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SETE

diapgioBitnTa to 2014 ATav N XpUan Xpovid yia Tov EAANVIKG TOUPIGHO. reek tourism had a great year
Me 24 ekart. apiEeig kai 14 dIo. EUPW €10PON OTNV MPAYATIKNA OIKOVOUIa, during 2014. Thanks to
0l JeydAeg NOAeIG, Ta vVNOoId, Ol TOUPICTIKOI MPOOPICHOI TOVWANKav Kal 24 million arrivals and an
ndAi. H tomikni oikovouia avaddppnoe. Kal autni Atav n ueydAn cupBoAn tou influx of 14 billion euro into the real
ToupIopoU OTn XWEA: 6T E3wae Kal NAA wWBNGN OToV PIKPO EMIXEIPNUATIA, economy, Greece’s major cities, islands
TNV ATOMIKN EMIXEIPNON, OTA eVOIKIazOPEVA dwdTIa, oTtnV TAREPVA ToU and tourist destinations were able to
XwpPIoU, GTOV TOMIKG EUNOPO EVOIKIAONG AUTOKIVATWV. breathe again. The local economy
recovered. And this was tourism’s great
AuTté nou €kave To 2014 NPayuaTikg «xpuad» Yia Tov EAANVIKG TOUPICUO, contribution to the country: that it gave
ntav n Npoonddeia GAOU TOU TOUPIOTIKOU KOCOU, EpYAzOPEVWY Kal small businessmen, sole traders, rooms to
EMIXEIPNUIATIOV, EVWUEVWVY [IE KOIVO Opapa, CUYKEKPIUEVO NPOYPApUa let, village taverns, as well as rental car firms,
kal okAnpn douleld va avadeiEoupe Kal va KadiEpWOOUE Uazi Tnv a real boost.
EA\GSa avdpeoa otoug KaAUTEPOUG TOUPICTIKOUG MPOOPICHOUG JIEBVWG.
Kai autd yiati €xoupe nA€ov 6Aol katavonaoel 8Tl uévol pag dev But what truly made 2014 "golden" for Greek
MUnopoUpEe va NETUXOUUE TO GUVOAO TwV OTOXWV LaG. AEITOUPYWVTAG tourism, was the effort of the entire tourism
oUN\oyIKd, p€ow Tou 2ZETE, 0 0noiog anoteAei Tov EKPPacTtn Twv world, both workers and business owners, who
avdpwnwv Tou ToupiopoU, Npoxwpedpe 6Aol pazi pnpoatd. worked hard united under a common vision to
Qg opeilape, WG OUYXPOVOG KOIVWVIKOG ETAINOG, EXOUUE NAPAdWOEI a specific programme, to showcase Greece and
010 KPATog €va oAokAnpwpévo avantu&lakd oxedio, Tov OdIko make it one of the world’s best tourist
Xdptn 2021 yia Tov eMANVIKG ToupIoud Nou Kadopizel TIG Katnyopieg destinations. That’s because everyone has come
TOUPIOTIKOU NPOIOVTOG, TIG AYOPEG OTOXOUG KAl TA EAKUCTIKA to realise that acting on our own we cannot
TMNPATA ayopdg, TOUG TPOMOUG NPOCEAKUCNG TOUG, TIG AvayKaieg achieve all our goals. By working collectively via
NMoAITIKEG, TIG ENeVOUCEIG MOU anaitouvTal, TIG UNOCTNPIKTIKEG SETE, which is the exponent in tourism, we can
UNOJOMEG, AVAAUUEVEG KAl XWwPOTAEIKA KATAVEUNEVEG. grow and advance. As a modern social partner,
it was our duty to give the state a comprehensive
O ZETE, wg oUyxpovog evepyodg KOIVWVIKOG £TAipog alonolei development plan, the 2021 Roadmap for Greek
Kal €xel evepyonoinoel NANPwg Ta dUo Bacikd epyaleia Tou, tourism, which sets out the various categories
v Marketing Greece kai to INXETE, pe otdxo tnv unootnpign of tourism products, the target markets as well as
Kal avadelEn Twv avlpwnwy Tou eEAANVIkoU ToupIGHoU, TV attractive market segments, ways to attract them,
nEOW3NoN TWV PIKPWY TOUPIOTIKWY ENIXEIPACEWV AAAA the policies needed, the investments required, support
KAl NPOOPICUWY Nou gival AiydTepOo YVwaoTol, TNV napaywyn infrastructure; all broken down, analysed and allocated
kal avéAuon otoixeiwv (SETE Intelligence), kadwg kai tn in geographical terms.
dnpioupyia Npotunwv NolGTNTAg Kai ueydAng KAipakag
EKMNAISEUTIKWY NPOYPAPPATWY. As an active social partner, SETE has developed two
essential tools, Marketing Greece and INSETE, which it is
To 2015 eival n xpovid nou 8a enevdUCOUpE NEPICTOTEPO using to the full to support and promote the people involved
andé note otov dv8pwno. Tov epyazouevo, ToV PHIKPO in Greek tourism, to showcase small tourism businesses and
EMIXEIPNIATIA, TOV EUNOPO, TWV ISIOKTNTN HIAG MIKPNG less well-known destinations, to generate and analyse data
enixeipnong, o onoiog €xel uOvo va kepdioel and tnv (as part of the SETE Intelligence project) and to develop
kaAn nopeia Tou Toupiouou uag. Eivar n xpovid nou quality standards and large-scale training programmes.
8€Noupe va avadeifoupe AyvwoTeG NEPIOXEG TNG
XWPAG, VA CUVEPYACTOUE |E TIG TOMIKEG KOIVWVIEG 2015 is the year we will be investing more than ever in people.
akoua Mo otevd Kai va SiIapuAdEouE TO Npayuatikd Employees, owners of small businesses, merchants, who can
povadiké ToupIoTIKO pag npoidv. Eival n xpovid only gain by tourism performing well. This is the year we want to
nou 8a douAéwoupe nio okAnpd and NoTe yia va highlight Greece’s unknown corners, to work in partnership with
KpatAcoupe Tov EANNVIKG Toupiopd otn 8€on nou local communities even more closely, to safeguard our truly
TOU apLOzZEl. unique tourism product. It’s the year when we will work harder
than ever to ensure Greek tourism maintains the place it so rightly
deserves.

Ap. Avdpéag A. Avdpeadng Dr. Andreas A. Andreadis
Mpdedpog A> President BoD
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Tourism Flow
2014

During 2014, Greece saw an increase of 23%

in international tourism arrivals, which counts for
approximately 22 million visitors. Forecasts for 2015
are favorable. The main objective for this year should
be 25 million international arrivals.

EEENIEN TOUPIOTIKAC
Kivhonc 2014

To 2014, n EAAG3a napouciace au&non 23% otiq diedveig
TOUPIOTIKEG APIEEIG, MOCOOTO NOU AVTIOTOIXEI OE 22 EKAT.
diedveig eniokénteg. O1 npoBAEWeIg yia To 2015 gival BETIKEG.
Baoikdg otoxog yia pEtogeival ol 25 ekat. diedveig agiEelg.

‘Ocov apopd ota €00da kal cUPPWVA UE TA OTOIXEIA TNG
Tpdnezag tng EAAGS0G, ol Ta&IdIwTIKEG eionpAagelg Tou 2014
avAA8av oto nocd twv 13 dio. Eupw, €vavti 11,8 dio. Eupw
oto avrioTtoixo didotnua tou 2013, onueiwvovtag avgnan 11%.

According to data from the Bank of Greece the
international tourism receipts in 2014 reached the
amount of 13 billion Euros. The same period in 2013 the
amount was 11.8 billion Euros, thus presenting an
increase of 11%. According to initial data from the world
Economic Forum ranking, Greek tourism still holds a high
position in the world ranking, coming 15th on the
international tourism arrivals list and 19th for international
tourism receipts.

O EAANnvIk6G Toupiopdg napapével ae upnAn 8€on otnv
naykéopia katdta&n kataAaupdvovtag tnv 15n 8€on
oTIg diedveig apiEeig kal Tnv 19n 8€on ota €00da,
oUppwva ue Ta otoixeia Tou Maykéouiou Opyaviopou
Toupiopou (katdtagn 2014). Ztnv katdtagn tou World
Economic Forum pe Bdon 10 Aeiktn Ta&IdIWTIKAG &
Touplotikng AvtaywvioTtikétntag 2014 n EAAGSa
avépnke otnv 31n 8¢on and tnv 32n 8€on tou 2013.
O1 avtaywvioTtpleg XWpPEeG, o€ eninedo dieBvwv
agifewv napouciacav pikpdtePN Avodo (otoixeia
2014). H lonavia ixe 7,1% au&non oTig aQigelg,

n Kpoartia 6,2%, n Toupkia 5,3% kai n Kinpog 1,5%.

Based on 2014 Travel & Tourism Competitiveness Index,
Greece climbed to the 31st position, from the 32nd
in 2013. Competitive countries have seen an increase
of international arrivals figures for 2014 compared to 2013.
Spain presented an increase of 7.1% in arrivals, Croatia
an increase of 6.2%, Turkey 5.3% and Cyprus 0.5%.
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n Baoika Mey£dn Tou EAAnvikoU Toupiopou, 2014 / Greek Tourism Basic Figures, 2014

ZuppeToxn oto AEN ZuppETOXN OThV ANacxoAnon Anaoxoloupevol

Contribution to GDP Contribution to Employment Employment

Aigdveic TatidiwTikég Eionpateic* Méeéon katd KegaAn Aandavn* Aigdveig ToupioTIKEG AigeIG*
International Tourism Receipts* Average per Capita Tourism Expenditure* International Tourist Arrivals*

Ava diavukteupeon
Per overnight stay

eKkart./mil. ekar./mil.
ZUvolo
S1aVUKTEPEUOEWV
“ Total overnight stays
| £
Zuykévipwon Mpoogopdg Mepidio Eupwnaikng Ayopdg Mepidio Maykéopiag Ayopdg
Zevodoxeiwv European Market Share World Market Share

Concentration of Hotels Supply

Twv KAiv@V o I6via Nnoid, Kevrpikn

Makedovia, Kpritn ka1 NéTio Aiyaio — —
of beds in lonian Islands, Central Macedonia,

Crete and South Aegean

=€VOJ30XEIOKO AUVAMIKO
Hotel Capacity

Sevodoxeia KAiveg
Hotels Beds

* Aev nepIAdupdvovtal ol aiEeig kal Ta €00da and Kpouazigpa
* Cruise arrivals and receipts are not included
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. Aigdveig ToupioTikég Aigelg, Aiedveig TagIdiwTikég / International Tourist Arrivals, International Tourism
EionpdEeig kai Méon katd Keg@aAn Aandvn, 2014 Receipts & Average per Capita Tourism Expenditure, 2014

Zuvoha MeTaBoAn 2014
Total Change 2013
Aigdveig ToupioTikEG A@itelg 22.033.464 23%
International Tourist Arrivals
Aigdveig TaZ1diwTikéG Elonpdgeig 13.005 11%
International Tourism Receipts eKaT.€/mil.€
Méon katd Keg@alAn Aandvn 590 -10%

Average per Capita Tourism Expenditure

> [nyri: Tpdnezag g EAASoG, eneéepyaoia SETE Intelligence / Source: Bank of Greece, data processing SETE Intelligence
* Aev nepiAduBdvovtar o agiteic kai ta 0oda and kpouazipa/ Cruise arrivals and receipts are not included

EAAGDa & AvTaywVIOTEG Greece & Competitors
©<on otnv NMaykéopia Kardra&n, 2014 Position in the World Ranking, 2014
©éon ©gon ©éon oTnv

otig Apigelig  omig Eionpdgeig AvTaywvioTikéTnTa
Rank in Arrivals Rank in Receipts Rank in Competitiveness

= lonavia / Spain 3 2 1
Toupkia / Turkey 6 12 46
2= EA\G3a / Greece 15 19 31
mim Kpoaria / Croatia 27 31 33
= AiyunTog / Egypt 32 38 83

¥ Kuonpog / Cyprus >50 >50 36

> [nyri: MNaykdouiog Opyaviouds Toupiopou kai [Taykdouio Oikovopikd @dpouy, eneéepyaoia SETE Intelligence
>Source: UNWTO and World Economic Forum, data processing SETE Intelligence

Aiedveiq ToupioTikEg Apiteig International Tourist Arrivals
oe EAAGda ka1 AvraywvioTég, 2014 / in Greece and Competitors, 2014
A@iteig (ekar.) MeTaBoAn 2014
Arrivals (mi.) Change 2013
Z_ lonavia / Spain 65 7,1%
Toupkia / Turkey 39.8 5,3%
si= EM\G3a / Greece 22 23%
mem Kpoaria / Croatia 11.6 6,2%
== AiyunTtog / Egypt 9.6 5%
# Kunpog / Cyprus 2.4 -4%

> [nyn: Maykdopiou Opyaviopou Toupiopou kai laykéopuiou Oikovopikou @dpouy, enséepyaoia SETE Intelligence
>Source: UNWTO and World Economic Forum, data processing SETE Intelligence
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Mepidio Twv 5 Kupidtepwv Ayopwv Mpoéleuong
oT10 ZUvoAo Twv Aie8vwv TouploTIKwV AQigewv

2004 & 2014

laAAia / France
Pwaoia / Russia
ITahia / ltaly

G hON=

Feppavia / Germany
Hvwpévo Baaoikeio / UK

ZUvolo 5 Ayopwv / Total of 5 Markets

Apiteig ava Xwpa Mpoéheuong
Arrivals by Country of Origin

2014 2004
2.459.228 2.189.222
2.089.529 2.869.737
1.463.159 621.407
1.250.174 142.346
1.117.711 898.208
8.381.815 6.722.924

> [nyri: EMnvikri Ztaniotikri Apxri kai Todnezag g EAAdOog, eneéepyaoia SETE Inteligence
> Source: Hellenic Statistical Authority and Bank of Greece, data processing SETE Intelligence

O1 10 Kopucpaieg Ayopég Mpoéheuong Baoel Mepidiou
otig AigBveig ToupioTikég A@igeig, 2014

laAAia / France
Pwoia / Russia
ITahia / ltaly

O hON=

Feppavia / Germany
Hvwpévo Baaikeio / UK
BoulAyapia / Bulgaria

11.2%
9,5%
7%
6,6%
5,7%
5,1%

Tourist Arrivals, 2014

7 Zeppia-Maupopouvio / Serbia-Mont .4,5%

8 Toupkia / Turkey 4,4%
9 OAM\avdia / Netherlands 3%
10 H.M.A. / USA 2,7%
Noinég xwpeg / Other 40,4%

> [nyri: EAnviki Ztatiotiki Apxri kai Tpdnezag e EAMddog, eneéepyaoia SETE Intelligence
> Source: Hellenic Statistical Authority and Bank of Greece, data processing SETE Intelligence
* Aev nepiAduBdvovrar ol apiéeic and kpouaziepa/ Cruise arrivals are not included

Market Share of the Top 5 Origin Markets
in International Tourist Arrivals, 2004 & 2014

2014

11,2%
9,5%
6,6%
5,7%
5,1%

38%

Mepidio
Share

2004

17,8%
23,3%
5%
1,2%
7,3%
54,6%

Top 10 Origin Markets by Market Share in International

. EnoxikéTnTa Aiedvwv TouploTikwv Agiewv, 2014 / Seasonality of International Tourist Arrivals, 2014

Apiteig

Arrivals

404.292 lavoudpiog / January 2,3% Apiteig

325.953 ®deppoudplog / February 1,7% Amva':_)

456.656 MdpTiog / March 2,3% .

727.963 Anpikiog / April 4% 56 /0 IOUM’Z G,
1.651.703 Méiog / May 7,6% ’%0:'%
2.697.470 loUviog / June 13,2% %:g
4.222.873 loGAiog / July 18,5% %%’:\%
4.856.356 AuyouaTog / August 21,1% %%
3.643.695 ZenTépPpiog / September 16,3% 3
1.840.599 OkTWwPpI0g / October 8,4%

668.174 Nog€uppiog / November 2,5%

537.728 Aekepppiog / December 2,1%

> [Inyri: EMnvikri Ztaniotikr Apxri kai Tpdnezag me EMddog, eneéepyaoia SETE Intelligence / Source: Hellenic Statistical Authority and Bank of Greece, data processing SETE Inteligence

EZEAI=H TOYPIZTIKHX KINHZHZ/TOURISM FLOW
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Aigdveig TouploTikég Apiteig ava Xwpa
MNpoéAeuong, 2014

Apiteig  MetafoAn 2014

Xwpeg

Countries Arrivals

#@¥ Eupwnng/Europe 19.477.049

#4M E up. Evwong / EU Countries 13.249.459

™. Aciag / Asia 1.411.665
'; ApEePIKAG / America 890.318
‘ Qkeaviag / Oceania 205.387
& Agpiknic / Africa 49.043
- Feppavia / Germany 2.459.228

1= HvwuévoBaaileio / UK 2.089.529

I Boulyapia / Bulgaria 1.534.565
B roMia/France 1.463.157
I Pwoia / Russia 1.250.174
B 1 raia/ taly 1.117.712
Zeppia / Serbia-Montenegro  985.661
Toupkia / Turkey 976.758
=== OMavdia / Netherlands 657.339
B= H.N.A./USA 591.853

Change 2013

23,4%
25,9%
16,4%
18%
44%
58,7%
8,5%
13,2%
121,8%
27%
-7,6%
15,9%
26,6%
17,5%
13,2%
26,9%

> [nyn: EAMnvikri Ztatiotiki Apxni kar Tpdriezag tg EAAJdOoG, enséepyaoia
> SETE Intelligence/Source: Hellenic Statistical Authority and Bank of Greece, data processing SETE Intelligence

A8niva / Athens

HpdkAelo / Herakleion
P38og / Rhodes
©eaaoalovikn / Thessaloniki
Képkupa / Corfu

Kwg / Kos

Xavida / Chania

Zakuvdog / Zakynthos
Zavropivn / Santorini

Mukovog / Mykonos

10 EAAnvVIKa Agpodpdpia e Tig MeploodTepeg
Aigdveig TouploTikég Aigeig, 2014

3.388.647
2.595.702
1.926.675
1.569.814
1.074.289
1.041.367
935.615
575.009
310.416
247.122

Xwpeg
Countries

mmm MNoAwvia / Poland
B 1 Poupavia / Romania
- AABavia / Albania

* Kunpog / Cyprus
i1 BéAyio / Belgium
EABeria / Switzerland
I Toexia / Czech Republic
BB >oundia / Sweden
=== AucTpia / Austria
EIE Noppnyia / Norway
== Aavia / Denmark
—=_ lopanh / lsrael
gl Auotpahia / Australia
== ®whAavsia / Firland
B¥] kavasac / Canada

Z lonavia / Spain

> [nyri: Aig8vric AgpoAiugvag ASnvav kai Yrinpeoiag INoAimikig Agporopiag, encéepyaoia SETE Intelligence
> Source: Athens International Airport and Civil Aviation Authority, data processing SETE Intelligence
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International Tourist Arrivals by Country of Origin, 2014

Apiteig  MetapoAn 2014

Arrivals

588.712
543.360
488.099
448.342
409.198
377.077
347.624
337.771
285.132
246.136
240.419
197.009
183.080
166.251
145.720
136.232

Change 2013

52,7%
94,8%
-3,3%
12,4%
18,8%
8,8%
21,1%
-8,4%
20,6%
7,1%
18,7%
-7,3%
41,8%
0,8%
21,9%
48,1%

Top 10 Greek Airports in International Tourist Arrivals, 2014




. Karavopn Aigdvwv TagldiwTIKwV Elonpd‘g'sw\/ Breakdown of International Tourism Receipts by
avd Xwpa MpoéAeuong, 2014 Country of Origin, 2014

1 Teppavia / Germany 15,34% 7 OM\avdia / Netherlands 3,34%
2 Hvwpévo Baaikeio / UK 11,94% 8 EMABeria / Switzerland 2,60%
3 Pwoia /Russia 8,89% 9 BéAyio /Belgium 2,40%
4 TaMAia / France 8,68% 10 Kunpog / Canada 1,96%
5 Irahia / ltaly 5,41%

6 HIMA/USA 5,04%  Aoinoi/ Others 34,40%

> [nyri: Tpdnezag g EAMdGOoG, eneéepyaoia SETE Intelligence / Source: Bank of Greece, data processing SETE Intelligence
* Aev nepiAduBdvovtar or agiteig kai ta é0oda and kpouazispa/ Cruise arrivals and receipts are not included

. Alavuktepetoeig Mn Karoikwv otnv EAAG3a / Non-Residents’ Overnight Stays in Greece, 2005-2014
2005-2014

ZUvolo AIQVUKTEPEUTEWV
Total of Overnight Stays

184.788.600

162.165.173
153.439.933 161.235.200 160.250.700

152.596.091 150. 978.226

141.443.690
| 140475727 140.919.400

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

> [nyri: Todnezag g EAMdGOoG, eneéepyaoia SETE Intelligence / Source: Bank of Greece, data processing SETE Intelligence
* Aev nepiAduBdvovtar o diavuktepeUoeig kpouaziepag/ Cruise overnights not included

01 10 Kupidrepeg Xwpeg Mpoéheuong Baoei ng Méong / Top 10 Source Markets by Length of Stay
Aidpkerag Mapapovig ava Tagidi ornv EAMGSa, 2014 / in Greece 2014

N L]

1 Kavaddg/Canada 13,7 7 OAMAavdia / Netherlands 10,4
2 Auotpalia / Australia 12,7 8 Auotpia / Austria 10,1
3 Tleppavia / Germany 12,3 9 TlaMhAia/France 9,9
4 HNOA/USA 11,5 10 Hvwpévo Baaikelo / UK 9,8
5 Kunpog/ Cyprus 11,1 Méon S1GpKeIa NAPAPOVIAG 7,7
6 Pwaoia/Russia 10,5 Average duration of stays

> [nyn: Tpdnezag e EMdJdog, eneéepyaoia SETE Intelligence / Source: Bank of Greece, data processing SETE Intelligence

EZEAI=H TOYPIZTIKHX KINHZHZ/TOURISM FLOW
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Karavopn =evodoxeiakwv KhMivwv avda Kamyopia /  Distribution of Hotel beds per Class and per
ka1 avd Mepipépeia, 2014 Region, 2014

Nepipépeia / Regional Unit Kartnyopia/Class 1* 23 “

Avat. Makedovia& ©pdkn / Eastern Macedonia & Thrace 4% 3,4% 3% 1,9% 1,5%
ATTIKA / Attica 75% 6,7% 6,8% 7,4% 9,3%
Bdpeio Alyaio / North Aegean 26% 36% 45% 15% 1,3%
AuTikn EAAGSa /Western Greece 1,5% 2,4% 3% 2% 3,6%
Autikn Makedovia / Western Macedonia 0,2% 0,6% 1,9% 0,4% 0,1%
‘Hneipog / Epirus 1,7% 2,1% 3,2% 1,2% 1,3%
Oeocalia / Thessaly 52% 4,7% 4,1% 3,0% 2,2%
Iévia Nnoid / lonian Islands 5,4% 14,9% 14,7% 10,2% 6,4%
KevTtpikn Makedovia / Central Macedonia 32,3% 9,0% 11,7% 8,6% 11,1%
KpnTn / Crete 19,2% 19,7% 16,4% 23,7% 29,9%
Nortio Alyaio / South Aegean 12,7% 21,8% 20,5% 33,5% 27,1%
Mehondvvnoog / Peloponnese 3,4% 5,1% 6,3% 3,8% 5,1%
Z1eped EANGSa / Central Greece 4,3% 58% 39% 2,8% 1,2%

> [nyri: ZevodoxeiakoU E mueAntnpiou EAGSog, eneéepyaoia SETE Intelligence / Source: Hellenic Chamber of Hotels, data processing SETE Intelligence

. ApiB6G Zevodoxeiakdv KAviv, 2014 /Hotel Beds, 2014

Kartnyopia KAiveg
Class Beds
5* 124.885
4* 198.882
3* 187.929
2* 225.808
1* 54.800
ZUvoho / Total 792.304

>[Inyn: Zevodoxeiakou ErueAntnpiou EAAdO0G, eneéepyaoia SETE Intelligence / Source: Hellenic Chamber of Hotels, data processing SETE Intelligence

25,1%

Moooomaia Karavopn Sevodoxelakwv Movadwv, / Percentage Distribution of Hotel Units, Rooms, Beds
Awpariwv, Khivwv ava Karnyopia, 2014 per Class, 2014

Movadeg AwpdTia KAiveg
Units Rooms Beds

Karnyopia
29,2%
Class 43%
K
o 4
3*
2 13,4% 15,1%

[

28,5%

25,1%

24,9% 53 8o 23.7%

24,6%

7,1%

6,9%

> [Inyri: Zevodoxeiakou E mueAntnpiou EAAS0G, enséepyaoia SETE Intelligence / Source: Hellenic Chamber of Hotels, data processing SETE Intelligence

12 AMOAOrI=MOZ/ANNUAL REPORT 2014



MNoooomiaia Karavoun Zevodoxeiakwv KAivav
avd Nepipépeia, 2014

Kevrpikn Makedovia
Central Macedonia
Autikn Makedovia
Western Macedonia

‘Hneipog
Epirus

=T Ogooalia
[ ] Thessaly

3,7%

Zreped EAAGSO
Central Greece

\ 3,80/0

I6via Nnoid
lonian Islands &

MeAonovvnoog
Peloponnese

AuTikin EANGOa
Western Greece
KpnTn

Percentage Distribution of Hotel Beds
by Region, 2014

AvaTtoAikn Makedovia
& Opdakn
Eastern Macedonia
& Thrace

Bdpeio Aiyaio
North Aegean

N ~

0".’

\ ’ \
N NOTIOAIYCIIO

y South Aegean

Crete I

> [Inyri: ZevodoxeiakoU EmueAntnpiou EAXGO0G, enefepyaoia SETE Intelligence / Source. Hellenic Chamber of Hotels, data processing SETE Intelligence

EZEAI=H TOYPIZTIKHX KINHZHZ/TOURISM FLOW

13




AMOAOTIZMOZ/ANNUAL REPORT 2014



. EZepxopevog Toupiopdg anod EANGSa / Greece Outbound Tourism

Ap1d3pdg Tagidivv EEwTepikou ava Xwpa Mpoopiopou, 2014
Number of Trips Abroad by Country of Destination, 2014

BouAyapia / Bulgaria
Ml Toupkia / Turkey

Feppavia / Germany

=1a1i
]

ITahia / ltaly

Hvwpévo Baaoikeio / UK

N/
N

&

P
&

Kdnpog / Cyprus

AuoTpia / Austria

FaMAia / France

HIMA / USA

750.622
715.603
468.852
291.976
271.101
167.733
142.440
129.863
126.830

lonavia / Spain
OMAavdia / Netherlands
Pwaia / Russia

Toexia / Czech Republic
Aiyuntog / Egypt

NoAwvia / Poland

FHT R LA

Noinég Xwpeg / Other

2Uvolo / Total

> [nyn: Tpdnezag g EAAdGOog, encéepyaoia SETE Intelligence / Source. Bank of Greece, data processing SETE Intelligence

93.721
75.799
68.288
60.911
25.787
23.922

2.388.837
5.802.285

TaZiIdiwTikég MAnpwHEQ
Tourism Payments

1 Teppavia / Germany
Hvwpévo Baailelo / UK
ITalia / ltaly
HMA / USA
Toupkia / Turkey
FaMAia / France

O0ah WD

O1 10 Kupidtepeg Xwpeg Mpoopiopol Baoel
TV TagidiwTikwv MAnpwpwv, 2014 (ot ekar. €)

Top 10 Destination Countries according to Tourism

Payments, 2014 (in mi.€)

264.2 7 BouAyapia / Bulgaria 80.2
209 8 Kunpog / Cyprus 76
139.8 9 Auotpia / Austria 67.1
130.9 10 lonavia / Spain 53.7 2.95%,
101
80.7 Noinég xwpeg / Other 873.7 2.33% mmr

N 12.72%

3.95% 3.18%

> [nyri: Todnezag e EAdSog, eneéepyaoia SETE Intelligence / Source: Bank of Greece, data processing SETE Intelligence

O1 10 Kupidtepeg Xwpeg Mpoopiopiou Karoikwv EAGdag
Aiavukrepeuoeig kai Méon Aidpkeia Mapapovig , 2014

AlavukTtepetoelg  Méon Aldpkeia
oto EEwTepiko

Hvwpévo Baaileio / UK
Feppavia / Germany
Kunpog / Cyprus

HMA /U.S.A.

Toupkia / Turkey

ITahia / ltaly

O A WON =

Nights Spent

Abroad

4.948.448
4.285.290
3.194.353
3.016.728
2.712.077
2.090.057

Mapapoviig
Average Duration
of Stay

18,3
9,1
19
23,8
3,8
7,2

225% < mm I 1553%

Top 10 Destination Countries of Residents in Greece
Nights Spent and Average Length of Stay, 2014

AlavukTtepeldoelg  Méon Aidpkeia

7 Boulyapia / Bulgaria
8 Pwoia / Russia
9 TlaMAia / France
10 lonavia / Spain

2uvolo / Total

> [nyri: Todnezag g EAXdOoG, eneéepyaoia SETE Intelligence / Source. Bank of Greece, data processing SETE Intelligence

oT1o EEwTepiko
Nights Spent
Abroad
1.581.188
1.358.636
973.572
858.012

41.766.425

Napapoviig
Average Duration
of Stay

2,1
19,9
7,5
9,2

7.2

EZEAI=H TOYPIZTIKHX KINHZHZ/TOURISM FLOW
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Aiktuo MeAwv Memberships

Ta MéAn Tou ZETE npoépxovral ané dUo KUPIEG KATNYOPIES,
Tig MaveAnvieg KAadikég Evwaeig ToupioTikwv EnixeipRoswv
kal TiIg Mepovwpéveg ToupioTikéG Enixelpnoeig.

SETE members fall onto two main categories,
the Pan-Hellenic Sectoral Associations of
Tourism Enterprises and the Individual Tourism

Enterprises.
O1 MaveMnvieg KAadikeg Evwaoeig ToupioTikwv Enixeipricewv

EKNPOCWNOUV TOUG KAASOUG TwV KATAAUPATWY, TWV TOUPICTIKWY
YPAPEIWY, TWV PUETAPOPWV (AELOMOPIKWY, XEPTAIWV

kal 8aAdaCIwY), TWV OPYAVWTWY EKBETEWV KAl CUVEDPIWYV,
NG aAuCidag £0TIAONG, TWV EVOIKIACEWV QUTOKIVATWY,
TWV JAPIVWV Kal YEVIKOTEPA TO OUVOAO TwV KAAdwV Tou
ToupIopoU.

Pan - Hellenic Sectoral Associations of Enterprises
represent the sectors of accommodation, travel agents,
transport (air, land and sea), exhibition and congress
organisers, fast food, marines and all tourism sectors
in general.

Individual tourism enterprises, regardless of size, come

O1 pepOVWHEVES EMIXEIPACEIG MPOEPXOVTAl and from the entire range of direct and indirect tourism activities.

OAOKANPO TO PACHA TWV APECWV KAl EPPUECWY
TOUPICTIKWV 3PAcTNPIOTATWY.

Néa MEAn New Members

To 2014 n dieupuvon tou ZETE cuvexiotnke
ME EMIAEKTIKN EYYPAPN VEWV ETAIPEIWYV, UE BATIKO
KPITAPIO TNV £TAIPIKA APOCiwon otnv NoI6TNTA.
2710 nAaiclo auto, eveypdpnaav 36 véa MgAn,

Ta onoia avaggpovtal otnv enduevn ogida.

Expansion of SETE continued in 2014 with selective
enrolment of new companies under the main criterion
of dedication to quality. In this context, 36 new Members
were enrolled, as listed in the next page.



SETE

Ta Néa MéAn Tou ZETE, 2014 /SETE New Members, 2014
LEAD SUSTAINABLE DEVELOPMENT
SWISSPORT SA

PANADVERT HOTEL ONLINE MARKETING
EXADAS YACHTS

ETAM SA

AMBOTIS TOURS
AMATHUS BEACH HOTEL
GLOBE ONE DIGITAL
ALGEAN GREECE

LEADER EXPO

AEGEAN ISLAND TOURS
NELIOS.COM

LESANTE LUXURY HOTEL
SAMARAS & ASSOCIATES
TRAVELTALES LTD

CITY UNITY COLLEGE
EVENTRECEPTION.COM
TRAVELPLAN

STAVROS CONSTANTINIDIS
SOUND AND VISUAL
DIADIKASIA SA

S.E. HABAKIS & CO

IKOS HOTEL

S. K. AEGIS LTD

NEW CORFU PROPERTY
ATHENS DEVELOPMENT
SEEME

LICENSED TOURIST GUIDES UNION
THE SMILE OF THE CHILD
WINE ROADS

OF NORTHERN GREECE
ATHENS MEDICAL GROUP
ANAGENNISI SA
NEFROLOGY SA

BRITISH COUNCIL
EUROMEDICA

AIKTYO MEAQN/MEMBERSHIPS




KAadiknin Karavoun Twv Enixeipnoewv / Sectoral breakdown of enterprises
MeAwv Tou ZETE SETE members

S}
1 7 Eraipeieg =evodoxeiakou EZonAiopou /
Hotel Equipment Companies

3 ZUppoulol Enixeipnoewv /ETaipeieg MAPKETIVYK
Business Consultants / Marketing Companies

Sevodoxeia
Hotels

Eraipeieg ToupioTIKOV EK360swv @
Tourism Publishing Companies
ToupioTika Mpacgpeia
Travel Agencies @
MeTagopég
Transport

ETaipeieg ToupIoTIK@WV ZUNPEPOVTWV
Tourism Related Companies @

Eli

4 J4 .
Epeuvntikn Evnpgpwon Research Information
Kard 1o 2014 Ta M€An Tou ZUvS€0p0U EVNHEPWANKAV HECW In 2014 the Members of the Confederation
EykukAiwv yia ek8nAWDOEIG, EKIECEIG KaI CUVEDPIA, VEA Kal TAOEIG TNG were the recipients of information through
ayopdg, kKadwg Kai yia Th YevikOTePn dpacTnpiétnta Tou ZETE. Circulars on events, exhibitions and
conferences, news and market trends, and
Eniong, koivonoin8nkav npog ta MéAn tou ZuvdEopou Ta AeAtia on SETFE’s overall activities.
Tunou, ka8wg kai ol napeupdoeig Tou ZETE npog tnv Kupgpvnon
Kal Tov eUpUTEPO SNUAGCIO TOUEQ. In addition, Press Releases were forwarded to
Members of the Confederation and announcements
MapdAAnAa, eotdAncav npog Ta MéAn nepioodtepeg anod 50 of SETE interventions on the Government and the
OUVOAIKA €PEUVEG, UEAETEG KAl AVAPOPES MOU GUVOdEUOVTAV greater public sector.

katd nepintwon and avtiotoixa NePIANATIKA onPEIwUATa.
At the same time, Members received 50 surveys,

O1 nepioodTePeg UEAETEG/EPEUVEG aPOopOoUTav TO GUVOAO TwV studies and reports accompanied by the respective
kAddwV Tou ToupiopoU, apou NePIEXaV YEVIKOTEPA CTOoIXEIQ bulleted summaries where appropriate.

TWV Ayopwv, eV OTAASNKav Kal HEAETEG MoU apopoucav

ANOKAEIOTIKA Tov Eevodoxelakd KAAd0, TNV Kpouaziepa, The majority of surveys/studies were related to tourism
TIG AEPOUETAPOPEG KAl TA oUVEDPIA. AvapOpPIKA [E Ta sectors as they contained general market data, while
E£PEUVNTIKA NEdIa TwV PEAETWV/EPELVQY, AUTA ECTIACAV studies related exclusively to hotels, cruises, air transport
otnv avdAuon ayopwyv eEEPXOEVOU TOUPIOUOU, O OTATIOTIKA and conferences were also sent out to members. With
oToIXeia anoTunwong TG NAyKOouIag ayopdg respect to the fields of research of the surveys/studies, these
KQl TWV XaPAKTNPIOTIKWV TwV TagISIwTwy, otnv avdAucn were focused on analysis of outgoing tourism, global market
eniPEPOUG ToupioTikwy npoidvtwy (All inclusive, package statistical data and traveller characteristics, analysis of

holiday, leisure travel, luxury hotels, cruise, yachting), individual tourism products (all inclusive, package holiday,
OTIG EQAPPOYEG TWV VEWV TEXVOAOYIWV OTOV TOUPICUO, leisure travel, luxury hotels, cruise, yachting), application of new

oT0 NEPIBANAOV Kal OTNV OIKOAOYIKNA CUVEIdNCN TWV
Ta&IOIWTWV.

technologies for tourism, the environment and ecological
awareness of travellers.

AMOAOTIZMOZ/ANNUAL REPORT 2014




Enixeipnuatika Nea Business News
H anootoAn Tou pnviaiou e-Newsletter
«Emxeipnparika Néa-Apaoeig MeAwv
ZETE>», cupBdAAel otnv KaAUTeEPN evNUEPWON Yia
TIg dpdoeig Twv Mehwv. H anootoAn Tou yivetal
avd dekanevAnuePO og EMIAEYUEVOUG ANMOJEKTEG
and Tov eupUTEPO TOUPIOTIKO KAl OIKOVOMIKO XWPO
(EevodoxelakEG eMIXEIPNOEIG, TOUPIOTIKA ypageia,
AEPOMOPIKEG ETAIPEIEG, DIAPNUICTIKEG ETAIPEIEG,
£TAIPEIEG EVOIKIAZOUEVWV QUTOKIVATWY, ETAIPEIEG
yachting).

The monthly e-Newsletter “Business News-SETE
Members Activities” provides better information
on Member activities. The newsletter is forwarded every
fifteen days to selected recipients from the greater tourism
and financial world (hotel enterprises, travel agents, airlines,
advertising companies, car rental companies, yachting
companies).

The e-Newsletter “Business News-SETE Members Activities”
includes recent business activities of SETE Members concerning
new services and products, purchases, transfer of executives
and other business news. The newsletter also includes news

on Corporate Responsibility and recent actions and initiatives
by SETE Members with respect to their contribution

to society, education, culture and the environment.

To e-Newsletter «<Enixeipnuatikd NEa-Apdoeig MeAwv
2ETE», nepiAapBdvel TIg NPOOPATEG ENIXEIPNUATIKEG
dpdoeig Twv MeAwv tou XETE o ox€on e veeq
UnNNPeaoieq Kal NPoidvta, ayoponwAnaieq, JETAKIVATEIQ
oteAexwv Kal AAAa eniXelpnUatikd vea.

H €kdoon nepiAapBdvel kKal véa nou agopouv atnv
«Etaipikn Yneu8uvotnta» Twv ENIXEIPACEWY, UE TIG
npéoeateg dpdaoeig kal MPWToROUAiEG Twv MeAwv Tou
>ETE oe ox€on pe TNV NPoogpopd TOUG OTNV Kovwvia,
v eknaideuon, Tov NOAITIOPO Kal TO NEPIBANAOV.
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>UVEPYQOIEQ

O ZETE ouvéxioe kai 1o 2014 Tnv cuvepyaaoia nou Eekivnoe
10 2012 pe to MMOPOYME (www.boroume.gr), yia actikn
un kepdookonikn Etaipeia nou katanoAeud tn onatdAn Tou

SETE

Collaborations

During 2014, SETE continued its collaboration
with BOROUME that started in 2012

neplooeuoUevou @ayntoU Kal dpa ungp tng aglonoinong

TOU YIa KoIvw®eAn okond oe 6An tnv EAAGDQ.

H ouvepyaacia cuvoyizetal ota €ENg:

Aiktuwon Twv peAwv tou ZETE nou emi8upoulyv va

(www.boroume.gr), a non-profit organisation
that fights food waste by organising the
distribution of surplus food for charity throughout
Greece.

Our collaboration can be summarised as follows:

X0PNYNCOUV TPOPN (UAYEIPEUEVO PaynTd, NMPWTEG UAEQ

TPOPIUWYV) Pe EKAOTOTE TOMIKA 1I9pULIATA N TOMIKEG
KOIVWVIKEG UNNPETIEg TwV AAPwV.

Connecting SETE members that wish to donate
food (cooked food, raw ingredients) with local
institutions or the social services of Municipalities.

EUpeon katdAAnAwv anodektwv (avdAoya Pe th xopnyia __ : . .
Kal TNV avdyKn Tou eKAoTOTe IBpUKATOG) YIa AAAOU €id0ug Finding the appropriate recipients (depending on

xopnyiag and péAn tou 2ETE, énwg eivai n.x.
0 nAeovdzwv eEoNAIoUOG KABE €idoug.

2upBoUAeUTIKN UNooTtNPIEN peAwY Tou 2ETE oe
MPOYPANUATA KOIVWVIKAG EUBUVNG.

Mé€oa oto 2014 o 2ETE cuvéxioe Tnv ouvepyacia
TOU e Tov €Tnaio odnyo diakonwv Alpha Guide,
0TO NAQiCI0 TNG KOIVRG Npoonddeiag yia cuvexn
noloTIKA avaBdduion Tou eAANVIKOU ToupicuoU Kal
avadeigng kai NPoBoAng Twv KAAUTEPWV
KataAupdTwy Kal eotiatopiwv otnv EAAGDa.

O Alpha Guide pe tnv diadikacia Tng a§loAdynong
kal Tng Ba8uoAoyiag, anoteAei AoV BACIKO
epyaAeio avazAtnong Twv KaAUTEPWV

€0TIATOPIWV, KATAAUPATWY, MIKPWV Kal HEYAAWY
Eevodoxeiwv TG xwpag. H noidtnta ivai
aveEdptntn peyedoug kal katnyopiag
enIXeIpPnoewyv, aveEdPTNTN TOMOU Kal XPOVOU Kal

n ox€on TIUAG/ NoidTnTag €ival To KAAUTEPO
KPITNPIO EMAOYNG TA&ISIWV Kal SIAKOMWV.

Ta MéAn tou 2ETE nou nepiAaupdvovral
o€ autov, enionpaivovtal ye To Aoyotuno
TOU 2ZUVOEOMOU.

the donation and the needs of each institution) for
donations of different types by SETE members, such as
surplus equipment of all kind.

Providing advice to SETE members on social
responsibility programmes.

In 2014 SETE continued its collaboration with the annual
vacation guide Alpha Guide, in the context of the joint effort
for continuing upgrading of Greek tourism and highlighting
and promoting the best accommodation and restaurants in
Greece.

With its evaluation and rating process, Alpha Guide is the best
search tool for finding the finest hotels, accommodation, small
and large hotels in the country. Quality that is independent of size
and category, independent of place and time or value for money is
the best criterion for travel and vacation selection.

SETE Members who are included in the Alpha Guide carry the
Confederation’s logo.

AIKTYO MEAQN/MEMBERSHIPS
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Evepyeleg
KoivwvikoU Etaipou

Mpwdunoupyog

Ynoéuvnpa evoyel cuvavinong eknpocwnwy 2ETE
pe Tov Mpwdunoupyod

Kolvn enioToAn KOIVWVIKWYV ETAIPWV OXETIKA e TNV
MEOYPAMMATIKA KOIVWVIKA CUUIPWVIa yia Thv
avacuykpotnon tng EAAAdag

Ynoupyeio Avantuing & AvraywvioTiIKOTNTAg
Ne€og Enevoutikdg Nopog
MoAtikn Agitoupyiag Twv agpodPOUIwV

MIAOTIKNA EQapPOoYN TOU avoiyPaTog TwV KATAoTNPATWY
OAeq TIg Kuplakég Tou €toug

evikog AnaAAaKTIKOG Kavoviopog
N€og Avantuglakog Nouog

Ynoupyeio Epyaciag, Koivwvikng Ac@paAiong kai
Mpovoiag

Koivr enioTtoAn KOIVWVIKWV £Taipwv npog Ynoupyo
Epyaciag oxetikd pe tnv npoypauuatikn nepiodo
2014-2020

Mpotdoeig ZETE oxetikd pe 1ig dpdoeig Eknaideuong,
Katdptiong kal AnaoxdAnong oto véo EZTA

Koivh eMIoToAN KOIVWVIKWV ETAIPWV OXETIKA
pe th dilacpdNion akivntng nepiouciag IKA ETAM

YnodeiEn eknpoownwv anod Koivou 2EB-MXEBEE
EZEE — ZETE otnv OAopégAeia Tou Avitatou 2ZupupBouliou
Epyaaciag

SETE

Social Partner
Framework

Prime Minister

Memo in view of the meeting between SETE representatives
and the Prime Minister

Joint letter from social partners concerning the scheduled
social agreement on rebuilding Greece

Ministry of Development & Competitiveness
New Investment Law
Airport Operations Policy

Pilot Sunday opening scheme for every Sunday
of the year

General Block Exemption Regulation

New Development Law

Ministry of Labour, Social Insurance
and Welfare

Joint letter from social partners to the Minister for Labour
regarding the 2014-2020 programming period
SETE proposals regarding Education, Training and
Employment actions under the new NSRF

Joint letter from social partners on safeguarding
the IKA-ETAM properties

Recommendation of joint SEV - GSEVEE - SETE
representatives in the Supreme Labour Council

ENEPIEIEZ KOINQNIKOY ETAIPOY/SOCIAL PARTNER FRAMEWORK




I Subsidy programme to strengthen the Organizational
Competence of SEV, GSEVEE, ESEE and SETE

B Implementation of the project Redesign of
Apprenticeship Schemes in the Business Area

1 MNpdypauua enixopnynong yia Tnv evioxuon Tng OpyavwTikNg
IkavéTtntag twv Opyavwoswyv twv 2EB, MZEBEE, EZEE, 2ETE

B YAonoinon tou €pyou Avaoxediaopog NPoypPaupdTwy Tou
NEAKTIKoU okéAoug TNg Madnteiag 0To XWPO TWV ENIXEIPNTEWV
I Enhancement of collaboration with the Ministry of

1 Evduvduwon tng ouvepyaciag pe to Ynoupyeio Epyaoiag
Labour, Social Insurance and Welfare

Koivwvikng AogpdAiong kai Mpdévoiag
I Actions for enhancement of the statutory and business
skills of Social Partners during the new 2014-2021
programming period

1 Apdoeig evioxuong TnG 8ECUIKNG KAl EMIXEIPNCIAKAG
IkavoTnTag Twv Koivwvikwy ETaipwy otn véa npoypappatiki

nepiodo 2014-2021
Ministry of Health

1 Joint letter from social partners on safeguarding the
IKA-ETAM properties

Ynoupyeio Yyeiag

1 Koivr €NIoTOAA KOIVWVIKWV £TAIPWY OXETIKA HE TN
diao@dAion akivntng neplouaiag IKA ETAM
Ministry of Tourism

 Assistance and faster handling of Schengen Area entry visas

Ynoupyeio ToupicpoU
I AiukOAuvon Kal eNITAxuvon Xopnynoewv visa Schengen
1 OECD proposals concerning the necessary reforms in

B Npotdoeig Tou OOZA nou apopouv Og avaykaieg
tourism

MeTappUdUicEIg OTOV TOUPICUO
B Holliday Leases

I NSRF 2014 - 2020

1 Toupiotikég MicBwaoelg
1 EZMNA 2014 - 2020

Ministry of Finance

I Uniform Tax on Real Estate Property (ENFIA) on tourist
accommodations

B ENFIA on hotels

Ynoupyeio OIKOVOHIKWV

1 Evigiog ®6pog Akiviitwv (ENODIA) ota ToupioTika
kataAUpata

1 ENOIA oTig EeVOdOXEIAKEG EMIXEIPNTEIG

Ministry of Infrastructures, Transportation
and Networks

1 Collaboration between SETE and the National Flight
Coordination Authority (EASP)

Ynoupyeio Ynodopwv, MeTag@opwv kai AIKTUwv
1 >uvepyaoia 2ETE — EAZT]
I MeA€tn Aertoupyiag agpodpopiou HpakAeiou, Kprntng

Ynoupyeio MoAimicpou & ASAnTiIGHOU I Heraklion Crete airodrome operation study

I MeA€tn Mckinsey yia avadiopydvwon TAMA o
Ministry of Culture & Sports

I Mckinsey Study on reorganization of the Archaeological
Receipts & Appropriations Fund (TAPA)

Ministry of Mercantile Marine and the Aegean

Ynoupyeio NauTiAiag kai Aryaiou
1 >x€310 TpornoAoyiag nou agopd oe VOUooxedIo Tou YNA

1 >xetikd pe Aipevika & Zuvagn ‘Epya Npootaciag Tou
Aipéva Ay. Mapivag, Afyivag I Draft amendment on the Ministry’s bill
1 With respect to Port & Related Protection Projects for the

Ynoupyeio Maidciag kai OpnoKeuparwv Port of Ag. Marina, Aegina

1 YnoBoAn Koivig NpdTaong KOIVWVIKWV ETAIpWY
yia évta&n oto EMN Eknaideuon kai Aia Biou Md8nong Ministry of Education and Religion
1 Submission of joint proposal of social partners for inclusion

Ynoupyeio Efwrepikav in OP Education and Life - Long Learning

1 'Exdoon visa Schengen tpietoug xpnong
yia Toug Pwooug unnkéoug Ministry of Foreign Affairs

1 E@appuoyn g ouppacng tng Biévwng yia tnv odikn 1 Granting 3 - year Schengen entry visas to Russian citizens

KUKROGOpia 1 Application of the Vienna Convention on Road Traffic
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Ynoupyeio AioiknTikng MeTappu8uiong
ka1 HAexTpovikng AiakuBépvnong

Ministry of Administrative Reform and
e-Governance

1 MpakTikn doknon aAOSaNWY POITNTWV TPITWV
XWPWV

1 Third-country foreign student apprenticeships

Ministry of the Interior

Ynoupyeio Ecwrepikwv 1 Third-country foreign student visas

1 Visa aANOSanwV POITNTWV TPITWV XWPWV I Extension of past due settlements

I Mapdtaon puduiong AnEINPO8ecwY OPeINWY
Ministry of the Environment, Energy
Ynoupyeio MepifaAdovrog, Evépyeiag and Climate Change

ka1 KhipaTixng Evépyeiag B New Athens - Attica and Thessaloniki Master Plans

I N€o PuBpuiotikd 2x€310 ABnvag - ATTIKNAG Kal

Oeooalovikng Enterprise Greece

1 SETE proposals concerning the structure and services and
potential actions of the new outward looking agency ENTERPRISE
GREECE

Enterprise Greece

I MNpotdoeig ZETE oxeTIKA e TIG SOUES KAl UNNPECIES TOU
véou popea eEwotpePeiag tng ENTERPRISE GREECE,

aMAd kai Tig mBaveg dpdoeig Tou Economic & Social Committee (ESC)

1 SETE ion in ESC - ch f
Okovopikn Koivwvikn Emirponn (OKE) S representation in ESC - change of deputy

I Ch f SETE ive in the E
I Exnpoownnon XETE otnv OAopéAeia tng OKE - aAayn Change of S representative in the ESC

avanAnpwn UNWTO

1 ANayn eknpoownou ZETE otnv OAopgAeia tng OKE B Change of SETE representative
UNWTO

1 ANayn eknpoownou ZETE

Task Force for Greece - Athens Office
I SETE priorities for tourism enterprises
Opada Apacng yia Tnv EAada - Fpagpeio Adhvag Standing Committee on Production and Trade

¥ Mpotepaiotnteg 2ETE via TG eMxeIPNoeI§ Toupiopod 1 SETE Memo on the bill “Simplification to the license

procedure for exercising financial activities" of the Ministry
of Development and Competitiveness (05.05.14)

1 SETE Memo on the bill “New Athens - Attica Master Plan,
the New Thessaloniki Master Plan and other provisions”

of the Ministry of the Environment, Energy and Climate
Change

Awapkng Emirponn NMapaywyng kar Epnopiou

B Ynéuvnua ZETE oxetikd e To ox€d10 vOpou Tou Yroupyeiou
AvdnTtu&ng kal AvtaywvioTIKOTnTag «AnAodoTteuon TG
adel0ddTNONG yia TNV AOKNON OIKOVOMIKNG dpaaTtnpidTnTag»

B Ynoéuvnua ZETE oxeTikd e To ox€d10 vOuou Tou Yroupyeiou
MepiBaAovtog, Evépyeiag kar Khipatikng AAMayng «N€o
PuBuiotiko 3x€d10 A8rivag — ATTikng, NEo PuBuioTiké 2x€510
Oeooalovikng kal ANeg SIaTAEEIG»

Municipalities - Regions

I Letter to the Mayor of Thessaloniki regarding
the application of article 49 of Law 4238/2014

Anpoi - NMepipépeieg

1 EniotoAn npog tov Anpapxo ©ecoalovikng OXeTIKA
MEe TNV epappoyn Tou ap8pou 49 N. 4238/2014
ZupBouAio Tng Emixpareiag

1 Napgppaon ZETE OXETIKA PUE TO XWPOTAEIKO

1 MNapgupBaon ZETE oxetikd pe o 8€pa Aerroupyiag Twv
kataotnudtwy TiIg Kupiakég

Council of State
I SETE intervention on spatial planning

I SETE intervention with regard to the operation of
shops on Sundays

ENEPIEIEZ KOINQNIKOY ETAIPOY/SOCIAL PARTNER FRAMEWORK
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AeAtia TUnou - Evnuepwoeig

(FA R REEE  AnAwon Tou Mpogdpou ZETE, k. Avdpga Avdpeadn

OXETIKA pe Tn ouvdvtnon e tov Mpwdunoupyd

(WEORREI Avadson kadnkovtwy véou Mevikou Aleuduvtni ZETE

WCNIREEE  >xeTikd pe TiG SIEBvEiG TOUPIOTIKEG APIEEIG
lav. - Aek. 2013

22.01.14 EniotoAn ZETE npog tv Ynoupyd Toupiopou,
ka OAya Kepahoyidvvn, OXETIKA e TO 8€pa
TWV TOUPIOTIKWV PICOWOEWV

23.01.14 2XETIKA YE TNV andpacn Tou Avwtatou ZupBouliou
Epyaociag (AZE) yia 11Ig opadikeg anoAUoeiq
31.01.14 ExdnAwon ZETE: «Avadeikvuovtag tnv EAAnvikn
"aotpovopia oe agExaotn TagBIWTIKN eunelpia», 8.02
04.02.14 2XETIKA PE TO NPoypaupa voucher 10.000
8€oewv gpyaaciag

10.02.14 ExkdnAwon ZETE otnv 9n HORECA 2014

PN ZREE  AnAwon Tou Mpoédpou ZETE, k. Avdpga Avdpeddn
ME APOPUN TIG OXETIKEG OUZNTNOEIG TWV YMOoupyEiwv
Oikovouikwyv, Epyaciag, Koivwvikng Aopdhiong

kai MNpdvoiag pe Toug enIKePaAng Tng TEOIKA

AnAwon tou Mpogdpou ZETE, k. Avdpea Avopeddn
oto nAaioio g €k8eong ITB oto BepoAivo

06.03.14

DX RVEN  >XeTIKG pe TG SIEBVEIG TOUPIOTIKEG aPIEEIG

lav.- ®eB. 2014

Eupwnaikn Entponn: Neeg Apxeg MNoidtntag
YIQ TOV TOUPIOPO

17.03.14

Mpotdoeig tng Eupwnaikng Enrponng oxetika
pe T SieukdAuvon xopnynong visa

01.04.14

PLAIREE  AnAwon Tou Mpogdpou ZETE, k. Avdpea
Avdpeddn, oe cuvexela Tng katddeong otn BouAn
TOU VOUIOOXEDIoU yIa TNV anAonoinon Twv

1adIKaoIwV adel0ddTNONG TWV EMIXEIPNTEWV

29.04.14

2XETIKA e TO ano 29.04.14 deAtio Tunou tng TTE

Press Releases

Prime Minister Meeting

SETE: New General Manager

January - December 2013
International Arrivals

Letter to Minister of Tourism Mrs. Olga
Kefalogiannis, in regards to tourism rentals
Supreme Labor Council. Decision on Collective

Dismissals

Highlighting Greek Gastronomy as a memorable
travel experience

10.000 jobs voucher results

9th HORECA 2014

President Andreas A. Andreadis Statement
in regards to Troika and Minstries of Finance,
Labor, Social Solidarity conversations

President Andreas A. Andreadis statement
in ITB Berlin fair
January - February 2014 International Arrivals

European Commission: New Quality
Principles for tourism

European Commission Proposals in regards
to Visa Issuing

President Andreas A. Andreadis statement
following the tabling in Parliament of the bill
on simplification of business licensing
procedures

In regards to the 29.04.14 Bank of Greece Press
Release 22nd SETE General Assembly results

ENEPTEIEZ KOINQNIKOY ETAIPOY/SOCIAL PARTNER FRAMEWORK
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(P RUEN AnoteAéopata 22ng TakTIKNg Mevikng

2uvéheuong 2ETE

12.05.14
lavoudpiog - Anpihiog 2014
ICOEREEN > XeTIKA Pe TO OxEDI0 vopou «Oplodgtnon,
dlaxeipion ka1 npootaacia aryiaAou Kai
napaAiag Tou aryiaAou»

PR Avadswpnon ZETE Tou apxikoU 0TOXoU
Twv 18,5 ekat. diedvwv aPpiEewv
11.06.14 2XETIKA PE TIG DIEBVEIQ TOUPIOTIKEG aPiEeig,
lavoudpiog - Mdiog 2014

19.06.14
KATaoTnUdTwv OAeg TIG KUPIGKEG TOU £TOUG

30.06.14
Mdpiou TpiBuzd

(SXPAEEN  S>xeTIKA e TNV anepyia Twv epyazouévay tng AEH

(AT AVEN >TNPIEN KaI N avddeign TG EAANVIKNG YOOTPOVOUIag
KaI TWV MOIOTIKWY EAANVIKWV NMPOIOVTWV

WAL  >xeTikd e TIQ DIBVEIG TOUPIOTIKEG aPiEelg
lavoudpiog - louviog 2014

HEIALE N:a ocuvepyaoia SETE - ReviewPro

23.07.14 2uvepyaaoia ZETE - KETMNE

PO TAEEN  To npdypaupa anokpatikononoswy tou TAIMEA
YIQ Ta KUPIQ NEPIPEPEIAKA aEPOSPOUIA TNG XWPAG,
KIVEITaI NPOg TNV OwoTn Kateuduvon

(W2 REE  SxeTkd pe v MNMtwxeuon tou Tour Operator LABIRINT

WA RN SxeTikd Ue TIG Sledveig TOUPIOTIKEG AQiEEIq

lavoudpiog - louhiog 2014

(XCRER  Acikteg Ikavorioinong Toupiotwy lavouapiou - louhiou 2014

25.08.14

04.09.14 MéMog tou ZETE o ‘OpiAog latpikou ABnvav

(X -RENN  Andvinon ZETE oe Snuooieupa oto capital.gr

WX RV >XeTIKA pe TIG SIEBVEIG TOUPIOTIKEG APIEEIq

lavoudpiog - Auyouotog 2014

I=MOX/ANNUAL REPORT 2014

2XxeTIKA e TIg JIEBVEIQ TOUPIOTIKEG APiEelg,

2XETIKA e TNV MAOTIKN EPAPPOYN avoiyuaTog TwV

AnAwon tou MNpogdpou ZETE, k. Avdpga Avdpeddn
pe apopun Tnv anwleia tou Mpogdpou tng MNEMOET,

2uvdvtnon avtinpoowneiag Tou ETE pe tov Mpdedpo tou ZY.PIZA.

22nd SETE General Assembly results

January - April 2014 International Arrivals

Regarding the draft law "Delineation,
management and protection of the coastline
and beach foreshore”

Initial International arrivals target of 18,5 mil.
revision

January - May 2014 International Arrivals

In regards to the pilot implementation

of commercial stores to operate during
Sundays

President Andreas A. Andreadis statement in
regards to the loss of GEOPET President,
Marios Trivizas

In regards to the Power plant employees’ strike

Support and promotion of Greek Gastronomy
and Greek products

January - June 2014
International Arrivals

SETE - ReviewPro collaboration
SETE - KEPE collaboration

Main airports HRADF privatization
program, in the right direction
LABIRINT Tour Operator bankruptcy

January - July 2014
International Arrivals

January - July 2014 Tourists Satisfaction Index
SETE - SYRIZA President meeting

Athens Medical Group - SETE Member
Response to Capital.gr article

January - August 2014
International Arrivals



(COEREE  >XeTIKA e TNV nTtwxeuon tou Tour Operator Solvex

Avyiag MetpounoAng
WCXCRPE  >xeTikd e tny eniBoAn noAAanAdaoiou ENOIA
ota pIkpd Eevodoxeia kal evolkiazépeva dwudTia

22.09.14 130 Zuvédpio ZETE "Toupiopog & Avdantuén”

26.09.14 AnAwon tou Mpogdpou ZETE, k. Avdpga Avdpeddn
Je agoppun Tnv auplavn Maykéouia Huépa Toupiouou
PLOCREE  AnAwon tou Mpogdpou ZETE, k. Avdpga Avdpeddn pe
agopun TNV akUpwaon TNG anepyiag Twv EASYKTWY
eVaEPIag KUKAOPOpIag, n onoia ATav npoypapuatiopgvn
yia TIG 4 kai 5 OktwPpiou 2014

03.10.14 Koivé AeAtio Tunou ZETE pe tig MaveAnivieg KAadikég
Evwoeig Toupiotikwv Enixeipnoewv

09.10.14 2XETIKA e TIQ DIEBVeIQ TOUPIOTIKEG aPiEelq
lavoudpliog - Zentéupplog 2014

21.10.14 OpiAia tou Mpogdpou Tou ZETE oto enionpo deinvo oto
nAaioio Tou 13ou Zuvedpiou "Toupioudg & AvdanTtugn”

22.10.14 >uvdvtnon ZETE - TO MNMOTAMI

29.10.14 AnAwon tou Mpogdpou ZETE, k. Avdpga Avdpeddn
OXETIKG e Ta 8eTiKA anoteAéopata Twv stress tests Twv
ENNVIKWV TPAMNEZWV

31.10.14 EniotoAn ZETE npog EZEE oxeTIkd pe to 8€ua
Aertoupyiag Twv kataotnudtwy Tig Kuplakég
03.11.14 AnAwon tou Mpogdpou ZETE, k. Avdpga Avdpeddn
He agopun Tnv évap&n tng ékdeong Toupiouou World
Travel Market 2014 oto Aovdivo

10.11.14 2XETIKA e TIG DleBVEIQ TOUPIOTIKEG APIEEIQ
lavoudpiog - OkTwPpIog 2014

18.11.14

‘Oxi otnv av&non Twv ouvteleotwv OMA
27.11.14 2ZXETIKA e TNV Napaxwpenaon TG EKUETAANEUONG TwWV
14wV KUPIWV MEPIPEPEIAKWY AgPODPOMIWY TNG XWPAG

01.12.14 Kataotpogiki n at&non GrA Siapovic oto 13%

16.12.14 Avakoivwon ZETE & MaveAiviwv KAadikwv Evwoswy

- MeAwv pe apopun Tig TeAeutaieg NONTIKEG EENIEEIG

19.12.14 SETE Intelligence - peAétn All Inclusive

Solvex S.P. Tour Operator
bankruptcy

In regards to ENFIA in small hotels
and apartments

13th SETE Conference
World Tourism Day President’s statement
President Andreas A. Andreadis statement in

regards to the cancellation of the 4-5 October
strike of air traffic controllers

Common Press Release with Panhellenic
Tourism Sectorial Unions

January - September 2014
International Arrivals

President Andreas A. Andreadis speech
13th SETE Conference

SETE - TO POTAMI meeting

In regards to Greek Banks Stress Tests
Results

Letter to ESEE in regards to Sunday operation
of commercial stores

President Andreas A. Andreadis statement

at World Travel Market 2014 fair

January - October 2014 International Arrivals

No increase in VAT

In regards to private management of the
14 peripheral airports

13% VAT increase in accommodation
will be catastrophic

SETE - Panhellenic Tourism Sectorial Unions
announcement in regards to the latest political

developments

SETE Intelligence All Inclusive report

ENEPTEIEZ KOINQNIKOY ETAIPOY/SOCIAL PARTNER FRAMEWORK
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2xedIaouog MAotikou Mpoypdupatog
AUTOXPNUATODOTOUNEVWY OEUIVAPIWY YIa ENAyyEAUATIEG
TOU TOUPIOPOU UE opizovta uAonoinong to 2015.

Ténog d1opydvwaong NIAOTIKNG EVEPYEIAG:

Adnva - ©egoalovikn - HpdkAeio Kpritng.
Mpoypappatizépevog apiBuog oepivapiwv: 30
ApIBu6g enweeAolpevwy: 600 autoanacxoAouuevol /

€pyazopevol otov KAAS0 Tou Toupiauou.
OepuatoAoyia: Emiotiopdg - Faotpovouia - Aloiknon

& MNwAnaoeig.

Qpipavon / e€eidikeuon / oxedlacudg Npdtaong
oto nAaioio Tou EMANAA yia tThv napoxn CuvexizOpevng
€nayyeAUaTIKNG KATAPTIONG KAl NPAKTIKAG AOKNONG 0g
EMIXEIPNOEIG TOU TOUPIOTIKOU TOPED O VEOUG NAIKIAG
and 18 €wg 29 eTwv JECW TOU CUCTAUATOG TNG
«€MITayNG €1I0600U oTNV ayopd £pyaciag.

Anpioupyia kal unoBoAn Npdtacng oto NAAicIo Tou
EMANEK yia uhonoinon Eknaideutikou Mpoypdupatog
EEeidikeupévng Katdptiong Epyazouévwy otov
Toupiopd (YneuBuvwv/ npoictapgvwy/ diEuduvtwv
THNUATWY/ ENAYYEAUATIOV EPYAZOUEVWVY).

Anpioupyia kal unofoAn npdtacng oto NAAicIo Tou
EMANEK yia uhonoinon Eknaideutikou Mpoypdupatog
yia T Zuvopoonovdia Enixeipnuaticv Evoikiazéuevwy
Awpatiwv Alauepiopdtwy EANGD0G (ZEEAAE).

JUJMETOXN O€ Kolvorpagia Twv opyavwoewy —
OOMWV TWV KOIVWVIKWY ETAIPWV PE GTOXO TNV
uAonoinon tng evtaypgvng oto E.NM. « Eknaideuon
kai Aia Biou Ma8naon» Mpd&ng «E&eidikeupgvn
napgupacn yia tn dlacuvdeon e TNV ayopd
epyaoiag Twv anogoitwyv IEK, EMAZ kai EMAA»
€vTog Tou 2015.

2xedIa006G eknaideuTikoU UAIKOU yia
uAonoloUueva Npoypduuata eknaideuong
/katdpTiong.

INSETE

Design of a pilot programme for self-funding workshops
for tourism professionals to be implemented in 2015.

Place: Athens, Thessaloniki, Heraklion-Crete.

Planned number of workshops: 30.

Number of participants: 600 self-employed individuals
and those working in tourism.

Topics: Catering - Gastronomy - Management & Sales.

Maturity/ specialisation / proposal design as part
of the "Human Resources Development" Operational
Programme (EPANAD) providing ongoing job training
and practical work experience in enterprises in the tourism
sector for young people aged 18 to 29 through the voucher
scheme for entry into the labour market.

Development and submission of proposal as part
of the "Competitiveness, Entrepreneurship and Innovation"
Operational Programme (EPANEK) to implement a
programme for specialised training of those employed
in tourism (supervisors/managers/department heads/
professional employees).

Development and submission of proposal as part
of EPANEK to implement a training programme for the
Confederation of Greek Enterprises for Rented Villas
& Apartments (SEEDDE).

Participation in a consortium of social partner
agencies-structures for the purpose of implementing the
action "Specialised intervention to connect graduates of
vocational schools with the labour market" under the
"Education and Lifelong Learning" Operational Programme
within 2015.

Design of training materials for implemented education
and training programmes.

INZETE/INSETE



AvdanTugn o€ Tonikd, NEPIPEPEIAKO, EBVIKO

Kal 31edvEQ eninedo, SIKTUWV €PEUVag Kal
oupnpdiewv avralAayng TEXVoyvwaoiag Kai
KAAWV NPAKTIKWV o€ 9€PaTa eNICTNHOVIKAG Kdal

TEXVIKAG UNOoTAPIENG, avdAoya JE TO EKAOTOTE
AVTIKEIJEVO KATAPTIONG.

1. 2xed100UOG EKNAISEUTIKOU NPOYPANHATOG OTO
nAaioio Tou Erasmus+ pe 8€pa Tov latpikd Toupiopd
(Medical Tourism) oe ouvepyaaoia pe diedveig popeig.

2. Zxed100MOG NPOYPAUHATWY ENIHOPPWONG/
KATdpTIoNg £PYAZOHEVWV OTOV KAGS0 TOU ToupIopoU
O€ NePIOXEG TNG NEPIPEPEIAG OE CUVEPYATIA e TNV
Apepikavikn MNpeoBeia.

3. Algpelvnon dnuioupyiag NAEKTPOVIKAG NAAT@POpHaAg €5
anootdoewg eknaideuong (e-learning platform).

4. Zxed1a0p6g Kal opydvwon focus groups e
Alguduvteg AvBpwnivou Auvapikou eNIXEIPACEWY TOU
ToupIOTIKOU KAGdou (HR roundtables) pe otdxo Tn

dlgpelvnon eAAeipewv oe OeEIOTNTEG KAl EKNAISEUTIKWY
avaykwv.

5. Opydavwon kai Aeiroupyia Mepipepeiakwv Mpagpeiwv
2ETE oe 6 Nepipgpeieg (loviwv Nnowv, MeAonovvrnoou,
Kpntng, Kevtpikng Makedoviag, Ztepedq EANASag, Notiou
Aiyaiou) oto nAqioio twv evtaypévwy oto EMANAA Mpd&ewv
«Avantugn diktuou NPowdnong TnG MNOIOTNTAG KAl
UMNOCTNPIENG TWV EMIXEIPNOEWY, TWV ENAYYEAUATIAOV Kal

TWV EPYAZOPEVWV TOU TOUPIOTIKOU TOUED>.
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Development on a local, regional, national and
international level of research networks and
partnerships for exchange of know-how and good
practices on matters of scientific and technical

support, depending on the training objective
established each time.

1. Design of an educational programme under Erasmus
+ on Medical Tourism in cooperation with international
agencies.

2. Design of education and training programmes for

those working in tourism in outlying regions in cooperation
with the US Embassy.

3. Exploring the creation of an electronic platform for
distance learning (e-learning platform).

4. Design and organisation of focus groups with Human
Resources directors from enterprises in the tourism sector
(HR roundtables) to identify deficiencies in skills and
training needs.

5. Setting up and operating regional SETE offices in six
regions (lonian Islands, the Peloponnese, Crete, Central
Macedonia, Central Greece, Southern Aegean) as part of
the EPANAD Actions "Development of network to promote
quality and support for businesses, professionals and
employees working in the tourism sector".




"Ek800n HEAETWV Kal SnIOUPYia NAEKTPOVIKWY
BAcewv dEDOMEVWYV KAl OTATIOTIKWY OTOIXEIWV.

1. Eknévnon MeAeTwv

I MeA€tn yia Tn SiIdyvwon TwV avayKwV TwV ENIXEIPACEWY
oe 8éuata avdpwnivou duvapikou.

I AvdAuon npwtoyevwv otoixeiwv IKA yia tTnv kataypagn
Kal TEKUNPIwon TnG KIo8wTNG anacxéAnong oTov ToUpIGUO.

I ZuMovyn kail enegegpyacia aToixeiwv yia cuoThuata
NICTONOoINONG UNNPECIWY Kal ENAYYEAUATWY e Okonod Tov
evtoniouo BEATIoTwY Npaktikwy diedvwg. H aglonoinon twv
oupnePAcUdTwWyY autwy eival oe diadikacia uAonoinong PEow
d1edvoug diaywviouou rnou Bpioketal o EENIEN.

I Texvikn €k8eon yIa TIG ENINTWOEIG TNG NPOTEIVOUEVNG AUENONG
Tou ZuvteAeotn ®I1A otn diapovn and 1o 6,5% oto 13%.

I Eknévnon peAéng ayopdg All Inclusive.

I Texvikn 'Ek8eon «A&loAGynon €181koU NAaIciou XxwpoTagikou
oxedlaouou Kal agIpOPoU avdmntuéng yia Tov Toupiopo».

I EkTipnon g Katavopng tou elocodnpatog and Eioepxduevo
Touplioud, wg NPOG TO PEPOG MOU NAPAPEVEI OTN XWPEA KAl O
auto nou enavekdyetal oto eEwTepikd (UNG ekndvnaon).

2. ZTATIOTIKA ZTOIXEiO

I Kataypaen, avdAuon kai €kdoon og neplodikn BACTN OTOIXEIwWV
nou oxetizovtal Pe: Kivnon eiogpxduevou Toupiopou, MoloTikn
a&loAdynon NpooPePOUEVWY TOUPICTIKWY UMNPETCIWYV OTN XWEA

I Zuotnuatonoinon kai AvdAuon otoixeiwv MNpoypauuatiopou
kal YAonoinong Mtnoewv otov Aiedvin Acpohipgva A8nvwv
kal og 16 MNepipepeiakd Acpodpopia yia ta €tn 2009 - 2014.

1 'Ekdoon «EAANVIKOG Toupiopog: Ztoixeia kal ApISUoi».

3. Mpoetoiuacia ekndvnong «MeAETng Ztpatnyikou Kai
Enixeipnoiakou 2xediacpou Tou 2ETE kai tou INZETE yia tnv
evioxuon Tou 8eopikou pdAou Tou ZETE» oto nAaioio Tng
evtaypévng oto EMANAA Mpd&ng «Evioxuon tng 8eopIKNG Kal
EMIXEIPNOIAKNAG IKAVOTNTAG TOU ZETE».

4. Mpoetolpacia eknévnong «MeAETNG oxedlaouou kal avanTtuéng
uotnudtwy Alaxeipiong kai AlaogdNiong Moidtntag (Quality

Assurance & Quality Management Systems) otov TOUupIOTIKG TopEQ
& MIAOTIKA €(QApPOYN TOUG».

5. 3xediaopog Aladiktuakng MUAng - IT PLATFORM pe otéxoug
v €€ anootdoewg eNUOPPWonN Kai eknaideuon, Tn Asitoupyia
OUVEPYATIKOU XWEOU Kal TNV Napoxn NANpopopnong HECw
€EEIBIKEUPEVWV EPEUVIIV KAI OTATIOTIKWV OTOIXEIWV.

6. 2xedlaouog IotooeAidag tou INZETE.

Publication of studies and creation of electronic
databases and statistical data.

1. Preparation of Studies

1 Study to identify the needs of enterprises with regard to
human resources.

I Analysis of primary data from the Social Insurance Institute
(IKA) to record and document paid employment in tourism.

I Collection and process of data on systems certifying
services and professions for the purpose of identifying
best practices internationally. These conclusions are already

in the implementation phase through an international tender
in progress.

B Technical report on the impact of the proposed increase
in VAT for accommodation from 6.5% to 13%.

B Conduct of a study on the all-inclusive market.

I Technical report on "Evaluation of Special Framework
for Spatial Planning and Sustainable Growth for Tourism".

B Assessment of income distribution from incoming
tourism as to the portion that remains in Greece and the
portion that is re-exported abroad (in progress).

2. Statistical Data

I Record, analysis and periodical publication of data
related to: Incoming tourism traffic; qualitative assessment
of tourism services offered in Greece.

I Systematisation analysis of flight scheduling and
implementation data at Athens International Airport and
16 regional airports for the period 2009-2014.

B Publication of "Greek Tourism: Data and Numbers".

3. Preparing to draft "SETE and INSETE strategic and
operational planning study to enhance SETE’s
institutional role" as part of EPANAD Action

"Strengthening SETE’s Institutional and Operational
Capability".

4. Preparing to draft "Study on planning and
development of Quality Assurance and Quality
Management systems in the tourism sector and pilot
application".

5. Design of IT PLATFORM web portal aimed at
providing distance education and training, creating a

collaborative space and providing information derived
from specialised research studies and statistical data.

6. Design of INSETE website.
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YAonoinon ouyxpnuaTo30TOUHEVWY NPOYPAHHATWV

1. YAonoinon ZuyxpnpatodoroUpevwv ané To EKT
MNpoypappdTwv:

1 «Evioxuon tng 8eOUIKAG KAl EMIXEIPNOIOKNAG IKAVOTNTAG
Tou ZETE» oto nAaioio Tou EMANAA, pe otéxo tnv
unoaotnpiEn kal avapdaduion Tou 8eouikou poAou

Tou ZETE wg Kovwvikou eTaipou, Jéoa and tnv uhonoinon
dpdoewv nou cUPBAANOUV OTNV £VIOXUON TNG EMIXEIPNCIAKNAG
ToU IKavATNTag Kal dlacPalizouv Tnv avdntuén

KaI TEKUNPIWOoN Twv 8€0EwWV TOU O€ KPIOIOUG Yia ToV
TOUPIOTIKG KAASO TOUEIG MONITIKNG.

B «AvdnTugn dikTUoU NPowdnong TNG NOIOTNTAG Kal
UMNOOTAPIENG TWV ENIXEIPATEWY, TWV ENAYYEAUATIOV

Kal TWV EPYAZOUEVWY TOU TOUPIOTIKOU TOUEQ>

o€ 6 enIAeypEVEG NEPIPEPEIEG TNG XWPAG, OTO NAQICIO
tou EMANAA, pe otdxo Tnv npowdnon tng NoidtnTtag
OTIG EMIXEIPNOEIG TOU TOUPIOTIKOU TOUEQ Kal TNV
unoaoTnPIEN TNg avdnTtugng Toug, JECW TNG SnpIoupyiag
KaTAAMnAwV nepipepelakwy douwv tou ZETE oTig
Mepipépeieg loviwv Nnowv, Mehonovvrnoou, KpAtng,
Kevtpikng Makedoviag, Ztepedg EANGSag, Notiou
Aryaiou.
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Implementation of co-financed programmes

1. Implementation of programmes co-financed by the ECB

B "Strengthening SETE’s Institutional and Operational
Capability" as part of EPANAD, aimed at bolstering

and upgrading SETE’s institutional role as a social partner
through actions that contribute to enhancing its operational
capability and ensure the development and documentation
of its positions on policy areas critical to the tourism sector.

1 "Development of network to promote quality and

support for businesses, professionals and employees
working in the tourism sector" in six selected regions

in Greece as part of EPANAD, aimed at promoting quality

in tourism enterprises and providing support for their growth
through creation of appropriate regional structures in the
regions of the lonian Islands, the Peloponnese, Crete, Central
Macedonia, Central Greece and Southern Aegean.



ZuppeToxn o EmTrponég kal deopikég napeupdaoeiq

1. SZuppetoxn otnv oudda epyaciag tng Task Force Greece
kal Twv Koivwvikwv Etaipwv (EZEE, EBEA, MN'2EBEE, ZETE)
yia Tn diapdppwon Keipgvou MoAITIkNg pe npotdaoelg yia Tnv
«AvdanTtugn yia Tig Mikpopueaoaieg Enixeipnoeig otnv EAAGSa».

2. JuppeTtoxn otn dnpoaoia diaBouAeucn yia Tn dnpioupyia
VEWV AOYIOTIKWOV NPOTUMNWV.

3. ZuppeToxn otn dnpodaia diaBouAeuon yia TIQ
npotepaidtnTeg Tou E8vikou Ztpatnyikou MAaiciou yia tnv
‘Epeuva kai Kaivotopia 2014 — 2020 (“smart specialisation”).

4. >uppetoxn otnv Enitponn nou cuotndnke
ano 1o Ynoupyeio Toupiopou yia Tnv uAonoinon Kai
napakoAou8non Tou «Mapatnpntnpiou ToupioUOU».

5. Zuppetoxn oto E8viké Zuotnua Aidyvwong AvayKwy
Ayopdg Epyaoiag.

Ixed1a0U06G Kal uhonoinon dpdoewv
dnpoaoIéTNTAGg Kal euaiodntonoinong (NHEPIdEG,
OuVvEédpla, EKOTPATeieg NAnpo@dpnaong,
EVNHEPWTIKA deATIO)

1. Katdption 2xediou Anpooidtntag, Enikoivwviag
kal MpoBoAng & epappoyn Tou yid To OUVOAO Twv
dpdoewv Tou INZETE oto nAaioio tou EMANAA, oto
nAaioio tng Mpd&ng «<ENIZXYZH THX OEXMIKHZ KAl
EMIXEIPHZIAKHZ IKANOTHTAZ TOY ZETE».

2. >xed1a0POG EVNUEPWTIKWV EKONAWOEWY OTO NAQICIO
TV TPIOV MpdEewv «Avdantuén diktUou Nnpowdnong
NG NoIGTNTAG KAl UNOCTNPIENG TWV EMIXEIPACEWY, TWV
ENAYYEAUATIWV KAl TWV EPYAZOUEVWY TOU TOUPICTIKOU
TOMEQ>.

3. Ekndvnon kai uhonoinon 2xediou Anuocidtntag
™G evraypévng oto E.M. « Eknaideuon kai Aia Biou
Md8naon» Mpd&ng «EEeidikeupévn napgppacn yia Tn
dlacuvdeon e Tnv ayopd epyaciag Twv ano@oitwyv
IEK, EMAZ kai EMNAA».

Participation on committees and institutional
interventions

1. Participation in the working group of Task Force
Greece and the social partners (ESEE, ACCI, GSEVEE,
SETE) to develop a policy statement with proposals for
the "Development of Small and Medium-Sized
Enterprises in Greece".

2. Participation in the public consultation on creating
new accounting standards.

3. Participation in the public consultation on priorities
for the National Strategic Framework for Research and
Innovation 2014-2020 ("smart specialisation").

4. Participation in the committee established by the
Ministry of Tourism to implement and monitor the Tourism

Observatory.

5. Participation in the national system for identifying labour
market needs.

Planning and implementation of publicity,
dissemination and awareness s- raising actions
(workshops, conferences, informational
campaigns, news bulletins)

1. Development of Publicity, Communication and

Promotion Plan and its implementation for all INSETE actions
as part of EPANAD, within the Action "Strengthening SETE’s
Institutional and Operational Capability".

2. Planning of informational events as part of the three
Actions "Development of network to promote quality and
support for businesses, professionals and employees working
in the tourism sector".
3. Preparing and implementing Publicity Plan for the Action
"Specialised intervention to connect graduates of vocational
schools with the labour market" under the "Education and
Lifelong Learning" Operational Programme.

INZETE/INSETE
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Voucher scheme to enter
the labour market in the tourism

sector for young unemployed
people up to age 29

MNpdypauua Entayn Eioddou
otnv Ayopd Epyaoiac Avepywy
NEwV €wg 29 TV

otov Topea tou Toupiopou

The voucher scheme to help young unemployed
people (up to age 29) enter the labour market in the
tourism sector was completed in 2014.
The specific programme involving 10,000 jobs was
offered in two phases: theoretical foundation and
practical work experience. The significant need for
tourism to take part in such programmes was
highlighted by the fact that the system received more
than 55,000 applications for 10,000 jobs. The number of
applications was relatively quite high when compared to
similar programmes.

Katd tn didpkeia Tou 2014, oAokAnpw8nke To Npdypauua Enrayn
Eio6dou atnv ayopd epyaciag avépywv VEWV €wg 29 £TWV,

OTOV TOPEQ TOU TOUPIOHOU. TO CUYKEKPIPEVO MPOYPAUMA TWV
10.000 8€oewv nepidduBave BewpnTiKN Kal MPAKTIKN €EAdoKNoN.
Tnv avaykaiétnta, aAAd kal onpacia TG CUPPETOXNG TOU
TOUPIOTIKOU TOUEA OE MPOYPANATA autou Tou €id0UG,
katadeikvuel TO yeyovog Ot napd Tig 10.000 NpoKNPUOOOUEVES
8€aeig, \npdnoav nepioadtepeg and 55.000 artioeig, nou eivai
€vag ano Toug peyaAltepoug apidpoug amnoewy avaloyikd av
TOV OUYKpivoupe pe AAAa avtiotoxa npoypdupata.

Ev téAel, T0 voucher evepyonomdnke and 8.000 wpeloupgvoug,
Ol ornoiol cuppeTeixav og 525 NPoypApPaTa KATAPTIONG OE OAEG
TIG MEPIPEPEIEG TNG XWPAG. € auTd TO onpeio 8a npgnel va
avagpepdei TO yeyovog 0TI OPICUEVEG NEPIPEPEIEG DEV EiXaV TA
avapevopeva anoteAéopata - Kpontn / N. Aryaio.

The voucher scheme was ultimately activated by 8,000
beneficiaries who took part in 525 training programmes
throughout Greece. It should be noted, however, that
certain regions, such as Crete and the Northern Aegean,
did not achieve the anticipated results.

H oupBoAn Tou NpoypdupaTog otny ENAyyeAUATIKNA
anoKaTdoTaon Twv WPEAOUPEVWY CUVOYIizeTal OTA EENG

oToIxeia:

The contribution of the scheme to job placement for
participants, is depicted through the below data:

I About 67.4% of the beneficiaries believe the programme
will help them to find jobs.

I About 35.3% found a job after the end of the programme.

1 To 67,4% twv wehoupevwy Bewpei 6T To Npdypauua
8a cupBAMel otnv eNayyEAUATIKA anNokaTdoTaon Toug.

1 To 35,3% Ttwv wPeNoupPévwy Bpnke epyacia Petd T
OAOKANPWON ToU NPOYPAUUATOG.

1 To 64,3% twv wPeAoupEvwy rnou epydzovtal eival e
kadeotwg NANpoug anacxoAnong, evw 6 otoug 10 pe
OupBACEIg OPICUEVOU XPAOVOU.

B About 64.3% of the beneficiaries working are employed
full-time, while 6 out of 10 are working under fixed-term

contracts.

With regard to the evaluation of the practical training:
I Of those participating, 87.6% spoke positively about their
work experience.

I In addition, 2 out of 3 said there was a correlation between
the theoretical and practical aspects of the training.

‘Ocov apopd otnv aloAdynon TnG NPAKTIKAG KATAPTIONG:

1 To 87,6% twv weehoupgvwv agloAdynoe 8eTikd Tnv
€(PApPoyN TNG NPAKTIKNG AOKNONG.

I 2 otoug 3 avdgpepav Nwg unnpxe TauTion TG SewPNTIKNG
KaI TNG NPAKTIKAG eKNaideuong.

I To 76,6% a&loAdynoe BeTiKd To pyaciakd nepIBAAlov,

evw 9 oroug 10 dnAwoe &t N cuvepyaaoia e Toug
undAoinoug epyazépevoug ntav dyoyn.

B About 76.6% expressed satisfaction with their work
environment, while 9 out of 10 said their working relationship

with other employees was excellent.
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Marketing Greece

Marketing Greece established itself as the promotional

arm of the Greek Tourism Confederation during 2014,

with the launch of the award-winning consumer portal
Discovergreece.com and the implementation of a
range of marketing and public relations projects, both
internationally and within Greece.

H Marketing Greece 1o 2014, udAig €va xpdvo and tnv idpuon
™G, edpaILBNKE WG epyaleio PApkeTivyk Tou ZETE kail tou
€MN\nvIKoU Toupiopou pe Tnv €vapgn Asitoupyiag tng
BpaBeupgvng wnelakng nAatpoppag Discovergreece.com Kai
v uAonoinon peydAou eUPOUG NPOYPAUUATWY ENIKOIVWVIAG Kal
nPoBoAng Tooo diedvwg 6o Kail evidg EANASag.

A full ecosystem of promotional tools - digital marketing
and social media engagement, conceptual media
and blogger trips, press releases and integrated
campaigns - were put into motion to build a picture of
a Greece that few visitors knew existed.

H otpatnyiki aglonoinon kai diaxeipion evog GUVOAOU GUYXPOVWV
MPAKTIKWV HAPKETIVYK KAl SNUOCIwV OXECEWV ONWG: WYNPIAKO
MApKeTIVYK Kai social media, OAoKANPWUEVEG KAPNAVIEG
EMIKOIVWVIag kal opydvwaon dNUocIoypadikwy Kal bloggers
anootoAwv, odnynoav otnv avadeign eAANVIKWV NPOOoPICHWY Kal
euneIpiwy oe diedveg eninedo.
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The Athens Case The Athens Case

AappBdvovtag undyn Tov KAaTaAUTIKO POAO MOU €Xel N €IKOVA TNG
Adnvag otn diatrpnon TG avantugng Tou eEAANVIKOU ToupIopoU,
n Marketing Greece otdxeuoe otn dnpioupyia 8eTikng dnpoacidtnTag
ota d1iedvin MME. Qg ek ToUTOoU, avanTtux8nke €va OAOKANPWUEVO
nAdvo evepyeiwv NpoBoAng tng NnoAng (The Athens Case),

TO onoio NapdAAnAa avedelEe Ta OPEAN TNG CUVEPYEIAG OTOV
TOUPIOTIKO KAGSO.

Top priority was to take up the challenge of helping
revive the international image of Athens. To help it find
its place in the media headlines for all the right
reasons. Hence, the Athens Case was built around an
integrated digital campaign and a full PR programme
that also showcased the benefits
of industry collaboration.

H kKopupwon Tng otpatnyikng yia tv A8nva ntav n uhonoinon
™G Kapnaviag “I’'m an A8enian Too” og cuvepyaacia pe Tov
Aiedvn AepoNipgva A8nvwyv. Ztnv avdnTtugn Tng kapndaviag
a&onomndnkav pia oeipd and gpyaAeia NPoBoAng Kai
nPowdnaong Onwg: BIVTEOD, XPNON PECWV KOIVWVIKNG
SIKTUWONG, EVEQYOMNOINCN YNPIAKWY KA80dNyNTwV yVWHNG,
€(pApUOyN yia Kivntd, microsite, SIaywvIoPOg Kal EKTETAPEVO
npdypaupa enikoivwviag otnv EAAASa kai 1o eEwTepIko.

The highlight was the “I’m an A8enian Too” campaign,
held in collaboration with the Athens International Airport
(AlIA), featuring the full range of campaign devices- mobile

app, video, competition, social media activation, digital
influencer support and an extended communication
programme both in Greece and abroad.

The campaign had one central message: Stamp your
Athenian identity on the world, a concept embraced by both
a foreign and domestic audience, nowhere more notable
than at the press conference at which it was launched, held
jointly with AIA, the Athens-Attica Hotels Association and Aegean
Airlines. More than 60 journalists received the joint message
of the Athens comeback.

Total pages views 98968 @]
media sroepenent 1.167.843 ()
Facebook reach 2478438 i

H kaundvia, pe kevipiko privupa “Stamp your Athenian
identity on the world” yvwpioe dueoa eviunwoiakn
avtanokpion TOoo anod To diedveg 600 Kar and To
EYXWPIO KOIVO, YEYOVOG Mou eniBeBaiwvetal kar and
NV Napouacia nepiocdTepwy ano 60 dSnuoacioypdpwv
OTn ouvevteugn Tunou n onoia diegNx8n and Koivou
pe Tov Aiedvin AgpoAipéva A8nvwv, Tnv ‘Evwon
=evodoxwv ABnvwv, ATTIKAG kal Apyooapwvikou Kal
v agponopikn etaipeia Aegean Airlines.

App downloads g . 590 q/b
Video views 1 46_1 25
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Baoikdg oTdx0G Twv EVEPYEIWNV dNPOCIWV OXETEWV TNG
Marketing Greece itav n dnuioupyia 8eTIKAG dnooIGTNTAG

oe uynAng a&iag diedvin MME.

To anotéleopa ntav MME énwg n auepikavikn e@nuepida
Wall Street Journal, n Bpetavikn epnuepida The
Independent kai n yeppavikn epnuepida Stiddeutsche
Zeitung va ek8eidzouv TG00 TNV EMNICTPOPN TG ASNvag wg
TOUPIOTIKO NPOOPICHO G00 Kal TO Nveupa aiclodogiag

Kal avavéwaong nou KaAAigpyeital otnv noAn.

XapaktnpIoTtiké Napddelyua To aPIEPWUA TOU
apepikdvikou pgoou diedvoug eppeieiag, Forbes.com,
nou eixe TitAo “10 Reasons to Love Athens This Summer”

Kal 0 ornoiog anotunwve To BACIKG PNvupa Tng
OoTPATNYIKNG Yyia Tnv A8rva.

Indeed, the spread of magazine and newspaper articles
lauding the Athens comeback was central to Marketing

Greece’s public relations initiatives.

But not just through campaigns. Individual media trips
with the likes of The Wall Street Journal and USA Today,
the UK’s Independent and Guardian newspapers, the
Suddeutsche Zeitung and others reported on the nascent
spirit of optimism and energy in the Greek capital.

‘10 Reasons to Love Athens This Summer’ sang the headline
on Forbes.com in June and in one eye-catching sentence
Marketing Greece’s number one message had been spread far

and wide.
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Oeooalovikn, MeydAn Kapdid Thessaloniki’s Big Heart

Katd tn didpKela Tou €TOUG, OTO EMNIKEVIPO TWV EVEPYEIWDV
npoBoAng ntav kai n ®ecoalovikn. Tov Mdptio, otoxeuovtag
oTnv Npowdnon TnG wg 1I9aVIKOG NPOOPICHOG city break
dlaKonwy, opyavwanke pia TOUPKIKN OPadikn
dNPOCIoYPAPIKA ANOCTOAA PE EKNPOCWNOUG and Peoa

6nwg n Hurriyet Times kal TOMIKEG EKOOOEIG TWV NEPIODIKWV
Esquire kai Elle.

And it wasn’t just about Athens. Thessaloniki as an ideal city
break destination was the subject of a group press trip from
Turkey in March, with media representatives from likes of the

Hurriyet Times and the local editions of Esquire and Elle
magazines.

To close the year, Thessaloniki once again took centre stage
with the launch of the Thessaloniki Big Heart campaign,
which also featured a specially-made video, a competition
and a fully integrated programme of digital and PR activations.
A press conference, held with the campaign’s supporters -
the Region of Central Macedonia, the Municipality of
Thessaloniki and the Thessaloniki Hotels Association - at-
tracted more than 70 media and stakeholders, producing 65
media clippings and a range of television publicity.

Evw tov Aekeppplo Eekivnoe n véa diedvng kapndvia
«@gcoalovikn. MeyaAn Kapdia!» yia tnv onoia
0oxedIA0TNKE Kal UAoMoINdnke €va OAOKANPWHEVO NPOYPAPHa
wneIakng NpoBoAng kal npowdnong. Mepioodtepor and 70
EKNPOOWNOI HECWV KAl TOMIKWV POPEWV NApeUpEdnKav atnv
napouaciaon TNg Kaundviag, N ornoia Ntav NPwToRoUAia TnNg
Marketing Greece kal uhornoindnke oe ocuvepyaaia pe T
Mepipgpeia Kevtpikng Makedoviag, To Anpyo ©ecoalovikng
kal Tnv ‘Evwon Zevodoxwv ©eooalovikng. To anotéAeoua Tng
ouvevTeugng TUNou ntav navw ano 70 avapopeg oe ePnUEPIOES,
dNPOCIOYPAPIKA sites kal TNAEONTIKA KavdaAia.

@ Total pages views 148.041 @ Total social

media engagement

You | video views 85328 731 '372

 Tube

Facebook reach

T | 643.660

Suvoliki AnpooiéTnTa Total Publicity
>UvONIKd TO Npdypappa dnpociwv oxéoewv TG Marketing Greece
eixe wg anotéAeopa tn dnuioupyia 1.864 dpdpwv oe diedvn MME
pe lodtiyo Alapnpiotikng A&iag Upoug oxedov 28 EKATOUUUPIWY
€UPW O€ OAEG TIG AYOPEG, e TIG DIeBVEIG SNOCIOYPAPIKES
anooTtoA€g Kal TNV unooTtnpIEN Tou yeppavikou ypageiou Anpociwv
2x€oewv va Eexwpizouv. MExpl To TENOG ToU £TOUG, TO SIKTUO
Anpooiwv 2x€oewv Tng Marketing Greece, 10 onoio ndn
oupnepieAdupave 1o Hvwpévo Baoihelo, tn Mepuavia, Tnv Auotpia,

v EABetia kal To BEAYI0, ENEKTABNKE e TN CNUAVTIKA NPOCSNKN TNG
ayopdg tng MaAAiag.

Beyond the campaign and publicity highlights,
the full picture of Marketing Greece’s PR programme
was the production of some 1.864 clippings - with
an Advertising Value Equivalency of almost 28 million
euros - across all markets, with the direct
international media trips and agency support
from Germany standing out.

By the end of the year, France had been added as a
key market, enhancing a PR agency network that
already included the UK and Germany, with an
extended reach to Austria, Switzerland and
Belgium. From Athens, Marketing Greece’s

International Media Office also secured significant
publicity through direct relations with media and
bloggers. From guiding writers along Aristotle’s
Trail in Halkidiki to discovering local wine varieties
on Crete, journalists and bloggers were

supported to discover the length and breadth of
Greece.

Tautéxpova, and v ABrva To TunpPa Anpociwv 2x€oewv Tng Marketing
Greece €£Ea0pANOE ONPAVTIKA SNPOCIGTNTA PEOW TNG avaAnTuéng
aneudeiag ox€oewv pe MME kai bloggers. Ané tn ouvodeia ouyypapewv
og povondtia TG XaAKISIKAG €wg TNV avaKAAUWN TOMIKWV MOIKIANIWV
kpaaoiou otnv Kpntn, oI Snuocioypdgol kai ol bloggers €Aapav tv
KATAANAN unootnPIEN yia va eEgpeuvnoouy Ty EANGSa an’ dkpn o’ dkpn.
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Grecce

Discovergreece.com Discovergreece.com

To Discovergreece.com &ekivnoe Tn Asitoupyia Tou
tov ®eBpoudpio Tou 2014 pe otdxo TNV NPOBOAN TwV
EMNVIKWV NPOOPICUWY PE TPOMO MOU VA Cuvapndzel TovV
EMIOKENTN KAl VA TOV NPOCKAAEl va avakaAUyel TIg
OMOPPIEG TNG XWPAG MAG anod Kovtd.

With a look and feel that makes potential holidaymakers
wish they were already swimming in the Aegean,
Discovergreece.com set out in February 2014 to bring
a new perspective to the image of Greece.

By the end of the year, not only had Marketing Greece’s
online platform built up an online community of more than
400.000 users but it had received the first of a series of
industry awards. More than 110 destinations, 3,000 images
and 60 thematic videos showcase the full spectrum of the
country’s holiday experiences in five languages (Greek,
English, German, French and Russian), allowing users to
move effortlessly from inspiration to commitment through
a price-comparison booking tool.

MeExpi To TENOG TOU £TOUG, dNUIoUPYNSNKE N PeyaAUTtepn
wneiakn Koivotnta otnv EAAASa nou apiduei ndvw and
400.000 pEAN Kal UMOOTNPIKTEG, UE TOUG OMOIoUG UNAPXEI
kadnpepivog didAoyog kai diadpaon, evw EAaBe Kal Ta Npwta
Bpapeia. Méoa and 110 npoopiououg, 60 Seuatikd Bivteo,
navw and 3.000 pwtoypapieg kai 130.000 AEEeIg
MePIEXOPEVOU OE MEVTE YAWOOEG (EAANVIKA, ayyAIKA,
yYePPaVIKA, YaOAIKA Kal pwaoikd) n EAAGSa napoucidzetal wg
€va OUVOAO HOVADIKWV EUMEIPIWV MOU EESIMAWVETAI OTOV
€MICKENTN Kal TOV KaAei va oxedidoel To Tagidl Tou eUKOAQ,

VPiyOpa Kal EUXGPIOT It also constitutes an ideal platform for campaigns and

community building, through its social media platforms
and blog that invites guests to share their love for

Anotelei Tnv 1Idavikn NAATPOPUA YIa TNV avANTUEN KAUNaviov Greece

xdpn ota €A KOIVWVIKNG SIKTUWOoNG Kal To blog nou diad€tel
6nou npookaAouvtal Ol ENICKEMTEG VA PolpacTtouv Tnv aydnn

i The effort was rewarded in December 2014 when
Toug yia tnv EAAGDQ.

Discovergreece.com was handed two Ermis awards,
a gold in the tourism travel websites category and a
silver award in the mobile websites category, followed
soon after by the award of best website in the
Best Travel & Hospital category at the Sitecore
Experience awards for Southern Europe.

To 2014 €kAeioe ye 3 oNUAVTIKEG SIAKPIOEIG YIa TO
Discovergreece.com. 210 nAaiolo Twv Ermis Awarrds Tipndnke
pe éva xpuod BpaBeio otnv katnyopia Websites (Tourism/Travel)
kal ge €va aonpévio Bpapeio otnv katnyopia Mobile Websites,
eV NAapdAANAa avaknpUXTNKe wg To KaAUTEPO website

otnv katnyopia “Best Travel and Hospitality”, ota Sitecore
Experience Awards yia tn Nétia Eupwnn.
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ITB BERLIN 2014 ITB BERLIN 2014

H napouoia tng Marketing Greece otn d1g8vn €k8eon
toupiopou ITB Berlin 2014 ritav 1o NpwWTO CNPAVTIKO
BPa OTO XWPO TWV EKBETEWV TOUPIOPOU. & ouvEPYAaia

pe tov 2ETE, diopyavwdnke cuvévteugn TUnou katd tnv
ornoia yepuavikd péoa evnuepwdnkav yia Ta npwta 8eTika
onpadia Twv kpatnoewv Npog thv EAAGda. Eniong, n €k8eon
anotéAeoe Tnv ISAVIKA EUKAIPIA IO TNV NAPOUCiacn TnG
vepuavopwvng €kdoong Tou Discovergreece.com Kai yia tThv
avdnTtu&n ox€oewv Pe dNPOCIoYPAPOUG HECW TNG
uAonoinong NPOYPAUMATIOPEVWY CUVAVTNOEWV.

Marketing Greece also made a significant stride onto
the stage of international tourism fairs, with its appearance
at ITB Berlin 2014, with a press conference held
jointly with the Greek Tourism Confederation,
at which German media were introduced to the first signs
of positive bookings to Greece. It also provided
the ideal platform to present the German-language
version of Discover Greece and introduce journalists,
through one-to-one meetings, to Marketing Greece’s
media-support programme.

Xopnyikn Ynoothpign Sponsor Support
Marketing Greece’s first year of operation was notable for
the support of: Aegean Airlines, Eurobank, Airtickets,
Athens International Airport, Celestyal Cruises,
Costa Navarino, Blue Star Ferries, ANEK Lines,
Bluegr Hotels & Resorts, Grecotel Hotels & Resorts,
Louis Hotels, Mitsis Hotels, Sani Resort, Sbokos Hotel
Group, Variety Cruises, Superfast Ferries,
Giannoulis Hotels & Resorts, Navigator Travel
& Tourist Services, Vernicos Yachts, Sentido Hotels
& Resorts, Starwood Hotels & Resorts.

Katd t didpkeia Tou €Toug, dSnuioupyndnkav kai
uAonoin8nkav xopnyikd NPoypduUaTa unooTNPIENG TOU €pyou
™™g Marketing Greece nou aneuduvankav og pueydAeg
TOUPICTIKEG EMIXEIPNOEIG KAl OPYAVICHOUG.

A&izel va onpeiwdei 0TI N cuveloPopd TwV NAPAKATW ETAIPEIWV,
KaTd TOV NPWTO XPOVO AgIToupyiag Tng etaipeiag, Atav
1IB1aIt€pwg onpavtikn: Aegean Airlines, Eurobank, Airtickets,
Athens International Airport, Celestyal Cruises, Costa Navarino,
Blue Star Ferries, ANEK Lines, Bluegr Hotels & Resorts, Grecotel
Hotels & Resorts, Louis Hotels, Mitsis Hotels, Sani Resort,
Sbokos Hotel Group, Variety Cruises, Superfast Ferries,
Giannoulis Hotels & Resorts, Navigator Travel & Tourist Services,
Vernicos Yachts, Sentido Hotels & Resorts, Starwood Hotels

& Resorts.

Additionally, Loux, Ouzo of Plomari - Isidoros
Arvanitis, Lamda Development, Metaxa and Maroulis
Travel gave support in campaigns and

in developing the Greek Gastronomy project.

Finally, a large number of hotels registered on the
Business Travel Pages of discovergreece.com,
through which they were able to communicate their
services to domestic and international markets.

EmnAgov, o1 etaipeieq Aoug, - M. MapAapekag, Ouzo MAwpapiou -
loidwpou ApBavitn, Lamda Development, Metaxa kar Maroulis Travel
€dwaoav tn duvatdtnta va uhonoindouv SepatikeEg KapNAVIEG

kal va eEeAix8ei To €pyo npowdnong tng EAANvIKAG Maotpovopiag.

TENoG, €vag peydAog api8uog TOUPIOTIKWV KATAAUPATWY EXE
ouvdedei pe To Discovergreece.com, péow Twv Business Travel Pages,
Kal ENIKOIVWVET oToXeupEva Tn dpactnpidTnTd Tou oTIg diedveiq
TOUPIOTIKEG AYOPEG,.
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SETE

‘Epeuvec Research

01 8¢oeig Tou 2ZETE diapoppwvovtal Uotepa and cuoTnUatikn
€peuva, JEAETN Kal avAAucn TwV ISIAITEPWY XAPAKTNPICTIKWV
ToU EAANVIKOU TOUpPIoUOU.

SETE positions are based on systematic
research, study and analysis of the special
features of Greek tourism. SETE studies the
position and contribution of tourism to the
national economy and proposes measures
to improve its quality.

O ZETE peAetd tn 8€on Kal Tn cUPBOAN TOU TOUPICHOU
otnv €8VIKN OIKOovouia Kal NpoTeivel JETPA yia TNV MOIOTIKA
avapdduion tou. NMapakoAoudei Tig eEeikeig o dIEBVEG
eninedo kal avaAuel tTnv avantu&n Tou Toupiouou OTIG
aviaywviotpleg Xxwpeg. MANdog otoixeiwv and enicnpoug
popeig, onwg United Nations World Tourism Organization
(UNWTO), European Travel Commission (ETC),
International Hotel & Restaurant Association (IH&RA),
Pacific Asia Travel Association (PATA), International
Congress and Convention Association (ICCA), World
Economic Forum (WEF), ODIT, ZtaTiotiKEG Ynnpeaieg
Kpa- v K.a. Ka8wg Kal HEAETEG ETAIPEINV ONWG
Mintel, IPK International, Eye For Travel, Business
Monitor International Ltd, PhoCusWright, Tourism
Industry Intelligence, Deloitte, KPMG,
PricewaterhouseCoopers, FutureBrand k.a.
ouykevtpwvovtal, agloAoyouvtal, avaAdovral,
oxolNidzovtal kal anoctéNAovtal ata MEAn.

SETE monitors the environment at international
level and analyses the development of tourism
in competitor countries. A multitude of data from
official bodies, such as the United Nations World
Tourism Organization (UNWTO), the European
Travel Commission (ETC), the International Hotel
& Restaurant Association (IH&RA), the Pacific Asia
Travel Association (PATA), the International Congress
and Convention Association (ICCA), the World Economic
Forum (WEF), ODIT, National Statistical Services, etc.,
as well as studies from companies such as Mintel, IPK
International, Eye For Travel, Business Monitor
International Ltd, PhoCusWright, Tourism Industry
Intelligence, Deloitte, KPMG, PricewaterhouseCoopers,
FutureBrand and others, are collected, evaluated, analyzed,
commented on and forwarded to the Members.
And 10 2014 6Aeg o1 ueAETeg Kal ol avaAuoelq
npaypatonololvtal and to SETE Intelligence,
TNV enioTnUoVvIKA oudda tou ZETE.

Since 2014, SETE Intelligence, the scientific branch of SETE
is conducting all research projects.

EPEYNEZ/RESEARCH



AvTaywvioTiKwV MpoopIicHwV

ZUVOAO XWPAg

/ Country total
AVTaywVIOTIKOi Npoopiopoi
/Competitive Destinations

A8nva / Athens
KwvaoTtavtivounoAn / Istanbul
BapkeAwvn / Barcelona

P&pun / Rome

O©eooahlovikn / Thessaloniki
MnoAdvia / Bologna
Zpupvn / Izmir

Maooalia / Marseille

KukAd@deg / Cyclades
KpnTn/ Crete

XaAkidikn / Chalkidiki

I6via Nno1d / lonian Islands
Awdekdvnoa / Dodecanese
Kdnpog / Cyprus
Mayiépka / Mallorca
loTpia / Istria

Mappnéyia / Marbella
Mnovrpoup/Bodrum
AvtdAhia / Antalya

Pipivi / Rimini

Zavropivn / Santorini
Mukovog / Mykonos
Zaivra Tponég / Saint Trope
Zapdnvia / Sardinia

‘lumza/ Ibiza

> [nyn: ReviewPro, eneéepyaoia SETE Intelligence

Global Review Index™ EAANVIKWV Kai AlEBVWG

ompetitive Destinations

| | 80,8%

|81,9%
|80,9%
| 79,8%

78,3%

[81%

I
I
I
 n
I
I

[ 79,9%

| |82,3%
| | 81,6%
I
I

| 81,5%
[81,2%

| [79,6%
| [ 79,6%

|82,4%
|82,3%

80,1%
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/ Global Review Index™ Greek and Internationally
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Global Review Index™ EMdAdag / Global Review Index™ Greece
Ava Karnyopia kai Mepigpépeia /| Per Class and Region

Zivoho xipas /Counry o) | ] 53,8%

> I 86,3%
+ | 52.5%
* 02

T | 5%

Arm e, | ©' 2
5. Aol /Nort Acoeen | 84,7%
Awsexdvnoa / Dodecance | 2.3%

Hneipos / Eoive. |

| 88,5%

@cooahia / Thessaly —:| 84,6%
©pdkn / Thrace _81,2%
I6via Nnoid / lonian Islands —:33,1%
Kedmn/Crete | [83.7%

Kurdses/ Oyciecos T

| 88,1%

Nerondvnoaos  Fecpomes: |5
Srepes ENNGGa / Cenral Crecce. | 52.3%

> [Inyri: ReviewPro, eneéepyaoia SETE Intelligence
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SETE

International Relations

Since its founding, SETE has developed a strong presence
and become active on the European and international
tourism scene through its cooperation with prominent
tourism agencies abroad. It is invited to and participates
in international meetings, boards and committees,
representing the Greek tourism sector.

AIEQVEIC 2XEOEIQ

O ZETE, ané tnv apxn tng idpuong Tou, £xel avantu&el Evtovn
napouacia kal dpdon ata eupwnaikd Kai diedvA TOUPICTIKA
dpwuEVa, YECW TNG CUVEPYAGCIAG TOU E DIAKEKPIUEVOUG POPEIG
ToupiopoU Tou eEwtepikoU. MNMPOoKAAEiTal KAl CUPETEXEI OE
diedveiq ouvavinoelg, cuuBoUNIa Kal ENITPOMES, EKMPOCWMWVTAG
Tov EANANVIKO TOUPIoUO.

SETE has been an active member of the World Tourism
Organisation (UNWTO) since 1997, and held the Chair
of the Affiliate Members Board of Directors from March
2012 to the end of 2013. About 500 tourism organisations,
businesses and universities from 80 countries with more
than 1 million employees take part as Affiliate Members,
while one in five members are active on all five continents.
The main goal of the Affiliate Members is to promote
the cooperation between public and private sectors in
supporting tourism development and advancing and
disseminating expertise with regard to tourism. UNWTO
is the official specialised agency on tourism of the United
Nations.

Ano 1o 1997 cuppetexel evepyd atov Naykéopio Opyavioud
Toupiopou (MOT) kai ydAiota ané to Mdptio tou 2012
€wg 1o T€Nog Tou 2013, o ZETE kateixe tnv MNpoedpia Tou
AloiknTtikoU ZuppBouliou twv Affiliate Members. 2ta Affiliate
Members petéxouv nepi Toug 500 TOUPIOTIKOUG
opyaviououg, ENIXEIPNCEIG Kal navenioTnuia and 80
XWPEG YE MEPIOCOTEPOUG aMd 1 EKAT. EPYAZOPEVOUG, EVWD
1 ota 5 péAn enixelpei kal otig 5 nneipoug. Ta Affiliate
Members €xouv wg KUPIO oKond TNV NPOoWdNon TNG
ouvepyaciag HETA&U SnPGCIoU Kal ISIWTIKOU TOUEQ YIa

TNV UNOOTNPIEN TNG TOUPICTIKAG avdnTuENg Kadwg Kail Tn
dnpioupyia / 3iIddoacn texvoyvwaoiag oe 8€uata ToupiopoU.
O UNWTO eival o enionuog ¢pop€ag Toupiouou
(specialized agency) Tou Opyaviopou Hvwugvwv Evav.

SETE takes part in the OECD’s Tourism Committee

as a member of the Greek delegation. The OECD monitors
macroeconomic variables in tourism, while also making
recommendations on policies that influence or even
determine development and funding programmes.
In addition, in 2014, SETE:

O ZETE ocuppetéxel otnv Enitponn Toupiopou tou
Opyaviouou OIkovouIKnG Zuvepyaaciag kal Avantugng
(OOZA) wg pENOG TNG EAANVIKAG AVTINPOCWNEIAG.

O OOZA napakoAoudei TIG HAKPOOIKOVOUIKEG
METABANTEG TOU TOUPIoHOU, aAAd Kal kKAvel MPOTACEIG
MOANITIKAG, Ol oMoieg eNNPEAdzouUV N Kal SIAUOPPUWVOUV
avanTtu&lakd Kai XxpnUatodoTikA npoypduuaTa.

EninAéov, yéoa oto 2014, o SETE: Took part in the Greek-German Business Forum in Cologne

Took part in the Recharging the Youth International

>uppeteixe oto EAAnvoyeppaviké Emixeipnuatikod SarErree i e e

®opoup otnv KoAwvia
Staged an event in Moscow to strengthen relations with key

>uppeteixe oto Aiedveég Zuvedplo Recharging the tour operators in Russia

Youth otn Néa Yopkn
Hosted a tourism working breakfast for a delegation of

Turkish and Greek tourism entrepreneurs as part of the
Greek-Turkish forum held by the Ministry of Foreign Affairs.

Alopydvwoe ekdnAwon otn Mdéoxa yia Tnv gvioxuon
TWV ox€oewV Ue Baoikoug Tour Operators tng Pwaoiag

Alopydvwoe to tourism working breakfast peta&gu
TNG TOUPKIKAG avtinpoowneiag kai EAAnvwv
EMIXEIPNUATIWV OTOV TOUPIOPO OTO NAQICIO TOU
eAM\nvo-ToupKiKou forum nou npayuatonoindnke
and 1o Ynoupyeio EEWTEPIKWV.

AIEONEIZ XXEZEIZ/INTERNATIONAL RELATIONS
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ExkdOnAwoEeIC Events

Kata tn di1dpkeia Tou 2014, o ZETE npayparonoince
TIG NAPAKATW EKSNAWOCEIG:

During 2014 SETE hosted the following
events:

B 22n Taktikn Mevikn Zuvéleuon ZETE

I Mepipepeiakn EkdnAwon oto HpdkAeio Kpntng

1§ 130 Zuvedpio 2ZETE

1 ExkdnAwon oto nAaioio Tng €k8eong Greek Tourism Expo 2014

I The SETE 22nd Ordinary General Assemply
I A Regional Event in Heraklion, Crete
1 The 13th SETE Conference
I An event as part of the Greek Tourism Expo 2014

22n TakTikn Fevikn ZuvéAeuon ZETE SETE 22nd Ordinary General Assemply
H 22n Taktikn Mevikn ZuvéAeuon Tou ZETE npayuatonondnke v
Tetdptn, 30 Anpidiou 2014, oto Egvodoxeio Crowne Plaza Athens
City Centre. Tnv 22n Taktikn Meviki ZuvEAeuon xaipgtiocav

n Yroupyog Toupiopou, ka OAya Kepaloyidwn, kai

0l EKNPOCWNOI TWV UNdAoINwv koppdtwv. O MNpdedpog Tou
2ETE, k. Avdpgag Avdpeddng, OTnv OIAia Tou enecnpave

™ onoudaidtnTa TG avadeigng Tou 2ETE wg 1odTiou
KOIVWVIKOU ETAIPOU, VM TOVIOE EMIONG TO CNPIAVTIKO POAO Mou
npokertal va diadpapatioouv o1 dUo Bpaxioveg Tou ZETE, n
Marketing Greece kai to INXETE, otnv npoBoAn tou
TOUPIOTIKOU Jag NPOIOVTOG KAl TNV TOUPIOTIKN EKNAIdEUON
Kal KOTAPTION AVTIOTOIXA.

SETE’s 22nd Ordinary General Assemply was held
on Wednesday 30 April 2014 at the Crowne Plaza
Athens City Centre Hotel. The 22nd Ordinary General
Assemply was addressed by the Minister of Tourism,
Mrs. Olga Kefalogianni, and representatives of the other
political parties. Addressing the assemply, SETE’s
President, Mr. Andreas Andreadis pointed out the
importance of SETE having become an equal social
partner, and also stressed the important role SETE’s
two arms, Marketing Greece and INSETE, will play in
promoting Greece’s tourism product and in tourism training
and education respectively.

H 22n Taktikn evikn XuvéAeuon tou ZETE
MEAyUATONoIN8NKE e TNV EUYEVIKN XOpNyia Kai
UNOOTAPIEN TWV NAPAKATW ETAIPEIWV:

SETE’s 22nd Ordinary General Assemply was kindly sponsored
and supported by the following companies:
I AEGEAN AIRLINES

I AEGEAN AIRLINES I EUROBANK
I EUROBANK I GOLDAIR
I GOLDAIR I MAROULIS TRAVEL

I MAROULIS TRAVEL
The event was also supported by students at Le Monde - Institute
Tnv ekdnAwon unootApi&av ornoudaocTteg TG of Hotel & Tourism Studies.
Le Monde - Institute of Hotel & Tourism

Studies.
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MNepipepeiakn EkdAAwon oto HpdkAeio KpATng

O ZETE npayuatonoinoe tnv MNéuntn, 12 louviou 2014,
nepipepelakn ekdNAwaon oto HpdkAeio KpAtng pe otoxo
NV eVNUEPWON TWV PJEAWV ToU Yia TIG dpdaeig TG00 ToU
2ETE 600 kai Tou INXETE kai tng Marketing Greece.

Tnv ekdnAwaon xaipg€ticav n Ynoupyog Toupiopou,

ka ‘OAya Kegpaloyidvvn, o Mepipepeidpxng KpAtng,

K. ZTaupog Apvaoutdkng, o Anpapxog HpakAeiou Kpntng,
K. MNdvvng Koupdkng, o Avtinpdedpog tou =EE, k. Avdpgag
Meta&dg kai o Mevikdg Aleuduvtig Tpanezikng Enixeipnoewy
& Enevdutikng Tpanezikng tou Opihou Eurobank, k.
Kwvotavtivog BouoBouvng.

21tn ouvexela, o Nevikdg Aieuduvtng Tng Marketing Greece,
K. lwone MNdapoaAng, €kave pia cuvtoun napouciaon Tou
portal DiscoverGreece.com., o EvtetaApgvog ZUuBouAog Tou
INZETE, k. HAiag Kikidiag, napouciace tov d&ova dpdong
E>MA-INZETE, o Eniotnpovikég Aieuduvtng tou INZETE,
K. Apng 'lkkog, avéAUCE ToV MPOYPAPUATIONO TWV
agponopIKwv 8€oewv yia tnv Kpntn, kai n ekdnAwaon
oAokAnpwdnke pe Tnv opiAia Tou Mpogdpou tou ZETE,

K. Avdpea Avdpeddn.

13° Zuvédpio ZETE

To 13° Zuvedpio tou ZETE npayuatonoindnke otig 20 & 21
OktwPpiou 2014 oto Eevodoxeio Divani Apollon Palace &
Thalasso oto Kapoupi ATtikAG. To ouvedpIo EUNAOUTIOTNKE
o€ neplexopevo Kal AAage popen kadwg yia npwtn eopd
€yIve SINUEPO E TN CUPPETOXN JIEBVWY OIANTWV and Tov
€upUTEPO KAASO Tou ToupiouoU.H BepatoAoyia Tou
EMNIKEVTPWANKE 0E OUYKEKPIYEVEG MPOTACEIG, OTOV apopd
oTNV ENIPAKUVON TNG TOUPICTIKNG NEPIOSOU, TIG
anartoupeveg enevouoeig Mou npégnel va uhonoin8ouv
dueoa Kal TIG VEEG TACEIG EMIKOIVWVIAG Kal Npowdnong Twv
TOUPIOTIKWY MPOIOVIWV.

To Zuvedpio xaipeticav o Mpwdunoupydg, K. Aviwvng
2auapdg, o Ynoupyog Avdntuéng & AviaywvioTIKOTNTAG,
K. Nikog Aévdiag, n Ynoupyog Toupiouou, ka OAya
Kegpahoyidvvn, kai 0 Anpapxog Adnvaiwv, K. MNwpyog
Kapivng. Zuppeteixav wg opIAnTEG: 0 K. Juan José Riveiro
(Principal, The Boston Consulting Group, Spain),

0 K. ZTaupog Apvaoutdkng (Mepipepeidpxng Kpntng),

0 K. ©e0dwpog MNahiatodrog (Mepipepeidpxng loviwv
Nnowv), o k. Andotolog Tzitzikwotag (Mepipepeldpxng
Kevtpikng Makedoviag), o k. MNwpyog Xatznudpkog
(Mepipepeiapxng Notiou Aryaiou).
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Regional Event in Heraklion, Crete

On Thursday 12 June 2014 SETE hosted a regional
event in Heraklion, Crete, aiming to inform members
about the activities of SETE, INSETE and Marketing
Greece. The event was addressed by included the
Minister of Tourism, Mrs. Olga Kefalogianni, the
Regional Governor of Crete, Mr. Stavros Arnaoutakis,
the Mayor of Heraklion, Mr. Giannis Kourakis, the Vice
Chairman of the Hellenic Chamber of Hotels

Mr. Andreas Metaxas, and the General Manager of
Business & Investment Banking the Eurobank Group,
Mr. Konstantinos Vousvounis.

Also, Mr. lossif Parsalis, General Manager of Marketing
Greece briefly presented the DiscoverGreece.com portal,
while INSETE’s Executive Director, Mr. llias Kikilias
presented INSETE’s activities under the National
Strategic Reference Framework. INSETE’s Scientific
Director, Dr. Aris lkkos, discussed the number of
airplane seats to Crete. The event was rounded off with

a speech by SETE’s President, Dr. Andreas Andreadis.

The 13th SETE Conference

SETE’s 13th Conference was held at the Divani Apollon
Palace & Thalasso Hotel in Kavouri, Attica on 20 and 21
October 2014. Attended by international speakers from
the wider tourism sector, the conference was enriched

in terms of content, and also changed format, becoming
a 2-day event for the first time.

The conference focused on specific proposals, regarding
the elongation of the tourism season, the necessary
investments that must be promptly made and the new
trends for the communication and promotion of tourism

products.

The conference was addressed by the Prime minister

of Greece, Mr. Antonis Samaras, the Minister of
Development & Competitiveness, Mr. Nikos Dendias,

the Minister of Tourism, Mrs. Olga Kefalogianni, as well as
the Mayor of Athens, Mr. Giorgos Kaminis.



Eniong o k. Andreas Birner (Managing Director, Inova
Hospitality Management), o k. Philip Poile (Director
Hotels Division, Minoan Group Plc), o k. MixdAng
MaupdnouAog (Aleuduvwyv Zuupourog, TUI Hellas),
0 K. MNdvog MaAaioAéyog (Mpdedpog & Idputnig, Hotel
Brain), n ka Mapia ®ouvta (Aieuduvtpia Marketing,
Google Greece), o k. l'epdoipyog Zaxapdrog (OpdTipog
Kadnyntng, Mevikdg AieuBuvtnig, Ivotitouto ToupIoTIKWV
Epeuvav & MpopAgwewv (ITEMM)), o k. Eutuxiog
BaaoiAdkng (Avtinpdéedpog, Aegean Airlines),
o k. MNdvvng Mapdoxng (CEO, Aiedving AepoNipévag
A8nvwv), 0 K. MixdAng Zak€AAng (Mpdedpog,
2Uvdeapog Enixeipnoewv EmBatnyou NautiAiag
(XEEN)), o k. John Tercek (V.P. Commercial and New
Business Development, Royal Caribbean Cruises Ltd),
0 K. 2ZTépavog Hoaiag (Aleuduvwv ZUpBouAog,
Enterprise Greece), o k. MiAtog Kapnoupidng (I53putng
& Aieu8uvwyv ZUpuBoulog, Dolphin Capital Investors),
0 K. Xpnatog MeydAou (Aieuduvwv ZUpBoUAag,
Eurobank), o k. MaoxdAng Mnouxwpng (Aleuduvwv
2Uppoulog, TAIMEA), o k. Avaotdaoiog Xwpeviong
(Aieuduvwv Zuppoulog, Etaipeia EAANVIKWV
=evodoxeiwv NAAMWA A.E.), o k. Dimitrios Buhalis
(Professor, Director, eTourism Lab/ Deputy Director,
International Centre for Tourism and Hospitality
Research, Bournemouth University, UK), o k. AvdpEag
epakavdkng (Enterprise Group Indirect Sales
Manager, HP Hellas), n ka Mapidvva ZiydAa
(AvanAnpwtpia Kadnyntpia, Maveniotpio Aryaiou),
o k. Peter Long (CEO, TUI Travel PLC), o k. Apng ‘Ikkog
(Emotnpovikog AieuBuvtnig, INXETE) kai 0 k. MixdAng
Kupiakidng (Project Manager Voucher, XETE).

To ZuvédpIo NPAyPATONOINSNKE e TNV EUYEVIKNA
XOPNYia TWV ETAIPEIWV:

1 AEGEAN

1 EUROBANK

I TUI HELLAS

I MERCEDES - BENZ

1 HP

1 GOLDAIR

I ATHENS FLYING WEEK 2015

I ATHENS INTERNATIONAL AIRPORT
1 BOUTARI

I DESIGN PERGOLA

1 ECOLAB

I ELIT LANGUAGE SERVICES

I GREEK TOURISM EXPO 2014

I NESCAFE ALEGRIA

I NOISIS

1 AIAAIKAZIA

Other speakers included: Mr. Juan José Riveiro (Principal,
The Boston Consulting Group, Spain), Mr. Stavros
Arnaoutakis (Regional Governor of Crete), Mr. Theodoros
Galiatsatos (Regional Governor of the lonian Islands),
Mr. Apostolos Tzitzikostas (Regional Governor of Central
Macedonia), Mr. Giorgos Hatzimarkos (Regional Governor
of the Southern Aegean), Mr. Andreas Birner (Managing
Director, Inova Hospitality Management), Mr. Philip Poile
(Director Hotels Division, Minoan Group PIc), Mr. Michalis
Mavropoulos (CEO, TUI Hellas), Mr. Panos Paleologos
(Chairman & Founder, Hotel Brain), Mrs. Maria Founda
(Marketing Director, Google Greece), Mr. Gerasimos
Zacharatos (Prof. Emeritus, General Manager, Research
Institute for Tourism (ITEP), Mr. Eftichios Vassilakis
(Vice Chairman, Aegean Airlines), Mr. Yannis Paraschis
(CEO, Athens International Airport), Mr. Michalis Sakellis
(President, Association of Greek Passenger Shipping
Companies (SEEN)), Mr. John Tercek (V.P. Commercial and
New Business Development, Royal Caribbean Cruises Ltd),
Mr.Stephanos Issaias (CEO, Enterprise Greece), Mr. Miltos
Kambourides (Founder and CEO, Dolphin Capital Investors),
Mr. Christos Megalou (CEO, Eurobank), Mr. Paschalis
Bouchoris (CEO, HRADF), Mr. Anastasios Chomenidis (CEO,
LAMPSA Hellenic Hotels S.A.), Mr. Dimitrios Buhalis
(Professor, Director, eTourism Lab/ Deputy Director,
International Centre for Tourism and Hospitality Research,
Bournemouth University, UK), Mr. Andreas Gerakanakis
(Enterprise Group Indirect Sales Manager, HP Hellas),
Mrs. Marianna Sigala (Associate Professor, University of
the Aegean), Mr. Peter Long (CEO, TUI Travel PLC), Mr. Aris
Ikkos (Scientific Director, INSETE) and Mr. Michalis Kyriakidis
(Project Manager Voucher, SETE).

The Conference was kindly sponsored by the following
companies:

I AEGEAN

1 EUROBANK

I TUI HELLAS

I MERCEDES - BENZ

1 HP

1 GOLDAIR

I ATHENS FLYING WEEK 2015

I ATHENS INTERNATIONAL AIRPORT
1 BOUTARI

I DESIGN PERGOLA

1 ECOLAB

I ELIT LANGUAGE SERVICES
I GREEK TOURISM EXPO 2014
1 NESCAFE ALEGRIA
I NOISIS
1 DIADIKASIA

EKAHAQZEIZ/EVENTS

53



EkdnAwon ZETE otnv Greek Tourism Expo 2014

O ZETE npayuatonoinoe tnv MNapackeun, 5 Aekeuppiou
2014, ekdnAwon pe TitAo: «Toupiopdg: Avantuén,
AnaoxoAnon, Epnodia & AneiAég» oto nAaioio tng GREEK
TOURISM EXPO oto METROPOLITAN EXPO.

H exkdnAwon enikEvipwoe Tn 8epatoAoyia Tng oTIg
pedb6doug eEoikovounong evépyelag & vepou OTa TOUPIOTIKA
kataAuuata, otn onoudaidtnNTa Oxi JOVO TNG YVwong TG
ayyANKNG YAwooag and ta oTeAEXN TwV TOUPICTIKWYV
eniXelpnoewyv aAAd Kal TNG anoTeAECPATIKNG XpNong TNG,
kadwg eniong kai otig de§I0TNTEG Nou Sewpouvtal
anapaitnTeq yia 1a oTEAEXN TWV TOUPIOTIKWV ENIXEIPACEWV.

Tnv ekdNAwON XAIPETIOE N AVTINEPIPEPEIAPXNG
Mepipepeiakng Evotntag Kevipikou Top€a tng
Mepipepeiag AtTikng, ka Epuiva Kunpiavidou, evw
OUMETEIXAV OE QUTAV WG OMIANTEG:
o k. Nwpyog Auppdzng (Mevikog Aieuduvtng, MNaveAAnvia
Opoonovdia Zevodoxwv (M0O=)), o K. AndoToAog
EuBupiddng, (Ap. Mnxavikég (MIT)/ AinA. Mnx/yog HA/yog
EMIM, S.K. AEGIS — ADVISORY CONSULTING
ENGINEERING), o k. HAiag Kupiakénouhog (ACCA,
Aigudiuvwv Etaipog, S.K. AEGIS-ADVISORY CONSULTING
ENGINEERING), o k. Mavayiktng KapnioiouAng
(PhD, Energy Solutions & Industry Manager, KAYKAZ),
0 K. ©e6dwpog NoBEPdog (Epnopikdg Aiguduvtng,
Schneider Electric), o k. NikdAaog MNMoAuxpovidng
(I5putng, MoAuxpovidng International - E€oikovounon
EME), n ka ‘EAeva kika (Director of Human Resources,
The Romanos, A Luxury Collection Resort & The Westin
Resort, Costa Navarino), o k. David Sorrentino (Aptis
Business Development Manager, Europe), n ka Aia
Zaunétoyhou (Aieuduvtpia Eknaideuong, INXETE),
n ka Bayidvva Koupounn (HR Manager, TUI Hellas),
n ka Bevetia Kouaoia (CEO, Manpower Group),
0 K. AAéEIog-Tatdniog Koving (Ap, ZUuBoulog
ToupiotikoU Mdpketivyk, Zuvepydtng Epyaotnpiou
Toupiotikwv Epeuvwv kar MeAeTwv)
kal o K. MNdvvng ZouBatznig (PhD Brand Marketing,
Akadnuaikog AieuBuvtnig, City Unity College).
Tnv ekdNAwon ouvtoévioe O K. Zevopwv MeTPOnouAog
(SETE Group Communications).
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SETE event at the Greek Tourism Expo 2014

On Friday 5 December 2014, SETE hosted the event
entitled ‘Tourism: Growth, Employment, Barriers and
Threats’ as part of the Greek Tourism Expo held at
Metropolitan Expo.

The event focused on methods for saving energy and
water at tourist accommodation, the importance of staff
in tourism businesses knowing English but also being
able to effectively use it, and on the skills considered vital
for the staff of tourism businesses.

The keynote speaker at the event was the Deputy

Regional Governor of the Attica Regional Central Section,

Mrs. Ermina Kyprianidou. Other speakers were:

Mr. Giorgos Amvrazis (General Manager, Hellenic

Hoteliers Federation), Mr. Apostolos Efthymiadis,

(Dr. Ing. (MIT)/ Qualified Electrical Engineer NTUA,

S.K. AEGIS — ADVISORY CONSULTING ENGINEERING),

Mr. llias Kyriakopoulos (ACCA, Senior Partner, S.K. AEGIS

- ADVISORY CONSULTING ENGINEERING),

Mr. Panagiotis Kambisioulis (PhD, Energy Solutions

& Industry Manager, KAFKAS), Mr. Theodoros Loverdos
(Commercial Director, Schneider Electric),

Mr. Nikolaos Polychronidis (Founder, Polychronidis
International — Exoikonomisi Ltd), Mrs. Elena Gkika
(Director of Human Resources, The Romanos, A Luxury
Collection Resort & The Westin Resort, Costa Navarino),
Mr. David Sorrentino (Aptis Business Development
Manager, Europe), Mrs. Lia Zambetoglou (Training Director,
INSETE), Mrs. Viyianna Kouroupi (HR Manager, TUI Hellas),
Mrs. Venetia Kousia (CEO, Manpower Group), Mr. Alexios-
Patapios Kontis (PhD, Tourism Marketing Consultant,
Associate of the Laboratory of Tourism Research and
Surveys) and Mr. Giannis Souvatzis (PhD Brand Marketing,
Academic Dean, City Unity College).
The event was cordinated by Mr. Xenophon Petropoulos
(SETE Group Communications).
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KwvoravTividng Kworag / Atrium Hotels

Bepvikog MNwpyog / Vernicos Yachts

Ayyehonoulog AAEEavdpog / Aldemar Resorts
AAeEonoulog Kwvoravrivog / Domotel S.A.
BaoiAikég AAE§avdpog / Webotel A.E.
Beveronoulog Adkng / Zeus Group S A.
FahiaTodrog Znupog / Lassi Hotel
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Avdpeddng ZTaupog / Sani Resort
AyyeAénourog Nik6Aaog / Aldemar Resorts
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Andreadis A. Andreas / Sani Resort

Retsos A. Yiannis / Chairman of the BoD of HHF

Brentanos Konstantinos / Chairman of the BoD of SEEDDE
Tsilidis Lysandros / Chairman of the BoD of HATTA

Konstantinidis Konstantinos / Atrium Hotels
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Angelopoulos Alexandros / Aldemar Resorts
Alexopoulos Konstantinos / Domotel SA.
Vassilikos Alexandros / Webotel S.A.
Venetopoulos Triantafillos / Zeus Group S A.
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Giannoulis Emmanouel / Giannoulis Hotels & Resorts
Theofanopoulos Maria / Intl Publications Ltd, GTP
Thomopoulos Aristotelis / Holiday Inn Thessaloniki
Kallinikos Kallinikos / Goldair Handling
Kokotos Fotios - lossif / Spatech Consultancy
Megalou Christos / Eurobank Ergasias S A.
Paraschis Yiannis / AIA S.A.
Sakellis Michalis / Chairman of the BoD of SEEN
Shokos Agapi / Sbokos Hotel Group
Stylianopoulos Andreas / Navigator Travel

Kokotos Spyros / Elounda Luxury Hotels & Resorts
Andreadis Stavros / Sani Resort
Angelopoulos Nikolaos / Aldemar Resorts

Lamnidis Alexander
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Vassilakis Eftichios / Hertz Autohellas, Aegean Airlines, Olympic Air
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Angelopoulos Alexandros / Aldemar Resorts
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