UTNpeatec Kal TTpolovTa,
QyOPATIWANGLES, JETAKLWVATELG OTEAEXWV KAl GAAQ
ETIYELPNHATIKA VEQ. H €kSoon TiephapBAveL Kat
VEQ TIOU apopouV TNV «ETalpikr) YreuBuvotntan
TWV ETIELPATEWVY, HE TLC TTIPOOPATEC SPATELG KAl
TTPWTOROUALEC TV MeAwv Tou SETE o€ oyéon pe
TNV TIPOGPOPA TOUG OTNV KoWwvLa, TNV ekmaldeuaon,
TOV TIOALTLOHO KAl TO TIEPLBAAMOV.

> UVEPYQAOLEC

O YETE ouveyLae kat to 2015 tv auvepyaota

Tou &ekivnoe to 2012 pe to MMNOPOYME
(boroume.gr), pLa aotikr| pn kepbookoTikr) Etatpeta
TIOU KATATIOAEUA TN OTIATAAN TOU TIEPLOCEUOUEVOU
(paynTou Kat §pa UTtEP TNE agLotolnarg Tou

VLA KOWWPEAT OKOTIO 08 OAN TV EAASAL.

H ouvepyaola cuvoiletal ota Eng:

e AKTUWON TWV PEAWY Tou 2 ETE Ttou emBupolv
Va XOPpNYHoowv Tpon (LAYELPELEVO (payNnTo,
TIPWTEC UAEC TPOQPIHWVY) UE EKACTOTE TOTILKA
(SPUATA 1) TOTTILKEG KOWWVIKEC UTTNPECLEC
TWV AWV

o EUpean KAataNAWY armoSEKTWY (avaAoya Je TN
¥opnyla Kat Tnv avaykn Tou EKACTOTE LSPULATOC)
yla dMou gldouc xopnytag amod péan tou JETE,
OTWG elvat Ty, o Teovalwy eEOTIALOHOG
KG&Be elSouc.

* JUPBOUAEUTIKY) UTTOOTAPLEN PEAWY ToU 2 ETE
O€ TIPOYPAUATA KOWWVLKAC EUBUVNC.
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Business News

The monthly e-Newsletter “Business News -

SETE Members' Actions”, contributes to better
information regarding the Members' activity.

This is sent fortnightly to selected recipients from
the wider travel industry and the economy (hotel
enterprises, tourism agencies, airlines, advertising
agencies, rental car companies, yachting companies).

The “Business News - SETE Members' Actions”
e-Newsletter includes the recent business actions
of SETE Members with regard to new services
and products, sales, changes in management
positions and other entreprise news. The edition
also includes news pertaining to the “Corporate
Responsibility” of enterprises, including the recent
actions and initiatives of SETE Members regarding
their contributions to society, education, culture
and the environment.

Collaborations

In 2015, SETE continued the partnership inaugurated
in 2012 with BOROUME (boroume.gr), a non-profit
association that addresses the waste of leftover

food and takes action in favour of utilising it for public
benefit purposes throughout Greece.

The collaboration can be summarised as follows:

e Networking of SETE members that wish to
provide food (cooked food, raw food materials)
with local institutions or local social services of the
Municipalities.

* Finding the appropriate recipients for other
types of donations by SETE members, such as,
for example, surplus equipment of any kind
(matching donations with the needs of specific
institutions).

e Consulting SETE members in social responsibility
programmes.

AIKTYO MEAQN | MEMBERS NETWORK
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Fvepyelec Kotvwvikou

Etalpou

MNapeuBacelg

Mpog

Yroupyeto Epyaatac,
Kowwviknc Aopahiong &
KovwviknAg AMNAeyyUNG

Ymoupyelo Nautihiag
Kat NNOLWTLKAC MOALTIKAC

Yroupyeto Epyaatag,
Kowwvikng AcpaAong &
KoWwvIKnAg AMnAgyyUnc

Yroupyelo
MeptBdMovTog kat
Evépyelac

Yroupyeto Okovoplag,
AVATTTUENG Kat
TouplopoU

Apxn) Mpootaotag
AedSopgvwv

YTIoupyd OLKOVOULKWVY,
K. I". Bapou@dxn

Yroupyd Owkovoptag,

K. . 2taBdxn

25

O¢pa
: AUEnoN TwV EpYOSOTIKWV
i ELOPOPWY
: Emavalettoupyla
i AKTOTIAOLKNC YPAUUNAG
i ©eooolovikn - Bopelo
: Awalo

i ETILOTOAM KOWWVLIKWY

i etalpwy oxeTkd pe Ty

i KUpwaon avaBewpnpévou
: eupwnaikol xaptn

i Tpotaoelg YETE Trou
¢ apopoliv aTov

i N.4269/2014 ywa try
i «XwpoTagLkn Kat

i Moleodoptkn

¢ Metappudpuion

i~ Buboun Avarugnp

¢ Kataypagr) ToupLOTKWY
i KaTaAuPdTWY TIoU

i AettoupyoUv xwplc to

i ELSWo XApa Asttoupylag

M'vwaotottolnon trpnong
i apyetou / emegepyaotag
i TIPOOWTILKWY SESOpEVWY

i Evnpépwoan Mpogdpou

! SETE, k. AVSpéa A.

{ AVSpEGSN OXETKG pE

i Tov ®MA 0TOo TOUPLOTIKO
i TIOKETO

: ®A OTO TOUPLOTIKO
Avdrtugng kat Touplopoy,

TIAKETO

Social Partner

Framework

Interventions

To

Ministry of Labour,
Social Security and Social
Solidarity

Ministry of Shipping
and Island Policy

Ministry of Labour,
Social Security and Social
Solidarity

Ministry of the
Environment and Energy

Ministry of Economy,
Development and
Tourism

Data Protection
Authority

Minister of Finance,
Mr. Y. Varoufakis

Minister of Economy,
Development and
Tourism, Mr. G. Stathakis

i Increase in the employers
i contributions

Topic

]

i Re-operation of the
i Thessaloniki - Northern
i Aegean ferry lines

¢ Letter of the social

i partners on the

i ratification of the revised
: European charter

¢ Proposals of SETE

¢ pertaining to

i L.4269/2014 0on

i the "Spatial and

¢ City Planning Reform
i —Sustainable

i Development”

i Census of tourism

i accommodation

¢ operating without the
i Special Operating Sign

Notification of record
i keeping/personal data
i processing

i Briefing of SETE President
i Mr. Andreas A. Andreadis
i on the VAT for tourism

i packages

VAT on the tourism
i package

ENEPTEIES KOINQNIKOY ETAIPOY | SOCIAL PARTNER FRAMEWORK
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MapepBAoeLg

Mpog

AVTLTPOES PO
KuBepvnong
Yroupyeto
METQVAOTEVTIKNAG
MOALTIKNC

Avar\. Yrioupyo
Owovoplag, Yodopwy,
Nauti\lag kat Touplopou,
ka E. Kouvtoupd

2TEK

OKE

Awapkr| Eriitpor)
OwkovopKwY YToBEoewy
NG BoUARG

Yroupyo Owovoplag,
Yrodopwy, Nautilag kat
Touplopoy, k. I. 2taddkn

Yroupyeto Epyaotag kat
Kolvwvikrc AMnAgyyUnc

Yroupyeto Owkovoplag,
Yrodopwy, NautiAlag kat
Touplopoy

Oépa

i ®IA OTO TOUPLATIKO
i Takéto

i AVTIHETWTTLON TOU

i ETQVAOTEVTIKOU KUPATOG
¢ 0Ta VNoLd TOU QvaToALKOU
i Awalou

i KaBeoTtwe tng TPAKTIKAG
i aoknong otoudaoTWV

¢ evTOC TOUPLOTIKWY

i ETILELpAoEWY

¢ Mvnuovio Tuvepyaaolag
SETE-2TEK

i O¢oelg ZETE enl tou

i vopooyesdlou tou

¢ Ymoupyelou Epyaotag

{ pe Beua: “Tpororolnon

i Slard&ewv tou Nopou

¢ 1876/1990 - Artokatdotaan
{ Kat Avapopewar) tou

i Thatolou Tepl ZUMOYIKWV
i AlampaypateloEwy,

{ MeoohdBnong kat

i Alattnolag Kat AMeG
Poslatdgeal

¢ YIOPVNHA KOWWVIKWY

{ etalpwv oXETKA pe To

i (POPOAOYLKO

i Avartuglakog Nopog

i Tpupepric ouvavinon pe
i KowwvLKoUG etatpoug

i Aadikaota ekdoong

i QUTOKOMNTOU VOULUNG
i Aettoupylag ToUPLOTIKWY
i kaToAupdTwy
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Interventions

To
Deputy Prime Minister

Ministry of Migratory
Policy

Alternate Minister of
Economy, Infrastructure,
Shipping and Tourism,
Mrs. E. Koundoura

ACTE

ESC

Standing Committee on
Economic Affairs of the
Parliament

Minister of Economy,
Infrastructure, Shipping
&Tourism, Mr. G. Stathakis

Ministry of Labour and
Social Solidarity

Ministry of Economy,
Infrastructure, Shipping
and Tourism

Topic

¢ VAT on the tourism

i package

: Tackling the migratory
i wave to the islands of
i the Eastern Aegean

i Scheme for students to
i perform their practical
¢ training in tourism

i enterprises

¢ Memorandum signed
i between SETE - ACTE

i SETE's Positions on the

i bill of law of the Ministry

i of Labour entitled:

i "Amendment of provisions
i of Law 1876/1990 -

i Restoration and Reform

t of the framework on

i Collective Bargaining,

i Mediation and Arbitration
{ and other provisions”

: Memorandum of the social
i partners on the tax issue

: Development Law

: Tripartite meeting with
i the social partners

i Procedure for issuing
i the sticker for the legal
i operation of tourism
i accommodation
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MapepBAceLC

Mpog

Yroupyeto Epyactag kat
Kowwvikrig AMnAeyyUng

Ymoupyelo EowTteptkwy
KAl ALOLKNTLKNG
AvVaouyKpoOTNong
Yroupyeto
OLKOVOPLKWY

Yroupyd Owkovoptag,
YroSopwy, NauTAlag kat
Touplopoy, k. . Ztabakn

Yroupyd Emikpatelag,
K. N. Marma

MpwButtoupyo,
K. A Tolmpa

Mpdedpo ANEA,
K. . Kappévo
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Oépa

i Avayyehia oto ovotnpa

i Epydvn twv aAMaywv

i oTo WpdpLo epyaotag kat
{TWV UTIEPWPLWY

: MetappuBuion tng
i Anpootag Awotknong

¢ Aatripnon twv
© OUVTEAEOTWVY DA Twv
¢ TOUPLOTIKWV KATCAUHATWY

i MiBaveg emumtwoelg amod
i évav Suthaolacpud Tou

i OMA ot Stapovn) ota

! TOUPLOTIKA KaTaAUpATa
P TNG XWPAG

i TOaveEC eUTtWOELG

i TI0U Ba glye pla

i evbeyodpevn avénon

i Tou PrMA oToV TOUPLOPO

¢ MiBaveg emumtwoeLg

i 110U Ba elye pla

i evdeyopevn avénon tou
i A otov Touplopd

i TBaveg emuTtwoeLg

i 10U Ba elye pla

i evbeyodpevn avénon

i Tou ®MA otov ToupLopG

Interventions

To

Ministry of Labour and
Social Solidarity

Ministry of Interior
and Administrative
Reconstruction
Ministry

of Finance

Minister of Economy,
Infrastructure,
Shipping and Tourism,
Mr. G. Stathakis

Minister of State,
Mr. N. Pappas

Prime Minister,
Mr. A. Tsipras

President of
Independent Hellenes,
Mr. P. Kammenos

Topic

: Notification on the Ergani
i system of changes to

i working hours and

i overtime

Public Administration
Reform

: Keeping the same
i VAT rates for tourism
i accommodation

i Possible consequences
¢ from doubling the

i VAT rate on tourism

i accommodation

i in Greece

i Possible impact from
i a potential increase of
i the VAT rate in tourism

i Possible impact from
i a potential increase of
i the VAT rate in tourism

i Possible impact from
i a potential increase of
i the VAT rate in tourism
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AeAtia TuTou
Hy/via Oépa
Mnviato >tatiotiko AeAtio tou SETE

AekepPpLoG

NoeppBpLog |

OktwppLog

Intelligence yia tov EMnVIkO Touplopo

Epyaotr|plo MoLoTKWY & AELTOUPYIKWY
Mpotumnwv yla Mikpd kat Meoata
“evodoyela kat KataAupata

aro to SETE Training

MNapouatacn OMEMEA
(Opyaviopog Mpowdnong
EvaAakTikwy MeBdswy EmtiAuong
Alapopwv)

Baolka onpela tou xalpetiopoy tou
Mpogdpou tou TETE, k. Avbpea A.
AVEPEAS 0T XPLOTOUYEWLATIKN
oLVAVTNON PE TOUC SNPOCLOYPAPOUG

YToxela ApiEewv lavouapiou -
NoepPplou 2015: Mapapével To BETKO
TPOCNHO

Team Leaders’ Academy: OAokANpwUEvN
OLpaA oepvaplwy Alolknong amno to
SETE Training

ALOLKNTIKEG aMayeg otov ZETE

NEo eKTTALSEUTIKO TIPOYPAHIA
Digital Marketing in Hospitality

OETIKO TO SEKALINVO YLA TOV EMNVIKO

TOUPLOPO. MIKTA N €lkdva Tou OktwBplou.

Yuvavtnon 2ETE - nyealag
Yroupyetou Owovoptag, Avdrmtuéng
Kat Touplopou

Yuvavtnon 2ETE - Avtpogdpou
Kupepvnong

This is the Athens World! H ABrjva

oto eTtikevtpo tne MaykoopLag Hugpag
MoAewv

2T6X0G yla to 2016, n Bwpdkion

NG QVTAYWVLOTIKOTNTAC TOU EAMNVIKOU
TOUPLATLKOU TIPOLOVTOC

This is the Athens World!
140 Juvedplo ZETE
"Touplopog & Avartuén’

Eupwrtaikr| MpwtoBoulia ToUPLOTIKWY
Yuvdéopwy Tou ISlwtikoU Topea

AMOAOTIZMOX | ANNUAL REPORT 2015

Press Releases

Date

December

November

October

Topic

SETE Intelligence’s Monthly Statistical
Bulletin on Greek Tourism

Workshop on Quality & Operational
Standards for Small and Medium-sized
Hotels and Accommodation

by SETE Training

Launch of OPEMED
(Organisation for the Promotion
of Alternative Dispute Resolution
Methods)

Key points of address of Mr. Andreas
A. Andreadis, SETE President,

at the Christmas meeting with
journalists

Information on January -
November 2015 arrivals:
Still growing

Team Leaders’ Academy:
A comprehensive set of Management
seminars by SETE Training

Administrative changes in SETE

New educational programme for
Digital Marketing in Hospitality

Greek tourism posted good results in the
first ten months. October's results are mixed.

Meeting of SETE with the leadership of
the Ministry of Economy, Development
and Tourism

Meeting of SETE with the Deputy
Prime Minister

This is the Athens World!
Athens in the spotlight for the
World Cities Day

2016 target is to protect the
competitiveness of the Greek
tourism product

This is the Athens World!
14th SETE Conference
“Tourism & Development”

European Initiative of Tourism
Associations in the Private Sector
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Hy/via
OKtWwRPLOC

Oépa

i Aeopn Apeowv MapepBacewv Owpakiong

¢ kat Evloyuong tou EMnvikou Touplopou

i 140 YuveSpLo ZETE "Touplopdg
P & Avarttugn”

i OETIKO TO EWILALNVO YLA TOV EMNVLIKO
i Touplopo

i AnAwon Mpogdpou 2ETE Pe apoppn

i Tov SumAaclacpud Tou Gr1A Slapovnig
{ KAl TNV KAtapynon tne EKMTwang Tou
i 30% ota mpwta 6 vnold

JemtepPpLog |

Mnviato >tatiotiko AeAtio

i Tou SETE Intelligence yia tov

i EMnVIKO Touplopo
i Naykoéopia Huépa Touptopou

i Yuyyapntrpla ZETE

{ T(pog Tov MpwbuToupyd

¢ 10 SETE Tourism Crowdhackathon,
{17 & 18 OktwPplou 2015

i Anhwan tou Mpog&pou tou SETE
| HE QpOppr TIG ETIKElEVEG EKAOYEG

i NEo pekop a@lEewv kat e008wv yLa

i TOV EMNVLKO TOUPLOPO 26 eKat. Slebvelg
© aptEelc kat 14,5 8to. € duecwv eadSwv

i auapévovtal PéypL to TéAog tou 2015

Alyouatog

i Mnvialo Ztatiotiko Aehtlo tou SETE

¢ Intelligence yLa tov EMnviko Touptopo

i AleBvelc Touplotikeg apl&eLg
i Jav. - louA. 2015

loUALOG

i Mnvialo Ztatotko AeAtio tou SETE

i Intelligence yia tov EMinViko Touplopod

i To 87% Tou CUVOALKOU ELOEPYOHEVOU
i TOUPLOTIKOU €L00SNUATOG TIAPAEVEL
i otnv EA\ASQ, oUppwva Je JEAETN

i Tou KETE

i IxETKA P TG SLeBvelc ToUpLOTIKEC
i aglEelg, lavoudplog - lobviog 2015

i Kowvr) &nAwon twv KEEE, 2EB,

i [2EBEE, EXEE kat 2ETE

i (Ynootnpiloupe TNV apapovn
} NG XWPAG Hag atny eupwlwvn)

YYETIKA pE TN SHAwon tou MpoéSpou
i Tou XETE yla tn pelwon tou puBuou
: TWV KPATHOEWY
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Date

October

September :

August

Topic

Package of Direct Interventions to Protect
and Support Greek Tourism

14th SETE Conference "Tourism
& Development”

Greek tourism posted good results
in the first nine months

Statement by SETE's President on

the doubling of the VAT rate on
accommodation and eliminating the 30%
reduction for the first 6 islands

SETE Intelligence's Monthly
Statistical Bulletin on Greek Tourism

World Tourism Day

SETE congratulates
the Prime Minister

1st SETE Tourism Crowdhackathon,
17 & 18 October 2015

Statement of SETE's President
on the forthcoming elections

New record arrivals and revenues for
Greek tourism with 26 mil. international
arrivals and 14.5 billion € direct revenues
expected by the end of 2015

SETE Intelligence's Monthly Statistical
Bulletin on Greek Tourism

International tourist arrivals for

January - July 2015

July

SETE Intelligence’s Monthly Statistical
Bulletin on Greek Tourism

87% of total revenue from
inbound tourism remains in Greece,
according to a study by KEPE

On international tourist arrivals,

January -June 2015

i Joint statement by UHC,

SEV, GSEVEE, ESEE and SETE
(In support of Greece remaining
in the Eurozone)

On the statement of SETE's President
on the reduced rate of reservations

ENEPTEIES KOINQNIKOY ETAIPOY | SOCIAL PARTNER FRAMEWORK
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Ashtia TUtou

Hy/via

loUvLog

Mdioc

ArpiALog

Oépa Date
Hotline yLa TLg TOUPLOTIKEG June
ETILXELPNOELG

Kor) ETLOTOA KOWWVIKWV £Talpwy
(2EB, lZEBEE, EXEE, 2ETE) kat tng KEEE
TIPOC Tov MpwButoupyo, k. ANEEN Talpa

AKATAVONTN N ETILUOVH TWV SAVELOTWY
yla @A 23% otn Stapovr kat
otnv eotiaon

Mepupepelakn) EkdnAwon ZETE
0tn ©€00aA0VIKN

Mnviaio Statiotiko AeAtio Tou SETE
Intelligence yia tov EAANVIkO Touplopd

YYETIKA E TIC SIEBVELC TOUPLOTIKEG
apielg, lavoudplog - Mdwog 2015

Mepupepelakr) EkdHAwon 2ETE
otnv Képkupa

23n Taktkn Mevikn YUVEAeUoN May
JETE

Mnviaio 2tatiotiko AeAtio Tou SETE
Intelligence yia tov EAANVIkO Touplopd

Kowr) avakoivwan Twy maveArviwv
KAQSIKWV EVWOEWY - MEAWV ZETE OyeTIKA
HE To rTtnpa tou e£opboloylopol Twv
ouvteAeoTwy OA

Yuvévtnon ZETE pe tov Mpoedpo
NG Anpokpartiag
ErmBeBawwvetal n onuacta tou
TOUPLOHOU YLa TNV armaayoAnan

ETtlotoAr) SETE OYETIKA U TNV
TOavr| eMPBOAN ELELKWY TEAWV 1)
eEopBoAoylopol Twy ouVTEAEOTWY PI1A

Nat oTLG TpooTtaBeLeg eEeUpeang April
BuUwotpNg Kat 0pLoTIKAG AUONG, xwplg

OLWC QTTOOTIACHATIKEG KWVIJELG TIOU

TAITTOUV TNV TIoPEla Tou ToupLopoU

AMOAOTIZMOX | ANNUAL REPORT 2015

Press Releases

Topic

Hotline for tourism
enterprises

: Joint letter by social partners (SEV,

GSEVEE, ESEE, SETE) and UHC to
the Prime Minister, Mr. Alexis Tsipras

The creditors’ persistence on a 23%
VAT rate on accommodation and catering
is incomprehensible

SETE's Regional Event
in Thessaloniki

SETE Intelligence’s Monthly Statistical
Bulletin on Greek Tourism

On international tourist arrivals,

January - May 2015

SETE's Regional Event
in Corfu

23rd Annual General Assembly
of SETE

SETE Intelligence’s Monthly Statistical
Bulletin on Greek Tourism

: Joint statement of the Greek

sectoral associations - SETE Members
on the issue of rationalising
the VAT rates

Meeting of SETE with the President
of the Hellenic Republic

The importance of tourism in
employment is confirmed

SETE's letter on the possibility of
special rates being imposed
or VAT rates being rationalised

Support given to finding a sustainable
and final solution, without fragmented
efforts that adversely affect the
outlook of tourism

30

Hy/via

Arpiog

Mdptioc

PePpoudplog

lavoudplog

31

Oépa

Yuvavtnon €@’ 6ANG TNG VANG
e tov Yroupyo Owovoptag, YrosSopwy,
Nauti\lag kat Touptopou

AMayr| KA[HATOG OTLG KpATHOELG:
evtelvovtal ot avnouyleg Tou
TOUPLATLKOU KOOPOU

AlolOS0Ea Ta pnvupata aro tnv
au&non Tou KataypAeTal atic apl&eLc
T0 A Tplpnvo tou 2015

Mnviato 2tatiotiko AeAtio Tou SETE
Intelligence yia tov EAMNVIKS Touplopo

Kowd Aehtiou TUrou MZEE, SEB,
[2EBEE, EXEE, 2ETE

OETIKEG OL EKTIUNOELG TOU XETE
yla o 2015 pe atoyo ta 25 exat.
Slebvwy apteewv

MeAgtn INZETE “H oupBoAr tou
TOUPLOHOU TNV EAMNVIKT olKovopia
10 2014"

YYETIKG e TN VEQ KUBEPVNON
ouvepyaaolag

ATTOTEAEOLIATA HEAETNC OLKOVOULKWV
ETUTTWOEWV SITAQoLacpol Gr1A
Slapovnc

Euxetr)plo prjvupa Mpoéspou
2ETE

Date Topic

April i Meeting to discuss matters across

the board with the Minister of Economy,
Infrastructure, Shipping and Tourism

Change of “climate” in reservations:
the concerns of the tourism
sector intensify

Optimistic outlook as a result of
the increase recorded in arrivals
in the first quarter of 2015

March i SETE Intelligence’s Monthly Statistical

Bulletin on Greek Tourism

¢ Joint Press Release by GSEE, SEV,
i GSEVEE, ESEE and SETE

February i SETE's positive outlook for 2015,

with the target set for 25 million
international arrivals

INSETE Study “The contribution of
tourism in the Greek economy in 2014”

January i Onthe new coalition government

Findings of the study on the financial
impact of doubling the VAT
rate on accommodation

Wishes by the President
of SETE

ENEPTEIES KOINQNIKOY ETAIPOY | SOCIAL PARTNER FRAMEWORK



\VOTLTOUTO XETE SETE Institute

To 2015, 0 2ETE evioyuoe akOpA TIEPLOTOTEPO TOV During 2015, the Greek Tourism Confederation
POAO TOU WG OUYXPOVOG KOWWVIKOG €Talpog, HEow strengthened its role as a modern social partner

INSETE

AMOAOTIZMOX | ANNUAL REPORT 2015
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TNC e6palwonc Tou Ivotitoutou Tou Y ETE.

To INZETE Slvel éupacn ota medla tng épeuvag,
TWV PHEAETWVY KAL TWV TIPWTOYEVWY OTOLXELWY KAl
0TNV QVATTTLEN TTPOTUTIWY KAl TIpOSLAypaAPWY
TIOLOTNTAC, EMEVSUOVTAG OTLG SEELOTNTEC, JEC aTTo
TNV EKTTAlSEUON KAL TNV KATAPTLAN TOU avBpwTvou
Suvapikou. To INZETE elvat o Bgpéhiog AlBog yla
TNV TIEPALTEPW AVATTTUEN Tou ZETE o€ emtinedo
Tekunplwaong Beaewy, Stampaypdteuong Kat
ETILXELPNOLAKOU oxeSlacpoU. Katd tn Stdpkela tng
Aettoupylag tou To INZETE €xel UAOTIOLOEL £pyO
0TOoUG akOAoLBOUG TOpE(G:

YAoTtolnon eKMALSEUTIKWY EVEPYELWY KAl SPACEWY
AVATTTUEN OYNHATWY TILOTOTIONONE UTTNPECLWV
KAl €MayyeAUATWY TOU TOUPLOTIKOU KAASOU
AVATTTUEN SIKTUWV €PELVAG KAl CUUTIPAEEWY
QAVTaAAQYNG TEXVOYWWOLAG KAl KOAWY TTIPAKTIKWY
'EkS00N HEAETWV KAl SnULoupyla NAEKTPOVIKWY
Bdoswv SeS0LEVWY KAl OTATIOTIKWY OTOLElWY

ExTTaLdEUTIKEC APAOELC

Kupla Spactnplotnra tou INZETE amoteAel n
uhottolnon §pdoswv avArtugng Tou avbpwrtvou
Suvapkou kat avaBabulong Tng ToLeTNTaAg TWy
YVWOEWV KAL TwV SEELOTATWY TWV ETTAYYEALATLWV
Kat epyalopévwy TOU TOUPLOTIKOU TOLEQ.

Méoa and tn Sopr) SETE TRAINING
TIPAyHATOTIOOUVTAL SPACELS OTIWC:

Mpoypappata ekmalbeuonc/Kataptiong, TIou
OTOXEUOLV OTNV QVATTTUEN OTEAEXWY WOTE

va SnutoupynBel pla kouAtoupa pddnong

Kat SLayuonG TNE YWWOoNG OTO ECWTEPLKO TWV
ETILXELPNOEWV

EkmatSeuTiko UALKO yLa Ta Mpoypappata
ekTtaléeuonc ou uhortotovvtal arod to INZETE
Anpoupyla NAEKTPOVIKNG TAAT@OpUaAg €€
anootdoewg ekmaldeuong (e-learning platform)
YUVEPYAO(EC PE KATAELWHEVOUC EYXWPLOUG Kal
SleBvelc popelc ekmalbevaonc/katdptiong yla
vAottolnon aré Kovou §pAcewy
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through the empowerment of INSETE.

INSETE puts emphasis in the fields of research,
studies and tourism data analysis and the
development of quality standards in the field of
tourism, by investing on skills, through education
and training. INSETE is the cornerstone for the
further development of SETE at documentation
level, trading and operational planning. INSETE has
produced deliverables in the following pillars:

Implementation of educational actions & activities
Development of certification schemes for services
and professionals in tourism

Development of research networks in the fields
of research and know how and good practices
exchange

Publication of studies and creation of electronic
databases and statistical data

Educational Activities

One of the core activities of INSETE is the
implementation of educational and training activities
that enhance the skills and knowledge of
professionals and employees in the tourism sector,
leading ultimately to upgrading the qualitative
characteristics of Greek tourism.

The SETE TRAINING team implements actions,
such as:

e Educational/training programmes aimed at

executives, so as to create a culture of learning
and dissemination of knowledge within enterprises
Producing training material for the educational
programmes implemented by INSETE

Creating an e-learning platform for distance
learning

Partnerships with domestic and international
education/training agencies for the
implementation of joint actions

INZTITOYTO SETE | SETE INSTITUTE



N sere

ElSkoTEPQ, TO 20715, OL EKTTALSEUTIKEG SPACELC TIOU
vAOTIOLBNKAVY, CUVOTITLKA €X0UV WG €ENG:

ONOKANPWON EKTTALSEVTIKOU UALKOU yLa Mpdén
«Emttayr| Elodsou yia Neoug ewg 29 Etwy oe
LOLWTLKEG ETIYELPOELG OTOV KAASO Tou ToupLapoy
YLO ATTOKTNON €PYAOLAKNC EUTELplacy, 7
ouvSuaaTiKa syllabus Tou SnutoupyrBnkav arnd
16 BEATIKEG EVOTNTEC
MAOTIKY Apdon EmayyeApatiknig Katdptiong
2015:
- YAottotnon 23 cepwvaplwy, og 3 TIOAELG, HE 9
Bepatikéc katnyopleg kat 301 katapTllOPEVOUC
- EEwteptkn) a&loAdynaon TAOTIKOU TTpOYPARUATOC
KaL Xprion armoTEAECUATWY YLa 0pYAVWAON VEWV
Spdoewy
MpoypappaTlopog AUToXPNPATOSOTOUHEVWY
ExmatSeutikwy Spdoswv 2015 B & 2016 A
- AELOTTO(NON QTMOTEAEOPATWY EEWTEPLKNG
a€LoAdyNoNG TAOTIKOU TTpoypappatog 2015
* YUVQVTNOELG LE (POPELG KAL ETILXELPNOELG TOU
TOUPLOPOU
- Branding & Advertising, og cuvepyaota pe tnv
Marketing Greece kat tov 2ETE
- Anpoupyla Aoyotumou SETE Training kat
SLaQNULOTIKWY UTIAVEP yLa KABE katnyopla
- 2Tpatnykoc oxedlaouog Communication
& Marketing plan (Advertising, Social Media,
Aehtia TUTTOU, XPrION TOUPLOTIKWY KAl
EVNUEPWTLKWVY Site yla TipowBnan, K,a,)
Anptoupyla custom made TipoypappaTwy
Baotopéva e Training Needs Analysis tng ayopag
(Katnyopleg oepwvaplwy: Texvikd, MWARCELS &
Marketing, Alolknon & AeltoupyLkr) Alayetplon)
Yuvepyaaola Je EUTIELPOUG KAl QVayVWPLOUEVOUC
EKTIALSEUTIKOUC (POPELC, TLY.
- EM\nVvIKn) Etatpla Alotknoewg ETTLELpriogwy
(EEAF),
- Gastronomy Essentials
- Kévtpo Blwolung Avarruénc- EEEAEN
- Hotel Brain-Braining Center
AVATTTUEN TAQTPOPHIAC PNELAKNC SHAWCNG Kal
€0WTEPLKN) Slayelplon ouppeToxwy arod to INXETE
Yuvepyaota & ouvslopyavwan oepvaptwy pe
TOTTILKOUG popelc Tou Touplopoy og OANn TNV
EMGSa
Y}eSLAOHOG TIEPLEXOUEVOU NUEPLSAG | Know MY
Tourism Vol, 1 kat ANOIXTQN ZEMINAPION
YxoAelo Touplopol YETE
Yuvepyaola pe to ALeBVEC MAVETILOTHAULO OXETKA
LIE TO VEO METATUXLAKS OTOV TOUPLOHO
Anpoupytla NAEKTPOVIKAC TIAQTPOPHAC
€€ amootdosw ekmaideuonc (e-learning platform)

AMOAOTIZMOX | ANNUAL REPORT 2015

Moreover, during 2015, SETE TRAINING implemented
the following educational actions:

Completion of educational material for the Action
“Labour market entry for unemployed young
people aged up to 29 y.o. in the tourism sector”,
7 combined syllabus created from 16 thematic units
Vocational Training Pilot Action 2015:
- 23 seminars held in 3 cities, with 9 thematic
categories and 301 trainees
- External evaluation of the pilot programme
and utilisation of the results for organising new
actions
Planning Self-financed Educational Actions 2015
B&2016 A
- Utilisation of external evaluation of the 2015 pilot
programme
+ Meetings with tourism agencies and enterprises
+ Branding & Advertising, in collaboration with
Marketing Greece and SETE
- Creation of the SETE Training logo and
advertising banners for each category
- Strategic planning of Communication
& Marketing plan (Advertising, Social
Media, Press releases, use of tourism and
informational sites for promotion, and more)
Creation of custom-made programmes based
on analysis of market training needs (Seminar
categories: Technical, Sales & Marketing,
Management & Operational Management)
Collaboration with experienced and recognised
educational institutions, such as:
- Hellenic Management Association (EEDE)
- Gastronomy Essentials
- Center of Sustainable Entrepreneurship - Excelixi
- Hotel Brain-Braining Center
Digital declaration of participation & internal
management by INSETE
Collaboration & co-organisation of seminars with
local tourism agencies throughout Greece
Preparation of the content of the | Know MY
Tourism Vol, 1 seminar and of SETE Tourism
School OPEN SEMINARS
Collaboration with the International Hellenic
University on the new postgraduate programme
in tourism
Creation of an electronic platform for distance
learning (e-learning platform)
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-

[lepupepeLlaka
[pagela XETE

O ZETE €xeL L&pUOEL KaL AeLtoupyel
MepupepeLlakd Mpageia oe 5 MepLpepeLeg: loviwy
Nrowv (TToAn Kepkupag), MeAottovwwnoou (TplmoAn),
Kevtplknc Makedoviag (©ea/vikn), Ztepedc EAGSaC
(Aapta), Notlou Atyalou (Poéog), ta ottola og
ouvepyaala e TNV KEVTPLKN Slolknon tou SETE
OTOXEUOULV:

* OtV avamtuén SIKTUWY CUUTTPAEEWY
aVTaAQyN G TEXVOYVWOLag KAl KAAWVY TIPAKTIKWY
0€ BEUATA ETILOTNHOVLIKIG KAl TEXVLKIG
UTTOOTNPLENG, HETAEU TWV TOTIKWY KAASIKWY
ETILXELPNOEWV/POPEWVY KAl Tou XETE/INZETE
yLa TNV TTpowBnon TN anacyoAnonG Kat T
BEATIWON TWV ETIAYYEALATIKWY TIPOCOVTWY TWV
QA OAOULEVWY OTOV KAGS0
OTNV TIAPOXH UTTNEECLWY EVNUEPWONG Kal
TIANPOPOPNONG GE TIPOCWTIA (PUOLKA 1] VOULKA),
TIOU 5pA0TNPLOTIOLOVVTAL ETILXELPNHOTIKA OTOV
KAAG0

otn Snuoupyla evog Siktuou Ttpowbnong
TNG TIOLOTNTAG OTLG TOUPLOTIKEG ETILYELPTOELG,
a€LOTTOLWVTAG TA ATTOTEAECATA / EKPOEC TWV
£PYWV TTIOU UAOTIOLOUVTAL aTto TO INXETE

~ AEltoupyla Toug ata TeAn

SETE Regional
Offices

SETE has set up and operates Regional Offices
in 5 Regions: lonian Islands (Corfu), Peloponnese
(Tripoli), Central Macedonia (Thessaloniki),

Central Greece (Lamia), Southern Aegean
(Rhodes), which work closely with the SETE central
administration and aim to:

develop partnership networks for exchanging
expertise and good practices in matters of
scientific and technical support among the local
sectoral enterprises/agencies and SETE/INSETE,
S0 as to boost employment and improve the
professional qualifications of those employed
in the sector

provide information services to natural or legal
persons active in the sector

create a network to promote quality in tourism
enterprises by utilising the results/outputs of
projects implemented by INSETE

The above regional structures began operating

at the end of 2014 through INSETE initiative in

the framework of EPANAD Action “Development
of a network promoting quality and supporting the

- enterprises, the professionals and employees
3 of the tourism i . o :
h; A ., b 11 - y l‘. F o
TpwtoBouAia tou INZETE, oto (olotwy  * 3‘ “‘ | 5 n M .

evtaypévwy oto EMNANAA MpdEewy «AvarTun

SIKTUOU TIPOoWwBNCNG TNG TIOLOTNTAG KAl UTTOOTNPLENG

TWV ETIYELPNOEWY, TWY ETTAYYEALIATLWY KAL TWV
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MeAetec & Epeuveg
HAEKTPOVIKEC BAOELC
SeSOUEVWV Kal
OTATLOTIKWY OTOLXELWV

AeUtepo Baotko TuAwva tou INZETE amotehet

n opr) SETE INTELLIGENCE. >to mAatolo Twv
5pacTnpLoTTwy Tou SETE INTELLIGENCE,

QMG KAL TOU EKTIALGEUTIKOU pOAOUL Tou INZETE,
vAottoleltat peydAog aplBpog MeAeTwv/Epeuvwy Kat
SNULOVPYOUVTAL NAEKTPOVIKEC BATELC SESOUEVWY
KOl OTOTLOTIKWY OTOLXELWV.

Ol ev AOyw PEAETEC apopolv Oe Bépata TTou
oyetldovtal AUeoa e TOV TOUPLOUO (TTX.

Melétn yia tnv ayopd tou All inclusive, Marketing
Plans TouplaTkoU TTPolOVTOC Yia ETIAEYLEVEC
TIEPUPEPELEC), EUUEDA (TT.Y. MEAETEC YWwpoTaglag Kat
TepIBAAOVTOC, ATTAoTtotnon tou MoAeodoptkou -
Xwpota&kou MAatotou yla EmevéuoeLg) 1 otoxelouv
otnv avaBabuion tng Asttoupytac Tou 2ETE/INZETE
(T.X. MeAéTn ZtpatnykoU kat Emiyelpnotakoy
Yxedlaopou tou ZETE kat Tou INZETE yia tnv
evloyuon Tou Beopikol poAou Tou YETE).

ElSkoTEPQ, £VTOG Tou 2015 vAoTtoBnkav ta €ENC:

ZTATLOTLKA GTOLXELO

e Klvnaon eloepyOPeVOU Kal ECWTEPIKOU TOUPLOPOU
(AlolknTKA otolyela kat TtE)

e AVAAUGN AEPOTTOPLKWY APOLIOAOYLWY —
oyedlaopoc kat vhottoinon

e Jtolyela Visa Schengen

o [1OLOTIKN a&loAdyNon TWV TIPOCPEPOUEVWY
TOUPLOTIKWY UTINPECLWY TNV XWPA KATA
TIEPLOXM KAL KATA Katnyopla Kat ouyKpLon Je
KUPLOUC QVTAyWVLOTIKOUC TIPOOPLOHOUG
(Review Pro)

e Kataypagr) TAoswy TOUPLOTIKAG Kivnong EANGSAC
Kal QVTAYWVLOTLKWY TIPO0PLOPWY, BACEL
KPQTrOEWVY 0€ CUCTAPATA TwV tour operators Twv
KUPLWV ayopwv/Tinywy (GFK)

o Avdhuan eEELSIKEVIEVWVY OTOLYELWY AEPOTIOPIKWV
KPATHOEWV PUEow Twv GDS (AMADEUS)

o TekunPLWUEVEC MpoBAEPELC Kivnong Kal E00SWV

e Kataypar Kat avaAuon TwyV XapaKTnpLOTIKWY
TOU €LOEPYOUEVOU TOUPLOPIOU aTnV EANGSa
KaL TOU €EEPYOUEVOU TOUPLOLIOU artd TLG KUPLEC
XWPEC-TNYEC (IPK International)

e Kataypar) Kat Tekunplwon tng Plobwng
artacyoAnNong otov ToupLopo (IKA)
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Studies & Surveys
Electronic databases
and statistical data

INSETE's second main pillar is SETE INTELLIGENCE.
Within the framework of SETE Intelligence business
scope and INSETE's educational role, a large
number of studies and surveys are conducted,
statistics are collected and electronic databases are
Created.

These studies concern topics directly related

to tourism (e.g. the All inclusive market study,
marketing plans for specific tourism products in
selected regions), indirectly related topics

(e.g. Studies on spatial Planning and the
environment, Simplification of the Urban & Spatial
Planning Framework for Investments) or aim at
upgrading the operation of SETE/INSETE (e.g. SETE
and INSETE Strategic and Operation Planning
Study to strengthen SETE's institutional role).

The projects completed in 2015 include:

Statistical data

* Incoming and domestic tourism traffic
(Administrative data and BoG)

* Analysis of Air Services-planning & implementation

* Schengen Visa Data

e Qualitative assessment of tourism services
offered in Greece by region and by category
and comparison with main rival destinations
(Review Pro)

e Recording of tourism traffic trends in Greece and
competing destinations, based on reservations
with tour operator systems in the principal
markets/sources (GFK)

e Analysis of specialised air reservations data
through GDS (AMADEUS)

* Documented forecasts of traffic and revenue

e Recording and analysis of characteristics of
incoming tourism in Greece and outbound
tourism from the main countries/sources (IPK
International)

* Recording and documenting salaried employment
in tourism (Social Insurance Institute)
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MeAéteg - 'Epeuveg - Epya Evioxuong
ONokANpwan 4 MeAstwv/Epywv Evioxuang tng
Eowteptknc Aettoupylag tou INZETE, 30 MeAstwv/
Epeuvwv yla To aUVoAO TG Xwpeag, oL oTtoteg
apopouoav SLAPOPEC BEPIATIKEG KATNyopLeg Kal
27 €EELSIKEVEVWY MEAETWV/EPELVWV YLA TG
MepLPEPELEC TNC XWPAG, ELdkdTepa:

MeAéteg/Epya Evioxuong EcwTepPLKNG
}\sLtoupyLaq INZETE

e MeAETn Ztpatnyikou & ETiyelpnotakoy
Yyedlaopou SETE-INZETE
YyeSLaopOc-AvATTtuEN-Acttoupytla Management
Information System YETE-INZETE

SETE INTELLIGENCE-MeAétn ETiyelpnotakoy
Yyedlaopou, Opydvwang & Asttoupylag

SETE INTELLIGENCE-Atadiktuakr| MUAn IT
PLATFORM

MsAstsq/Epsuvsq yLa cUVOAo xwpag

e TouploTKS Mpoildv & EMinvikr) Otkovopta
Aebvelc apl&elg otnv EMASa - Kataypaepr) Baoet
SLOKNTLKWY OTOLXELWV

«[otog elvat o MeAdTng pac»

GR vs Competition

Security perception survey

Extipunon tng Katavopric tou Eloodruatoc

aré Eloepyduevo Touplopod, WG TIPOg TO PEPOC
TIOU TIAPAPEVEL TN XWPA KAl O AUTO TIOU
emaveEdyeTal 0To EEWTEPLKO

H cuLBOAr TOU TOUPLOPOU GTNV EAMNVLKA
olkovopla - Anuloupyta infographics

MEAETN BaoKwV XapaKTNPLOTIKWY TAELOLWTIKAC
OUUTIEPLPOPAC TOU ELOEPYOLEVOU TOUPLOKOU aTtO
TNV ayopd tne Zaoustkng ApaBlac

EEeldikeuon Spacewv Itpatnykou Y yedlou
TouptopoU 2014-2021 (update + planning)
ETtiyelpnuatikd 2xe610 Apdong yla Tty
MpowBnon tou Yuvedplakol ToupLopol Tng
EAMGSAC (MICE)

MeAétn avaBdaduLong tou Tpoildvtog
«[MOALTLOTIKOG TOUPLOHOG» HECW EpYarelwy EXTIA
KateuBuvTrpleg ypauPEG yLa TNV avaTTtuén

NG Kpouadllépag otnv EAGSa

MEeAETN avATTtuENG EMNVIKOU plovTéAou All -
Inclusive og torko erttnedo (Local All Inclusive)
Y(pLOTGPEVN KATAOTAON KAL TIPOOTITLKEG TOU
NautikoU TouptlapoU - MPOTACELC TTIOALTIKAC

Xwpota&ia kat MeptBaiiov

MeAETN yLa T eUaon, TOV TIOALTLOHIO Kal TNV
TOUPLOTLKN QVATTTUEN

MEAETN yLa TOV TOUPLOPHO TTIOAEWY

MEAETN yLa TOV TOUPLOPO KAl TO YWPOTAELKO
oxedlaoud

MeA€tn yla tnv opBoloyikr avabewpnon tng
€KTOC oxedlou S6pnong
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Studies - Surveys - Strengthening Projects
Completion of 4 Studies/Projects focused

on strengthening INSETE's internal operation,

30 Studies/Surveys covering the entire country,
concerning various thematic categories

and 27 specialised Studies/Surveys on the Greek
Regions. More specifically:

Studies/Projects on Strengthening INSETE's
Internal Operation

SETE-INSETE Strategic & Operational Planning
Study

Design-Development-Operation of
SETE-INSETE Management Information System
SETE INTELLIGENCE-Operational Planning.
Organisation and Operating Study

SETE INTELLIGENCE-IT PLATFORM

Web Portal

Studies/Surveys on the country as a whole

Tourism Product & the Greek Economy
International arrivals in Greece - Based on
administrative data

“Who is our Customer”

GR vs Competition

Security perception survey

Assessment of Revenue Distribution from
Incoming Tourism, regarding the portion that
remains in Greece and the portion that

is re-exported abroad

The contribution of tourism to the

Greek economy - Creation of infographics
Study of the key characteristics of travelling
behaviour of incoming tourism from the Saudi
Arabian market

Specialisation of the Strategic Tourism Plan
2014-2021 actions (update + planning)
Business Action Plan for the Promotion of Greek
Conference Tourism (MICE)

Study on upgrading the “Cultural Tourism”
product through NSRF tools

Guidelines for the development of the cruise
industry in Greece

Study of the development of the Greek Local
All-Inclusive Model

Existing situation and prospects of Nautical
Tourism - Policy proposals

Spatial Planning and the Environment

Study on nature, culture and the development
of tourism

City Break study

Tourism and spatial planning study

Study for a rational revision of building
outside urban planning zones
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o Melétn «O EAANVIKOC TOUPLOPOC, TO TIEPLBAAOY
KAl aELpopog avartuéns

e MeAETN yLa Ta TIEPLBAMOVTIKA TIAEOVEKTAATA TNG
EMAS0C otov Topéa T uyelag kat tng evgoplag
TWV TOUPLOTWV

DopoAoyLlko/NopoBeTIKO/ETIEVSUTLKO TTAALGLO

e TOUPLOTIKEG Kal ACTIKEC MLoBwaoeLg atnv EMASa
Kal AleBvwg

o Nopkr) aéloAdynon Tou VopoBEeTIKoU Kal
Beopikol TAatatou Tou SLEmeL Tnv uAorotnon
EMEVOUOEWV OTOV TOHEQ TOU TOUPLOPOU Kal
TIPOTACELG BeATIOTOTOINONC TOU

o Mehétn Eniépaonc tou ®r1A ato TouploTikod
Mpoldv TS XWPag

e MEeAETN KATAyPAPHC KAl CUYKPLTIKAC AELOAGYNONC
TOU (pOPOAOYLKOU TTAALGLOU TTOU SLETTEL TIG
TOUPLOTLKEG ETILXELPNOELG OTnV EANASA kal SteBvwig

o MeAétn Alepeivnong Twy ETUTTWog WY
NG Owkovopknc Kplong otic EANVIKEG
ZeVOSOXELAKEC ETILYELPHOELG

AvOpwTILVO AUVAULKO OTOV TOUPLOTLKO KAASO

* XTPATNYLKr MeAET AVATTtUENC Tou AvBpwrtvou
AUVAULKOU GTOV TOUPLOTIKO TOLEQ:
1) QVapoPLKA JE ATTOTEAECUATA SLAYVWONG
AVaYKWV SEELOTATWY KAl 2) avaQopLkd PE TNV
EKTIALSEUON / KATAPTLON OTOV TOUPLOTIKO TOpEQ

* [1OLOTIK) €peUVA SEELOTATWY OF ETIAEYLEVOUG
Topelc/kAadouc/oudseC emayyeAUATwy Tou
TOUPLOUOU - €pEUVA TTIOU LAOTIOLABNKE 0To TAalolo
TOU £pYOU «APATELC TWV KOWWVIKWY ETAlpWY
YL TNV QVayvweLon Kat TipOyVwWan avayKwy
Se€lottwv oto haloto Tou EBVikoU FuaTripatog
Atdyvwong avaykwv Tne ayopag epyactagy

Mowodtnta

o MeAEéTn oxedlacpol Kal avartuéng ZuoTnuatwy
Atayelplong kat Ataopdhong Mowdtntag (QUALITY
ASSURANCE & QUALITY MANAGEMENT SYSTEMS)
OTOV TOUPLOTIKO TOPEQ & TIAOTLKI EQAPUOYT
TOUG: AVATTtuEn 6 TTPOTUTIWVY TILATOTIOINONG
UTINPECLWV Kal 5 TIpOTUTIWVY TiLotomotnong
ETTAYYEAUATWY

Xpnpato&ouka epyaieia
e EtelSlkeuon Apdoswv Kpatikwy EvioyUoewv
otov Topéa tou ToupLopoy oTo TIAGLOLO TwV
Mepupepelakwy ETiyelpnotakwy Mpoypappdtwy
2014-2020

o Etelblkeuon Apdoswv Avdmtuéng AvBpwrttvou
AuvapkoU OTov TOPEA TOU TOUPLOUOU, OTO
TAalolo Twv MepLPEPELAKWY ETILYELPNOLAKWY
Mpoypaupdatwy 2014-2020

o E&elSlkeuon Apdoewv Topéa Touplopou
oto Thatoto tou E.M. Avtaywviotikotnta
Emtiyetpnuatikotnta kat Kawvotopta 2014 - 2020
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“Greek tourism, the environment and sustainable
development” study

Study on the advantages of the Greek climate in
the health sector and the well-being of tourists

Taxation/Legislation/Investment framework

Tourism and Urban Leases in Greece and Abroad
Legal assessment of the legislative and
institutional framework governing the
implementation of investments in the tourism
sector and proposals for its optimisation

Study on the effect of VAT on the Greek tourism
product

Stock-taking and comparative evaluation of the
tax framework governing tourism enterprises
both in Greece and abroad

Study to examine the effects of the economic
crisis on Greek hotel enterprises

Human Resources in the tourism sector

Study on the strategic development of human
resources in the tourism sector:

1) with regard to the results of identifying
necessary skills and

2) with regard to education/training in the tourism
sector

Qualitative survey of skills in selected sectors/
fields/groups of tourism professionals - this was
implemented in the framework of the project
“Actions of social partners for the recognition
and prediction of necessary skills in the
framework of the national system for identifying
labour market needs”

Quality

Study on the planning and development of
Quality Assurance and Quality Management
Systems in the tourism sector & pilot application:
Development of 6 standards for the certification
of services and 5 standards for the certification of
professions

Financing tools

State Aid actions in the tourism sector in

the framework of the Regional Operational
Programmes 2014-2020

Human resource development actions in the
tourism sector, in the framework of the
Regional Operational Programmes 2014-2020
Actions in the tourism sector in the framework
of the OP Competitiveness, Entrepreneurship
and Innovation 2014-2020

Actions to connect the primary and tourism
sectors for the implementation of integrated
strategies in the framework of the Rural
Development Programme 2014 - 2020
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o Eelbikeuon Apdoswy 2UvSeonc MNpwtoyevouc
Kal TOUPLOTIKOU ToPEQ yLla UloBETnon
OAOKANPWHEVWY OTPATNYLKWY GTO TAaloLo Tou
Mpoypappatog AypoTikng Avamtuéng 2014-2020

MeAEteg/Epeuveg yLa MepLpépeLeg

o EEelSlkeuon g {rTnong TwWY TOUPLOTIKWY
TIPOLOVTWY KAl UTTNPECLWY avd Katnyopla
TIPOOPLOHOU - MNOTIKN EQapHOYT) OTNV
MepLpépela Kprnc.

e Marketing Plans TouplotikoU TtpoldvTog
Meplpepelwy loviwv Nrjowy, MeAotovvrioou,
Kevtpikrc Makedoviag, Notlou Atyatou kat
YTepedc EMASAC.

o Obkol xdpteg geldikeuonc Spdoswy TopEa
ToUpPLOLOU Meplpepelwy loviwv NRowv,
MeAomovwvnoou, Kevtpikng Makedoviag, Notiou
Atyalou, 2tepedc EMAdaG, AUTkng EAAGSAG, B,
Alyalou kat AvatoAlknc Makedoviag-Opakng.

o «[1pwTtoBouAleg Avamtuéng ToU TOUPLOTIKOU
KAASOU KAl QVTLHETWITLONG TOU (PALVOUEVOU TNG
ETTOXIKOTNTAG TOU TOUPLOHOU OF ETUAEYLIEVEC
MEPLPEPELEC - H UEAETN EEELSIKEVEL OTLG
MepLpépeleg loviwv Nrjowv, Hmtelpou, ©ecoaiiag,
AUTIKNG EANGSaG, AuTikig MakeSoviag kat
AvatoAkric Makedoviag & ©pdkng.

o Meléteg E€eldikeuonc tne {ATtnong Twy
TOUPLOTIKWY TIPOLOVTWY Kal UTINPESLWY avd
katnyopla mpooplopoy - 12 MePUPEPELEC TTANV
Kontne (mapaywyr INZETE).

Zuyxpnuatodotoupeva Mpoypdupata

To INZETE uloTtolel €pya cuyypnuatodotolpeva
amo tnv Eupwralkn ‘Evwaon, Ue avTkelpevo Tt
evioyuon tng BeouKAG (kavotntag tou SETE, Tnv
UTTOOTAPLEN TWV ETILXELPAOEWY TOU TOUPLOKOU Kal
TNV IPOORAc TWV VEWVY 0TNV ayopd epyactac.
Eldkdtepa, oto hatato tou EXMA 2007 - 2013
uAoTtolBnkav 4 €pya, PE KATAANKTLKY nuepopnvia
0AOKANPWONG Ta TéAN Tou 2015, evw ato mAaiolo
ToU EXTMA 2014 - 2020 €xel Eekwvr)oeL n uhottotnon
TOU TIpOoYPAUUaToC «ETtitayr] Etladsou yia NEoug €wg
29 ETWwV 0€ LSUWTIKEC ETILXELPNOELC OTOV KAASO ToU
TouplopoU yLa aTtOKTNON £PYACLAKNG EUTIELDLAC.

AKOUN, a€ cuvepyaaota pe Toug Aottoug KovwvikoUg
Etalpoug cuppetelye oe 3 €pyaq, Le KUPLO
QVTIKE(PEVO TNV avaBadpon Twv SEELOTATWY TWV
epyalopéVWY Kal TNV EVioYUon TOU KOWWVIKOU
SLaAGyoU o€ Buata emayyeEAUATIKAG ekmtalSeuong
KAl KatapTionge. TEAoG, UTTEROAE pla aelpd
TIPOTACEWV YLA TIPOYPALATA TTIOU UTTOPOUV va
¥pnuatodotnBouv péoa aré to EXMA 2014 - 2020.
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Regional Studies/Surveys

* Analysis of the demand for tourism products
and services per destination category - Pilot
application in the Region of Crete.

e Tourism product marketing plans for the Regions
of the lonian Islands, the Peloponnese, Central
Macedonia, Southern Aegean and Central Greece.

* Road-maps for the development of actions
in the tourism sector in the Regions of the
lonian Islands, the Peloponnese, Central
Macedonia, Southern Aegean, Central Greece,
Western Greece, Northern Aegean and Eastern
Macedonia-Thrace.

* Initiatives for the development of the tourism
sector and for dealing with the phenomenon of
seasonality in tourism in selected Regions” - The
study focuses on the regions of the lonian Islands,
Epirus, Thessaly, Western Greece, Western
Macedonia and Eastern Macedonia & Thrace.

e Studies analysing the demand for tourism
products and services per destination category
- 12 Regions excluding Crete (INSETE production).

Co-financed Programmes

INSETE implements projects co-financed by the
European Union and aimed at strengthening the
institutional capability of SETE, supporting tourism
enterprises and providing access to the labour
market to youths.

Spedcifically, in the framework of the NSRF 2007-
2013, INSETE has implemented 4 projects, to

be completed by the end of 2015, while in the
framework of the NSRF 2014 - 2020 it has begun
implementing the programme “Entry voucher for
youths aged up to 29 years in private enterprises
in the tourism sector for the acquisition of work
experience”.

Furthermore, together with the other social
partners, INSETE participated in 3 projects focused
on upgrading employees' skills and enhancing

the social dialogue in matters of vocational
education and training. Finally, it submitted a series
of proposals for programmes that could be financed
through the NSRF 2014 - 2020.
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AVOAUTIKOTEPQ, TO €T0¢ 2015 uAoTtoBnkav ot €61¢
SpAoELC:

EZNA 2007-2013

YAotmoinon Zuyxpnuato8otoUpevwY amod to EKT

Mpoypappdtwv:

o «ENIXYXH THX OEXMIKHZ KAl EMIXEIPHXIAKHZ
IKANOTHTAZ TOY ZETE» oto mAalolo tou EMANAA,
e oTdX0 TNV UTTOOTHPLEN Kal avaBdaduion
ToU Beoptkol pdAOUL Tou ZETE W KOWWVIKOU
etalpou, péoa amod tnv vhottolnon SpAcewy TIou
OUUBAMOUY OTNV eVioXUCN TNC ETIL(ELPNOLAKNC
TOU LKavOTNTAC Kat Slac@aAtlouy tnv avartuén
Kat Tekpnplwon Twv B€oswy Tou e Kplooug yla
TOV TOUPLOTIKO KAASO TOPE(C TTIOALTIKNAC.

* «AVATTTUEN SIKTUOU TIpowBNaoNG TNG TTOLOTNTAG
KL UTIOOTHPLENG TWV ETIYELPHOEWY, TWV
ETIAYYEAPATLWOV KAl TwV £pyalopevWy Tou
TOUPLOTIKOU TOHEQ» OF ETIAEYUEVEC TIEPLPEPELEG
NG XwpPag, ato mhalolo tou EMANAA, e otoxo
TNV TPowBNoN TNE TIOLOTNTAG OTLG ETILXELPITELG
TOU TOUPLOTIKOU TOPEQ KAl TNV UTIOOTAPLEN
NG QVATTTUENC TOUG, PEow TNG Snutoupylag
KATAMNAWY TIEPLPEPELAKWY SOUWY Tou TETE
oTLC Mepupépelec loviwv Nrjowy, MeAotovvrioou,
K. Makedovlag, Ytepedc EANGSac, N. Atyalou.

YAottoinon Tou YToEPYou 4 TNnG EVTAYHEVNG

oto EMANAA Npd&ng «APACELC TWV KOWWVIKWY
eTalpwy yLa TNV avayvwpLon Kat Tipoyvwan avaykwy
Se€lotiTwy oto Thalolo Tou EBVikoU ZuoTrpatog
ALGyVWaonG avaykwy tne ayopdg epyactacy. MNMpdtaon
e Stkatouyo to IME MYEBEE mtou uhottolriBnke aro
OAOUG TOUC SLKALOUYOUG (POPELC TV KOWWVIKWY
etalpwv, N omola cLVLOTA TN CUPROAY TWV BECUKWY
KOWWVIKWV ETAlPWY OTLG YEVIKOTEPEG TTPOOTIABELEC
TIoU yivovral ek pgpoug tou Yroupyelou Epyaotag,
KoWWwvIKNG AopAALoNG Kal KowVIKAG AAMNAeyyUNg,
LIE KEVTPLKO TO pOAO ToU EIEAA, yLa T auykpdtnon
EVOC QELOTTILOTOU €6VIKOU OUOTHUATOC
TIAPAKOAOUONONC, AMOTUTIWONC TNE KATACTAONG
(6nA. TOU ETITTESOU KAl TNC YEWYPAPLKNAG KAl KAASIKAC
KOTAVOUNG) TwV SEELOTATWY TOU avBpwTIVoU
SUVAULKOU, KABWG KAl EQAPUOYHC ATTOSEKTWV
UTTOSELYLATWY TIPOYVWONG TWV HEMOVTIKWY QVayKWY
NG ayopdc epyaciag os SeELOTNTEC.

YAottoinon EMLPEPOUG EPYWV TNG EVTAYHEVNG
oto E.M. «EkmaiSevaon kat Awa Blou Mabnon»
Mpd&ng «EEelSikeupévn TTapeuBaon yla
Slaclvéean e TNV ayopd epyactag Twy aro@oltwy
IEK, EMAY kat EMAA, pe atdyoug tnv avaBdaduian
TWV 0pLLOVTIWY SEELOTATWY, TNV AVATTTUEN
ETTAYYEALATIKAC ETOLOTNTAG KAl TNV ATtOKTNOoN
ETTAYYEALATIKAC UTELplag amopoltwy EMAA, EMAS
Kat [EK nAtklag €we 29 etwv.
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In more detail, 2015 saw the implementation of the
following actions:

NSRF 2007-2013

Implementation of programmes co-financed by

the ESF:

e “Strengthening the institutional and operational
capacity of SETE”, in the framework of EPANAD,
aimed at supporting and upgrading SETE's
institutional role as a social partner through the
implementation of actions that contribute to
enhancing its operational capability and ensure
the development and documentation of its
positions in policy areas crucial to the tourism
sector.

e “Development of a network promoting quality
and supporting the enterprises, the professionals
and employees of the tourism industry” in
selected regions of Greece, in the framework
of EPANAD, aimed at promoting the quality of
tourism enterprises and providing support for
their growth, through the creation of appropriate
regional SETE structures in the Regions of
the lonian Islands, the Peloponnese, Central
Macedonia, Central Greece and Southern Aegean.

Implementation of Subproject 4, which is part
of EPANAD Action “Actions of the social partners
for the recognition and prediction of necessary
skills in the framework of the national system for
identifying labour market needs”. The beneficiary of
this proposal was the Small Enterprises’ Institute -
Hellenic Confederation of Professionals, Craftsmen
& Merchants (IME GSEVEE) and it was implemented
by all the beneficiary bodies of the social partners.
The proposal concerned the involvement of
institutional social partners in the broader efforts
being made by the Ministry of Employment, Social
Security and Social Solidarity, with a key role
assigned to the National Institute of Labour and
Human Resources (EIEAD), and it aimed at building
a reliable national system to monitor and map the
existing workforce skills situation (level, geographic
and sectoral distribution) and applying accepted
models of forecasting future skills requirements in
the labour market.

Implementation of projects within the Action
“Specialised intervention to connect graduates

of vocational schools (IEK, EPAS, EPAL) with the
labour market”, under the “Education and Lifelong
Learning” OP, aimed at upgrading horizontal skills,
developing professional readiness and providing
work experience to graduates of vocational schools
(EPAL, EPAS, IEK) aged up to 29 years.
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YAottoinon oxediou Kowwv §pAcewv €BVIKWY
KOLVWVLKWV ETALPWV «yLa TNV ATIOKATACTACN

TNG EPTILOTOOVLVNG KAl TNG EVOUVANWONG TNG
QIOTEAECUATIKAG CUPPETOXNG TOUG OTOV

KOWWVLKO SLAAOYO» JIE TIAPOXT TEXVIKNG BorBeLag
aro Tov ILO, Pe 0ToX0UG TNV AmoTUTIWoN TG
napoVoag Katdaotaongc, Tn Stepeuvnan TG
ATTOTEAECPATIKOTNTAG TWV SOUWY KOWWVLKOU
SLaAdyoU, TNV evioyuon Twv SLaSIKAOWWY Kat TG
QTTOTEAEOPATIKOTNTAG TOU KAASIKOU ETILTESOU
SLATPAYUATEVANG, TOV KOWWVIKO SLAAOYO O
{NTAKOTA ETTAYYEAUATIKAC eKTTat&euon Kat
KATAPTLONG KAl TNV eVioxuan ToU KOWWVIKOU
SLaAdyoU e aTdY0 TNV KATATIOAEUINON TWV
Stakploewy otnv ayopd epyaactac.

2TV Ttapouoa pdon oto TAalolo Tou €pyou
Bploketal oto oTtddlo OAOKANPWONC LEAETN U BEpa
«KOWWVIKOC SLAAOYOC 08 {NTAHATA ETTAYYEAUATIKNAG
EKTIALSEVONG Kal Kataptlong» EXMA 2014-2020.

YAotoinon tng epmpocBoBapolg Spacng:
«ETiitayn €Lo680u yla VEoUG £wg 29 eTWV

0€ ISUWTLKEC ETILXELPNTELG OTOV KAASO TOU TOUPLOHOU
yLa ATTOKTNON EPYACLAKNC EUTIELpLaG» € ouvepyaala
LE tnv EEAE. Avtikelpevo Tou Mpoypdupatog tvat

N TTAPOXM) CLVEXLLOPEVNG ETIAYYEALATIKNG
KATAPTLONG 08 AVEPYOUC VEOUC G 0pL{OVTLA KAl
e€eldIkeupEVa Bepatikd avTikelpeva, Kabwe kat n
TIPAKTLKI) AOKNON OE ETILXELPNTELG TOU TOUPLOTIKOU
TOPEQ TNC okovopiag, HEow TOU CUOTHLIATOG

TWV ETIITAyWV Katdptiong (training vouchers).
MapdAnAa, oto TAaloto tng egeldikeuonc Twv
ETtiyeLpnotakwy Mpoypapudtwy «AVATTTUENG
AVOPWTILVOU AUVAULKOU» KAL «AVTAYWVLOTIKOTNTA,
ETtielpnuatikotnta, Katvotopla» to INZETE €yet
UTTORGAEL TIC €ENC TIPOTATELG:

Yroupyelo Epyactag, Kowwvikng Acpaiiong

Kat Kotvwvikng AAMNAgyyUng

Mpotaoelg (4)

e Evloyuon BeopiknC & ETILXELPNOLAKNG LKAVOTNTAG
2ETE/INZETE

o [TOTIKN pdon ETTHOPPWONC KAl AVATTTUENC
SEELOTATWV OTLC VEEC TEXVOAOYLEC KaL Ta
PNeLakd epyaieia Twv KAASWY TOU TOUPLOPOU
O€ ATTOPOLTOUC QVEPYOUC OYXOAWY TOUPLOTIKWY
ETIAYYEALATWY KAl OXOAWV LE €EELSIKeLaN OTO
EUTIOPLO Kal TN Stagnpion (Sales & Marketing)

o [1AOTIKA SpAON yLa TNV LOOTNTA AVSPWY Kal
YUVALKWY LE TNV Tipdoacn atny anaocyoAnon Kat
TNV €EEALEN TNG EMAYYEALATIKAG 0TaSL0Spopiag
otov Topéa Tou Touplopou

o [IAOTIKA SpAoN KATAPTLONG QVEPYWY ATTOQOLTWY
oYoAWv TpLtoBddulag exmatdéeuonc (AEI ka TEN)
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Implementation of a joint action plan for
national social partners “to restore trust and
boost the effectiveness of their participation in the
social dialogue”, with technical assistance provided
by ILO, aimed at mapping the present situation,
investigating the effectiveness of social dialogue
structures, reinforcing the procedures and the
effectiveness of the sectoral level of negotiation
and enhancing the social dialogue to combat
discrimination in the labour market.

In the present phase of the project the “Social
dialogue in matters of vocational education and
training” study is nearing completion NSRF 2014-
2020.

Implementation of front-loaded action:

“Labour market entry for unemployed young people
aged up to 29 y.o. in the tourism sector”

in collaboration with the Hellenic Management
Association. The object of the programme is

to provide continuing vocational training to
unemployed youths in horizontal and specialised
subjects, as well as work experience in enterprises
in the tourism sector of the economy, through

a system of training vouchers.

At the same time, in the framework of the
specialisation of the “Human Resource Development”
and “Competitiveness, Entrepreneurship and
Innovation” Operational Programmes, INSETE

has submitted the following proposals:

Ministry of Labour, Social Security

and Social Solidarity

Proposals (4)

e Strengthening the institutional & operational
capability of SETE/INSETE

e Pilot training action to help unemployed
graduates of schools of tourism professions
and schools specialised in sales and marketing
develop skills in new technologies and digital
tools in the tourism sectors

* Pilot action for gender equality with access to
employment and the development of a career in
the tourism sector

e Pilot action to train unemployed graduates of
tertiary education schools (Universities and
Technological Education Institutes)
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Yroupyelo Matdelag. Epeuvag kat ©pnoKeupATwy

Mpotdoelg (3)

e [Ipoypdppata oUyxpovng Kat acuyXpovng
TnNAekTatdéeuonc o Béuata ToupLopoU

¢ «OTOYPIZMOY & EMQ» MAOTIKO EKTIALSEUTIKO
TIPOYPAKA YLa TOV TOUPLOPO TToU ameuBuveTal
0€ HaBNnTEC E-2T AnpoTikoU Kat UAoTtole(Tal evtog
TOU OYOALKOU TAatolou

e [T\oTKA §pdon UTIOOTHPLENG EPEUVNTIKWY
SpACTNPELOTATWY OTO ETLOTNLOVIKO TTeS(0 Tou
TOUPLOPOU LE EU(Paan oTnv a&lotolinon Twv VEWV
TEXVOAOYLWV

Ymoupyeto Owovopiag, Avamtuéng kat Touptopou

Mpotaoelg (7)

e Mnyavlopog UTTooTrPLENC SPACEWY AVATTTUENC
TOUPLOTIKOU TopEa

e Mnyaviopog mapakoAoUBnong pubpLotikoy
TEPLBANOVTOC TOUPLOTIKOU TOHEA

e Mnyavlopog TtapakoAoUBnong Twy HETABOAWY
O€ ETTAYYEALATA KAl SEELOTNTEC OTOV TOUPLOTIKO
TopEa

¢ [lpowBnon tng avaBddpLong tng oLdTNTAG Kat
evlayuon TNG KALVOTOULKNAG ETTLXELPNHATIKOTNTAG
OTOV TOUPLOTIKO TOpEQ

¢ [lapoyn KatdpTlong € auTOanacYOAOULEVOUC
TIOAU PLKPWV KAl PLKPWV ETILXELPHOEWY OTOV
KAASO TOU TOUPLOPOU, O BEIATA EKOUYXPOVLOLIOU
TWV TIAPEXOPEVWY UTINPECLWV

e OAok\npwpévn apépBaon BeAtiwaong kat
avaPBddpLong TG emayyeAUaTikng B¢ong
epyalopEVWY Kal AUTOATIACY OAOUHEVWY
YUVALKWY OTOV TOUPLOTIKO KAAS0

e Apdoelc avaBabuLong ToupLoTikou
TIPOLOVTOC KAl AELTOUPYIKWY SLASIKACLWY yLa
QUTOATIACYOAOUHEVOUC Kal EpYAlOUEVOUC PIKPWY
Kal pecatlwv ETILYELPOEWY TOU TOUPLOTIKOU TOPEQ

43

Ministry of Education, Research and Religions

Proposals (3)

e Programmes of synchronous and asynchronous
tele-education in tourism subjects

* “TOURISM & I" Pilot educational programme for
tourism addressed to 5th and 6th grade pupils
implemented within the school framework

e Pilot action to support research activities in
the scientific field of tourism with emphasis on
utilising new technologies

Ministry of Economy, Development and Tourism

Proposals (7)

e Support mechanism for the development of the
tourism sector

e Monitoring mechanism of the regulatory
environment of the tourism sector

* Monitoring mechanism of the shift in professions
and skills in the tourism sector

* Promoting the upgrading of quality and aiding
innovative entrepreneurship in the tourism
sector

* Providing training to the self-employed in very
small and small enterprises in the tourism sector,
relating to modernising the services provided

e Comprehensive intervention to improve and
upgrade the professional position of employed
and self-employed women in the tourism sector

e Actions to upgrade the tourism product and
operational procedures for the self-employed
and employees of small and medium-sized
enterprises in the tourism sector

INZTITOYTO SETE | SETE INSTITUTE
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Zuvepyaocieg / ZuppeToxn o€ ELtpomég-
Opadeg Epyaciag - Emikatpottoinon 6€cewv
ZETE / OAOKANpwHEVA ZXESLA

To INXETE OUUETEXEL EVEPYA OF HEYANO aplBuo
Ertitporniwy - Opéadwy Epyaoctag mou €xouv
ouykpotnBel yia Bepata xApa&ng TTOALTIKNC

OTOV TOPEQ TOU ToupLlopoy, yia Bépata exmatdeuong
KaL ETTAYYEALATIKAG KATAPTLONG KAl armacyOAnont.
MapaMnAa, otnpllel péoa amod TEKUNPLWLHEVN
avaAuon Tig B€oeLg Tou ZETE o€ Topelc OTwe
ErtevSuTIKOG NOpOG, Epyactakeg 2xETELC,
ACPAALOTIKO, XWPOTAEKA Kal POpoAoyLKA
Béparta. k.A.

ElSikoTepQ, Katd to €Toc 2015, Ta OTEAEYN TOU
INYETE ouppetelyav evepyd oTig €€MC SPACTELC:

Juppetoxn o Opadeg Epyou/ETLTpoTEG TNG
MoAtteiag yLa B¢pata KowvwvikoU & Anpéaciou
AlaAoyou

YuppeToyn otnv oudda epyaoctag tng Task Force
Greece Kat Twv Kotvwvikwy Etalpwy (EXEE, EBEA,
Y EBEE, ZETE) yia tn Stapoppwon Keluevou
MOALTIKAG HE TIPOTATELG YLA TNV «AVATTTUEN YLa TG
Mikpopeoaleg ETiixelprioetg otnv EMASay.

Yroupyeio Touplopou:

e ETritpot) yia tnv YAottolnon kat apakoAouBnaon
Tou «Mapatnpntnelou Touplopou»

e [NpwtoPBouliajuncker

e EXMA-Touplopog

o ETTayYEAUATIKES 2X0AEC ToupLlopoU

Ymoupyelo Epyactag, Kowwvikng Acpaiiong &

Kowwvikng ANNAgyyunge:

* JUPMETOXN OTO EBVIKO ZUoTtnua Aldyvwaong

Avaykwv Ayopdg Epyaotag

YUotnua EmayyeApatiknig Katdptiong

YUotnua Mabnretag

MNpoypdppata AtacyoAnong AVEpYwv

YUotnua Miotormotnong Mpoodvtwy - o

ouvepyaota Kal pe to Yroupyeto Mawdetag

e ESTIA-EKT - 0e ouvepyaota Kat pe to Yroupyeto
AVATTTUENC

YUHHETOX 0T SnuocoLla SlaBoUAsucn yLa:

¢ AnuLoupyla VEWV AOYLOTIKWY TIPOTUTIWY

e TG TIPOTEPALOTNTEG TOU EBVIKOU ZTpatnylkoy
MAatotou yla tnv Epeuva kat Kawotopta
2014 - 2020 (“smart specialisation”)

YUPPETOXT 0TO OUVOAO TwV ETILTPOTIWV

MapakoAoUBnang Twv ETiyelpnolakwy
Mpoypappdtwy tou EXMA 2014-2020

AMOAOTIZMOX | ANNUAL REPORT 2015

Partnerships / Participation in Committees -
Working Groups - Updating SETE’s positions /
Integrated Plans

INSETE actively participates in a large number

of committees/working groups on policy-making
issues in the tourism sector, for matters pertaining
to education, vocational training and employment.
Furthermore, through a documented analysis,

it supports SETE's positions in fields such as
investment law, labour relations, insurance, spatial
planning. tax matters, etc.

More specifically, during 2015, INSETE's executives
actively participated in the following actions:

Participation in Project Teams/State Committees
on issues of Social & Public Dialogue

Participation in the working group of Task Force
Greece and the Social Partners (ESEE, ACCl, GSEVEE,
SETE) to develop a Policy Statement with proposals
for the “Development of Small and Medium-Sized
Enterprises in Greece”.

Ministry of Tourism:

e Committee to implement and monitor the
Tourism Observatory

e Juncker Iniative

e NSRF-Tourism

* Professional Tourism Schools

Ministry of Employment, Social Insurance & Social

Solidarity:

e Participation in the national system for identifying
labour market needs

e Vocational Training System

e Apprenticeship System

* Programmes for the Employment of the
Unemployed

e Qualifications Certification System - in
collaboration with the Ministry of Education

* NSRF-ESF - in collaboration with the Ministry of
Development

Participation in the public consultation on:

e Creation of new accounting standards

e Priorities of the National Strategic Framework
for Research and Innovation 2014 - 2020
(“smart specialisation”)

Participation in Monitoring Committees of the
Operational Programmes of NSRF 2014-2020

44

Kolwvég ApaoeLg pe EBvikoUg Kowvwvikoug

Etaipoug

e AlaoUvéean amopoltwy IEK, EMAL kat EMAA pe
TNV ayopd epyactag

e EvSUVAPWON TNC ATTOTEAECUATIKAC CUUPETOXNC
TWV KOWWVIKWY ETAlpWY OTOV KOWWVLKO SLAAoyo
LIE TIApOXT) TEXVIKNG BorBelac amo tov ILO

* «APACELC TWV KOWWVIKWY ETAlpWY yLa TNV
QAVayvwpLon Kat Tpoyvwan avaykwy SeELoTATwY
oTo TAaloLo Tou EBVIKoU Zuotruatog Aldyvwong
QVaYKWV TNG ayopdc epyactacy

Emtiikalpottoinon 0€cewv ZETE / OAoKANpwHEVa

xS

* Emegepyaota Beoewy Tou SETE o€ TopElg OTwg
EpYyQoLaKEG ZXETELS, ACPAALOTIKO, XwPOoTa§IKA Kat
dopoloyikd Beépata. K.A.

* Alapépewon Tpodlaypagwy eEeLtsikeuang
TOU VEOU ETIEVOUTIKOU VOLOU OTOV TOUEQ TOU
ToupLopoU

ApdaoeLg Snuooitdtntag / Emkowvwviag

To INZETE péoa armo pla oelpd evepyelwv

SnuoactotnTag/emikovwviag, OTwe vAototnon

EVNHEPWTLIKWV EKSNAWOEWY, SLayuon Twv

QITOTEAEOHATWY TWV HEAETWV/EPEUVWV TIOU EKTTOVEL,

Aertoupyla Stadiktuakng TUANG (portal), cuPBAMEL

OUOLAOTIKA OTNV QVATTTUEN TOU TOUPLOTIKOU TOUEQ

G XWPAG.

ElSkoTEPQ, oL §pdoeLg SnPooLOTNTAG TTOU

uAottoOnkav katd to 2015 meptehapBavay ta EnG:

e Katdption Zxedlou Anpoaotdtnrag, Emikowwviag
Kat MPoRoAnC & @appoyr) TOU yLd To GUVOAO TWV
Spdoswy Tou INZETE oto mhatoto tou EMANAA, ato
mAatolo Tne Mpdéng «ENIZXYIH THX OEZMIKHZ
KAl EMIXEIPHZIAKHZ IKANOTHTAX TOY ZETE».

® J¥eSLA0OUOC EVNUEPWTIKWY EKENAWOEWY OTO
mAalolo Twv TpLwv Mpdéewv «Avdmtuén Siktiou
TipowWBNONE TNE TIOLOTNTAC KAl UTTOOTHPLENG
TWV ETILXELPNOEWY, TWV EMAYYEAJATLWV KAl TWV
epyalopévwy TOU TOUPLOTIKOU TOHEQ.

e Ekmévnan kat uhomotnon Zyedlou Anpoototnrag
NG evtaypevng oto E.M. «Ekmaldeuon kat Ala Blou
MdBnon» Mpagng «EEelSikeupévn TapépBaon
yLa T SlacLvSean Pe TNV ayopd epyactag Twy
amogoitwv IEK. EMAY kat EMAA».

o Yxedlaopog - Avartugn - Asttoupyla
OAoKANpWHEVOUL TMANPOPOPLAKOU FUCTHHATOC.
Atolknonc (MIS) ZETE-INZETE.

® YyedLAoPOC - Anploupyla ALaSIKTUAKNC
MNAateopuac 2ETE/INZETE, n omota Ba amoteAéoel
gpyaelo yla Tnv avartuén Tou ToUpLOTIKOU
TOLEQ TNG XWPAE, KE EL8IKOUC OTOXOUC TNV €€
QTTOOTACEWS ETLUOPPWAON Kal ekTtatéeuan, T
AELToUpyla cuvEPYATIKOU ¥WPOUL Kal TNV TIApoxn
TIANPOWOPNONG LEOW EEELSIKEVEVWY EPEUVIV
KOl OTOTLOTIKWY OTOLXELWV.
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Joint Actions with Social Partners in Greece

e Connecting vocational school graduates
(IEK, EPAS, EPAL) to the labour market

e Strengthening the effectiveness of the
participation of the social partners in the social
dialogue with technical assistance provided
by ILO

e “Actions of Social Partners for the recognition
and prediction of necessary skills in the
framewaork of the national system for identifying
labour market needs”

Updating SETE positions / Integrated Plans

e Working on SETE's positions in fields such
as employment relations, insurance, spatial
planning, tax matters, etc.

e Development of specifications for the
specialisation of the new investment law in the
field of tourism

Publicity/Communication Actions

Through a series of publicity/communication actions,
such as holding information events, disseminating
the results of its studies/surveys and operating

a web portal, INSETE proudly contributes to the
development of Greece's tourism sector.

More specifically, the publicity actions implemented

in 2015 were:

e Development of a publicity, communication and
promotion plan and implementation thereof for
all INSETE actions in the framework of EPANAD,
within the Action “STRENGTHENING SETE's
INSTITUTIONAL AND OPERATIONAL CAPABILITY".

e Planning of informational events in the
framewaork of the three Actions “Development
of a network to promote quality and support
for businesses, professionals and employees
working in the tourism sector”.

e Conducting and implementing a publicity plan for
the Action “Specialised intervention to connect
graduates of vocational schools (IEK, EPAS, EPAL)
with the labour market” under the “Education and
Lifelong Learning” Operational Programme.

e Design - Development - Operation of an
Integrated SETE-INSETE Management Information
System (MIS).

e Design - Development of a SETE/INSETE Online
Platform, which will be a tool for the development
of the tourism industry in Greece, aimed specially
at distance learning and education, the operation
of a co-working space and the provision of
information through specialised studies and
statistical data.

INZTITOYTO SETE | SETE INSTITUTE
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Marketing Greece

YAoTtolnon €pywv avamtuéng,
TIPOBOANC Kal TtpowBnong

M TNV avadelén tou TotikoU ToupLloTikou
Tipoldvtog, N Marketing Greece uttootnpidel
TOTILKEC APYEC Kal Popelc péow g Texvoyvwalag
Kal Twv epyaielwv Trou SLabETel, evepywvTag wg
TAQTPOpUa cuvepyactag, aTpatnylkog cUPBOUAOC
Kal project manager Twv SPACEWY TIOU OL TOTILKEG
apxec oxedLAlouy Kat LAOTIoLoLV.

MapaMnAa, n Marketing Greece vhottoLel
Spdoelg Destination Marketing a&lomowwvtag tnv
UTIOOTAPLEN TOU LSLWTIKOU TOEQ, OTO TTAALOLO TNG
TOUPLOTIKNG QVATTTUENG TIPOOPLOHWV.

WnyLakd MApKeTLVYK & Kapttavieg

Yyedlaopoc kat vhottolnon 40 PneLaKwy Kapmmaviwy
yLa TNV TIpowBNoN TIPOOPLOUWY Kal BELIATIKWY
EUTIELPLWVY OTNV EAMGASQ.

ELSLKEG KAPTIAVLEG KAl SPACELG ETILKOLVWVLAG
* YTmoupyeio ToupLopoU & EOT
Happening Now
o ALeBvrig AepoALpévag ABnvwv
I'am an Athenian
e Eurobank
XaAKISKn, Kepkupa, AéaBog
* AQuog ABnvaiwv
Athens World Day
* ‘Evwon Zevosoxwv ABnvwv, ATTLKAG
& ApyocapwvLKoU
MapaBwviog

Ztpatnywka oxéda marketing

o [leplpépela Kevtplkric Makedoviag
MNepupepela Notlou Atyatou
Mepupepela 2Tepedc EMASAG
MNepupepela loviwv Nrowv
MNepupepela Mehomdvwnoou
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Marketing Greece

Implementation of development,
advertising and promotion projects

With the aim of highlighting the local tourism
product, Marketing Greece supports local
authorities and agencies through expertise

and tools at its disposal, acting as a platform

of cooperation, a strategic adviser and project
manager for actions planned and implemented
by the local authorities.

At the same time, Marketing Greece implements
destination marketing actions with the support of
private sector, as part of tourist destination
development.

Digital Marketing & Campaigns

Planning and implementation of 40 digital
campaigns to promote destinations and theme
experiences in Greece.

Special campaigns & communication actions
* Ministry of Tourism & GNTO
Happening Now
e Athens International Airport
| am an Athenian
* Eurobank
Halkidiki, Corfu, Lesvos
* Municipality of Athens
Athens World Day
* Athens - Attica & Argosaronic Hotel Association
Athens Marathon

Strategic marketing plans

* Region of Central Macedonia
Region of South Aegean
Region of Central Greece
Region of lonian Islands
Region of Peloponnese

MARKETING GREECE
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Kapmavia yia tnv EMada

Y€ ouvepyaola pe to Yroupyelo Touplopou

kal Tov EOT oyeSLAOTNKE KAl LAOTIOLBNKE Kowvr
kauTtévia (Happening Now#greeksummer)
yla tnv EMAda pe otdyo tnv evioyuon Twv
Kpatroewv TNV Teplodo Tou Kahokatplov 2015.

Social Media Reach

3.637.184

Kapmavia yla tTn XaAKLSLK)

AeByunc kapmavia yla tn XaAKISIkn pe titho «Mirage
in the Med», o€ cuvepyaaota pe Tov ToupLoTikO
OpyavLopo XOAKISIKNAG.

e

MIRAGE 1N THE MEL
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Campaign for Greece

A joint campaign to promote Greece (Happening
Now#greeksummer) was designed in cooperation
with the Ministry of Tourism and GNTO aimed

at raising interest and boosting bookings for the
summer period 2015.

Ayl

1 Happening Now

Total Impressions Total Engaged Users

6.440.891 194.095
Reach Impressions
12.881.700 | 52.433.000

Campaign for Halkidiki

International campaign to promote Halkidiki
titled “Mirage in the Med", in cooperation with
the Halkidiki Tourism Organisation.
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Kapmavia yia tnv Meplpepela
Notlou Atyalou

H kapmavia Happening Now #Greeksummer
e€elSkeUTNKe yla tnv Meppépelta Notiou Atyalou
e aTOX0 TNV TTPOROAR TwV VNoLWV Twv KUKAASWV
KAl TWV AWSEKQVHOWV.

Campaign for South Aegean
Region

The Happening Now #Greeksummer campaign
was adapted to the South Aegean Region with

the aim of promoting the Cyclades and Dodecanese
islands.

I IHE'}II]*."['IITII::_'{ N{T‘-\"
LS —

Sumamer m the Dodesimnese

Total Reach Total Engaged Users

7.162.100 | 452.326
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Kaumavia yia tnv ABrva

QC (PUOLKM CUVEXELA TNC ETILTUXNLEVNG KAUTIAVLAG
Tou 2014 «I'm an ABenian Too», N Marketing
Greece og ouvepyaala Ue To Alebvr) AepoAlpéva
ABNVWV Kat uUTté TNV atytéa Tou Arjuou ABnvatwv.
Aavadipet Tov NoguPpLo tou 2015 TNV oAoKANpwEVN
kapmévia «Speak ABenian. Be an ABenian».
2TOX0C TNG VEAC KAUTIAVLAG £lVaL VA KATAPEPEL OAOL
Va PAROOoULV... aBnvaika o€ pia tpoorabela va
LETATEATrel n oA 0€ évav avtaywviloTKO City

break poopLapo.

H @uooopla TG KAPTAVLIAG CUUTTUKVWVETAL
otn Snuoupyla VEWV AEEEWV TIOU ATTOTUTIWVOULV
LE pavTaola Tov TPOTIO LE TOV OTI0l0 Ol KATOLKOL
TNC ABrvag, amoAapBavouy tnv KAbe pépa,
QTTOKAAUTITOVTAC TOV LSLalteEpO cUVSUACHO TNG
LOTOPLKOTNTAC KAl TOU EEXWPLATOU OUYXPOVOU
TIPO®IA TS ABrjvac.

Mia oelpd Pnelakwy epyalelwy Tou SnutoupynBnkav
yla TNV KapTavia “Speak ABenian. Be an ABenian.”,
eEeAl000UV TOUG OUPIETEXOVTEC O Pn@Lakoug
“ABenians’, TIOU £X0UV KOWVA XAPAKTNPLOTIKA HE TOUG
(PUOLKOUG KaTO(KoUg TNG ABrvag Kat evSLapepovtal
Va ETILOKEPOOUV Kal va BLwcouy TILO OUCLACTIKA TNV
TIOAN.

Ecstasea

Total Reach Total Impressions

7147.468 101.665

3315662
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Campaign for Athens

As a natural continuation of the successful 2014
“I'm an ABenian Too"” campaign, Marketing Greece
in cooperation with Athens International Airport and
under the aegis of the City of Athens in November
2015 launched the integrated “Speak ABenian.

Be an ABenian” campaign. The aim of the new
campaign is to get everyone to speak... "“ABenian”

in an effort to turn the city into a competitive city
break destination.

The philosophy of the campaignfocuses on the
creation of new words that imaginatively reflect

the way in which the residents of Athens, enjoy their
day, revealing the unique combination of historicity
and distinctive modern-day profile of Athens.

A series of digital tools created for the “Speak ABenian.
Be an ABenian” campaign turn participants into
digital “ABenians” who have common traits with the
physical residents of Athens and are interested in
visiting and experiencing the city more meaningfully.

Bean
Abenian.

A eorien

Total Engaged Users
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Kapmavia pe agoppun tnv
Maykoopla Hugpa MoAswv

Y10 Tmhatolo Tou goptacpol Tou Beopol TG
«Maykdoptag Hugpag MoAewv» Twv HVWPEVWY
EGvwv, 0 ZETE kat n Marketing Greece uAomotnoav
TNV TpwtoPouAila “This is the Athens World!”,

o€ ouvepyaota e to Mpageto Yuvedplwv &
ETiLoKeTTwY Tou Anpou ABnvaiwy - ACVB.

L tn SnULoUPYLKA TIPoBoAR TN ABrvac we évag
oUyxpovog kat {wvtavog City Break mpooplopog

KQL JE apopur| TOU €0pTACHOU TG MaykoouLag
Huépag MoAewv Twv Hvwpevwy EBVWY, oxeSLAOTNKE
KaL UAOTTOLHBNKE pLa OgLlpd KENAWOEWVY KAl
Spdaoewv to TaBRarto, 31 OktwPplou 2015, pe
OTOXO Ol ETILOKETITEG VA YWWPLooLV aTtd KovTd TNV
TIOAUTIAEUPN TIPOCWTILKOTNTA TNG TTOANG KAL TO
TANBOC TWV ETILAOYWV TIOU TIPOCPEPEL.

wristband &
share the joy!

www.TheAthiensWorld.com

Celebrating World Cities Day

THIS IS THE
ATHENS

WORLD!

#TheAthensWorld

Campaign related to World
Cities Day

As part of celebrating the UN World Cities Day,
SETE and Marketing Greece implemented the
“This is the Athens World!” initiative, in
cooperation with the City of Athens Convention
and Visitors Bureau (ACVB).

A number of events and actions were designed

and implemented on Saturday 31, October 2015

to creatively promote Athens as a modern and
vibrant city break destination, as part of celebrating
the UN World Cities Day. The aim of the campaign
was to help visitors get a closer look at the
multifaceted character of the city and the numerous
options it offers.

wid
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NSRF

Total Reach Total Impressions

2.257.851 9.535.340
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Discovergreece.com

To Discovergreece.com glvat n A€oV oUyxpovn
KL ATTOTEAEOUATIKN TIAQTQOP A TTpowbnang Tou
EMNVIKOU TOUPLOTIKOU TIPOLOVTOC OTO SLEBVEC KL
EMNVLKO Koo, aplBuwvtag Tavw amod 2.000.000
visitors to xpovo. Tautdypova, N CUVEXNAC

KoV wvLa Kat Stadpacn PE TNV KoWOTnTa JEAWV
TOU OLKOOUOTALATOC TTapoucLdlet Loyupr) Steloduon
KaL eTLppor Tipog touc 800.000 Tepltou fans.

ExovTag We KUPLO TIUAWVA TO OTPATNYLIKO OXESLO
McKinsey yla Tnv avartuén Tou eMnVIKou
ToUpLOpOY, oL aTo)OoL yla to 2015 ntav ot akoAoubol:

AUENoN emokePLUOTNTAG TIPOG
to Discovergreece.com

7290 og oxéon pe 1o 2014

ONoKANpwpEVN TIPOBOAN TIPOOPLOHWY
KaL UAOTTOLNON KAPTIAVLWV/ SLayWVLOHWV
10 véec kapmavieg TpoopLopwy

Tuvexng ulobetnon SLeBvwv TACEWY Kal TIPOTUTIWY
yLa o Discovergreece.com

AVATTTUEN VEAG AeLToupyLKOTNTAG Kat updates
oto portal - evowpdtwon SLadpactikwy otolyelwv
OTIWC quizzes, polls KATT

Alebpuvon TG KOWOTNTAG HEAWY TOU
Discovergreece.com e avtiotoyn ab&non
NG Stadpaong

+2.0009% oro total reach

+1509% og apBud fans oto Facebook

TOp 1) Facebook pages otnv EAASa

AUENON 0PYAVLIKWVY ETILOKETITWVY a6 avalnToELg
Google

200% kara LECO Gpo avgnon arod tov lovvio
ToU 2015 Kal €MMELTQ, O UNVLALEC OPYAVLIKEC ETILOKEELG
oto site

500% avgnon tov Abyouato
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Discovergreece.com

Discovergreece.com is a state-of-the-art

and effective platform promoting the Greek tourism
product to an international and Greek audience,
logging more than 2.000.000 visitors yearly.

At the same time, the ongoing communication

and interaction with the ecosystem'’s community
members is showing strong penetration and
influence amoung 800.000 fans.

With the McKinsey strategic plan for developing
Greek tourism as the key pillar, the goals for 2015
were as follows:

Increase in visitors to Discovergreece.com
by
/2% compare to 2014

Integrated promotion of destinations and
implementation of campaigns/competitions

7O new destination campaigns

Ongoing adoption of international trends and
standards for Discovergreece.com

Development of new functionality and updates on
the portal - incorporation of interactive elements
such as quizzes, polls, etc.

Expansion of Discovergreece.com member
community with corresponding increase in
interaction

+2.0009% in total reach
+1509% in Facebook fans
TOp 10 Facebook pages in Greece

Increase in organic visits from Google searches

200% an average increase since June 2015 in
monthly organic visits to the site has been noted
compared to 2014

500% increase in August
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AnoteAeopata 2015
Sessions
2.500.000
website _ _
M"‘-ﬂw—--—-—m—

2015 Results

Grecce

Pageviews

4.500.000

Total Social Media Reach

media 210.000.000

Total Fans / Followers

300.000
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Avafabuloelc Discovergreece.com

SUVOTITLKN TIEpLYpaYn)

AN\ay£g

yta SEO
(Search Engine
Optimisation)

Aavodplopa
NG uttnpeoiag
EVOLKLACEWV
QUTOKLVATWY
o€ ouvepyaota
e eEWTEPLKO
oLvepyATn

Aavodplopa

TOUPKLKNG

£€kdoong

* YTOXEUPEVO
TIEPLEXOEVO
EL8LKA YLa TOUG
ETILOKETITEC ATTO
TNV Toupkia

- Metdppaon
> 85% tou
OUVOALKOU
TIEPLEXOUEVOU
Tou site

Improvements Discovergreece.com

Summary

MAatdppa

QUTOPATOTIOLNHEVNG

EYYPAPNG KaL

SLaxeiplong oeAibwv

ETILXELPIOEWV Kal

TIPOGYPOPWV

- Emegepyaota
EYYPagnc Kat
E€L60TIOLNOELG

* Online payment

- YeAlda FAQs

* YeNlSeC TpowBnonc
TWV TIOKETWY

EL8Lko section pe

OAEG TLG TIPOCYPOPEG

ETILXELPIOEWV

+ Opadormoinan 6Awv
TWV TIPOCPOPWV
Tou Discovergreece.
com

- EUKOAN €Upean
TIPOCPOPWV
e @ATpa,
Katnyoplomtolnon
Kat Ta&vopnon

- Mpow6Bnon
0€ QpYLKN Kal
EOWTEPLKEC OENLSEC

Anpoupyla
Tumblr page
omou
Snpoaotevetat
UALKO aTtd To
site kat ta Social
Media kabwg kat
TIPWTOYEVEG UALKO
TILO KATAMNAO
yla tumblr,
onw¢ GIFs

SEO

Turkish

Business
Travel pages

Changes

for SEO
(Search Engine
Optimisation)

Car rental
service
launched in
cooperation
with foreign
partner

Launch of

Turkish edition

- Targeted content
especially for
visitors from
Turkey

* Translation of
> 85% of the site’s
entire content

Platform for

automated

registration and

management of

business pages

and offers

* Processing of
registration and
notifications

+ Online payment

- FAQs page

+ Pages for promoting
packages

Special section

with all business

special offers

- Grouping of all
Discovergreece.com
special offers

+ Easy location of
offers with filters,
grouping and
classification

+ Promotion on home
page and interior

pages

Creation of
Tumblr page
posting material
from the site
and social media
and original
material more
appropriate

for Tumblr,

such as GIFs
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ANUOOCLEC 2 XETELC

Public Relations

Ayopad KukAowopia MovasLKol ETILOKETITEG looSuvapn Ala@npLoTikn
Market Circulation /ufRva A&la (€)

— . Unique visitors/month . Equivalent Advertising Value (€)
= 16144339 2835279306 6.196.675

11 9.511.329 | 65.405.230

S 18779.069  468.577.830

Ohemanes | 2480357 | 853067452 4098053
z0voho 136.915.094 | 4.222.497.094 16.954.995

Mua TToAuSLacTatTn TPOCEYYLON
yla tnv poBoAn tng EAAadag

H tpoBoAr) TN EAMASAC WG TIpoopLopog SLaKoTIwY
péaa aTo éva TipOYPAPLIA TIOAUSIACTATWY EVEPYELWV
Snuoctwv oxéoswv ouveyiotnke kat to 2015,

E TNV bLaltepn evratikorolnaor) Tou Katd to
TIPWTO EEALINVO TOU £TOUC, OTIOTE Kal eKTUAlCTOVTAVY
KPLOUUEC TIOALTIKEC KAl OLKOVOILKEG eEEALEELC.

Q¢ ek TOUTOU, N £lkOVa TNG EAGSag otn Mepuavia
QITOTEAECE £Va QUTOVOO case e TNV Ttapousia
otnv ékBeon ITB Berlin tov MdptiLo va Katakta
KEVTPLKN) B€0n 0To TAAVO SPACEWY TOU €TOUC.
MapaMnAg, n rpowOnon PLAG VEAG TAELSLWTIKAG
avtiAnPng yla tnv ABriva kat TG KaAOKALPLVEG
SLOKOTIEG - NTOL, N OTOXEUON aTnVv avaBabuion

TOU TIPOOPEPOLEVOU TOUPLATIKOU TIPOLOVTOG Kal

N €TTEKTACN TNG TOUPLOTIKAG 0OV, TIAPEPEWVAY
KEVTPLKA Cases.

H 11poBoAn tng Oscoalovikng Kat TNG KEVTPLKAG
MakeSoviag UAOTIOBNKE LECT ATTO CUVTOVIOHEVEC
EVEPYELEG KAL TTAPAMNAA HELOVWHEVEC SPATELC
TIpaypatomnoLOnkay yia Ty mpowsnaon TPoopLoHWY

Omwe N MeAomtownoog, N Autiki EMAda, n Kprtn K.a..

SUVOALKE, TO TIAGVO TTPOBOANG EMNVIKWY
TIpoopLopWY TepAApBave emtlokepelg 200
Snuoatoypaypwy, bloggers kat digital influencers katd
TN SLAPKELA TOU ETOUC, ETILTUYXAVOVTAC ONUAVTLKN
SNUOCLOTNTA O OAEC TLC AYOPEC, UETAEY TWV OTTolWY,
HIMA, Kiva, HAE kat AuotpaAia.
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A multi-dimensional approach
to promoting Greece

The promotion of Greece as a holiday destination
through a programme of multi-dimensional PR
actions continued in 2015, with the unfolding
political and economic developments seeing an
intensification of efforts in the first half of the year.
As such, addressing the image of Greece in Germany
became a case in itself, with the attendance of

ITB Berlin in March assuming a pivotal position in
the year's actions. Meanwhile, promoting a new travel
concept for Athens and Sun & Beach holidays

in other words, targeting an upscaling of the Greek
tourism product and an extension of the season
were once again central cases.

Coordinated actions were also taken to promote
Thessaloniki and Central Macedonia as well other
individual efforts to raise awareness of destinations
such as the Peloponnese, Western Greece, Crete
and elsewhere. In all, the media and blogger support
programme saw almost 200 media, bloggers and
other influencers hosted throughout the year, with
headline-grabbing publicity achieved in all markets,
including the US, China, UAE and Australia.

MARKETING GREECE
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ABriva: MLa LoTopLKn TTOAN
UE SUVAPLKO TTapoV

Baolkry otpatnylkr potepaldTnTa ya to 2015
QTTOTEAETE N AVACTPOQH TNG APVNTLKNG ELKOVAC

TNC ABrivac ota dtebvry MME, w¢ amotéAeopa tng
OLKOVOULKNAG Kplong. O atdyog frav va tomobetndet
n ABriva ato xdptn twv city break mpooplopwv
avadelkvUovTag TOo0 T JOVASIKT LOTOPLKA

KQL TIOALTLOWLKT KANpovopLd, 600 Kal Tt alyxpovn
KL OVTEPVA TIAEUPA TNG TIOANG, OTIWGE KAl TNV
ABnvaikn PRLEPQ, LE TLG TTAPaALEC, TG paplveg kat
TNV évtovn vuxtepr) {wr) TG,

a tnv emttevén tou otdyou, uttootnpiyBnkav
(PLTOYPAPLKEC TIAPAYWYEC YL SLEBVE(C T(TAouc
TIEPLOSIKWY OTIWC Ta Men's Health, Best Health

Kal Vis-a-Vis kat SlopyavwBnkav moAudplopa
pepovwpéva tagldla yia unAou emmedou MME.
>N F'aMla, o Nikog AALAyag JoLpdoTtnKe PE Toug
QVAYVWOTEG TOU YWWOTOU YUVALKELOU TTIEPLOSIKOU
Madame Figaro, TIC TTPOTACTELC TOU yLa TNV ABrva.
EVW OTO HvwEvo BaolAelo, To véo SLaSIKTtuakod
lifestyle TepLOSIKO Kal kKavahl Amuse, SnuLoUpynoe
€Va EUTIVEUCIEVO 080LTTIOPLKO Bivteo.
ETIUMAE0V,0NUAVTLKEG EVEPYELEG TOU YPAPELOU
Anpootwv 2yéoewv mepthapBavay Tnv UttooTrpLEn
TOU KWECIKOU TaELSLwTikoU portal Qunar.com.

yla tn Snuoupyta odnyou TOANG 50 ceAldwy, TNV
TIPOOKANGN MaAALKWY, BPETAVIKWY KAl IEpUavIKwy
MME yla CUPETOXT) OTOV auBevTikd Mapabwwvio
TNC TTOANG, KaBW¢ kat TNV Eevdynaon ulac opdsdac
IVEoVAOLWY TAELELWTIKWY TIPAKTOpWY aTnv ABrva
kat to NautiLo.

EntokéPerg Snpocioypdpwv/bloggers
Media and bloggers visits

AMOAOTIEMOZ | ANNUAL REPORT 2015

Athens: An ancient city,
hip and contemporary cool

Reversing the negative image of Athens in the
international media, following the brand damage
done to the city as a result of the critical coverage
during the debt crisis, was a priority. The goal was
to position Athens as a city break destination
with unique historical and archaeological heritage
that is also hip and contemporary cool and
connected to a riviera of beaches, marinas, bars
and restaurants. To achieve this photo shoots were
supported for Men's health, Best Health and
Vis-a-Vis magazine, and numerous high-level
individual press trips were arranged.

In France. Nikos Aliagas shared his secrets of
Athens in Madame Figaro and in the UK, new
millennial-focused digital lifestyle magazine and
video channel Amuse produced an inspiring video
travelogue. Other highlights included supporting
Chinese Travel Portal Qunar.com to produce a
50-page city guide, inviting media from France,.
Germany and the UK to run the Athens Marathon,
and introducing a group of Indonesian travel agents
to Athens and Nafplio.

VOYAGE GOURMAND
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Sun & Beach: Mua vea otk
yLa TO EAANVLKO KaAokaipl

H EMASa ATtav fén TtomoBetnpévn WS EAKUCTIKOC
KQAOKALPLVOC TIPOOPLOPAC YLa TOV aUyXPOVO
ETILOKETTTN TIOU avalnTd AUBEVTIKEG eUTTELPLEC TTOU Va
TapLadowy oto TA&LSLWTIKO TIPOEIA Tou. ETtopevwg,
0 OTPATNYLKOC OTOX0C NTav OxL Jovo n Statrpnon
TOU OUYKEKPLUEVOU TOUPLOTIKOU TTPOLOVTOC, AAA

Kal N TIEpALTEPW evioxuar) Tou.

MpoBdMovtag aveEepeivnTOUC TIPOOPLOHOUE Kat
TTPooSI&0vTag Pla VEA OTTTIKN OE 8N KABLEPWHEVOUG
TIPOOPLOHOUG, TIAPOUCLACTNKE UL VEQ TTIPOOTTTLK)
VLA TLG KAAOKALPLVEG SLAKOTIEG oTNV EAMASA,
ETITUYYAVOVTAC ONPAVTIKO LEPOC TOU OTOXOU.

Katd tn SLdpKeLa ToU £TOUC OXESLATTNKAV Kat
vAoTtolBnkav duo opadikd Ta&ldla ota lovia

NNoL& pe tn ouppetoxn FaMwy Kal Bpetavwy
Snuoctoypdewv Kal bloggers - oto Aaiolo tng
Kapmaviag «lovia Nnold: euloyla Tou avépiou

Kal tng BAAaooagy — KaBwg Kat éva opasiko

Ta&(SL Bpetavwy bloggers ota vnold tou Ayatou.
MapdMnAa, n ZakuvBoc TipoRANBnke péoa anod

€V VTOKLPaVTEP SLapkelag 30 Aetrtwv ato BBC
Northern Ireland kat oto Getaways TV, onwg emtiong
KA OTO KLVECLKO VEQVIKO TIEpLOSIKO Weekend Weekly,
HEOQ amo €va TIOAUCEALS0 aplépwpa. AvtioTolya,

N KépKupaA TIAPOUCLACTNKE OTO TIEPLOSIKS ICON,
€vOETO OTNV LoTTaVLKr e@nueptda El Pais, we 1davikoc
POLVOTIWPLVOC VNOLWTLKOC TIPOOPLOHOC.

ETIUTAEOV, ONUAVTIKEG EVEPYELEC TOU Ypapelou
Anpoolwy 2xéoswv TeplteddpBavay BepaTikeg
eTLokePeLG bloggers atn Podo kat tnv Kpntn,
OTOXEVOVTAG OTNV TTIPOROAN TNG aveiepelivntng
TAELPAG TWV SV vNoLwv. Ettlang, n PoSog, n ipvog
Kat N MrAog tpoBARBNKav JEoa o PWTOYPAPIKES
TIAPAYWYEG YLa TN YOALKR EKS00N TOU Yuvalkelou
TieplodikoV Cosmopolitan Kat yla Tov TTPolovTikd
KOATAAOYO TNG YWWOTNC ETApElag payto Kat
beachwear tng Auatpahiag, Tigerlily.

EmwokéPerg Snuoctoypdapwv/bloggers
Media and bloggers visits
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Enhanced Sun & Beach: A new
twist to the Greek summer

Greece was positioned as an aspirational sun &
beach destination appealing to the modern traveller
seeking authentic experiences relevant to their
travelling profile. This way Greece's sun & beach
tourism sector was enhanced.

By focusing on undiscovered islands or giving a new
twist to popular destinations, considerable ground
was covered in offering a new perspective to summer
holidays in Greece.

Group press trips of UK and French bloggers
were taken to the lonian Islands (The Emerald

Isles of the lonian), and another group of UK
bloggers island-hopped around the Aegean.
Meanwhile, Zakynthos was featured in a 30-minute
documentary by BBC Northern Ireland and
Getaways TV and in China’s Weekend Weekly,

and Corfu featured in ICON magazine (distributed
with Spain’s El Pais newspaper) as an ideal autumn
island break destination.

Other highlights included conceptual blogger trips
to Rhodes and Crete (always with an eye on the
unknown sides of the islands), while Rhodes, Sifnos
and Milos were featured destinations for photo
shoots in the French edition of Cosmopolitan
magazine and Australian swimwear brand Tigerlily.

MARKETING GREECE
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@eooalovikn & Kevtpkn Makedovia

H kaBLépwon tng Oscoalovikng wq city break
TIPOOPLOMOG LiE £UPAO oTNY TIAOUGCLA YAOTPOVOULKN
TIapAadoaon, TNV Lotopla Kat TNV TIOAUTTOATLIOUIKOTNTA
TNC HE eUKOAN TIpooBacn amd agpoc- pEow SleBvoug
QEPOSPOPILOU- KL E5GPOUG- LECW YELTOVIKWY
XWPWV- ATTOTEAECE €vay aTtod Toug Bactkoug Agoveg
Spdong Tou ypawelou Anpoalwy YXECEWV yla To
2015, Na v enlteuén tou atdyou oyeSLdotnkay

Kal UAaTToLBNKav Snuocloypapka Tagidla otn
©eooahovikn yla ToAuGpLBpoUG Tithoug epnuepldwy
KAl TEEPLOSIKWY, OTtW¢ To Conde Nast Traveller, yla to
TIEPLOSIKO TNG Singapore Airlines rou Stavépetal ev
Tren\oey, Silverkris, kaBwe kat yla pta opada A wy
bloggers.

ETTipOaBeTa. e OTOXO OL ETILOKETTTEC VA ETTEKTEVOUV
TNV TAELOLWTLKN ePTtELpla TouC Kat TTpog GAOUC
TIPOOPLOHOUE TG Kevtpikrg Makesoviag,
SlopyavwBnkav SUo opadikda ta&ldla otn XaAKISIK,
yla FaMKa Kat Feppavika MME, evioyUovtag
mapdMnAa tnv kapmnavia «Omracta otn MeaoyeLo:
MLa €EWTLKT) OVELPOXWPA SLAKOTIWY OTO KATWOAL GAGy.

EmokéPerg Snpocioypdpwv/bloggers
Media and bloggers visits

Thessaloniki & Central Macedonia

Thessaloniki was positioned as a city break
destination with a multicultural, culinary and
historical appeal,easily reached by air through its
international airport or by road from neighbouring
countries.

As such. media trips were arranged for newspapers
and magazines, including Conde Nast Traveller and
Singapore Airlines inflight magazine Silverkris,

and for a selection of French bloggers.

Visitors were also encouraged to extend their travel
experience in all directions into Central Macedonia.
Central to this experience was the staging of two
group press trips to Halkidiki, for French and German
media, supporting the “Mirage in the Med: An exotic
paradise on your doorstep’ campaign concept”.
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Meppavia: O eAMANVIKOC TOUPLOPOG
WC POYAOC OLKOVOULKNG avaTTtuéng

OL €VTOVEC TTIOALTIKEG KAL OLKOVOULKEG EEEALEELC

KOTA TO TIPWTO €€dunvo Tou 2015 katéotnoav Tn
Meppavia Bactkr) ipotepaldtnTa, laltepa we Tpog
TNV apouacia tou ZETE kat tng Marketing Greece
otnv Atebvr) ToupLaTikr) EkBeon oto BepoAivo,

ITB tov Mdaptio tou 2015.

Y10 mhaloto autd, n Marketing Greece avehae

TNV VAOTIOINON PLag TToAUETTTESN S TtTapouctiag

otnv €kBean. O Bactkdg atdxog frav va TpoRAnOel

N €lkOVA EVOTNTAG HETAEY TNG TOUPLOTIKIG
Blopnxaviag kat Tou KpAToug, HE TNV UTtoatrpLén
Tou MepLpepeldpyn Kevtpkric Makedoviag,

K. Atootoho TATdKWaoTa, KaBw  Kat va TIapoucLaoTet
0 TOUPLOPOC WE HOXAGC avATTTUENC TNG EMINVIKNC
olkovoptac.

2TN Yuvevteuén TUTTIOU TToU TIpayHAToTIomBnKe uta
NUEPQ TIPLWV TNV ETTLONUN évapén epyactwy tng ITB
KaL TNV oTtola TtapakoAoUBnoav TIEpLOCOTEPA aTTo
65 Mepuavika MME (peta&y twy ottolwv Deutsche
Welle, DPA, FVW, Reuters, Die Zeit, Bild kat to
Kpatkod KavaAl ARD), o ZETE tapouotace Ta otolyela
avgnong twv agitewv otnv EAASA, o€ TTooootd
23% Kal Twv APECWY E00SWV, OE TT000aTO 13%,

KaTd tn Stdpkela Tou 2014, kabwg Kal TLG OETIKEG
TIPOOTTTIKEG yLa TO 2015. MapdMNAQ, oL EKTIpOOWTIOL
TWV €TALPELWV Aegean Airlines, Enterprise Greece Kal
Eurobank tévioav TNV UTIOOTAPLEN TWV LELWTIKWY
TOUPLOTIKWVY ETTILXELPHTEWV.

EVNUEPWOT TWV ETILOKETITWVY

la tnv eviaxuon e Kapmaviag mpowbnong tng
BETIKNG €lkOVaG, SlopyavwBnKay TIEPLOCOTEPA ATIO
36 Snuocloypa@Lkd TagidLa Kal ETILOKEPELG
bloggers og 6An tnv EAAGSQ, o€ TIPOOPLOHOUG
OTIWC Ta METEWPA KaL Ta ZayopoxwpLd,

n MeAomowwnoog, N ABriva kat N Oecoahovikn.

Katd tnv meptodo kopuewaong Twv oevaplwv ya
€060 NG EANGSaC aTtd tnv Eupwlwvn Kat e T
emBoAN Twv capital controls, SloxeteuBnkav AeAtia
TUTou o€ Stebvr) MME e atdyo TNV evnuEpwan Kat
StaBeBatwan Twv EMOKETTTWY GTL 0L CUVAAQYEC KAl
N avaAndn PETPNTWY aTTd KATOXOUG XPEWOTIKWY
KOL TILOTWTKWY KapTwy arto SLebvelg tpamedikoug
opyaviopoUg ylvetal ampooKkoTTTa.

Germany: Greek tourism
as an economic driving force

The intense political and economic developments

in the first half of 2015 made Germany a priority,
particularly in regard to SETE and Marketing Greece's
attendance of ITB in March.

Thus, Marketing Greece took the lead in arranging
a multi-dimensional attendance of the international
tourism fair in Berlin.The key goal was to
communicate a message of unity within the tourism
industry and the state (reinforced by the support
of Central Macedonia Governor, Mr. Apostolos
Tzitzikostas, and to present tourism as the driving
force of the Greek economy.

In a press conference, attended by more than 65
German (including Deutsche Welle, DPA, FVW, state
broadcaster ARD, Reuters, Die Zeit and Bild) on the
eve of [TB. SETE presented the 23% rise in visitor
arrivals to Greece and 13% rise in direct revenue
during 2014, as well as positive projections for
2015, while the representatives of Aegean Airlines,
Enterprise Greece Eurobank underlined the support
of the private sector tourism industry. Marketing
Greece presented its 2015 Pitch Perfect Greece
campaign.

Reassuring travellers

To support this positive image campaign, more
than 36 press and blogger trips were arranged
throughout Greece, including group press trips to
the Meteora and Zagorohoria and the Peloponnese,
and to Athens and Thessaloniki.

Thematic press releases were also distributed,
including information to reassure travellers

during the height of the Grexit fears and upon the
imposition of capital controls, to inform them that
there was no change to transactions and access to
cash at ATMs with internationally issued credit and
debit cards.
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Blogtrotters 2015: Forever young
at heart

To mpoypappa Bepatikwy Taflbuwy yua bloggers

TN Marketing Greece, Blogtrotters, evioxU0nke
AKOUA TIEPLOCOTEPO, OTAV ToV louvio Tou 2015, 40
Slebvelc bloggers, vioggers, instagrammers, pinterest
specialists kat youtubers aro 13 ywpeg TIpooKANBnkav
otnv EAASa pe okomto va erakeBolv
©e00aNOVIKN Kal TN XAAKLSLKT), UTTO To concept
“Young at heart”. H opada twv bloggers elxe tnv
eukalpta va yvwploetl T ©ecoalovikn péoa amo

EVa PWOALKO EUTIELPLWV OXETIKWV LIE TN yaoTpovopla,
TNV Lotopla, TN HOUGLKN KAt T aUyXPovn AOTKA
dwn), Kat Tdvw aré OAq, péoa amd ToV VEQVIKO
TIOAUO TNC. Katd tn Stdpkela tne emtlokePrc Toug,
ouppEeTelyav oe workshop Ttou TipaypatoTtow|onke
oto Mouaelo dwrtoypaplag Tng AN, Ttapouaia
ToU MepLpepeldpyn Kevipiknc Makedoviag,

ToU AvTlénudpyou Touplopou Oscoahovikng

KQL EKTIPOCWTTIOU TOU ETIONHOU CUVEPYATN TOU
Tipoypapatog Blogtrotters, Aegean Airlines.

Ot Blogtrotters emoképOnkav ta onpela - opéanua
TNG TTOANG Kal CUVAVTHBNKAV PE KAMITEXVEG, YAUTTTEC,
OXESL0TEC Kal LOLOKTATEC delicatessen ot omolol
eElotdpnoav TN SNULOUPYLKT TIAEUPA TNG TTIOANG, EVW
mapakoAouBnoav éva flash mob ota Aadddika amod
To Lindy Hop Greece. H teheutala pépa Bprike Touc
bloggers otn XaAkLSIKn, étou andAauoav éva beach
party, L€ TLC ELKOVEC va POV artd JOVEC TOUC.

The Olympus Blogtrotters

Tnv (Sla eplodo, pa opada 5 kopugalwv Bpetavwy
bloggers Eekivnoe éva Slagopetikd Blogtrotters
Ta&lSL pe atoyo tnv e€epeivnon tou OAUUTIOU,

TIoU TIEPLEAdUBavVE TNV avaBaact| Toug ato JUBKo
OpOC, KaBwGe Kat TNV emlokedn atn AlyoTePO ywwaoTn
QKTOYPAPUN TNC TtEpLoNC. Ta SUo Bepatikd
Blogtrotters events elyav w¢ amotéAeoua €va LoYupo
buzz ota social media, To omolo avrABe og 11.1

€KAT. page impressions yla to hashtag blogtrottersgr
0€ UOALC TEOOEPLG NUEPEC, KABWC KAl SEKASEC
EUTIVEUGIEVA blog posts TouC eMOPEVOUC UIVEC,

#Blogtrottersgr reach on Twitter + Instagram

Impressions : Top hashtags

£ 11100000 %7 tessaonic
, Reach aegean

1.720.000 discover greece
greece

Posts

2.200
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Blogtrotters 2015: Forever young
at heart

Marketing Greece's conceptual bloggers programme,
Blogtrotters, expanded in June 2015, when 40
international bloggers, vloggers, instagrammers,
pinterest specialists and youtubers from 13 countries
were invited to experience Thessaloniki and Halkidiki
under the concept “Young at heart”. The group
experienced Thessaloniki through its incredible
mosaic of food, history, music and city life, but, most
of all, through its youthful vibe. A workshop at the
city's Museum of Photography was attended by
Regional Governor and municipality's deputy mayor
in charge of tourism, as well as representatives of
Blogtrotters' strategic partner, Aegean Airlines.

The bloggers visited Thessaloniki's landmarks

but also met artists, sculptors, designers and
delicatessen owners, who told their story of the city's
creative flair. They even experienced a flash mob in
the Ladadika by the city's Lindy Hop Association.

The final day saw the bloggers visit Halkidiki where
they enjoyed a beach party. The images speak for
themselves.

The Olympus Blogtrotters

At the same time, an intrepid group of UK

bloggers branched off for a Blogtrotters journey
of a different kind. Five prominent UK bloggers
experienced the best of Olympus - from cataloguing
their ascent of the iconic mountain to discovering
the region’s little known coastline. The result of both
events was a social media buzz that reached 11.1
million page impressions for #blogtrottersgr in four
days, as well as dozens of inspiring blog posts over
the coming months.

Anuoypagkd/Demographics

17% 3%
| 26,4%
. 83% 70,6%
; @ uvaikeg O®AVSPEC ®Original @ RTs ® Antavtroelg
Female  Male Posts Replies
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Epeuveg

OL B€0¢eLG Tou ZETE SLapoppwvovtal Uotepa
aTtO CUCTNHATLKN €PELVA, HEAETN KAl avAAucn
TWV LSLALTEPWV XAPAKTNPLOTIKWY TOU EAANVLKOU
ToupLopoU.

O YETE peAetd tn B€on Kat Tn oUPBOAN Tou
TOUPLOUOU OTNV €BVIKT) OLKOVOLILA KAl TIPOTELVEL
LETPA YLa TNV TIOLOTIKY avaBabutor) Tou.

MapakoAouBel Ti¢ eEeAEeLC oe SleBveG emtimedo

Kal QVOAUEL TNV QVATTTUEN TOU TOUPLOPOU OTLG
avtaywvioTtpleg xwpeg. MNMARBog otolyelwv amd
emlonpouc wopelc, 61w United Nations World
Tourism Organization (UNWTO), European Travel
Commission (ETC), International Hotel & Restaurant
Association (IH&RA), Pacific Asia Travel Association
(PATA). International Congress and Convention
Association (ICCA), World Economic Forum (WEF),
ODIT, STatiotikeg Ymnpealeg Kpatwy K.a. kabwg kal
LEAETEG eTalpeLwv OTwG Mintel, IPK International,
Eye For Travel, Business Monitor International

Ltd, PhoCusWright, Tourism Industry Intelligence,
Deloitte, KPMG, PricewaterhouseCoopers,
FutureBrand k.a. ouykevtpwvovtal, agloAoyouvtay,
avaAUovtay, oYoALladovTal Kal arooTeAoVTAL OTa
MEAN.

ATTIO T0 2014, GAEC OL UEAETEC KAl OL AVAAUCELC

TpaypatomolovvTal amo to SETE Intelligence,
TNV ETLOTNUOVLKT opdda Tou 2ETE.
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Research

SETE positions are based on systematic
research, study and analysis of the special
features of Greek tourism.

SETE studies the position and contribution of tourism
to the national economy and proposes measures to
improve its quality.

SETE monitors the environment at international
level and analyses the development of tourism in
competitor countries. A multitude of data from
official bodies, such as the United Nations World
Tourism Organization (UNWTO), the European
Travel Commission (ETC), the International Hotel
& Restaurant Association (IH&RA), the Pacific
Asia Travel Association (PATA), the International
Congress and Convention Association (ICCA), the
World Economic Forum (WEF), ODIT, National
Statistical Services, etc., as well as studies from
companies such as Mintel, IPK International, Eye
For Travel, Business Monitor International Ltd,
PhoCusWright, Tourism Industry Intelligence,
Deloitte, KPMG. PricewaterhouseCoopers,
FutureBrand and others,. are collected, evaluated,
analyzed, commented on and forwarded to the
Members.

Since 2014, SETE Intelligence, the scientific branch
of SETE, is conducting all research projects.

EPEYNES | RESEARCH
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Global Review Index™ EAANVIKwWV Kat ALeBvwG AVTaywVLoTLKWVY MpoopLopwv
Global Review Index™ Greek and Internationally Competitive Destinations

Z6v0ho Xpa Total Country

Avtaywviotikol MNpooplopol
Competitive Destinations

Aerva Athens I
KwvotavtwoutoAn Konstantinoupolis
BapkeAwvn Barcelona
Pwpn Rome

0cooarovikn Thessaloniki | EGTGTNGEGEEE

MTtoAdvia Bolognia
Zpopvn Smirni
MaooaAia Marseille

KukhGSes Cyclades I
Kprien Crete I
XakiSwkry Chalkidiki - | IEG—_—
I6via Nnota lonian Islands |
Awsexavnoa Dodecanese | INGGGGEEEEEE
Kompog Cyprus
Maylopka Mallorca
‘lotpua Istria
MappTméyla Marbella
Mmovtpoup Bodrum
Pipve Rimini

AvtaAla Antalya

zavtopivn santorini | ENEGEG——
Muokovog Mykonos | IEEEEEEEE

Zaw Tpore Saint Tropez
Zapdénvia Sardinia

lpmda Ibiza

76% 78% 80% 82% 82% 86%  88%

Inyry: ReviewPro Emefepyaota Ztotyelwv: SETE Intelligence
Source: ReviewPro Data Processing SETE Intelligence
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Global Review Index™ EAAGSag kat katd Katnyoptia kat Neplpépela
Global Review Index™ Greece Category and Region

Zovoho Xipas Tore! ot |

5+ I
+ I
>+
12

Accw) Avtica

B. Avyaio North Acgo. |
wsexdvnoa Dodecan<s. |
HretpoG i |
OecoaAla Thess - |
P T |
16via N onian 1520 |
Kpiiun et |
KukAadeg Cyclades
Makesovia Macedonia |
Medomswioog Peloponnese
zreped EMGSa Central Greece |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Inyr: ReviewPro Emefepyaota Stotyelwv: SETE Intelligence
Source: ReviewPro Data Processing SETE Intelligence
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ALEBVE(C 2 YETELG

O YETE, amd tnv apyr tne (6puarc Tou, €xel
avartugel évtovn Tapoucta kat §pdcn ota
EUPWTTALKG Kal SLEBV) TOUPLOTIKA SpwHEVQ, HECW
TNC OUVEPYAOLAG TOU LE SLAKEKPLUEVOUC (POPELG
ToupLopoU Tou eEwtepko. MpooKaeltal kat
OUMPETEXEL 0€ SleBvelc ouvavtoeLg, oupBovALa Kal
ETITPOTIEG, EKTTPOCWTIWVTAG TOV EMNVLKO TOUPLOWO.

United Nations World Tourism Organization
ATIO TO 1997 CUUPETEXEL eVEPYA OTOV MayKOOULO
Opyaviopod Touptapou (MOT) kat pdAota ano
T0 MdptLo tou 2012 €wg To TéAog tou 2013,

0 YETE katelye tnv Mpogdpla Tou ALOIKNTIKOU
TupBouAtlou twy Affiliate Members. Zta Affiliate
Members petéxouv mtepl Toug 500 TOUPLOTIKOUG
OPYQAVLOHOUG,. ETILXELPHOELG KAl TTAVETILOTHULA
amo 80 XWPEC HE TIEPLOCOTEPOUC aTtd T €KaT.
epyaldpevoug, evw 1 ata 5 peAn emiyelpel kat
oTLC 5 Nnrelpouc.

Ta Affiliate Members €youv w¢ KUPLO OKOTIO TNV
TipowBnon TN¢ cuvepyaotac petagy dnudaolou
Kal LOLWTLIKOU TOHEQ yLa TNV UTIooTHPLEN TNG
TOUPLOTIKAC QVATTTUENC, KABWC Kat Tn Snuoupyla
/ &ladoon texvoyvwolag oe Bpata Touplapou.

O UNWTO elval o emionpog popéag touplapoy
(specialized agency) tou Opyaviopol Hvwpévwy
EBvwv.

OpyaviopoG OLKOVOULKNG Zuvepyaciag

& Avdamtuéng

O YETE ouppetexel otnv Emttportr) Touptopou

Tou Opyaviopol OLKOVOULKAC Fuvepyaotag

Kat Avarrtugng (OOZA) we PEAOG TNG EMNVLKAG
avtpoowrelac.O OOTA TtapakohouBel Tig
IOKPOOLKOVOULKEG ETABANTEC TOU TOUPLOHOU,
QM KAVEL KAl TIPOTACELG TIOALTLKNC, OL OTTOlEC
€MNPeAoLV 1 Kal SLAPOPEWVOUY QVATTTUELAKA Kat
XPNHATOSOTIKA TIpOYPAUHATA.
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INnternational Relations

Since its establishment, the Greek Tourism
Confederation (SETE) has developed a strong
presence and become active on the European and
international tourism scene through its cooperation
with prominent tourism agencies abroad. It is
invited to and participates in international meetings,
boards and committees, representing the Greek
tourism sector.

United Nations World Tourism Organization
SETE has been an active member of the World
Tourism Organisation (UNWTO) since 1997, and
held the chair of the Affiliate Members Board of
Directors from March 2012 to the end of 2013.
About 500 tourism organisations, businesses and
universities from 80 countries with more than 1
million employees take part as Affiliate Members,
while one in five members are active in all five
continents.

The main goal of the Affiliate Members is to
promote the cooperation between public and
private sectors in supporting tourism development
and advancing and disseminating expertise with
regard to tourism. UNWTO is the official specialised
agency on tourism of the United Nations.

Organisation for Economic Cooperation

and Development

SETE takes part in the OECD's Tourism Committee
as a member of the Greek delegation. The OECD
monitors macroeconomic variables in tourism,
while also making recommendations on policies
that influence or even determine development and
funding programmes.

AIEONEIY IXEXEIY | INTERNATIONAL RELATIONS
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EkSNAWOELC

Katd tn Sudpketa tou 2015, o 2ETE mpaypatornolnoe
TLC TTAPAKATW EKENAWTELC:

*  23n TakTkn Mevikr Zuvéreuon ETE
MepLPEPELaKES EKENAWOELG

140 Yuvedplo ZETE

SETE Tourism Crowdhackathon

EkSAwaon oto mhaloto tng ekBeong

Greek Tourism Expo 2015

23n Taktikn Fevikn Zuvéleuon ZETE

H 23n Taktikr Mevikr) Zuvéleuon tou 2ETE
TpaypatomonBnke tnv Méprn, 28 Malou 2015,
oto evobdoyelo Electra Palace otnv ABrjva.

TV 23n TakTkr Mevikr ZUVEAEUON XALPETLOQY

N Avamnpwtpla Yroupyoc Owkovoptag, Yrodopwy,
Nautilag & Touplopou, ka EAeva Kouvtoupd,

KQL OL EKTIPOCWTIOL TWV UTTOAOLTIWY KOUUATWV.

H 23n Taktikn Mevikn Suvéleuon tou SETE
TIPAYLATOTIOWBNKE E TNV EVYEVLKY Xopnyla kal
UTIOOTRPLEN TWV TIAPAKATW ETALPELLV:

AEGEAN AIRLINES

EUROBANK

MAROULIS TRAVEL

NOISIS

SAMSUNG BUSINESS

YEO (ZUvbeapoc EMnvikou Otvou)

NESCAFE ALEGRIA

TNV ek&NAWON UTTOCTHPLEQY OTIOUSACTEC TOU
City Unity College.
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Events

During 2015 the Greek Tourism Confederation (SETE)
hosted the following events:

e 23rd SETE Ordinary General Assembly

Regional Events

14th SETE Conference

SETE Tourism Crowdhackathon

Event as part of the Greek Tourism

Expo 2015

23rd SETE Ordinary General Assembly

The 23rd SETE Ordinary General Assembly was held
on Thursday, 28 May 2015, at the Electra Palace
Hotel in Athens. The 23rd SETE Ordinary General
Assembly was addressed by the Deputy Minister

of Economy, Infrastructure & Tourism, Mrs Elena
Kountoura, and the representatives of the other
political parties.

The 23rd SETE Ordinary General Assembly was
kindly sponsored and supported by the following
companies:

AEGEAN AIRLINES

EUROBANK

MAROULIS TRAVEL

NOISIS

SAMSUNG BUSINESS

SEO (Greek Wines Confederation)

NESCAFE ALEGRIA

The event was also supported by students of the
City Unity College.

EKAHAQZEIS |EVENTS
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NepupepeLlakég EKSNAwoEeLG

Katd tn Stdpketa tou 2015, 0 SETE paypatomnoinoe

LLa OELPA aTto TIEPLPEPELAKEC EKSNAWTELG

o ouvepyaola pe tnv Meplpépela Itepedc EMAdag,

NV Mepupépeta loviwv Nowy, tnv Meplpépela

Kevtplkic Makedoviac kat Tnv MNeplpépeta

[MeAoTIOVVr|o0U:

o [leplpepelaxn) EkSHAwon 2tepedc EAASAC |
(Méurten, 14 Maitou 2015)

o [eplpepelaxn EkdnAwon loviwv Niowv (Aeutépa,
8 louviou 2015)

o [epupepelaxn Ekdniwon Kevtpiknc Makedoviag
(Tpltn, 16 louviou 2015)

o [epupepelakn EkSHAwon MeAomovwnoou
(Mapaokeur), 30 OktwPplou 2015)

o [lepupepelakn) EkSHAwon tepedg EMASAC Il
(Tpltn, 8 AekepPplou 2015)

Katd tn SLapKeLa TwY EKSNAWTEWY AUTWY,
TIAPOUGLACTNKE TO OTPATNYLKO OXESL0 Tou XETE

yLa TNV €KACTOTE MePUPEPELQ, E(TE OE TIPWTAPYLKN
elte o€ TILO OAOKANPWEVN LOP®T), TO OTTolo pTTopEL
Va uTtooTtnplEeL Kal va eVioxUOEL Ta avTaywVLOTIKA
TIAEOVEKTNLATA TWV CUYKEKPLUEVWY TIPOOPLOHWY,

0 aTOAOYLOHOG ToU £pyou TG Marketing Greece kat
ToU INZETE, KaBwg Kal o Ttpoypapuatioptog

TWV ETTOLEVWV SPACEWV.

XapaktnpLoTiko elvat To apdSetypa tTng
TIEPLPEPELKNC EkSHAWONG Kevtplkng Makedoviag,
omou n Marketing Greece apouctaoe To TIPWTO
OAOKANPWUEVO TPATNYLKO SxESL0 Marketing
TOUPLOTIKWY TIPOLOVTWY TNG CUYKEKPLUEVNC
Mepupépetac. To ouykekpluévo Marketing Plan
artoteAel T BAon yla tnv evioyuon kat EEALEN
TOU OUPPBOUAEUTIKOU pOAoU Tou ZETE TG00 yla tn
ouvepyaaola PE TG TOTIKEG apyEG, OO0

KaL yLa TNV QApUoyr TNG €BVIKAC OTPATNYLKNAG
branding oe TiepLPEPELAKO KAL TOTILKO eTTTIESO,
EVW) TIEPLYPAPEL KAL TLG EVEPYELEG TIOU TIPETTEL VA
EQPAPPOCTOUV ATt KABE TTEPLOXN EEXWPLOTA KAl
aVda TIPOCPEPOPEVO TIPOLOV, SNULOUPYWVTAG EVAV
QVOAUTIKO 081KO Xdptn we to 2020.

Elval onpavtikd emiong va avapépoupe 0TL aTnv
STeped EAMASA TTpaypatomolBnke Kal SeUtepn
TIEPUPEPELAKT) EKSHAWON E OTOXO TNV TTapouactaon
TOU OAOKANPWUEVOU STpaTnyKoU Xxedlou
Marketing tnc MepupépeLag, To TIPoaxESLO Tou
ottolou &lye MapoucLacTel oTNV TTPWTN EKSHAWON.
TO OUYKEKPLUEVO OXESLO aTTOTEAEL €va
oAoKANpwévo Marketing Plan Twv TOUPLOTIKWY
TpoloVTWY TNE 2Tepedic EAGSAC pe a&ova
OTPATNYLKAC TNV QVTAYWVLOTIKA SlagpopoTtotnan
NG MEPUPEPELAC KAl TN OTPATNYLKI OTOXEVUDN O€E
OUYKEKPLEVEG QyOPEC.

AMOAOTIEMOZ | ANNUAL REPORT 2015

Regional Events
During 2015, SETE hosted a series of regional
events in collaboration with the Region of Central
Greece, the Region of lonian Islands, the Region
of Central Macedonia and the Region of the
Peloponnese:
e Regional Event of Central Greece |
(Thursday, 14 May 2015)
* Regional Event of lonian Islands
(Monday, 8 June 2015)
* Regional Event of Central Macedonia
(Tuesday, 16 June 2015)
* Regional Event of the Peloponnese
(Friday, 30 October 2015)
* Regional Event of Central Greece I
(Tuesday, 8 December 2015)

The strategic plan of SETE for each Region, either

in initial or more integrated format, that can
support and reinforce the strategic advantages

of the specific destinations, the report of actions

of Marketing Greece and INSETE, as well as the
scheduling for the following actions, were presented
during the events.

A typical example is the Regional Event of Central
Macedonia, where Marketing Greece presented
the first integrated Marketing Plan for Central
Macedonia tourism product. The specific strategic
plan consists the basis supporting the enhancement
and development of SETE's consulting role in its
collaboration with local authorities, as well as in the
implementation of the national branding strategy
on regional and local level. The plan also describes
the actions that need to be applied by each area
separately and per each product offered, creating a
detailed roadmap by 2020.

It is also important to state that in Central Greece,
SETE hosted a second regional event as well, aiming
to present the integrated Strategic Marketing Plan
of the Region, the draft of which was presented
during the first event. The specific plan is an
integrated Marketing Plan of Central Greece tourism
products, focusing on the competitive difference

of the Region and the strategic targeting of specific
markets.
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2TOXOC TWV TIEPLPEPELAKWY EKENAWTEWV HTav

N €MaEr| Tou YUVSECUOU LE TO GUVOAO TWV
ETIYELPNHATLWLV TOU EMINVIKOU TOUPLOHOU, oL oTtolot
SpactnplotolovvTal otnv eKACTOTE MePLPEPELQ,
kaBwc emlong kat n avadelén tng ouvepyaotag Tou
YETE LIE TIC OUYKEKPLUEVEG MEPUPEPELEC.

TLC TIEPLPEPELAKES EKENAWTELG YXALPETLOQV

0 MNepLpepelapyns 2tepeds EANGSAG, k. Kwotag
MrtakoyLdwwng, o AvTutepLpepeldpyng ToupLopou,
ABANTLopOU & MoAltlopoU 2tepedg EAMASA,

K. HAlag Yavidag, o Avtumeplpepetdpyxng EUBolac,
K. ®avnc Zmavog, o Meplpepetdpync loviwv Nhowv,
K. ©e66Wp0¢ MaAlatodtog, o Afpapyoc Képkupag,
K. Kwvatavtivoc NikoAouog, n Yputoupyog
EoWwTepKWY & ALOLKNTIKAC AVacuykpotnong,

Ka Mapla KoAAla-Toapouyd, o Mepupepeldpyng
Kevtplkig Makedoviag, K. Altdotorog TTdKwoTag,
0 Afjuapyo¢ @ecoalovikng, K. Mavwng Mroutépng,
o Meplpepelapyng MNeAomovwwnaoou, K. METpog
TatovAng, o Anuapyoc TplmoANng, K. ANuATPENG
MavAng kat o Mpoedpog Tou TouPLOTIKOU
Opyaviapou Mehottowroou, K. Kwvatavtivog
Mapwakog,.

140 ZuvéspLo ZETE

To 140 ZUVESPLO TOU SETE «Touplopog & AVATTTUEN»
TipaypatoTtolionke otig 19 & 20 OktwBpiou

2015, ato &evodoyelo Divani Caravel atnv ABrjva.
2TO SUPEPO ZUVESPLO, LE TITAO «ToUPLOPOC: N
KiBwtocg TG EAMNVLKAG Otkovoplagy, Ttapeupebnkay
TiepLoodTepoL artd 300 TOUPLOTIKOL ETTLYELPNUATLEC,
SNPOGLOL POPELC KAl OTEAEXN TNG ayopdc. Katd tn
SLEPKELQ TNC TIPWTNG NUEPAC, TO 140 YUVESPLO TOU
YETE emkévipwoe tn Bepatoloyla tou otig Slebvelc
TAOELG KAl TLG amapaltnTeg aAAQYEG TLG OTTOLEC

0 TOWEQG TOU ToupLopoU Ba TIpEmeL va
QPOUYKPACTEL Kal va apopowwoeL. MNapouctaoe
TG00 TA ONUAVTIKA ATIOTEAEOHATA TNG OTPATNYLKNAG
ouvepyaotag Arjpou ABnvatwv - Etatpetag
AVATTTUENC & TouploTikig MpoBoAng ABnvwy -
Marketing Greece, 6oov agpopd otnv powenon
TOU TTpoopLopoy TG ABrvac, 600 Kal TN JEAETN Tou
SETE Intelligence oxeTiKd Pe TO AVAAUTIKO TIPO@IA
TWV TEEAQTWV TWV TIpolovTwy HALog & Odhaoaaq,
City Break kat MOALTIOTIKOG TOUPLOPOC.

Y NUAVTLKA ATav Kal N mapouclacn Twv Tpomwy

LIE TOUG OTTO{OUC UTIOPOUE VA EVWOOULE TOV

TOUEQ TOU TOUPLOPOU JE TOUG avBpwItoug Tou,
QVASELKVUOVTAG T OUYKPLTIKA TOUG TAEOVEKTAPATA,
LEOW TWV TIpOYPapATwY ekmatéevong tou SETE
Training.
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The overall aim of the regional events, was to bring
the Confederation closer to the Greek tourism
businesses operating in the broader area, as well
as to highlight SETE's collaboration with the specific
Regions.

The regional events were addressed by the Regional
Governor of Central Greece, Mr. Kostas Bakoyannis,
the Deputy Regional Governor of Tourism, Sports

& Culture of Central Greece, Mr. llias Sanidas, the
Deputy Regional Governor of Evia, Mr. Fanis Spanos,
the Regional Governor of lonian Islands,

Mr. Theodoros Galiatsatos, the Mayor of Corfu,

Mr. Konstantinos Nikolouzos, the Deputy Minister
of Interior & Administrative Reconstruction,

Mrs. Maria Kollia-Tsaroucha, the Regional Governor
of Central Macedonia, Mr. Apostolos Tzitzikostas,
the Mayor of Thessaloniki, Mr. Giannis Boutaris,

the Regional Governor of the Peloponnese, Mr.
Petros Tatoulis, the Mayor of Tripoli, Mr. Dimitris
Pavlis, and the President of the Peloponnese
Tourism Organization, Mr. Konstantinos Marinakos.

14th SETE Conference

The 14th SETE Conference “Tourism &
Development” took place on 19 and 20 October
2015, at the Divani Caravel Hotel in Athens.

The two-day Conference, with the title “Tourism:
The Ark of the Greek economy”, hosted more
than 300 tourism entrepreneurs, public agencies
and market executives.

During the first day, the 14th SETE Conference
focused on the subject of international trends and
the necessary changes that the tourism sector must
listen to and adopt. It presented the significant
results of the strategic partnership between the
Municipality of Athens - Athens Development

and Destination Management Agency - Marketing
Greece, with regard to the promotion of the Athens
destination, as well as the SETE Intelligence study
with regard to the detailed profile of Sun & Sea,
City Break and Cultural tourism client profiles.

Also important, was the presentation of the ways

in which we can unite the tourism sector with its
people, showcasing their comparative advantages,
through the SETE Training educational programmes.
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H Seutepn nuépa tou 2uvedplou, eatiace otn
BwpdKLon TNG avTaywVLoTIKOTNTAG TOU EAANVIKOU
TOUPLOTIKOU TTPOLOVTOC, TNV APPBAUVON TNC
ETTOXIKOTNTAG KAl TN CUPBOAr TOU TOUPLOPOU OTLG
TOTILKEC KOWWVIEC.

MapoucLAcTNKAV BEATLOTEG TIPAKTIKEG VEWV
TEXVOAOYLWV KAL TIWG QUTEG UTTOPOUV va
£(APHOCTOUV OTOV TOUPLOPS TOU 270U atwva Kat
TpaypatomoiBnke N BPABREUON TWV VIKNTWY TOU
1ou Mapabwviou Avarmtugng Egpappoywy yia tov
Touplopo, Tou SETE Tourism Crowdhackathon.

To JUVESPLO OAOKANPWOE TLG Epyactec Tou
TIapoucLalovTag TLE EUKaLpleC aracyoAnong

TIOU O TOHEQC TIAPEXEL PECW TWV TTIPOYPAUPATWY
ekmaléeuong Kat Toug TPOTIOUC WE TOUG oTtoloug
€MEVOVEL OTNV TOUPLOTIKN EKTTALSEUON TWV VEWV.
Kevtplkog opAntrg oto Emtlonpo Aglivo tng
SelTepnC NEEPAG ATav o AleuBUVWY SUPBOVAOG
Tou Oplhou Eurobank, k. dwkiwv KapaBiag,

0 0TT0l0C OTNV OPALA TOU AVEAUTE TLG TPATIECIKEC
€EENEELC KAL TA TTPOATIALTOVHEVA YLA TN PEUCTOTNTA
KaL TN XpnHAToS0TNON TWV EMNVIKWY TOUPLOTIKWY
ETILXELPT|OEWV.

To Juvedplo yalpetioav o Yroupyoc Owkovoplacg,
AvATTtUENC & ToupLapoy, K. Mwpyog XTaddkng,
Kat n Avamnpwtpta Yroupyoc Owkovoptag,
Avdartuénc & TouplapoU, ka EAeva Kouvtoupd.

Ertlong, ouppetelyav wg opANTEG: o K. Vanguelis
Panayotis (Owner & Development Director of

MKG Group), 0 k. AVSpéag Mewwnuatdc (ANPOTIKOG
YUpBovAog Arjpou ABnvalwv/ AvTUTpoeSpoc, EATA),
0 K. AAEELOG Tahnvog (AteuBUvwy TUPBoVAOC,
Etaipela Avamtugng & TouploTikig MpoBoArng
ABnvwv (EATA), o K. lwore MdapoaAng (Mevikog
AteuBuvtr|c, Marketing Greece), 0 k. Apng 1KKoG
(Eriotnpovikog Ateubuvtnc, INZETE),

n ka Ata ZapmétoyAou (AleuBuvtpla Exmaldeuonc,
INXETE), n ka Yolanda Perdomo (Director of
UNWTO Affiliate Members Programme, UN World
Tourism Organization), o k. Renzo lorio (President,
Federturismo Confindustria - Italian Association of
Travel and Tourism Industry), o k. Anténio Abrantes
(General Secretary, CTP - Confederagdo Do Turismo
Portugués), o k. Michael Panayiotou (Vice-Chairman
of STEK/ACTE), o K. José Luis Zoreda de la Rosa
(Chief Executive Officer, EXCELTUR - Alianza para

la excelencia turistica), o k. EuTUYL0G BaoAdKng
(Avtupoedpoc, Aegean Airlines), o k. BaalAng
Kawdroc (Partner, Head of Strategy & Operations
Consulting Services, DELOITTE), 0 k. ©@ed@pLA0g
KupatooUAng (Senior Director, Toposophy),

0 K. Nwpyo¢ Xatdnuapkog (Meplpepetdpyxng Notlou
Alyatou), o k. Avaotdolog - NikoAaog Zwplog
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The second day of the Conference focused on
reinforcing the competitiveness of the Greek
tourism product, mitigating seasonality and the
contribution of tourism to local communities.

Best new technology practices were presented
and how these can be implemented in the 27st
century tourism, with the award ceremony for
the winners of the 1st Tourism Crowdhackathon,
SETE Tourism Crowdhackathon also taking place.

The Conference ended with the presentation of the
employment opportunities that the sector offers
through the training programmes and the ways in
which it invests in the tourism education of young
people. Keynote speaker at the Official Dinner on
the second day was the Managing Director of the
Eurobank Group, Mr. Fokion Karavias, who analysed
in his speech the developments in banking and the
prerequisites for the Greek tourism enterprises’
liquidity and funding.

The Conference was addressed by the Minister
of Finance, Development & Tourism, Mr. Yiorgos
Stathakis and the Deputy Minister of Finance,
Development & Tourism, Mrs. Elena Kountoura.

The following also participated as speakers:

Mr. Vanguelis Panayotis (Owner & Development
Director of MKG Group), Mr. Andreas Gennimatas
(Member of the Athens Municipal Council/Vice-
President of EATA), Mr. Alexios Galinos (Managing
Director, Athens Development and Tourism
Promotion Agency (EATA), Mr. lossif Parsalis
(General Manager, Marketing Greece), Mr. Aris Ikkos
(Research Director, INSETE), Mrs. Lia Zambetoglou
(Training Director, INSETE), Mrs. Yolanda Perdomo
(Director of UNWTO Affiliate Members Programme,
UN World Tourism Organization), Mr. Renzo lorio
(President, Federturismo Confindustria - Italian
Association of Travel and Tourism Industry),

Mr. Antonio Abrantes (General Secretary, CTP -
Confederagdo Do Turismo Portugués), Mr. Michael
Panayiotou (Vice-President of STEK/ACTE), Mr. José
Luis Zoreda de la Rosa (Chief Executive Officer,
EXCELTUR - Alianza para la excelencia turistica),
Mr. Eftichios Vassilakis (Vice President, Aegean
Airlines), Mr. Vassilis Kafatos (Partner, Head

of Strategy & Operations Consulting Services,
DELOITTE), Mr. Theofilos Kyratsoulis (Senior
Director, Toposophy), Mr. Giorgos Hatzimarkos
(Regional Governor of South Aegean), Mr.
Anastasios - Nikolaos Zorzos (Mayor of Thira)

Mr. Andreas Birner (Managing Director, Inova
Hospitality Management), Mr. Antonis Vordonis
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(Afuapyog ©rpac), o k. Andreas Birner (Managing
Director, Inova Hospitality Management),

0 K. Avtwvng Bopdwvnc (AteuBUvwy ZUpBoUAOC,
Poseidonion Grand Hotel), o k. Avbpeag
Fepakavakng (Enterprise Group Indirect Sales
Manager, HP Hellas), o k. Nikog Kapmavomouhog
(Mevikdg AleuBuvtng (EAASa, Kumtpog, Bouhyapla),
Visa Europe), o K. Atoviong Kohokotadg (Public
Policy Manager, GOOGLE Hellas), o k. HAlag
MoAuypovoTtoulog (Head of Corporate Market,
Sales Division, Cyta Hellas), o k. Avtwvnc
TOWUTIOUKNC (Mevikdc AteuBuvtrc, Cisco, EANASa,
Kumpo, MaATa), o k. ©ebdwpoc PapdloyAou (Sales
Manager - EBT, SAMSUNG Electronics Hellas S,A),
0 K. Nwpyoc KapapavwAng (Co-Founder & CTO/CIO,
Crowdpolicy), o k. MiydAng Kuptakiéng (Programs
Coordinator) kat o k. dwkiwv KapaBiac (Ateubivwy
YUpBouAog, Eurobank).

To ZUVESPLO TIPAYHATOTIOBNKE HE TNV EVYEVLKN
xopnyla Twv eTatpeLwv:

AEGEAN AIRLINES
EUROBANK

GOLDAIR

CISCO

GOOGLE

HP PYLONES

SAMSUNG BUSINESS
VOLVO

ATHENS INTERNATIONAL AIRPORT
BRITISH COUNCIL

CYTA HELLAS

ECOLAB

ELIT LANGUAGE SERVICES
JACOBS DOUWE EGBERTS
KPMG

NOISIS

TAXIPLON

TUV AUSTRIA HELLAS
AIAAIKAZIA

KTHMA PATTH

2EMEAH

(CEO, Poseidonion Grand Hotel), Mr. Andreas
Gerakanakis (Enterprise Group Indirect Sales
Manager, HP Hellas), Mr. Nikos Kambanopoulos
(General Manager (Greece, Cyprus, Bulgaria),
Visa Europe), Mr. Dionisis Kolokotsas

(Public Policy Manager, GOOGLE Hellas),

Mr. Elias Polychronopoulos (Head of Corporate
Market, Sales Division, Cyta Hellas), Mr. Antonis
Tsiboukis (General Manager, Cisco, Greece,
Cyprus, Malta), Mr. Theodoros Farazoglou
(Sales Manager-EBT, SAMSUNG Electronics Hellas
S,A), Mr. Yiorgos Karamanolis (Co-Founder

& CTO/CIO, Crowdpolicy), Mr. Michalis Kyriakidis
(Programs Coordinator), and Mr. Fokion
Karavias (Managing Director, Eurobank).

The Conference took place with the kind
sponsorship of:

AEGEAN AIRLINES
EUROBANK

GOLDAIR

CISCO

GOOGLE

HP PYLONES

SAMSUNG BUSINESS
VOLVO

ATHENS INTERNATIONAL AIRPORT
BRITISH COUNCIL

CYTA HELLAS

ECOLAB

ELIT LANGUAGE SERVICES
JACOBS DOUWE EGBERTS
KPMG

NOISIS

TAXIPLON

TUV AUSTRIA HELLAS
DIADIKASIA

RAPTI ESTATE

SEMELI

14° ZYNEAPIO

TOYPIEMOL & ANANTYEH

H KiBwtods s

DIVANI *Ca"_ﬁ;"

"
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EkSnAwon ZETE otnv Greek Tourism Expo 2015
Y7o Aalolo NG eviatac otpatnylkng yla T
BwpdAKLon TNG AVTAYWVLOTIKOTNTAG TOU EAMNVLKOU
TOUPLOTIKOU TIPOLAVTOC, 0 SETE Katd tn SLApKeLla

Tn¢ Greek Tourism Expo 2015, Tipaypatornolnoe

TNV Mapaokeun), 4 AekepBptou 2015, TapaMNAN
ekdNAwon pe titho “Mpooappdlovtag Tnv powbnan
TOU EMNVIKOU TOUPLOTIKOU TIPOLOVTOG OTLG VEEG
TIPOKANCELS".

>TOX0C TNG OUYKEKPLUEVNG EKSHAWONG, NTav N
Tapouclaon Twv VEWV SeSOPEVWY OTOV TOUPLOUO
KOL TWV BEATLOTWY TIPAKTIKWY TIOU 0 OU\OG (ZETE,
INXETE, Marketing Greece) kat oL GTPATNYLKOL TOU
etalpot xouv UAOTIOLAOEL, TOOO yla T Snutoupyla
VEWV KAWOTOHWY TIPOIOVIWY KAl UTTNPECLWY, OG0
Kl yLa TV Tipowinaon Tou EMNVIKOU TOUPLOTIKOU
TIPOLOVTOG,.

YTV ek&NAWON CUPPETELYQV WC OPANTEC:

0 K. Apng kkog (Erotnpovikog AteuBuvtr|c, INZETE),
0 K. MixdAng MaupdtiouAoc (MepLpepeLakog
AteuBuvTric AvatoAiknc Megoyetou, TUI), 0 K. Zevopuwy
Metpomouvlog (Group Communications Director,
YETE), n ka PoUAa MmaxtaAld (Programme Manager,
egg-enter-grow-go), n ka Avbla BAaoootoUAou

(CEO, ATHENS INSIDERS), n ka Adpvn ToeBpevn
(Founder, Clio Muse), 0 k. TAKNG ANUNTPAKOTIOUAOG
(Marketing & Sales Director, GEOTAG AEROVIEW
TRIPINVIEW), n ka Mayku Kovtou (Co-Founder & COO,
TOURISMART),n ka Xptotiva Kopdkn (Co-Founder,
Wondergreece) kat o . FaBpuiA Euatabiou (Senior
Accounts Manager, ZOOTLE).
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SETE event at the Greek Tourism Expo 2015

In the context of implementing the uniform strategy
to boost the competitiveness of the Greek tourism
product, during the Greek Tourism Expo 2015.

SETE organised on Friday 4 December 2015

a parallel event entitled “Adapting the promotion

of the Greek tourism product to the new challenges”.

The objective of the specific event was to promote
trends and best practices on tourism that the
Group (SETE, INSETE, Marketing Greece) and its
strategic partners have implemented, to create new,
innovative products and services, as well as

to promote the Greek tourism product.

The participating speakers in this event, were:

Mr. Aris Ikkos (Scientific Director, INSETE),

Mr. Michalis Mavropoulos (Eastern Mediterranean
Regional Manager, TUI), Mr. Xenophon Petropoulos
(Group Communications Director, SETE), Mrs. Roula
Bachtalia (Programme Manager, egg-enter-grow+go),
Mr. Anthea Vlassopoulou (CEO, ATHENS INSIDERS).
Mrs. Daphne Tsevreni (Founder, Clio Muse),

Mr. Takis Dimitrakopoulos (Marketing & Sales
Director, GEOTAG AEROVIEW TRIPINVIEW), Mrs.
Maggie Kontou (Co-Founder & COO, TOURISMART),
Mrs. Christina Koraki (Co-Founder, Wondergreece)
and Mr. Gabriel Efstathiou (Senior Accounts Manager,
ZOOTLE).
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SETE Tourism Crowdhackathon

O YETE, oto mhatolo tng evioyuonc tng
QVTAYWVLOTIKOTNTAC TOU EAMNVIKOU TOUPLopoU
Slopyavwaoe Tov 1o Mapabwvio AvATtugng
Epappoywv yla tov Touplopo. H ExkénAwaon ue
Bepa: “SETE Tourism Crowdhackathon, Innovating
with Open Data” tpaypatomolfnke atig 17 kat
18 OktwPplou 2015 atov KopRo Kawotoptag
Kal Emtielpnuatikotntag INNOVATHENS otnv
«TeXVOTIOALG» TOU Arjpou ABnvaiwv. To SETE Tourism
Crowdhackathon uAottol\Bnke aré tov 2ETE o€
ouvepyaota pe tnv etapla avolyTrc kawotoplag
Crowdpolicy Kal glxe TNV umoaTtrpLEn tng Google.

Y10 SETE Tourism Crowdhackathon cuppetetyav
TIPOYPAUUATLOTEG, AVOAUTEG, designers, emayyeAatieg
TOU TOUPLOPOU, £L8LKOL 0TV ETTIKOWVWVLa Kat To
marketing, pabnTeg Kat poLTnTES. ZTov SLaywvLoPo
KABNKav €1long va CUPUETACXOLY EVEPYA (POPELC
ToU SNuoalou Kal ToU LSLWTIKOU TopEQ, Slabétovtag
avolytd Sedopéva (Open Data) o€ Topelc oxetikoUc
LIE TOV TOUPLOLO.

2TOYOL TNC SLOPYAVWANG ATav:

o NaTIpokANBel evblapépov o Suvapikoug
QVBPWTTOUC WOTE OPASIKA KAl CUPHETOX KA va
SNULOUPYNCOLV TIPOLOVTA KAl UTTNPEGLES yLa Tov
KAAS0 ToU ToupLopoy, Ta otola Ba dnuloupyoliv
TpOCoBeTn ala kal Ba prtopoliv va elvat eQTopLKd
EKPETAMEVUOLQ.

e Na &nuoupynBoUv TIpoUTIOBECELG VEQVLKNAG
ETILYELPNHATIKOTATAG, POy PECa amo T
Slaywviotikn Stadikaota propel va TipokUpEL
uLa vea opdda r etatpela mou Ba cUpBAAEL
HEAOVTIKA 0TV olkovopia TN Xwpeag pac.

e Na dnuoupynBolv xpriola epyalela,
KQLVOTOUEC EQAPUOYEC Kal peBodoAoytec uPnNAAC
TpootBépevnc aklac, waote va eEeAyBolv
KaL Val XpnoLgoTiolouvTal amod JeAn tou ETE
KaBwe kat arod KAbe evdlapepopevo, Kabwce Ta
artoteAéopata Ba elvat eAelBepa kat Stabéoiua
E QVOLKTO TPOTIO yia OAN TNV Kowwvia.

e HTpowBnan TOHEWY OLKOVOUILKNC
SpactnplétnTag Tou oxetidovtatl Je Tov
TOUPLOPO PECa aTtod T SLABEoN KAWVOTOHWY
PNELaKwy e@apuoywy Tou Ba uAoTIoNBoUy
Yxedlaopou 2021.

>TOV Slaywviopo ouppetelyav 170 CUUPETEXOVTEC.
200 ETILOKETTTEC, 35 PEVTOPEC Kal 16 HEAN

TNC EMLTPOTING a&LoAdynong! ZUVOALKA Ehafav

LEPOC OTOV SLAYWVICHO 25 OUASEC PE TTIOAU
EVOLAPEPOUTEG EQPAPHOVYEC. ATTO TLC 25 EQAPHIOYEG TIOU
TIAPOUCLACTNKAY, OL 7 KATAPePaV va SLakptBolv Kat
va kepSloouv éva arod ta BpaBeia tou Staywviopou.

AMOAOTIEMOZ | ANNUAL REPORT 2015

SETE Tourism Crowdhackathon

In order to enhance the competitiveness

of Greek tourism, SETE organised the 1st
Crowdhackathon for Tourism. The Event: “SETE
Tourism Crowdhackathon, Innovating with Open
Data” took place on 17 and 18 October 2015 at the
INNOVATHENS Innovation and Entrepreneurship
Hub at “TECHNOPOLIS" of the Municipality of
Athens. The SETE Tourism Crowdhackathon was
implemented by SETE in cooperation with the open
innovation Crowdpolicy company with the support
of Google.

Participants at the SETE Tourism Crowdhackathon
were programme developers, analysts, designers,
tourism professionals, communications and
marketing specialists, pupils and students.

Also invited to actively participate in the competition

were bodies from the public and private sector that

have open data in sectors related to tourism.

The objectives of the crowdhackathon were:

e To attract the interest of dynamic people in
creating, through teamwork and participation,
products and services for the tourism sector
that will create added value and could become
commercially exploitable.

e To foster entrepreneurship among the youth, as
the competition might give birth to a new team
or entreprise that will contribute to our country's
economy in the future.

e To create useful tools, innovative applications and
high added value methodologies, so that they
may evolve and be used by SETE members as well
as any interested party, since the results will be
free and openly available to anyone.

e To promote financial activity sectors related to
tourism through the availability of innovative
digital applications to be implemented.

The competition included 170 participants, 200
visitors, 35 mentors and the 16 members of the
evaluation committee! In total, 25 teams participated
in the competition with very interesting applications
for the tourism sector and 7 out of the 25
applications presented were awarded.
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Tourism

crowdhackathon

EKAHAQZEIS |EVENTS



AMOAOTIEMOZ | ANNUAL REPORT 2015

84

ALOLKNTIKO 2ZUPBOUALO
2ETE

Mpoedpog

Avdpeddng A. Avspéag

Sani Resort

A’ Avutpdedpog

P€toog A. lwavvng

Mpoedpoc MO=

Avuipdedpol

BaotAdkng EutuyLog

Hertz Autohellas-Aegean Airlines-Olympic Air
Mmpevtavog Kwvotavtivog

Mpoedpoc SETKE

TowW\idng Abcavsdpog

MéAog AX HATTA

AVTLTTPOESPOG OLKOVOULKWY

Kwvotavtwidng Kwotag

Atrium Hotels

Fevikog Mpappatéag

Bepvikog MNnwpyog

Vernicos Yachts, MpoeSpog OKE

MEéAn

e Ayyehomoulog AAéEavSpog, Aldemar Resorts

e AAeEomouloc Kwvotavtivog, Domotel SA

*  Baow\ikog ANeEavépog, Webotel AE

e Bevetdmoulog Adkng, Zeus Group SA

e Tallatodrog Imupog, Lassi Hotel

e TtavwoUANG EppavounA, Giannoulis Hotels & Resorts
e OeopavoroUlou Mapla, Intl Publications Ltd / GTP
e Quwpomoulog AploTotéAng, Holiday Inn Thessaloniki
e KaMivikog KaMivikog, Goldair Handling

¢ Kapapiag dwkiwy, Eurobank

e Kokotdg dwtlog-lwone, Spatech Consultancy

¢ Mapdoxng lwavvng, Ateburic Aepoiipévac ABnvwv
e TakéANC MuyaAng, Mpodedpog SEEN

e Tumwkou Ayarn, Sbokos Hotel Group

e JtuAlavoroulog Avspéag, Navigator Travel
EmtitipoL Npdedpol

Kokotdg Zmupog, Elounda Luxury Hotels & Resorts
AvSpeddng ZTaupog, Sani Resort

Ayyehdmoulog NikoAaog, Aldemar Resorts
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Board of Directors
SETE

Chairman of the Board

Andreadis A. Andreas

Sani Resort

A’ Vice-President

Retsos A. Yiannis

Chairman of the BoD of HHF

Vice-Presidents

Vassilakis Eftichios

Hertz Autohellas-Aegean Airlines-Olympic Air
Brentanos Konstantinos

Chairman of the BoD of SETKE

Tsilidis Lysandros

Member of the BoD of HATTA

Vice-President Finance

Konstantinidis Konstantinos

Atrium Hotels

Secretary General

Vernicos George

Vernicos Yachts, President of E.S.C.

Members

* Angelopoulos Alexandros, Aldemar Resorts

* Alexopoulos Konstantinos, Domotel SA

e Vassilikos Alexandros, Webotel SA

* Venetopoulos Triantafillos, Zeus Group SA

* Galiatsatos Spyros, Lassi Hotel

e Giannoulis Emmanouel, Giannoulis Hotels & Resorts
* Theofanopoulos Maria, Intl Publications Ltd / GTP
* Thomopoulos Aristotelis, Holiday Inn Thessaloniki
e Kallinikos Kallinikos, Goldair Handling

e Karavias Fokion, Eurobank

* Kokotos Fotios-lossif, Spatech Consultancy

e Paraschis Yiannis, AIA SA

e Sakellis Michalis, Chairman of the BoD of SEEN
e Sbokos Agapi, Sbokos Hotel Group

e Stylianopoulos Andreas, Navigator Travel
Honorary Chairmen

Kokotdg Zmupog, Elounda Luxury Hotels & Resorts
AvSpeadng ZTaupog, Sani Resort

Ayyehotoulog NikoAaog, Aldemar Resorts
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ALOLKNTIKO 2UPBOUALO
IN2ETE

Mpoedpog

AvSpedsdng A. Avdpiag

Sani Resort

Avturpoedpog

Mmpevtdvog Kwvotavtivog
Mpoedpog YETKE

Tapiag

AAeEOTIOUNOG Kwvotavtivog
Domotel SA

Mevikog Mpappatéag
Bepvikog MNnwpyog

Vernicos Yachts, MNMpoedpoc OKE

MéEAN

e Ayyehomoulog ANéEavSpog, Aldemar Resorts
*  BaoW\kog AAéEavSpoc, Webotel AE

e BeveTOMoOUAOG AAGKNG, Zeus Group SA

e KaMivikog KaMivikog, Goldair Handling

e Kehawdltng NikoAag, Méhog AX HATTA

¢ Kwvotavtwidng Kwvotavtivog, Atrium Hotels
e Mapidakn TClva, Blue Gr AE

e Pétoog lwavvng, Mpoedpog MNo=

AMOAOTIZMOX | ANNUAL REPORT 2015

Board of Directors
INSETE

Chairman of the Board
Andreadis A. Andreas

Sani Resort

Vice-President

Brentanos Konstantinos
Chairman of the BoD of SETKE
Finance

Alexopoulos Konstantinos
Domotel SA

Secretary General

Vernicos George

Vernicos Yachts, President of E.S.C.

Members

* Angelopoulos Alexandros, Aldemar Resorts

e Vassilikos Alexandros, Webotel SA

* Venetopoulos Lakis, Zeus Group SA

e Kallinikos Kallinikos, Goldair Handling

e Kelaiditis Nikolas, Eurobank

e Konstantinidis Konstantinos, Atrium Hotels

*  Mamidakis Tzina, Blue Gr SA

e Retsos A. Yiannis, Chairman of the BoD of HHF
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ALOLKNTIKO 2UPBOUALO
Marketing Greece

Mpoedpog

Avdpeddng A. Avspéag
Sani Resort
Avtmipoedpog
Toakipng A. FewpyLog
Mpoedpoc =EE

MéAn

e BaoWakng Eutuylog, Hertz Autohellas, Aegean
Airlines, Olympic Air

e BaoW\kog ANéEavSpog, Webotel AE

e Bepvikog Mwpyog, MNpoedpog OKE

e KaMivikog KaMivikog, Goldair Handling

¢ Kokotdg dwtiog - lwonp, Spatech Consultancy

e Koupavng Anuntpng XENIA EkBEoelc Tuvedpla AE

e KwvotavtakomouAog AxtAeag, TEMEY AE

e MmdkouAa-Kavtla Mapia, EAEE

e Mrmpevtavog Kwvaotavtivog, Mpdedpog ETKE

e Mapaoxng lwdavvng, AteBuric Aepoiipevag ABnvwy

¢ TModnuatdg Mavaywne PODIMATAS AUDIOVISUAL SA

e Pétoog A. lwawvng, Mpoedpog MNO=

e JKpétag Euotablog, MpdedSpoc HATTA

e Tumwkou Aydrn, Sbokos Hotel Group

e Toulouviag Apng, Rodos Park

e Jtepylou Xpriotog TRUE GREECE

e JTuAlavoToulog Avspéag, Navigator Travel

e Tetpadn Xplotiva, Zante Park Hotels
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Board of Directors
Marketing Greece

Chairman of the Board

Andreadis A. Andreas

Sani Resort

Vice President

Tsakiris A. George

Chairman of the BoD of Hellenic Chamber of Hotels

Members

e Vassilakis Eftichios, Hertz Autohellas, Aegean
Airlines, Olympic Air

e Vassilikos Alexandros, Webotel SA

* Vernicos George, President of ESC

e Kallinikos Kallinikos, Goldair Handling

e Kokotos Fotios-lossif, Spatech Consultancy

e Koumanis Dimitris, XENIA Exhibitions Conf. SA

e Konstantakopoulos Achilleas, TEMES S.A.

* Bakoulas - Kantzas Maria, EDEE

*  Brentanos Konstantinos, Chairman of the BoD of SETKE

e Paraschis Yiannis, AIA SA

* Podimatas Panagiotis, PODIMATAS AUDIOVISUAL SA

* Retsos A. Yiannis, Chairman of the BoD of HHF

e Skretas Efstathios, Chairman of the BoD of HATTA

* Sbokos Agapi, Sbokos Hotel Group

e Soulounias Aris, Rodos Park

e Stergiou Christos, TRUE GREECE

e Stylianopoulos Andreas, Navigator Travel

e Tetradis Christina, Zante Park Hotels
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SETE I INSETE | MARKETING

www.sete.gr www.insete.gr  www.marketinggreece.com

HQ: 1st km Paianias - Markopoulou Avenue, 190 02, Paiania - Greece, T: (+30) 210 3274 600, www.goldair.gr



KaAutepn MNepipepeiaki
Aeponopikn Etaipeia
tns Eupddnns yia to 2015

EAAHNIKH OIAOZENIA XTA 30.000 MOAIA

ME THN KAAYTEPH TTEPIOEPEIAKH AEPOTNOPIKH
ETAIPEIA THX EYPQOITHY.

H AEGEAN ANAAEIXOGHKE, T'lA 6" ®OPA, H KAAYTEPH NEPI®EPEIAKH

AEPOMNOPIKH ETAIPEIA THZ EYPQIHEZ, AMNO 18,89 EKATOMMYPIA ENIBATEL
A0 105 EONIKOTHTEX.

YAY EYXAPILTOYME.
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