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MpotepaidoTnTta OTIS EMIXEIPNOCEIS
Tou EAANVIKOU Toupiopuou.

> v Eurobank, otnpidoupe KaBnEPIVA TIS EMIXEIPNOEIS MOU AMOTEAOUV
FOAUTIO KOPIUAT £VOS {wvTavou WNPISwToU: Tou EAANVIKOU Toupiouou.

- XpNUATtoSOTOURE TNV UYIN TOUPICTIKA EMIXEIPNIIATIKOTNTA.

- [POOPEPOUE EECTOUIKEUUEVES AUCEIS MOU AVIAMNOKPIVOVTA
OTIS IBIAITEPES AVAYKES TOU KAGBOU, UECW TOU «TouEa FevodoxeiwV Kal ToupIoUOoU.

- Ynootnpicoupe SIXPOVIKA TIS UIKOES KAl IUECAIES EMIXEIDNOEIS TWV TOUPICTIKWV
MEPIOXWV, UECW ToU [Npoypduuatos «Business Banking Toupiopos.

MNarti ané pia tpaneda onpepaq,
nepIPEVEIS va divel npotepaidtnta
o€ O00US pas nave ynpootd.

Mepipévels va Sivel...

npotepaloTnta
O€ €0€EvVA.

www.eurobank.gr Eurobank

TpdneZa Eurobank Ergasias A.E., OBwvos 8, 105 57, Abrva, Ap. EMH. 000223001000
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2ETE IZXTOPIA - X2TAOMOI

‘I6puon ZETE
SETE was founded

217 MéAn
217 Members

250 MéAn
250 Members

285 MéAn
285 Members

)

2003

2004

1991 1995 2000

YETE IZTOPIA - STAGMOI
SETE HISTORY - TIMELINE
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ZETKE
YuvopooTovdia
Emxeipnuatiwv
TouploTikwv
KataAupdtwv EAAGSog
SETKE

Confederation of
Entrepreneurs of Greek
Tourism Enterprises

EMNEXT

‘Evwon MAotoktntwv
EAANVIKQV Tkapwv
Toupiopou

HPYOA

Hellenic Professional Yacht
Owners Association

ITEEA

YUvbeopog ToupLoTIKWY
Emixelpricewv Evoikidoewg
Autokivitwv

GSRA

Greek Car Rental
Companies Association

EEAE

‘Evwon EAAnvikwv
Agpormopikwv Etaipeiwv
HACA Hellenic Air
Carriers Association

YEOEX

YUvbeopog EAMjvwv
Opyavwtwv EkBéoceswv
Kat Tuvedpiwv

AGECO

Association

of Greek Exhibition

& Conference
Organizers

y

2005

!

2

ZEEN

YUvbeopog Emyeiprioswyv
EmBatnyol Nautihiag
SEEN

Association of Passengers
Shipping Companies

HAPCO

Yuvbéopou EAANA Vv
EmayysApatiwv
Opyavwtwyv Tuvedpiwv
HAPCO

Hellenic Association

of Professional Congress
Organizers

HATTA

YUvbeopog twv

ev EANGSL Touplotikwv

& Ta§ilbwtikwv Mpapeiwv
HATTA

Hellenic Association

of Travel & Tourism
Agencies



2006

2

FEMNOET
levikn
MNaveAAadikn
Opootiovéia
Emixelpricewv
Toupiopou
GEPOET
General
Pan-Hellenic
Federation of
Tourism Enter-
prises

2008

35—

SETE HISTORY - TIMELINE

385 MéAn
385 Members

2010

= 2 -

no= EAIME
NaveAAijvia ‘Evwon Awévwv
Opootovdia EAAGSog
Zevodoxwv ELIME

HHF Hellenic Ports
Hellenic Hotels  Association
Federation

IAAE

YUvbeopog

Avtimpoownwv

Agpomoplkwv

Etaipeiwv

SAAE

Hellenic Association

of Airlines

Representatives

2011 2012

409 MéAn
409 Members

= -

EMAE ZEMOA
‘Evwon Mapivwv Xuvdeopog
EAAGSog Enwvupwy
GMA Opyavwpévwv
Greek Marinas  AAuciSwv
Association Ectiaong
SEPOA
Association of
Organized

Branded Food
Service Chains

2

Oeopobétnon
KowwvikoU
Etaipou

Social Partner
Institutionalization

‘I6puon
lvotitoUtou XETE
kat Marketing
Greece

SETE Institute and
Marketing Greece
were founded

XPONIA « YEARS
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MHNYMA NMPOEAPOY

o 2016 o XETE ocupmAnpwoe 25 xpdvia amd tnv
ibpuor tou, pe TO Opaud Twv WOPUTIKWY MeAwv
TOU va Tapapével avalloliwto €wg Kal CAUEPA.

‘OMot ot avBpwrtrot tou XETE, ta péAn twv ALOIKNTIKWY
YupBouAiwy, KaBwg Kat Ta oteAéxn Tou, ATAAAVIEUTA
gpydlovtat  oto
EUTTEPLOTATWHEVN PEAETN Kal StdAoyog e tnv MoAteia.

Tpimtuxo Mootk avaBdaduion,

O otoxog OAwv pag eival évag: H ouotpdteuon twv
Suvdpewv pag wote va TomoBeTtricoups Tov €AANVIKO
TOUPLOPO oTNV  Kopuwr). Apdpog ocuvBetog, o oTroiog
mpoUmobetel tn Sapkn avafdbuion tou cuvolou Twv
UTTNPECLWV TTOU TTAPEXOUHE KAl TNV TTEPALTEPW Slac@dAion
uPnAng ToldTNTAG TOU TEAIKOU TOUPLOTIKOU TPOIOVTOG.
MA€ov, wg emionua avayvwplopévog Kowvwvikog Etaipog, o
YETE €xeL otn S1dBeon) tou e€eldikeupéva epyaleia yia va
MTTOPECEL va KATAOETEL KAl VO UAOTTOLACEL TIPOTACELSG TTPOG
auth tnv Kateubuvon.

Amatteital tTexvoyvwoia, amo@acloTIiKOTNTA KAl cuvepyacia
MoAtteiag, tpamedlkoU CUCTAMATOG KAl ETTIXELPNUATIKOU
kdopou, yla tnv eme€epyacia Kal UAOTTOINCN PEAALCTIKWY
TOATIKWV TTou Ba evioyUouv kat dev Ba emBapuvouv tnv
UYL ETTLXELPNHATIKOTNTA, AoU YOVO AUTH) PTTOPEL va EPEL
Vv avamtuén, ta dnuodota £c6oda Kat TNV amacxoAnon.

4(5

O 2 TOXOx OANQN MAYZ EINAIENAY:

NA TONOGETH2OYME 2 TON

‘Eva amd ta mo onuaviikd emrtevypata tou XETE kal kat'

ETTEKTACN TOU €AANVIKOU TOUpPLOMOU, €lval TO yeyovog OTL
UTTAPXEL CUYKEKPLUEVO Opaua, AAAA KAl KATAYEYPAMMEVN
OTPATNYLKNA yla TNV emiteuér Tou. LuvBEtovtag ta BEATiota
Twv SuvatoTNTWyY KABE ToPEQ, N XWPA HOG MTTOPEL va yivel
NYET8a, TTAYKOOWIWG, OTNV TaPOoXr UMNPECIWY UWNAWY
TPoSlaypaPWV Kal va CUUTIApacUpEL £TOL TOV TTPWTOYEVH
TOMEQ, TN METATIOINCN, T KATAOKEUEG, OAOUG TOUG TOMEIG
NG owkovouiag. Autdg BewpoUpe OTL €ival 0 gQIKTOG
Spopog yia va §ekivricoupe Aot padi tnv avacuykpdtnon
TNG EMIXELPNPATIKOTNTAG KAl TNV TTEPALTEPW €vioxuon tng
€ANVIKAG OlKovouiag.

Amoé tnv MAeupd pag, Kpatdue otabepd ota XEpLa Pag To
TIPOVL To otoio Ba kateuBUvel OAeg pag TG TTPOOTTABELEG
TTPOG ToV Kowvo Pag otdxo.

Mévo étor Ba oupfdAhoupe otnv  avamtuén Tng

AVTAYWVLIOTIKOTNTAG TNG XWEAG HAG.

Avépéag A. Avépeadng
Mpoedpog AY YETE

EAAHNIKO TOYPIRZMO 2 THN KOPYOH
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MESSAGE FROM THE PRESIDENT

n 2016, SETE celebrated 25 years since its inception, with
the vision of the founding members remaining unaltered
to this day.

All the people of SETE, the BoD members and its executives
have been working arduously on the three-fold effort that
combines quality upgrade, well-documented research and
dialogue with the State.

We all have one objective: to join forces with the aim of
bringing Greek tourism to the top. It is a complex path that
requires us to constantly upgrade the services we offer
and further safeguard the top quality of the Greek tourism
product. Being a recognised social partner, SETE has
access to special tools to help the Confederation submit
and implement proposals to achieve this objective.

This requires know-how, determination and the cooperation
of the State, the banking system and the business world, so
as to develop and implement realistic policies that would
boost rather than burden healthy entrepreneurship, as it is
the only force that can bring about development, public
revenues and employment.

One of SETE's, and by extension Greek tourism's, most
significant achievements is that there is a clear vision in
place and a recorded strategy to achieve it. By showcasing
the best each sector has to offer, Greece can become a
worldwide leader in the provision of services of the highest
standards, carrying along the primary sector, processing,
constructions and other industries. We consider that
this is a feasible way, for all of us, to start restructuring
entrepreneurship  and further bolstering the Greek
economy.

On our part, we stay on course, steadilly, guiding all our
efforts towards our common objective.

This is the proper way to contribute towards stimulating

Greece's competitiveness.

Andreas A. Andreadis
SETE BoD Chairman

35

WE ALL HAVE ONE OBJECTIVE:
TO BRING GREEK TOURISM
1O THE TOP
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EZEAI=H TOYPIZTIKHZ KINHZHX
2016

O eA\NVIKOG Touplopdg mapapével oe uPnAr Béon otov
SelKTn avTaywvioTIKOTNTAG TOU  TOUPLOTIKOU  KAGSou
KATEXovTag tnv 24n Béon clupwva pe ta otolyeia Ttou
Maykdéopou  Owkovoukolu  Ddépoup  (katdtagn 2016),
aveBaivovtag 7 6£oelg o oxéon pe to 2015.

To 2016, ot SieBveig touplotikég awifelg avABav oe 24,7
ekat., mapouctaloviag avgnon 51%. EmmAéov, ol apifelg
kpouallépag aviABav ot 3,3 ekat., mapouactadoviag av§non
30,1%. Avobdo mapouciacav 1o 2016 Kkal oL a@ifelg Twv
avtaywviotplwy xwpwv. H lomavia ixe 10,4% aufnon, n
Kpoartia 8,8% kat n Kurmrpog 19,8%.

‘Ocov apopd ota £€008a, Kal cUPEWVA PE Ta oTolyela Tng
Tpdmelag tng EAAGSOG, ot ta&iblwtikég elompdlelg tou 2016
avAABav oto mood twv 12,755 ekat. eupw, évavtt 13,679 ekat.
€UPW ToU avtiotolou Saotrpatog tou 2015, onuetvovtag
mtwon 6,8%.

2015
2014

2013

TOURISM FLOW
2016

Greek tourism is highly competitive on an international basis.
According to the 2016 Travel & Tourism Competitiveness Index
of the World Economic Forum, Greece climbed 7 positions to
the 24th position.

During 2016, international tourism arrivals reached 24.7 million,
with an increase of 5.1% over the previous year. In addition,
cruise arrivals reached 3.3 million with an increase of 30.1%.
Competitive countries also saw an increase of international
arrivals in 2016. Spain showed an increase of 10.4 % in arrivals,
Croatia 8.8% and Cyprus 19.8%.

According to data from the Bank of Greece, international
tourism receipts in Greece in 2016 reached 12.755 million euros,
a decrease of 6.8%, compared to 2015.

2016

©éon tg EANGSag oto dgiktnWEF
Greek Tourism Position in WEF

AMOAOTZMOX I 9
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BAZIKA MEF'EOH TOY EAAHNIKOY TOYPIZMOY
GREEK TOURISM BASIC FIGURES

Yuppetoxn oto AEIN Tuppetoxn otnv AmacyoAnon O¢oeig Epyaciag
Contribution to GDP Contribution to Employment Jobs

18,6%  23,4%
> B 860.315

AeOveiq Ta§ibiwtikég Elompagerg
International Tourism Receipts

12.755€

Méon katd KegpaAr Aamdvn
Average per Capita Tourism Expenditure

sue e 70%

Mnyr: WTTC
Source: WTTC

Yuykévipwon MNpoopopdg Zevodoxeiwv
Concentration of Hotels Supply

Aev epiapBavovtal écoda kpouallépag \ /

Twv KAvwyv og Kpntn, Notwo Awyaio, Kevtpikry MakeSovia, [6vio
of beds in Crete, South Aegean, Central Macedonia, lonian Islands

AweOveiq Touplotikég Apielg

Zevoboyxelakd Auvapikéd
International Tourist Arrivals ‘ Hotel Capacity

24.799.346 2./307"
788.553*

Aev mephapBavovtal apifelg kpouallEpag

Mnyn: Tpamela tng EAAGSog, emeSepyaoia otoixelwv SETE Intelligence

Mnyn): Zevoboxelakou EmpeAntnplou EANGSoG, emeepyacia otoikeiwv SETE Intelligence
Source: Bank of Greece, processing SETE Intelligence

Source: Hellenic Chamber of Hotels, processing SETE Intelligence

rIO I EZEAIZH TOYPIZTIKHX KINHXHX
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EIZEPXOMENOZ TOYPIZMOZ
INCOMING TOURISM

AeOveig Touplotikég Apielg, AleBveig TaSibiwtikég Elompdgelg kalt Méon katd Kepaln Aamavn, 2016
Intl Tourist Arrivals, International Tourism Receipts and Average per Capita Tourism Expenditure, 2016

TUvoha MetaBoAr 2016/2015

Total Change 2016/2015

AeOveig Touplotikég Apifelg* 24.799.346 51%
International Tourist Arrivals*

AeBveig Ta&ilbiwtikég Elompageig* 12.755 -6,8%
International Tourism Receipts*

Méon katd Kegalr Aamavn* 514 € -11,3%
Average per Capita Tourism Expenditure*

Méon Aamrdvn ava Alavuktépuon™ 67 € -9,50%
Average per Capita Tourism Expenditure®

* Aev mephapBavovtal ot agi€elg kat ta écoda amod kpouallépa
* Cruise arrivals and receipts are not included

EANGSa & Avtaywviotég - Agiktng Avtaywviotikotntag Touptotikou KAadou
Greece & Competitors - Travel & Tourism Competitiveness Index

E lomravia E EAAGSa E Kpoatia ToupKia « Kuompog = Aiyurrtog
Spain Greece Croatia Turkey Cyprus Egypt

1 24 32 44 52w

Mnyr: Maykdopio Owovopko Pdpouy, emetepyacia otoikeiwv SETE Intelligence
Source: World Economic Forum, processing SETE Intelligence

AeBveig Touplotikég Apielg oe EAAGSa kal Avtaywviotég, 2016
International Tourist Arrivals in Greece and Competitors, 2016

Apieg (ekart.) MetaBoAf 2016/2015
Arrivals (mi.) Change 2016/2015

lommavia Spain 75,6 10,4%
Toupkia* Turkey* 253 -30,1%
EAAGSa Greece 248 51%

Kpoartia Croatia 138 8,8%

Aiyurtog Egypt 54 -419%
Kumpog Cyprus 32 19,8%

Mnyn: Maykéopog Opyavicuds Touptopoy, Tpdmela tng EANGSog Youpyeio MoAitiopou kat Touptopou tng Toupkiag, CAPMAS, emeepyacia otoikeiwy SETE Intelligence
Source: UNWTO, Bank of Greece, Republic Of Turkey Ministry Of Culture and Tourism, CAPMAS, processing SETE Intelligence

AMNOAOIEMOX I rIrI
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Mepidio Twv 5 Kuptdtepwyv Ataypovikwv Ayopwv MNMpoéAeuong oto Zuvolo twv AleOviwv TouploTikwv
Apifewyv, 2016 & 2015
Market Share of the Top 5 Origin Markets in International Tourist Arrivals, 2016 & 2015

Apieig ava Xwpa MpoéAeucng MetaBoAr 2016/2015
Arrivals by Country of Origin Change 2016/2015
2016 2015
leppavia Germany 3.138.735 2.810.350 1,7%
Hvwpévo BaoiAelo United Kingdom 2.894.655 2.397.169 20,8%
Italia ltaly 1.386.902 1.355.327 2,3%
FaAAia France 1.313.536 1.522.100 -137%
Pwoia Russia 595.482 512.789 16,1%
ZUvolo 5 Ayopwv Total of 5 Markets 9.329.310 8.597.735 8,5%

Mnyny: Tpdmela g EANGSog, emeepyacia otoikeiwv SETE Intelligence
Source: Bank of Greece, processing SETE Intelligence

AweOveig Touplotikég Apifelg ava Xwpa MpoéAeuong, 2016
International Tourist Arrivals by Country of Origin, 2016

MetaBoA Change 2016/2015

leppavia Germany 3138.735 1,7%

Hvwpévo BaciAeio United Kingdom 2.894.655 20,8%
BouAyapia Bulgaria 2.522.804 32,7%
MNraM FYROM 1721115 -431%
Italia Italy 1.386.902 2,3%

FaAAia France 1.313.536 -13,7%
Poupavia Romania 1.026.110 89,9%
Toupkia Turkey 889.762 -22,8%
HIMA USA 778.628 3,8%

OAAavéia Netherlands 770.690 20,6%
MoAwvia Poland 734963 -2,6%
AABavia Albania 722.347 470%
ZepPia Serbia 721.844 -0,8%
Kumpog Cyprus 651980 38,7%
Pwoia Russia 595.482 16,1%

Mnyn: EAAnvikn Ztatotikn Apxr), enegepyacia ototxeiwv SETE Intelligence
Source: Hellenic Statistical Authority, processing SETE Intelligence

12 I EZEAIZH TOYPIZTIKHX KINHXHX
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Emoyikétnta AleBviv Touplotikwv Api§ewv, 2016
Seasonality of International Tourist Arrivals, 2016

Apigeig Arrivals ‘Ecoba Revenues

lavoudplog January 2,3% 12%

DdeBpoudplog February 1,7% 1.0%

Madptiog March 2,5% 1,7% Awi€eig Arrivals
Ampilog April 3,6% 3,3% O
Mdiog May 79% 82% 5 6 /O
loUviog June 12,0% 14,0%

‘Ecoba Revenues

loUAtog July 18,8% 21.9%
Auyouctog August 20,5% 23,7% 6 3 O/O
YemtépPplog September 16,7% 17,0%
Oktwpprog October 8,8% 7,6%
NoépBprog November 29% 1,6%
AeképBprlog December 2,3% 1,5%

Mnyn: Tpamela tng EAAGSog, enetepyacia otoixelwv SETE Intelligence
Source: Bank of Greece, processing SETE Intelligence

Ta 10 EAAnvika Aepodpopia pe tig NMeplocotepeg Alebveiq Touplotikég Agi§elg, 2016
Top 10 Greek Airports in International Tourist Arrivals, 2016

ABnrva Athens
4.526.035

e HpdkAeto Heraklion &

2.885.154
e P68og Rhodes %

2.091.066

o @socalovikn Thessaloniki % &b

1.724.599 4o 4 404.677

eKépKUpa Corfu MUkovog Mykonos

1243718 42 K 298.915

Xavid Chania

1.048.872

Kwg Kos

o

o 861.668

e ZdakuvBog Zakynthos
6/6.069

o

10

Xavtopivn Santorini

Mnyr: Yrinpeoia MoAtikig Aeporiopiag (YMA) kat Aebvrig Aspolévag ABnviv (AAA) - Eme€epyaocia: SETE Intelligence
Ta otoleia umdKevTal o aAAaYEG Adyw SnUOGIEUONG IO TIPOCEATWY OTOLKEIWY aTTd TG TTNYEG.

Source: Civil Aviation Authority (CAA) and Athens International Airport (AlA) - Processing: SETE Intelligence

Data are subject to changes
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Katavopun Aiebvwv Ta§iduwtikwy Awavuktepeloelg Mn Katoikwv

Ewompa&ewv ava Xwpa MpoéAeuong, 2016 otnv EAAGSa, 2006-2016

Breakdown of International Tourism Non-Residents' Overnight Stays

Receipts by Country of Origin, 2016 in Greece, 2006-2016
Xwpa Ewonpagelg YUvolo AlavuKtepeUoEWV
Country Revenues Total of Overnight Stays
leppavia Germany 16,60% 2006 162165173
Hvwpévo BaaoiAelo United Kingdom 15,25% 2007 161.235.200
FaAAia France 6,97% 2008 152.596.091
HMA USA 571% 2009 141.443.690
Italia Italy 5,66% 2010 140.175.727
OAAavéia Netherlands 3,77% 201 150.978.226
Pwoia Russia 342% 2012 142.416.876
Poupavia Romania 3,07% 2013 162.917.996
EABetia Switzerland 2,60% 2014 186.927.498
BéAyto Belgium 2,50% 2015 188.011.991
Mnyr: Tedmeda tg ENASog, enegepyacia otoieiwv SETE Inteligence Mnyr: Tpdmeda tg ENaBog, enetepyacia otoieiwv SETE Inteligence
Source: Bank of Greece, processing SETE Intelligence Source: Bank of Greece, processing SETE Intelligence

* Aev ephapBdvovtal ot agi€elg kat ta écoda amd kpouallépa
* Cruise arrivals and receipts are not included

O1 10 Kupiotepeg Xwpeg MNpoédeuong Baoel tng Méong Aldpkelag Mapapovig
avd Ta€iét Mn Katoikwv otnv EAAGSa, 2016
Top 10 Countries of Origin in Non-Residents' Average Duration of Stay in Greece, 2016

Xwpa Aldpkela mapapovig

Country Duration of stay

Auctpalia Australia 124

Kavadés Canada 123 Méon Aldpkela Mapapovig
leppavia Germany 105 Average Duration of Stay
HMA USA 10,5

Pwaoia Russia 10,2 6 9

Kdmpog Cyprus 98 I

OAAavédia Netherlands 9,6

BéAyto Belgium 92

lomavia Spain 9,2

Hvwpévo BaoiAeio United Kingdom 9.2

Mnyn: Tparela tg EAGSog, emefepyaoia otoixeiwv SETE Intelligence
Source: Bank of Greece, processing SETE Intelligence

14 I EZEAIZH TOYPIZTIKHX KINHXHX
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Katavopn Zevoboxelakwv KAvwv ava katnyopia kat ava Mepupépeta
Distribution of Hotel Beds per class and per Region

Neppépela Regional Unit

Avart. Makedovia kat ©®pdkn Eastern Macedonia and Thrace 15%  19% 32%  34%  42%
Atuikn Attica 92%  75% 6,6% 7.2% 7,5%
Bopeto Awyaio North Aegean 1.2% 14% 44%  39% 2,4%
Autiky EAAGSa Western Greece 23%  21%  32% @ 24% 11%
Autikl Makedovia Western Macedonia 01% 04% 20% 06% 0,3%
‘Hmewpog Epirus 13% 20% 29% 2,2% 1,8%
Oeooalia Thessaly 19% 33% 40% 45% 55%
I6via vnoid lonian Islands 68% 106% 148% 147%  56%
Kevtpikn Makebovia Central Macedonia 127% 77% 114% 89% 320%
Kpntn Crete 279% 243% 173% 198% 19,6%
Nétio Awyaio South Aegean 297% 320% 203% 21.5% 124%
MeAomévnooog Peloponnese 45% 39% 60% 50% 34%
Yteped EANGSa Central Greece 1% 28% 39% 59% 42%

Mnyr: Zevodoxelakou EmueAntnpiou EANGSog, emefepyacia ototyeiwv SETE Intelligence
Source: Hellenic Chamber of Hotels, processing SETE Intelligence

Lo . i Mooootiaia Katavopr) ZevoSoxelakwv
Ap1Opog Zevoboyxelakwv KAwvwv,2016 Movéaswv, Awpatiwv, KAviv avéd

Hotel Beds, 2016 Katnyopia, 2016
Percentage Distribution of Hotel Units,
Rooms, Beds, by Category, 2016

Katnyopia Category KAiveg Beds Movadeg Units Awpdtia Rooms

* 4,60/0 6,7°/O 16,60/0
. 14,5% N 14,5%

27,5%

4* 203.203 s
3" 185.560
2" 210.365 =

1 52.215
S 788.553

Mnyry: Zevoboxelakou EmpeAntnplou EANGSog, emeepyacia otokeiwv SETE Intelligence
Source: Hellenic Chamber of Hotels, processing SETE Intelligence

23,6%
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AIKTYO MEAQN

Ta MéAn ZETE mpoépyovtal amd Suo KUPLEG KATNYOPIES:

O MNaveAAvieg KAadikég Evioelg TouploTikwy
Emixelpricewy kat

O Mepovwpéveg Touplotikég Emixelprioetg

Ot NaveArvieg KAabikég Evwoelg Touplotikwy Emixelpricewy
EKTIPOOWTIOUV TOUG KAASOUG TwV KATAAUPATWY, Twv
TOUPLOTIKWY YPAYEIWY, TWV HETAPOPWY (AEPOTTOPLKWY,
xepoaiwv & Baldoolwy), Twv opyavwtwy ekBéocswv Kat
ouvebpiwv Kal YevIKOTEPA TO OUVOAO TwV KAASwWV Tou
ToupLopOU.

O Mepovwuéveg Emixelproelg mpoépyovtat amd oAOKANpo
TO @ACPA TWV JUECWY KAl EPPECWY  TOUPLOTIKWY
Spactnplotitwy. El8ikdtepa, ta MéAn ZETE yxwpilovtal o
Taktikd kat Yuvdebepéva MéAn (Emixelpriosls ye €upeca
o@EAn amd tov Touplopo).

16 AIKTYO MEAQN
MEMBERS NETWORK

MEMBER NETWORK

SETE Members belong to two main categories:

O National Sectoral Associations of Tourism Businesses
and

O Individual Tourism Businesses

The national sectoral associations of tourism businesses
represent the sectors of accommodation, travel agencies,
transport (air, sea & land), expo and conference organisers,
and all tourism sectors in general.

The individual tourism businesses represent the entire range
of direct and indirect tourism activities. Specifically, SETE
members are divided into Regular and Affiliate Members
(businesses indirectly benefited by tourism).



NEA MEAH

To 2016 n Stevpuvon tou LETE cuvexiotnke Pe TNV eyypa®n
véwv TouploTikwv Emixelprioewy, pe Baoikd kpltiplo tnv
€TALPIKN agooiwon otnv mowtnta. Ta MéAn XETE eival
OUVOUIKEG KAl TTIPWTOTIOPES EMIXELPNOELS aATTO OAOKANPN
tnv EAAGSa apooiwpéveg otnv TTPOoTIAOELd yid TTOLOTLK
avafdabuion tou EAAnvikou Touplopou.

Yto mAaiclo autd eveypdpnoav ta katwbt Néa MéAn to

NEW MEMBERS

In 2016, SETE expanded further with the registration of new
tourism businesses. The main criterion for registration was
the company's dedication to quality. SETE members are
dynamic and pioneering companies throughout Greece,
dedicated to the effort to upgrade the quality of Greek
tourism.

In this context, the following new members were registered

2016, Ta omoila avaEpovTal YE OELPA EYYPAPAG:

DOLPHIN LAUNDRY
www.dolphinlaundry.gr

CLIMATHERM ENERGY
www.climatherm.gr

PREMIER TAX FREE GREECE
www.premiertaxfree.com

BE SAFER P.C.
www.besafer.gr

NEW YORK COLLEGE
www.nyc.gr

CHNARIS HOTEL
MANAGEMENT SA
www.hotelconsulting.gr

ALEXANDER BEACH HOTEL
www.alexbh.gr

NANNUKA INTERNET
SERVICES
www.nannuka.com

WHITE ROCKS HOTEL
& BUNGALOWS
www.whiterocks.gr

ZEUS GREECE ENTERPRISES
www.zeustravel.gr

MY GREEK FRIEND
www.mygreekfriend.travel

G7 SYNERGY CONSULTING
www.g7synergy.com

EDEN BEACH RESORT HOTEL
www.eden.gr

SOMACO TOURS
www.citysightseeing.gr

METROPOLITAN COLLEGE
www.metropolitan.edu.gr

ATHENS OPEN TOUR
www.athensopentour.gr

CORISSIA HOTELS
WWW.corissia.com

BLUE LAGOON ANNEX SA
BLUE LAGOON VILLAGE
BLUE LAGOON RESORTS
www.bluelagoongroup.com

SIGHTS OF ATHENS
www.sightsofathens.gr

MEGA AIRLINES STUDIES
www.megaairlinestudies.gr

PREMIUM BRANDS
www.pbrands.gr

this year, listed by registration order:

YOLENIS HELLAS
www.yolenis.com

CACTUS HOTELS
www.cactusbeach.gr

IN THE KNOW
www.intheknow.gr

ANATOLIA COLLEGE
www.act.edu

SAILOR MADE CRUISE
www.sailormadecruise.com

LG ELECTRONICS HELLAS SA
www.lg.com/gr/b2b

BEACH HOUSE ANTIPAROS

www.beachhouseantiparos.com

EPI SYSTEMS SA
www.epi.com.gr

PILOT BEACH RESORT
www.pilot-beach.gr

KNAUF GYPSOPIIA ABEE
www.knauf.gr

ROLCO BIANIL SA
www.rolco.gr

WE DO LOCAL
www.wedolocal.gr

KEY TOURS
www.keytours.gr

NEA MESA HOTEL & TOURISM
DIGITAL MARKETING AGENCY
www.neamesa.com

NESTLE
www.nestle.gr

AGT CONSTRUCTIONS
& SERVICES GROUP
www.agtgroup.gr

PLATON CONSULTANTS SA
www.investingreece.gr

NZV ELIA LIMITED
www.destsetters.com

LAMDA DEVELOPMENT SA
www.lamdadev.com

V. KAFKAS SA
www.kafkas.gr
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MEAH TOY ZETE 2016 MEMBERS OF SETE 2016
KAAAIKH KATANOMH ENIXEIPHXEON ENTERPRISES PER INDUSTRY

2380 3/

=evoboxeia T0pBoulot Emyeipricewv/Etaipeieg Marketing, Management
Hotels Business Consultants/Marketing, Management Companies

13 29

Etaipeieg =evoSoyxelakou E§omAiopou

Toupiotika Mpageia
Hotel Equipment Companies P pae

Travel Agencies

24

Metapopég
Transport

13

IxoAég Touplotikng Emaibeuong
Tourism and Hospitality Schools

14

MaveAARvieg Touplotikég Evwoeilg
Unions of Tourism Enterprises

16

Tuvbedepéva MéAn
Affiliate Members

18 I MEAH TOY XETE
MEMBER OF SETE

34

ALQPOPEG TOUPLOTIKES ETLXELPNOEL
Various tourism enterprises

Etaipeieg Toupiotikwv Ekddocewv
Tourism Publications Companies

12

Aopyavwtég EkBéoewv & Tuvedpiwv
Conferences & Excibition Organizers



ENHMEPQZH MEAQN

O XIETE pe otdxo tnv €ykupn, €ykaipn Kat TTANPECTEEN
evnuépwon twv MeAwv tou améotetle to 2016 TIEPLOCOTEPES
amd 120 EykukAioug.

Mepimou 50 evnuepwoelg mepleAdpPBavav TG  TTAEovV
TPOOPATEG €PEUVEG, MEAETEG KAl QVAYOPEG MHE TA
avtiotoa TEPIANTITIKA OCNUELWHATA KAl €0tidcav otnv
avdaAuon ayopwv eEePXOUEVOU TOUPLOUOU, OE OTATIOTIKA
oTolyela amoTUMWOoNG TNG TOUPLOTIKNAG ayopdsg Kal Twv
XAPAKTNPLOTIKWY TWV TaSlwTwy, oTnV avAAuoh EMUEPOUG
TOUPIOTIKWY TIPOIOVTIWY KAl OTIG EQAPHOYEG TWV VEWV
TEXVOAOYLWV OTOV TOUPLOHO.

Emiong, kowormowribnkav mpog ta MéAn tou Xuvdécpou
40 evnuepwoelg oXetikeég pe DEK, utToupylkég amo@doelg
kal pubuioelg oL omoieg, dueoa 1| éupeoa, emnpPedlouv TG
ETTXELPNHATIKEG SpACTNELOTNTEG TOUG.

TéNog, ota MéAn tou Zuvdéopou sotdaAnocav ta AeAtia
Tumou, ot mapepPdoelg tou XETE mpog tnv KuBépvnon
Kal Tov eupuTtePO SNUOCLO TopE, KABWG Kal EVNUEPWOELS
yla ekbnAwoelg, eKOECEIG KAl CUVESPLA KAl TN VEVIKOTEPN
Spaotnpiétnta tou XETE.

EMIXEIPHMATIKA NEA

H amooctoAry tou unviaiou e-Newsletter «Emixeipnuatikd
Néa — Apdoeig Mehwv ZETE», oupBAAAel otnv KaAUtepn
evnuépwon ya Ti§ Spdoelg twv MeAwv. H amootohn
Tou vyivetat avd SekamevOruepo ot EMAEYUEVOUG
ATTOGEKTEG aTTO TOV €UPUTEPO TOUPLOTIKO KAl OLKOVOULKO
XWPo (EeVOOOXEIOKES ETTIXELPNOELG, TOUPLOTIKA YpPaWEeia,
QEPOTTOPLKEG €TALPE(EG, OLAPNULIOTIKEG ETALPEIES, £TALPEIES
evolklalOPeVWY auTOKLVATWY, etalpeieg yachting).

To e-Newsletter «Emiyeipnuatikd Néa - Apdoelg MeAwv
YETE», meplhapPdvel TG TPOOWPATEG  ETTXELPNHATIKES
Spdoelg twv MeAwv tou ZETE o oxéon pe véeg umnpeoieg
Kal TTPoLOVTa, ayopATIWANGIEG, METAKIVACEL; OTEAEXWV
Kal AAAa emixelpnpaTika véa. H ékdoon meplhaufdvel kat
véa ToU agopouv otnv «Etaipikny YmeubBuvotntay Twv
ETTXELPNOEWY, HE TIG Mpdopateg SpAcelg Kal TPwTtoBouAieg
Twv Mehwv tou LETE oe oxéon pe tnv Mpocpopd Toug otnv
Kolvwvia, TNV ekmaibeucn, Tov MOAITIOUO Kat TO TTePLBAAAOV.

MEMBERS' UPDATE

With the aim of providing prompt, valid and complete
updates to its members, SETE sent out more than 120
circulars in 2016.

Around 50 of these included the latest studies, surveys and
reports, along with the corresponding summary notes, and
focused on outbound tourism market analysis, statistics on
the tourism market and traveller traits, analysis of individual
tourism products, and new technologies in tourism.

SETE members also received 40 updates relating to
government gazettes, and ministerial decisions and
regulations that may influence their business activities
directly or indirectly.

Finally, the members received press releases, SETE
interventions to the government and the wider public sector,
as well as updates on events, exhibitions, conferences and
general SETE activities.

BUSINESS NEWS

The monthly e - newsletter "Business News — SETE Members'
Actions”, contributes to better information regarding
the Members' activity. This is sent fortnightly to selected
recipients from the wider travel industry and the economy
(hotel enterprises, tourism agencies, airlines, advertising
agencies, rental car companies, yachting companies).

The "Business News — SETE Members' Actions" e -
Newsletter includes the recent business actions of SETE
Members regarding new services and products, sales,
changes in management positions and other enterprise
news. The edition also includes news pertaining to the
"Corporate Responsibility” of enterprises, including the
recent actions and initiatives of SETE Members regarding
their contributions to society, education, culture, and the
environment.
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ENEPIEIEX KOINQNIKOY ETAIPOY

NapepBaoeig & Oéoeig ZETE

Ouv mapepBdoelg tou XETE ota Ofuata TOuploTIKAG

TOALTIKAG TNG XWpPAg, Yivovtal Kupiwg pe tnv Kataypaen

OUYKEKPLUEVWY BEcEwY Tou Zuvbéopou. e autd To TTAAIoLo,

akolouBei avapopd oe Bacikég mpotdoelg tou LETE mpog

tnv MoAwteia:

1. Xwpota&ikdg oxedlaoudg Tou TOUEN TOU TOUPLOHOU

2. PuBuiotikd ox€dlo yia tnv moAn twv ABnvwy Kat tng

@eocalovikng

MovorwAto KTEA

AleUpuvon wpapiou apyaloAOYIKWY XWPEWV

Aelpopog avamtuén

EAd@ppuvon tng popoloyiag Twy ToUPLoTIKWY

ETTIXELPNOEWV

KatamoAéunon tng popodlapuyng Kat

£10Qopodlapuyng

8. Kowwvikdg touplopdg

9. EvepynTKEG TTOAITIKEG AmacXOANonG Kat
EMTAYYEAUATIKNAG KATAPTIONG

10. Mpotdoelg mou oxetiovtal pe TG MaveAArvieg
KAadikég Evwoelg — MéAn tou LETE

ov s w

N

AeAtia Tummou ZETE

Katd tn Sidpkela tou €toug, o LETE emkowvwvnoe pe to
€UPU KOLVO, HECW AVAKOWWOEWY KAl SEATIWV TUTTOU OXETIKA
pe TV €€EAEN TNG TOUPLOTIKAG Kivnong, Toug otoxoug, Ta
OTOLXElQ Kal TNV Topeia Tou eAANVIKOU Touplopoy, Kabwg
Kal OXETIKA PE TIG ema@ég pe tnv MNoAtteia kat Toug Dopeig.
MapdAAnAQ, eVNUEPWOE CUCTNUATIKA TNV KOLWI YVWUN
OXETIKA pe oelpd peletwv tou SETE Intelligence, tnv
mopeia twv €pywv tou lvotitoutou tou XETE (INZETE),
TIG TPpowbnTIKEG evépyeleg NG Marketing Greece kat
Ta oAokAnpwuéva mTAAva Marketing TMepupepeiwyv mou
EKTTOVNOE N €TalpEeia.

‘Omou  XPELAOTNKE, OE OUVEPYAOIA HE TOUG UTTOAOLTTOUG
KowwvikoUg Etaipoug, mpogfn og evNUEPWOELG OXETIKA UE
B€pata TTOALTIKAG KAl OlKovouiag.

SOCIAL PARTNER FRAMEWORK

SETE Interventions & Views

SETE intervenes in Greece's tourism policy issues mainly by

recording the views of the Confederation on each issue. To

this end, these are the main proposals submitted by SETE

to the State:

Spatial framework for the tourism sector

Master plans for the cities of Athens and Thessaloniki

Intercity bus consortium monopolies

Extended opening hours for archaeological sites

Sustainable development

Measures for tax relief to tourism businesses

Proposals to combat tax and social security

contribution evasion

Social tourism

Proactive employment and vocational training policies

10. Proposals linked to National Sectoral Associations /
SETE members

NoupwNn

0 ©

SETE Press Releases

During the year, SETE kept the general public informed on
the development of the tourist flow, the objectives, figures
and progress of Greek tourism, and the communication
of the Association with the State and other organisations,
through announcements and press releases. It also kept the
public opinion up to date regarding a series of SETE Intel-
ligence surveys, the progress of the SETE Institute (INSETE)
projects, the promotional campaigns launched by Market-
ing Greece and the comprehensive Regional Marketing
plans formulated by the company.

Where necessary, and in partnership with other social part-

ners, it issued announcements on several matters regarding
politics and the economy.

To olUvolo twv Seldtiwv TiMWv, Twv SNAWoEwv Kat TWV

avakowvwoewv tou LETE pmopeite va to Bpeite otn oelida tou

Tuvbéopou oto Siadiktuo. Visit the SETE website to find all the
SETE press releases, statements and announcements.

www.sete.gr
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AeAtia Tummou

07.01.16

Kowvr} AnAwon Kowvwvikwy
Etaipwv petd amd Xuvdavinon
pe tov MpwBurroupyd

Social Partners'

Joint Announcement
following PM Meeting

14.01.16

YUVoAkd XZtoweia AleBvwv
Aepomropikwv Agifewv 2015
Total 2015 International air
Arrivals Figures

15.02.16

Yepwdplo YteAéxwong Kat
Alayeipiong Amédoong amd
to SETE Training

SETE Training Staffing

& Performance Management
Seminar

25.02.16

MeAEtn popoloyikou
mAatciou

Tax Framework Study

09.03.16
AnAwon ITB
|ITB Statement

15.03.16

Apgpo ocepvdplo
Slayxeiplong xpovou & otpeg
amoé to SETE Training

SETE Training Time & Stress
Management Seminar

22.03.16

ReGeneration otov Touplopd
ReGeneration in Tourism

19.04.16

[evikn Zuvédeuon ZuvdEapou
Touplotikwy Emiyeiprioswy
Kumpou

Association of Cyprus Tourism
Enterprises General Assembly

22 I ENEPTIEX KOINQNIKOY ETAIPOY
SOCIAL PARTNER FRAMEWORK

20.04.16
Aebveég Tuvedplo OKE
ESC International Conference

20.04.16

Aladiktuakn MeAétn
Censuswide: MNpoouyiké /
Metavaoteutikd
Censuswide Online Survey
in regards to Migration /
Refugee issue

04.05.16

E€ENEN TouplotikAg
MNepodou

Tourism Season Evolution

17.05.16
Néog Avamrtu§lakog Nopog
New Development Law

19.05.16

TUPTANPWUATIKOG ENOIA
Supplementary ENFIA

20.05.16

Kowvn 6nilwon twv teccdpwv
epyodotikwy Kovwvikwv
Etaipwv

Social Partners Joint
Announcement

10.06.16

EUpuBun Aettoupyia
Kpoualiépag

Cruise Operation

16.06.16

OMokAnpwBnke o Ageltepog
KUkAog Zepwvapiwv SETE
Training

Completion of SETE Training
Second Round of Seminars

27.06.16
Amépaon BREXIT
BREXIT

Press Releases

30.06.16

Koo AgAtio Turmou
Kowwvikwv Etaipwyv oxetikd
pe tnv MNpowbnon twv
HAektpovikwyv Zuvaiiaywv
Social Partners Joints
Announcement in Regards
to Electronic Transactions

06.07.16

Exk&nAwon Mepupépelag
Kpntng - XETE

SETE Crete Event

13.07.16
Awpieg ESaprjvou 2016
Six Months Arrivals

10.08.16

Api&eig Emtaprivou 2016
Seven Months Arrivals

31.08.16

EmotoAn ZETE oxetikd pe tn
Snutoupyia Hot Spots

Hot Spots Developments
Letter to the Minister

16.09.16
Api§elg Oktaprvou
Eight Months Arrivals

26.09.16

Opartodg o Kivbuvog
Mewwpévwy Ecodwv to 2016
Visible Risk of Reduced
Revenues in 2016

27.09.16
Maykoéopia Huépa Touplopou
Global Tourism Day

06.10.16
150 Zuvedplo ZETE

15th Annual SETE Conference

08.10.16
YXeTIKA pe tnv Amepyia tng

‘Evwong EAeyktwv Evagplag

KukAowopiag EAAGSog
In regards to the Strike of
the Air Traffic Controllers
Association of Greece

13.10.16

Api€eig Evveaprivou 2016
Nine Months Arrivals

31.10.16

SETE Intelligence:

Yxetkd pe Qopodlapuyn)
SETE Intelligence: In Regards
to Tax Evasion

07.11.16
World Travel Market 2016

15.12.16
Yuvdavtnon Anuooiloypdewv
Journalists Event




10.2016 Emévéuon/Epindisi

12016 EBvoc/Ethnos 22016 O Aéyoc/ Logos

4.2016 Emévéuon/Epindisi
1.2016 Nautepmopikr)y/Naftemporiki

72016 Finance Market Voice

2.2016 Huepnota/Imerisia
Pobiaxr)/Rodiaki
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INETITOYTO ZETE (INXETE)

O XETE otig apxég tou 2013 ibpuce to lvotitouto tou
(INZETE), to omoio péoa ammd TeKUNPLwHEVES TTAPEPPACELS
OUUBAAAeL evepyd otnv mpowbnon Twv Snuoclwy Kal
WOLWTIKWY  TTOMTIKWY  €VIOXUONG, EKOUYXPOVIOMOU  Kal
avafdbuiong Tou eEAANVIKOU TOUPLOTIKOU TOMEQ, KABwG Kat
AAAWV TOHEWV TTAPOXNG UTTNPECLWY TTou cuvdéovtal dpeca
1 €MUECA PE AUTOV.

To INXETE péoa amd tn Sopr) mou €xel avamtugel Kat Tig

Spdoelg Tou UloTTolEL:

O Ymootnpilel emotnuovikd tov YETE otn Sapdppwon
TTPOTACEWV TTOALTIKAG Yld TNV avATTUEn Tou ToUpLoTIKoU
TOpEQ OTN XWPA HAG KAl OTnV Tekunpiwon Bécewv
oe Kailpla ywa Tov Topéa {ntpata, ouviovidoviag
TapdAAnAa BepAtIKEG ETITPOTIEG yia TPEXovVTa {NTAPaTa
TTOU apOopPOUV OToV KAASo.

O ZupBdAAel otnv evioxuon TNG QVIAYWVIOTIKOTNTAG
TWV TOUPLOTIKWY ETTXELPHOEWY, TTAPEXOVTAG TOUG TNV
amapaitntn mnpowdpnon Kat epyaieia yia tn BeAtiwon
TWV TTAPEXOUEVWY UTTNPEECLWV / TTPOldvVTwY, 1 / Katl TtV
avantuén véwv.

O ZtnpileL tnv ootk avaBdbuion Tou TouploTikoU Topéa
péoa amd tnv evioxuon twv Se§loTATWY / YVWOoEWY Tou
avBpwrtrivou Suvauikou tou.

O Mpodyel tn B€on kat Tn CUPPBOAN TOU TOUPLOTIKOU TOMEQ
otnNV BLWoLUN OLKOVOULKH, KOWWVIKA KAl TTOAITIOTIKN
avamtuén oe gBvikS Kal eupwdikéd emimedo.

SETE INSTITUTE (INSETE)

In the beginning of 2013, SETE established the SETE
Institute (INSETE). Through well-grounded interventions,
INSETE actively promotes both public and private policies
to support, update and improve the Greek tourism
sector, and any other service sectors directly or indirectly
associated with it.

Through its structure and the actions it implements,

INSETE:

O Provides scientific support to SETE in shaping policy
proposals for developing the Greek tourism sector
and in documenting its stance on crucial issues for the
sector, while also coordinating dedicated committees
on current sector issues.

O Contributes in boosting the competitiveness of tourism
businesses, providing them with the necessary tools
and information to improve the products / services they
offer and / or develop new ones.

O Supports the quality upgrade of the tourism sector, by
developing the skills / knowledge of its human resources.

O Promotes the tourism sector's position in and
contribution to sustainable economic, social and
cultural development at a national and European level.
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SETE INTELLIGENCE

MeAéteg, 'Epeuveg, ITatiotika otolxeia

To SETE Intelligence pe pdAo tou tnv mapakoAouBbnon,
TEKUNPIWON KAl TTANPOEOPNON Yid TOV TOUPLOTIKO TOMEQ,
péca amd T otatotik avdAucn Sedopévwyv Kat TN
Sle€aywyn gpeuvwy, KaBWSG Kal TNV €KMOVNON HEAETWV
pe Bepatoloyieg mou ouvdéovtal dueca Kal EUUECA UE
TOV TOUPLoPO, amoTeAel évav ek Twv KUPLWV TTUAWVWY TOU
INZETE.

Yto mAaiclo autd, evtog tou 2016 uloroBnkav ot
TTAPAKATW EVEPYELEG:

Itatiotikd otolyeia - Tekunpiwon

Méoa amd tn pnviaia ékdoon Ztatlotikwy AegAtiwv, n
opdda tou SETE Intelligence cuykevipwvel, emefepyaletat
Kal avaAUel OTolKela yla TNV €AANVLKY TOUPLOTIKY ayopd,
mapéxovtag otoug stakeholders tou touplopoU pia poviun
Kal a§lomaotn mnyn Bactkng mMANPo@oENnorg TOUG ava@opLkda
pE TNV TTopeia tou eAANVIKOU Touplopou.

Yta Itatotikd Agktia evéelkTikd eptdapBdavovtal otolyeia

QAVaYOPLKA JE:

O TG agPOTTOPIKEG AIEELS Kal TIG aPi§ELg ECWTEPIKOU oTa
KUpLOTEPA agpodPOULa TNG XWPAS,

O T Siebveig 0dikeg api€elg,

O T api€elg Sia Bardoong, aAAd Kal TNV AKTOTTAOIKN
kivnon (Alowkntikd otolxeia kat otolxeia tng TTE),

O to ta&lbuwtikd wwoluyio (apifeig/slompdielg),

O T ekdobeioeg Bileg,

Kabwg Kat:

[0 otoleia avapopikd Pe TNV armacXOAnch GTOV TOUPLoPO
(otowkeia IKA-EPTANH),
O emikaipa B£pata el8IKoU evalaWEPOVTOG.

EmmAéov, n emotnuovik opdda tou SETE Intelligence
AauBdvovtag  umdyn Tng T omoudaldtnta TG
TTEPLPEPELAKNG SLACTACNG TOU TOUPLOHOU, EXEL TIPOXWPNOEL
0€ avAAucn TwV PACIKWY TOUPLOTIKWY Heyebwv avd
TEPLPEPELD, OTWG  yla Tapddelyya TO  =evoSoxelakd
Auvauikd, tg Apigelg - Alavuktepeloelg kattnv MAnpdtnta,
toug Emokénteg oe Mouoeia kat Apxaloloylkoug Xwpeoug,
1§ Ai€elg oe Aipéveg, Tig Agporropikég Awielg Eowtepikou-
E€wtepikou.

26 I INITITOYTO ZETE
SETE INSTITUTE

SETE INTELLIGENCE

Studies, Surveys, Statistics

SETE Intelligence is one of the main INSETE pillars. Its role
is to monitor, document and provide information about the
tourism sector, by statistically analysing data and carrying
out surveys on topics directly or indirectly linked to tourism.

In line with this, the following actions took place in 2016:

Statistics - Documentation
Through the monthly Statistical Bulletins, the SETE
Intelligence team collects, processes and analyses data on
the Greek tourism market, offering tourism stakeholders
a steady and reliable source of key information on the
progress of Greek tourism.

For example, the Statistical Bulletins include information

on:

O Airport arrivals and domestic arrivals in the main
Greek airports,

O International road arrivals,

O Arrivals by seq, as well as coastal shipping traffic
(administrative & BoG data),

O Travel balance (arrivals/travel receipts),

O Issued visas,

As well as:

O Information on tourism employment (IKA-ERGANI
data),

O Current aoffairs of special interest.

Moreover, taking into account the significance of tourism
for regional development, the SETE Intelligence scientific
team has started analysing the key tourism figures per
region, including, for example, hotel capacity; arrivals,
overnight stays and occupancy; visitors to museums and
archaeological sites; port arrivals; domestic / international
airport arrivals.



‘Epeuveg

To SETE Intelligence oe ouvepyacia pe tn Bpetavikn
etalpeia Censuswide Sie€ryaye evtog tou 2016 Suo €peuveg
avtiAnyng ya tnv ewkéva tng EANGSag otig ayopég tng
MeydAng Bpetaviag, Meppaviag kat HMA, avagoplikd pe
TO TIPOCWPUYIKO / PETAVACTEUTIKO {ATNHQ, ME TNV TIPWTN
va oAokAnpwvetal tov lavoudplo 2016 kat tn devtepn Tov
AmpiAio 2016.

Akoun, evtog tou 2016 oto TAaiclo Tng avdiuong
TWV OLKOVOULIKWY OTOLXEIWV ETTIXELPACEWY TOU TOMEQ,
tautomnolBnkav ooloylopoi pe Eevodoxeia. To Seiyua
KaAUTTTeL To 50% twv dwuatiwv Eevodoxeiwv 5% 41% twv
4* 33% twv 3%, 21% twv 2* kat 5% twv 1*.

Neprodikég Ekdooelg

Tov loUAlo 2016 KukAo@OPNoE TO TIPWTO TEUXOG TNG
meplodikng €kdoong «EAANvikdg Touplopog - Eehi€elg
& Mpoortikégy, n omoia Tapouctdlel Pia AvOAUTIKA Kat
EUTTEPLOTATWHEVN ETTIOKOTINGCN TOU TOUPLOTIKOU TOMEQ KAl
Twv mapayoviwy e€EAENG, tooo ya tn {Atnon, 6co Kat
TNV TTPOCPOPA TWV TOUPLOTIKWY UTINPECLWY otnv EAAGSa.
H €kdoon, mapdAAnAa, mapouctdlel T TIPOOTITIKEG TOU
EANVIKOU TOUPLOPOU OTO TAQIOLO TWV HAKPOOLKOVOULKWV
e€elifewv oe €Bvikd kal Slebveg emimedo, Kal EMKeEVTPWVEL
oe ebopéva, yeyovdTa KAl KATACTACELS Ta ormoia evoéxetal
va eMmnNPedoouV TNV emiteun Twv otdxwv avamtuéng Kat
TTOLOTNTAG TOU TOMEQ.

Surveys

During 2016, SETE Intelligence, in partnership with British
company Censuswide, conducted two opinion surveys on
the image of Greece in the UK, German and US markets
with regard to the refugee / migrant issue. The first was
concluded in January 2016 and the second in April 2016.

Also in 2016, hotel balance sheets were identified, in the
context of analysing the financials of sector businesses.
The sample covers 50% of 5* hotel rooms, 41% of 4*, 33%
or 3* 21% of 2* and 5% of 1*.

Progress Reports

The first issue of the progress report Greek Tourism -
Developments and Prospects was released in July 2016.
It presented a detailed and well-documented review of
the tourism sector, in terms of demand and supply of
tourism services in Greece. The issue also presented the
prospects for Greek tourism in light of the macroeconomic
developments on a national and international level,
focusing on facts, events and situations that may
potentially have an impact on meeting the sector's targets
for growth and quality.
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MeAéteg

H opdda tou SETE Intelligence petd amd eme€epyacia kat
QAVAAUGOH TWV XAPAKTNPLOTIKWY TOU ELCEPXOMEVOU TOUPLOHOU
otnv EAAGSa kal tou e€gpydpevou TouplopoU armo TIG KUPLES
QAYOPEG HAG, TTPOXWPENOE OE EKTTOVNON MIAg OELPAG HEAETWV
AVAQPOPIKA ME TO TPOWIA ayopwv Kal TEOIOVTIWY Tou
evOLaPEPOUV TNV EAANVIKNA TOUPLOTIKN ayopd (TT.X. TOUPLOPOG
veoAaiag, f touplopdg uWNnAnRg damdvng, XopPoKTINELOTIKA
e€epxOHEVOU TOUPLoPOU armd SLAYOPES AYOPES HAG).

MapdAAnAa, Bdoesl otoxeiwv tng «Epsuvag Epyatikou
AuvapikoU» tng EALTAT, tov AekéuPpto 2016 n opdda tou
SETE Intelligence mpoyxwpnoe otnv ékdoon tng peAétng «H
ammacyOAncn oTov ToUPLoPd KAl OTNV UTTOAOLTTN OLKOVouia
2009 - 2016», n omoia mapoucldlel tnv eEAEn Twv
peyeBwv tNG amacxdAnong Tou TOUPLOTIKOU TOUEA KAl TNG
OUMPETOXNG TNG OTO CUVOAO TNG amacyoAnong tg Xwpeag.
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Studies

After processing and analysing the data on inbound
tourism to Greece and outbound tourism from its main
markets, the SETE Intelligence team conducted a series of
studies on the profile of markets and products that may
prove interesting to the Greek tourism market (e.g. youth
tourism, high-spending tourism, outbound tourist traits
from various markets).

Additionally, based on the Hellenic Statistical Authority
(ELSTAT) Labour Force Survey findings, in December 2016,
the SETE Intelligence team issued the study Employment
in tourism and in the rest of the economy, 2009-2016
which presented the developments in the tourism sector
employment figures and the participation of tourism
employment in the country's overall employment.

12.2016
H cupBoAn tou touplopou otnv eAAnVIKA olkovouia to 2015
The Contribution of Tourism to the Greek Economy in 2015

10.2016
O atylaldg wg mapaywylkog mopog
Coast as a productive resource

6.2016
Nautikég Touplopog
Naval Tourism

52016
Touplopog ABAnticpoU & Eue§iag
Sport Tourism & Wellness

4.2016
AmoteAéopata £pEUVag TTPOCPUYIKO-HETAVACTEUTIKO
Results of refugee-immigrant research

2.2016

MNoiég ival ol ayopEg Twv MPOIOVIWY pag;
What are the markets for our products?

2.2016

Xapaktnplotika e§epxopevou Eupwraikou toupilopol
avd mpoidv kat UPog damavng

Characteristics of outgoing European tourism

per product and cost of expense

2.2016
Xapaktnplotika e§epxopevou toupiopou CH, China, USA
Outbound Features of Tourism CH, China, USA

1.2016
Baoikd xapaktnploTtika eloepxopevou touplopol amé HAE
Basic characteristics of inbound tourism by HAE

1.2016

Xapaktnplotika e§epxopevoutouptopou DE, UK, FR, SCAND,
RU, USA ava uyog damavng

Outbound Features of Tourism DE, UK, FR, SCAND, RU, USA
per cost



Workshops

Yto mAaiolo tou 150u Xuvedpiou XETE «Touplopog
& Avamtuény, to omoio mpayuatomowiBnke ot 17 &
18 OktwPpiou 2016 oto E&evoboxeio Divani Caravel,
to Ivotitouto XETE (INXETE) opydvwoes pia oepd
mapdAAnAwv epyactnpiwv (parallel workshops) yia tnv
mapouciaon PeEAETWVY Tou, pe Bépata evllawépovtog Tou
TOUPLOTIKOU TOMEQL.

Ta egpyactnpla ATAV Opyavwpéva o TPELG TTAPAAANAEG
Bepatikeg evotnteg: «Touplotikd Mpoldvtay, «Xwpotalia
kat MeplBaAovy Kal «Qeouikd Ofuata», Pe OKOTO va
mpoaxBel évag ouctaotikog Sidhoyog ya ta Bfuata
QUTd, MPE TNV OCUUPETOXN EmMayyeApatiwv amd  OAoug
TOUG (POPEIG KAL TIG ETTLXELPNOELG TTOU EUTTAEKOVTAL OTNV
TouploTIK  Spactnpotnta. XtdxoG Twv TAPAAANAwWY
epyaotnpiwv ATav va SlepeuvnBouv TTPOTACELG TTOALTIKNAG
mou Ba mpodyouv TNV aelPoPo avamtuén Tou eAANVIKoU
ToupLopoU otn BAcn Tou TEITTTUXOU OLKOVOULKI), KOWVWVLKN
Kat  mepBarlovtikn  Puwolpdtnta.  Ita  gpyacthpla
mapouctdotnkayv 10 peAéteg / eUTIELPOYVWHOCUVESG TTOU
eixyav ulomoinBsi oto mAaiclo cuyxpnuatodotoUpevwy
£PYWV TNG TMPONYOUUEVNG TTPOYPANMATIKAG TTEPLOSOU Kal
akoAoUBnaoe S1dAoyoG Pe TOUG CUUMETEXOVTEG.

H &pdon, otnv omoia cuppeteixav 118 emayyeApartieg,
epyaldUevol Kal EKTTPOCWTIOL QOPEWV TOU TOUPLOTIKOU
Topéq, KpiBNnKe TTOAU emTuxnuévn cUp@wva pe a§loAdynon
TTOU TTPAYHATOTTOONKE PETA TNV OAOKANPWOT TNG.

Tuvtoviopog Emrporig Xwpotagiag
ZETE

H emtpor xwpotaiag mou éxel cuotabei amd to 2014 pe
Mpdedpo tov K. K. Kwvotavtvidn, Avtimpdedpo Okovoukwy
AY YETE, pye Tn OUPPETOXN EYKPLTWV EMOTNUOVWY amd Tov
xwpo tng Xwpotaiag kat MepiBdAovtog, emefepyadetal
Tpéxovta Bépata kat e§eAEelg TTou agopouv otnv xwpota&ia
Kat to mepIdAlov Kal cuvbéovtal e TOV TOUPLOTIKO ToMEa
N €XOUV ETMUTTWOEL OE QUTOV Kal elonyeital otov XETE
TTPOTACELS TTOALTIKNAG.

Workshops

In the context of the 15th SETE Tourism & Development
Conference, which took place at the Divani Caravel Hotel,
Athens, on 17 & 18 October 2016, the SETE Institute (INSETE)
organised a series of parallel workshops to present its
studies on various topics of interest regarding the tourism
sector.

The workshops were split into three main areas: Tourism
Products, Spatial Planning and the Environment, and
Institutional Matters. The aim was to foster substantial
dialogue on these issues, with the participation of
professionals from all agencies and businesses involved
in tourism activities. The parallel workshops tried to look
into policy proposals that would promote the sustainable
development of Greek tourism based on the three-
fold concept of economic, social and environmental
sustainability. A total of 10 studies that had been conducted
in the context of co-funded programmes from the previous
programming period were presented during the workshops,
while dialogue with the participants ensued.

Some 118 tourism sector professionals, employees and
agency representatives participated in the activity, which
was considered quite successful based on the evaluation
that took place upon its conclusion.

SETE Physical Planning Committee
Coordination

The Physical Planning Committee was formed by SETE in
2014. It is chaired by Mr K. Konstantinidis, Vice President
for Finance BoD SETE and includes distinguished scientists
from the area of Spatial Planning and the Environment.
The Committee studies current affairs and developments
relating to Spatial Planning and the Environment, which
are ether linked to the tourism sector or have an impact on
it, and recommends policy proposals to SETE.
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SETE TRAINING

Exkmadeutikég Apdoelg

Me kevipikd tou olUvBnua «Xuvbéovtag tov Touplopd pe
Toug AvBpWwTToug Touy Kal KUPLO OTOXO TNV evOuvApwon
Kal TNV avamtuén twv Se§loTATWY, TWV IKAVOTATWY KAl TNG
KOUATOUPAG TwV avOpWTTwV TOU TOUPLOTIKOU Topéa, To SETE
Training oxedldlel KAl UNOTIOLEL CTOXEUMEVA EKTTAISEUTIKA
TTPOYPAPHATA TTOU amavtdve £ekdBapa OTIG AVAYKES Tou
oUYXPOVOU ETTAYYEAUATIA KAl EiVAL QTIAYMEVA ATTOKAELCTIKA
yla autov.

Akoun, emormtevel Kat urmootnpidel MOoTNPOVIKA To GUVOAO
Twv Spdoewv katdptiong mou uAorroloUvtal ard to INZETE
OTO TAQICLO CUYXPNUATOSOTOUHEVWY TTPOYPAUMATWY Kat
CUMMETEXEL EVEPYA OTNV £6paiwon TG TTOLOTIKAG Stdotaong
OTIG UTTNPECIEG KAl TA ETTAYYEAUATA TOU TOMEQ, YEoa amod Tn
Slapdppwon oxnudtwy motonoinong.

2 YNAEONTAY
TON TOYPRMO
ME TOY2

ANGPQINOY2L TOY
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SETE TRAINING

Educational Activities

With the motto "Linking Tourism to its People” and the main
aim being to strengthen and develop the skills, abilities
and culture of the people working in the tourism sector,
SETE Training designs and carries out targeted training
programmes that clearly meet the needs of contemporary
professionals and are tailored exclusively to them.

It also offers scientific supervision and support to all
training activities carried out by INSETE in the context
of co-funded programmes, and actively participates in

establishing the quality of sector services and professions
through various certifications.

LINKING TOURISM
TO ITS PEOPLE

-



El8ikotepa, To 2016 uhotoriBnkav ot €€ng Spdoelg:

20G KUKAOG auTOXPNHATOSO0TOUHEVWY GEULVAPIWV

Y€ OUVEXEID TWV TTPWTWV KUKAWV OEUlVapiwy TTou eixav
uAorrolnBeito 2015, to SETE Training uhotoinoe to0 2015-2016
oepLVapLa, o 6 TIEPLOXEG, PE TTavw atto 1000 CUPUETEXOVTES
kat 20 Bespatoloyieg. MNeplocdtepeg MANPoWopPIies ya TN
Spdon:

Fevikég MAnpowopieg Spaong
MNepioSog Yhormoinong 25/11/2015-11/05/2016

The following actions took place in 2016.

2nd Round of Co-funded Seminars

After the 1st round of seminars in 2015, SETE Training
carried out 42 seminars on 20 different topics in 6 regions
during 2015-2016, with more than 1000 participants.
Further information on the action:

General info on action
Implementation Period 25/11/2015-11/05/2016

Katnyopieg EkmaibeUoewv 3
Texvika

MNwARoeig & Marketing

Aloiknon & Asttoupyikn Alaxeipion

Training Categories 3
Technical

Sales & Marketing

Operational Management

Ocpatoloyieg 20

Topics 20

Baoikég apyég Sous Vide

+ Sushi Master Class

+ Movtépva Italikr) Koudiva

+ ZaxapommAaoTikig - Ecole Ritz Escoffier

+ Healthy Cuisine

+ Digital Marketing in Hospitality

+ Zuvalobnuatikr vonpoouvn

+ E§urinpétnon meAatwy - ATTOTEAECUATIKI ETMKOWVWVIaA
+ Alaxeiplon xpovou Kal OTPeg

+ Awaxeipion Amédoong - KaBobrjynon

+ Alaxeiplon yevewv Kal SIaOoPETIKOTNTAG OTOV XWPO pyaciag
+ Exmaideuon Aettoupyikwy Ekmaibeutwy

+ Opadikn Epyacia

- Alaxeipon Alapaxwv & Mapamévwy

+ Epyaotrplo Mowdtntag & Asitoupylkwy TTPOTUTTWY

+ Alaxeiplion Amodoong & MeBapyikd Tuotrhuata

+ Ao 1o A-Q tng oteAéxwong

+ Eloaywyn otov Touplopod

+ Alaxeipion Mpoowmikrg AmdéSoong

« Main Sous-Vide Principles

« Sushi Master Class

« Modern Italian Cuisine

« Ecole Ritz Escoffier Pastry Classes

« Healthy Cuisine

« Digital Marketing in Hospitality

« Emotional Intelligence

« Customer Service / Effective Communication

« Time & Stress Management

« Performance Management / Guidance

« Generation & Diversity Management in the Workplace
« Effective Trainer Training

« Teamwork

« Dispute & Complaint Management

« Quality & Operational Standard Workshop

« Performance Management & Discipline Systems
« The A to Z of Staffing

« Introduction to Tourism

« Personal Performance Management

Zepwvdpla 40 Seminars 40
Témot Sie€aywyng: 6 Locations: 6
(ABrva, @sccalovikn, Pé6og, Kprjtn, KaAaudta, Attdxwpo) (Athens, Thessaloniki, Rhodes, Crete, Kalamata, Litochoro)

ZUUETEXOVTEG: 1006 Participants: 1006
Exmaibeutikoi @opeig: 6 Educational Institutes: 6

(EEAE, Kévtpo Biwaung Emyeipnuatikdtnrag EEEAEN, BrainingCenter,
Gastronomy Essentials, Ecole Ritz Escoffier, AA Partners)

(EEDE, Exelixi Viable Entrepreneurship Centre, BrainingCenter,
Gastronomy Essentials, Ecole Ritz Escoffier, AA Partners)

Ewonyntéc: 27 Trainers: 27
EKmTalSeuTIKES WPECS: 685 Educational hours: 685
YUvolo avBpwTTowpwv: 14.162 Total man-hours: 14,162
Méooc 6pog wpwv ekmaibeuong avd CUPPETEXOVTA: 14 Average educational hours per participant: 14
[Tocootd cuppeToxng: 96% Participation percentage: 96%
Méoog dpog wpwv ekmaibeuong oepvapiou: 16 Average educational hours per seminar: 16

A§loAéynon ouppeteXSvwy (576 epwtnuatoAdyia)

Participant Evaluation (576 questionnaires)

l'evikA Ikavorroinon : 8,8/10 General Satisfaction: 8.8/10
KaAuwn mpooboKiwv: 9,4/10 Expectations Met: 9.4/10
[Mocootd BeAtiwong MNvwoeswv: 28% Knowledge Improvement Rate: 28%
Ewonyntéc: 9,5/10 Trainers: 9.5/10
Xwpot 9,1/10 Venues: 9.1/10
MéBo&ol SiSaokahiag: 9,2/10 Teaching Methods: 9.2/10
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A§loAéynon 20U KUKAOU autoXphHAato8oToUpEVWY
oepwvapiwv

H &pdon 1tng aflohdynong kat Sigpelvnong Ttwv
EKTTALSEUTIKWY  QVAYKWY  TWV ~ CUMPUETEXOVIWV  OTA
autoyxpnuatodotoupeva Tpoypdupata ToU SETE
Training, Sievepyribnke to Sidotnua Mdwog — Alyouotog
2016. Xkomdg tng Spdong nrtav, toco n afloAdynon Twv
ekmatdeutikwy Spdoewv Tou UAotro|Bnkayv to €tog 2015-
2016, 600 Kal N Slepelivnon TWV EKTTALSEUTIKWY AVAYKWY TWV
OUMMETEXOVTWY, TIPOKELUEVOU VA OXEOLAOTOUV OL UEAAOVTIKEG
ekTTASEUTIKEG Spdoelg tou opéa. H peboboroyia mou
akoAouBnOnKe euTIEPLEIXE: Q) TTOOOTIKH £PEUVA E TN XPHoN
gpwtnpatoloyiou o€ 211 CUPHPETEXOVTEG TWV EKTTALSEUTIKWY
Spdoewv Tou Yopia to £€tog 2015-2016 kal B) molotTikA
£peuva opddwv eotiacpévng oulntnong (Focus groups) pe
TN ouppeToxn 10 EKTTPOOWTIWY TOUPLOTIKWY ETTLXELPIOEWV
Kal 8 eKTTALSEUTWV - EKTTPOCWITWY EKTTALSEUTIKWY (POPEWV
Tou KAGdou. Me Bdon ta amoteAéopata Tou TTPoEKUYAV
oxedldotnkav ta oepvapla tou 3ou KUkAou (2016-2017).

Opyavwon 3ou kUkAou cepvapiwv 2016-2017
pe mavw amd 60 oepvdpla otig 3 BACIKEG KATnyopieg

O TEXNIKA
O NQAHXEIX & MAPKETINTK
O AIOIKHXH & AEITOYPTIKH AIAXEIPIZH
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Evaluations of 2nd Round of Co-funded Seminars

The evaluation and investigation into the educational
needs of people participating in the SETE Training co-
funded programmes took place from May to August
2016. The aim was to evaluate the educational activities
that were organised in 2015-2016 and to look into the
needs of participants so the organisation may plan future
educational activities. The methodology used contained : (i)
a quantity survey, with questionnaires answered by 211
people who participated in the educational activities of
the organisation in 2015-2016 and (i) a quality survey
among focus groups, comprised of 10 tourism business
representatives and 8 trainers / training provider
representatives. The 3rd round (2016-2017) seminars were
designed based on these results.

Planning of 3rd round of seminars 2016-2017
with over 60 seminars in the 3 key categories

O TECHNICAL
O SALES & MARKETING
O OPERATIONAL MANAGEMENT



Yuppetoxny oto mpoypappa ReGeneration pe elikn
Bepatiki evétnta ya tov Touplopd Sidpkelag 16 wpwv
yld TOUG EMLTUXNMEVOUG TITUXLOUXOUG TOU TTPOYPANMATOG.
To ReGeneration e€ival éva TPWTOTOPIOKO OALCTIKO
mpdypappa e§ApNVNG TTPAKTIKNG ACKNONG TO OTTOI0 £XEL WG
OTOXO VA YEQUPWOEL TNV AVAYKN TWV ETALPELWV YA UPNAAG
ToLOTNTAG TITUXLOUXOUG OAWV TwV EBIKOTATWY KABWS Kat
va TIPOCWEPEL Uia oNUAVTIKY eumelpia avamtuéng otoug
VEOUG TNG XWwpag pag, mpooeyyidovtag €tol To mpoPRAnua
tou brain drain (6mou afidloyol veéol eykataAeimouv tnv
Xwpa) kat tou talent deficit wg cuvémela. Ta cuotatikd tou
Mpoypdupatog eival pia amartntiky Sadikacia emAoyng
mtuxouxwv (mou mepidapPBdvel CV screening, online tests,
assessment center), ekmmaideuon 60 wpwv ot soft & business
skills kaBwg kat eBeAovtikn epyacia 25 wpwv.

Avamtu§n  avalutikwv  TIpoSiaypa@wyv  KATApPTIoNG
Kal EKMASEUTIKOU UAIKOU GUPTIEPIAAUBAVOUEVWY  TWV
EPWTACEWY — aTAVINCEWY amoTiUNoNg YVWOoEWY Kal
Se€lotNTwy Twv weloupévwy, yia emtd (7) eldikotnteg-
AVTIKE(UEVA KaATApTIong Tou €pyou «Katdption Kat
TotoToinon avépywy o KAASoUG atyungy, TTou UAoTToLe(Tal
oto mAaioto tou Emixelpnotakou Mpoypdupatog «Avarntuén
AvBpwrivou AuvapuikoU, Ekmaibeuon & Ala Biou Mdbnon
2014-2020».

Tuppetox/Opthieg o peydlo apldud cuvedpiwv-ekOécewv
yid TG AVAYKEG TNG KATAPTIONG TWV OTEAEXWV TOU
TOUPLOTIKOU TOpEA Kal Tpowbnong Twv eKMASEUTIKWY
Spdoewv tou SETE Training.

Participation in the ReGeneration programme, with a 16-
hour special unit dedicated to Tourism for all successful
graduates of the programme. ReGeneration is an innovative
comprehensive 6-month internship programme that aims
to meet the needs of companies for quality graduates of
all specialties, as well as offer the young people of Greece
a major opportunity to develop further, thus trying to solve
the brain drain and subsequent talent deficit problems.
The Programme includes a rigorous selection process for
graduates (CV screening, online tests and assessment
centre), 60-hour training on soft & business skills, as well as
25 hours of volunteer work.

Development of detailed standards for training and
educational material including questions / answers to
evaluate the knowledge and skills of beneficiaries for 7
specialties / training topics for the project "Training and
Certification for Unemployed in Cutting-Edge Sectors’,
which implemented within the framework of Operational
Programme "Human Resource Development, Education
and Life-Long Learning 2014-2020".

Participation/Speechesin alarge number of conferences/
exhibition for the purposes of training tourism sector
executives and promoting the SETE Training educational
activities.
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2YTXPHMATOAOTOYMENA
NMPOIrPAMMATA ZETE

YAomoloUpeveg Apdaoelg

To INIETE oe ouvéxela tng emTuxoUS OAOKARPWONG
ouyxpnuatodotoupevwy amd to Eupwrmdikd Kowvwvikd
Tapeio mpa&ewv oto mAaiclo tou EXMA 2007-2013, to €tog
2015, katd 1o €tog 2016 mMpoxwpnoe otnv ulotoinon Twv
€€ng mpda&ewy, ot omoieg €xouv evtayxBei oto EXMA 2014-
2020:

Emrtayn e066ou yia Néoug €wg 29 etwv ot ISIWTIKEG
EMYEPNOEL oTov KAGSo tou Touplopou yla amoktnon
£PYACLAKNG epmElpiag os cuvepyaoia pe tnv EEAE. To épyo
agopd tnv mapoxn oe 8.000 avépyoug Kal OLKOVOULIKA Hn
evepyoUg VEoug, NAkiag amd 18 €wg 29 €Twv UTTNPECLWV
ouvexl{OUevNG ETTAYYEAUATIKAG KATAPTIONG OL  OTTOiEg
mepAapBdavouv:

a) Bswpntikn Katdption 80 wpwy,

B) TTPAKTIKI ACKNON TWV WPEAOUPEVWY OF ETTLXELPNOELG TOU
WOLwTIKoU Topéa Tou e€UMNPETOUV Kal evioxUouv Apeca
| €UUECA TOV TOUPLOPO KAL TO TOUPLOTIKO TIPOIOV TNG
XWPAG, CUVOAIKNAG Sidpkelag 420 wpwv Kal

uTNpeocieg umootnPEng Kat OUMBOUAEUTIKNAG
kaBodrynong Twv weeloupévwy og OAN TN SIAPKELD TNG
TTPAKTLKNG AOKNONG TTOU apopouV:

i) otn &uyvwon kat KatdAAnAn ouleuén twv
EKTTAULOEUTIKWYV avaykwv/8elotrtwyv Twv
KATapTI(OPEVWYV HE TIG AVAYKES TWV ETTIXELPNOEWY,

ii) otnv TomoBétnon, mapakoAoubnon Kai emorteia
Tou KatapTl{opévou amd Tov TMAPOXO KATAPTIoONG OTnV
EMXElPNON TIPAKTIKAG AOKNONG, MECW TOU €MOTTTN
MpaktikAg Kkat

iii) og emmpooBeTeg UTTNPESIEG Yl TN METATPOTH TNG
TTPAKTIKNG doknong tou kataptlduevou oe oupfBaon
e€aptnuévng epyaciag Kat tnv TomobEtnor Tou otnv
EMLXEIPNON TTPAKTLKNAG.

=

EmmAgoy, oto mAaioclo TOoU TTPOYPAPHATOG
TpAyUatomo|OnNKe  TIOTOTTOINCN  TWV  EMAYYEAUATIKWY
TTPOCOVIWY TWV WEEAOUUEVWY Yia 7 BACIKEG elOIKOTNTEG
OTOV TOUPLOTIKO Topéa. To €tog avagopdg uAorolOnke
TO MEYOAUTEPO MEPOG TWV EVEPYELWWV KATAPTIONG KAl
TIPAKTIKNG AOKNONG TWV WPEAOUHEVWY TOU TTPOYPAMHATOG,
VW TTAPAANAa UAoTToBNKAY EVEPYELEG CUMPBOUAEUTIKAG
uTooTNPLENG TOUG.
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SETE CO-FUNDED PROGRAMS

Implemented Actions

After the successful completion of the programmes co-
funded by the European Social Fund in the context of
NSRF 2007-2013 in 2015, INSETE carried out the following
actions in 2016, which form part of NSRF 2014-2020.

Labor market entry for unemployed young people aged
up to 29 year of old in the Tourism Sector in partnership
with EEDE. The project is to offer continuous professional
training services to 8,000 unemployed and economically
inactive youths aged 18 to 29. The services include:

(a) 80 hours of theory,

(b) a total of 420 hours of internship for beneficiaries at
private-sector companies that directly or indirectly
serve and support tourism and the country's tourism
product

advice and guidance to beneficiaries throughout their
internship on:

(i) identifying and properly pairing the educational
needs/skills of trainees to the needs of the businesses,
(i) placing, monitoring and supervising trainees at the
business where the internship takes place, performed
by the Internship Supervisor of the training body, and
(iii) providing additional services to convert the trainees'
internship into a dependent employment contract and
securing a job for them at the business where the
internship took place.

o

In addition, the professional skills of beneficiaries on 7 key
tourism sector specialities will also be certified as part of
the project. The largest part of the training and internship
of beneficiaries took place within the reference year, along
with the advisory and guidance services.



Evioxuon tng BeopIKNG KAl EMXELPNOLAKIG IKAVOTNTAG
tou ZETE

To ev Aoyw mpdypaupa tou INZETE amookomel otnv
urootnptén kat avafdaduion tou Becpikol poAou tou XETE
WG KOWVWVIKOU gTaipou, Yéoa amd tnv uAomoinon Spdoewv
Tou oUpPBAANoUV otV evioxuon TG EMXELPNOLAKNAG TOU
Ikavotntag Kat dtac@aiidouv TV avamtuén Kal Tekunpiwon
Twv B€cewv kal mpotdoewy tou XETE og kpiowoug yia tov
TOUPLOTIKO KAASO TOUEIG TTOAITIKAG. XnPEwWwveTal OTL TO
£pyo evtdxOnke oto Emixelpnoiakd Mpdypappa «Avarmtuén
AvBpwrivou AuvapikoU, Exmaibeuon & Awa Biou Mdbnon
2014-2020» ota téAn louAiou tou 2016.

Katdption & Miotonoinon Avépywv o kAadoug Axung

To INXETE oe ouvepyaocia pe tnv EYE-EKT kai 6Aa ta
IvotitoUta twv Kowvwvikwy Etaipwy, avélaBe tnv avamtuén
QAVAAUTIKWY TTPOSLAYPaQUWV KATAPTIONG KAl eKTTALSEUTIKOU
UALKOU/TTEPLEXOMEVOU oupTepAauBavouévwy Twv
EPWTACEWV — aTAVINCEWV amoTiUNoNg YVWOEWY Kal
Se€lotNTwy Twv weloupévwy, yia emtd (7) eldikotnteg-
QAVTIKE(UEVA KATAPTIONG ME EUPACN OTOV Touplopo. Evtog
Tou 2016 ulomolBnke peydlo Pépog tng dpdong, n ormoia
OAoKANPWONKEe To TPWTO TPiuNVo tou 2017.

MapdAAnAa, oto mAaiclo Tng ulomoinong Spdoewv
TOUPLOTIKAG TIPOoRoAAg Kat avamtuéng Mepupepeiwv g
XWpPag péoa amod tn ouvayn MNpoypappatikwy XupBdoewy
tou dp. 100 v.3852/2010, n AielBuvon MMpoypappdtwy
tou INXETE umootnpilel TG amaultoUPeVEG SLOIKNTIKEG
EVEPVELEG, TTApakoAouBel TNV UAoTToiNoN TOU (PUOLIKOU Kalt
OLKOVOUIKOU QVTIKELMEVOU TWV CUMPBACEWY Kal CUVEPAEL
ME CUMPBOUAEUTIKO XAPOAKTNPA OE ETMOTNUOVIKO KAl TEXVIKO
emimedo tnv ekdotote Opdda’Epyou tou ZETE. Eldikdtepaq,
10 2016 oto mMAaiolo utoypapng Mpoypauuatikig uupBacng
petalulMeppépelag Autikng EANGSag- LETE- Mepupepelakou
Tapeiou Avamtuéng Autikng EANGSag Eexivnoe n uAotmoinon
Tou £pyou e TitAo «XxeSlaoudg Kat e@apuoyr Spdoewv
TOUPLOTIKAG TTPORoANG tng Meppépetag Autikig EANGSagy,
To oToio avapévetal va oAokANPwOEl evtog tou €toug 2017.

To €pyo agopd otov dptio oxedlacud, oe TEXVIKO Kal
OPYAVWTIKO mimedo Kal oTNV AMOTEAECHUATIKE KAl £yKalpn
uAotroinon tng TPOROANRG TOU TOUPLOTIKOU TIPOIOVTOG TNG
Mepupépelag Autikig EANGSag kat mepidapfdvel Spdoelg
TTOU a@opoUV OTOV OXESIOONO KAl OTnV TeKUNPiwon tou
TouplotikoU brand tng Mepupépelag, otnv  avamtuén
TIEPLEXOMUEVOU  SNMUIOUPYIKWY  €PYAAEIWY KAl  YnN@LOKWY
OUCTNUATWY YA TNV TTPOBOAr TOU TOUPLOTIKOU TTPOIOVTOG
Kat otnv a&lomoinon evepyelwy MPowbONoNg Tou TOUPLOTIKOU
mpoldvtog tng Mepupépelag Autikng EANGSag.

Strengthening SETE's Institutional and Operational
Capability

This INSETE project aims at supporting and upgrading
SETE's institutional role as a social partner by implementing
actions that contribute to improving its entrepreneurial
capability and which ensure the development and
documentations of SETE's positions and proposals in
policy areas critical to the tourism sector. Note that the
project was included in Operational Programme "Human
Resource Development, Education and Life-Long Learning
2014-2020" at the end of July 2016.

Training and Certification for Unemployed in Cutting-
Edge Sectors

INSETE, in partnership with the ESF Actions Implementation
Authority and all the social partner institutes, undertook to
develop detailed standards for training and educational
material/content, including questions/answers to evaluate
the knowledge and skills of beneficiaries for 7 specialties/
training topics focused on tourism. A large part of the
action took place in 2016 and was completed in the first
quarter of 2017.

Meanwhile, as part of the actions to promote and develop
tourism in the country's Regions after entering into
Programme Agreements in line with Article 100 of Law
3852/2010, the INSETE Directorate for Programmes offers
support for the required administrative actions, monitors
the implementation of the technical and financial part
of the agreements, and provides scientific and technical
advice to each SETE team. Specifically, project "Planning &
Implementing Actions for Tourism Promotion in the Region
of Western Greece" commenced in 2016, in the context
of the Programme Agreement signed between SETE, the
Region of Western Greece and the Regional Development
Fund of the Region of Western Greece, and is expected to
be completed within 2017.

The project pertains to planning, on a technical and
organisational level, as well as effectively and promptly
launching the promotional activities for the tourism
product of the Region of Western Greece. It includes
actions that relate to designing and documenting the
Region's tourism brand, developing creative tools and
digital systems for promoting the tourism product, and
carrying out activitiesto promote the Region of Western
Greece.
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YmoBAnOeioeg Mpotdaoeig

To 2016, oto TMAaiclo TPooKAcewv tou Emixelpnolakou
Mpoypdupatog «AvtaywvioTikotnta, Emyeipnuatikotnta
kat Kawvotopia 2014-2020», to INZETE uméBale tig €§ng
TTPOTACELS:

Katdption kau MMiotomoinon yvwoswv kat Se§lotATtwv
epyalopéVwV OE ETMIXELPHOELG TOU TOUPLOTIKOU KAASou

H ouykekpluévn Tmpotacn tou Ivotitoltou Xuvdéopou
EAnvikwv Touplotikwv Emixelpriocewy (INLETE) amookorel
OTNV KATAPTION Kal TIoToTToinon yvwoewv Kat Se§lotrtwy
epyalopévwy OE ETTXELPNOELS TOU TOUPLOTIKOU KAASou,
Wote va evioxuboUv Ta EMmayyeAUATIKA TTPOcOVTA Kal N
ETTAYYEAUATIKN TOUG LKAVOTNTQ, ME ATMWIEPO OTOXO TN
BeAtiwon twv TApPeXOUEVWY UTTNPECLWV OTov KAASo Tou
ToupLopoU.

To mpotewvouevo Tpoypaupa TephaufBavel dpdoelg a)
Bewpntikng Katdptiong Sidpkelag 80 wpwv ya 1.200
wEeNoUpEVOUG-epyalOHUEVOUG OTOV TOUPLOTIKO TOUEQ ME
titho «Xtélexog Efumnpétnong Medatwv & Avdadelng
Touplotikng Epmelpiag (Guest Experience Expert (GEE) in
Tourism kat ) motomoinong Twv yvwoswv Kal SelotAtwy
Toug ou Ba amoktnBoUv péow TNG BewPNTIKAG KATAPTIONG.
H emAoyr Tou CUYKEKPLUEVOU TIPOYPAUMATOG KATAPTIONG
mpaypatoroOnke AaufBdvovtag umoéyn otolxela amd
TTPWTOYEVEIG Kal SeutepoyeVelG €peUveG, KABWG Kal Aoumd
OTOLXEIO TTOU TEKPNPELWVOUV TNV aVAYKN YO TTEPALTEPW
gvioxuon twv MPocoVIwY Twv epyalOUEVWY OTO TOMEA TNG
E€urnpétnong MeAatwv.

Apdoelg Mpdyvwong Kat mapakoAolBnong petafoAwv tou
TouplotikoU Topéaylatnv evioxuon tng aviaywvioTIKOTNTAG
Kal ThG StapOpwTIKAG TTPOcapHOYNG TOU

H ev Adyw pdTtacn amookorel oTnv avamtuén mapepBacewy
yld TN OCUCTNUATIKA TIPOYVWOon Kal TapakoiouBnon
TWV PETABOAWV TOU TOUPLOTIKOU TEPLRAANOVTOG yia TNV
evioxuon TNg avIaywvioTKoTNtag, NG SlopBpwtikig
TTPOCAPUOYNG TOU Kal Tnv utoothplEn twv Spdoewv
aAvAamTuéng Kal TTPOCAPPOCTIKOTNTAG TWV ETTIXELPNCEWV KAl
twv epyalopévwy. E8ikdTepa, mepdapPdvel ta akdAouba:
Yx€dla Apdong yla TNV evioxuon TNG avVIAYWVIOTIKOTNTAG
Kal tng SlapOpwTIKAG TTPOCAPHOYHG TOU TOUPLOTIKOU TOMEQ,
MapakoAolbnon / AmotUmwon TOUPLOTIKWY HeyeBwvY pe
£UPacn OTIG AlYOTEPO QVETTTUYMEVEG TTEPLOXESG, Apdoelg
mapakoAouBnong tng SUVAPIKOTNTAS TWV TOUPLOTIKWY
TTPOOPIOPWY KAl TWV  ETMXELPHOEWY TOU TOUPLOTIKOU
KAGSou, Apdoelg Adxuong/MpoBoing tng Mpdéng kau
Apdoelg Xuvtoviopou kat Emotnuovikng umoothpléng tng
uAoTToinong TNG Kal Anuloupyia Yn@LakAg TAATYOPHAG KAl
«EPYAAELODNKNG» Yla TNV EVIOXUCN TNG AVIAYWVLIOTIKOTNTAG
TOU eAANVIKOU ToupLopoU.
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Submitted Proposals

In 2016, INSETE submitted the following proposals in
the context of invitations for Operational Programme
"Competitiveness, Entrepreneurship and Innovation 20714-
2020".

Training and Certification of knowledge and skills for
employees in tourism businesses

The current proposal aims at offering training and
certifying the knowledge and skills of employees in
tourism businesses, so as to enhance their professional
qualifications and capabilities, with the ultimate aim
being to improve the services offered in tourism. The
proposed programme includes (i) 80 hours of theory for
1200 beneficiaries/employees in the tourism sector on
becoming a Guest Experience Expert (GEE) in Tourism
and (ii) certification of the knowledge and skills that will
be acquired through the theoretical training. This training
programme was selected after taking into account
findings from primary and secondary surveys, as well as
other evidence documenting the need to further enhance
the skills of employees in customer service.

Forecasting and monitoring changes in the tourism sector
to strengthen competitiveness and structural adjustment
This proposal aims at developing interventions in order to
systematically forecast and monitor changes in the tourism
environment, so as to further boost its competitiveness
and structural adjustment, and to support actions that
will help businesses and employees develop and adapt
to the changes. Specifically, it includes: action plans to
empower the competitiveness and structural adjustment
of the tourism sector; monitoring/recording or tourism
figures, focusing on lesser developed areas; actions
for monitoring the capacity of tourism destinations
and businesses; dissemination/promotional  activities,
coordination/scientific support activities and creation of
a digital platform and toolbox that would strengthen the
competitiveness of Greek Tourism.



Akoun, oto mAaiclo Slebvwv Tpoypappdtwy, to 2016
ulotmollOnkayv ol €N EVEPYELEG:

Yuppetoxn INXETE wg etaipou otnv Apdaon “Fostering
employability and entrepreneurship for Egyptian youth
and women in the Tourism sector

H ev Aoyw Spdon evioxuong tng amacXoAnoudtntag Kat
NG EMXELPNHATIKOTNTAG YA TNV AlYUTTTIAKN veoAaia Kalt
T YUvaiKeG OTOV TOPEQ TOU TOUPLOHOU, Avapévetal va
BeAtwoel TNV KATACTAON TWV OPASWV-CTOXWV Kal TwV
TEAKKWV SIKAOUXWV KAl TWV TEXVIKWY Kal SLOXELPLOTIKWY
IKAVOTNTWV TWV opASWV-0ToXWY, YEca amd SpAcELg, OTIwG
yla mapddelypa ekmaibeuong kat evioyuong twv deflotitwy
KAl IKAVOTATWY Toug, BeAtiwong tng mpdofaocng Toug yia
TTPWTN YOoPA OTNV €MicNUN ayopd £pyaAciag TOU TOUPLOHOU,
SIKTUWONG TWV VEWV ETTIXELPNMATIWOV UE ETTLXELPNUATIKES
EVWOELG KATT.

Yrootipi§n ZETE otn cuppetoxr wg etaipou otnv Apdon
“"Smart Marketing Strategies for tourism in the Cross-
Border Area" «<SMS-CBA».

H mpdtaon apopd tnv mepattépw avadel§n kat avaBdbuion
Twv gpyalsiwv Twv €pywv TOU UAoToOnKav Katd tnv
TTPONYoOUUEVN TIPOYPAUUATIKA Tepiodo oto mAaiclo Ttou
Mpoypdupatog EAAGSa-Boulyapia 2007-2013 (.otoceAideg,
epappoyeg, info-kiosks ktA.) pe okomd tnv TEpAlTEpw
TPoWwONON TNG YUOLIKAG KAl TTOALTIOTIKNG KANPOVOULAG TwV
emAeypévwy Teplpepelwv tng EAAGSag kal Boulyapiag,
XPNOLIOTTOLWVTAG KALVOTOUES MeBOSouG.

YrootiplEn/ulomoinon Spdoewv ou €xouv UTToANBEel TTpog
Xpnuatodotnon oto mAaiclo MoAupepwy Mpoypapudtwy,
Awepwv Alacuvoplakwy [Mpoypappdtwyv kat Erasmus+ pe
gtaipo tov XETE ) to INXETE.

In addition, the following actions took place in 2016, in the
context of international projects.

Participation of INSETE as a partner in the action
"Fostering Employability and Entrepreneurship for
Egyptian Youth and Women in the Tourism Sector”

This  action to  strengthen  employability  and
entrepreneurship for Egyptian youth and women in the
tourism sector is expected to improve the situation of
target groups and final beneficiaries, as well as their
administrative skills through various actions. For example,
offering training and strengthening their skills and abilities,
improving their access to the official tourism job market
for the first time, providing networking between new
entrepreneurs and business associations, etc.

Supporting SETE in its participation as a partner in the
action “"Smart Marketing Strategies for Tourism in the
Cross-Border Area (SMS-CBA)".

This proposal pertains to further using and upgrading
the tools of the projects that were carried out during
the previous programming period, in the context of the
"Greece-Bulgaria Programme 2007-2013" (websites, apps,
info kiosks, etc.), with the aim of promoting the natural
and cultural heritage of selected regions in Greece and
Bulgaria using innovative methods.

Supporting/Implementing actions submitted for funding
in the context of Multilateral Programmes, Bilateral
Cooperation Programmes and Erasmus+, with SETE and
INSETE as partners.
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SETE HUBS

Mepupeperaka MNpaweia XETE

Ta Mepupepelakd Mpageia tou YXETE TmOU Asttoupyouv
ot 5 Mepupépeleg tng xwpag, loviwv NAowv (Képkupa),
Melomovvroou (TpimoAn), Kevipikng Makeboviag (Qeo/
Vikn), Ztepedg EANASag (Aapia), Notiou Auwyaiou (Pé&og),
armoteAolv  éva  olokAnpwpévo  Siktuo  Tpowbnong
TIOAMTIKWV Kal BEATIOTWY TIPAKTIKWY KAl evioxuong tng
TTPOCOPUOOCTIKOTNTAG TWV ETMXEPACEWY, ETTAYYEAUATIWV
Kat epyalOPEVWV TOU TOUPLOTIKOU TOMED OF TIEPUPEPELAKO
emimedo, evwy TMaApAAANAa evioxUouv TnV EMXELPNOLAKN
IKQVOTNTA TWV TIEPLPEPEIOKWY KAASIKWY  OpPYyavWoEWY
tou XETE, péow tng otnpéng mapaywyng kat datumwong
B€cewV KAl TTPOTACEWV OF ETMPEPOUG TOUELG EVOLAPEPOVTOG
Kal SlapopPWoNng TwWV AmapaitnTwy SIKTUWV Kal ETALPIKWY
OXECEWV HE QPOPEIG Kal opyaviopoUG OE TIEPLPEPELAKO
emimedo.

Y10 mAaiolo ulotroinong tou €pyou «Evioxuon tng Becpikng
KAl ETTIXELPNOLOKAG tKavotntag tou XETE» o pdhog twv
Mepupepelakwyv Mpapeiwv evioxUstal Kal lOXupoTTole(tal
ME OTOXOUG TNV TIEPALTEPW UTTOoTAPLEN Tng avamtuéng
KAl evioxuon Tng avIaywvioTIKOTNTAG TWV TOUPLOTIKWY
ETTKELPNOEWY, TN SLdXUCN TOU EMIOTNHOVIKOU £PYOoU TOU
INXETE otnv TOTTIKA TOUPLOTIKH KOLWVATNTA, TNV evOUVAuwWon
NG  EMYEPNOWAKNAG  KAVOTNTAG TWV  TTEPLPEPELCKWV
KAalikwv evwoeswv tou XETE kat tnv mpowbnon
SLAKAQOIKWY OLKOVOULKWY OXECEWV Ot TOMKO emimedo
- Slaouvdeon TtouploTikAg avamtuéng pe tnv avamtuén
AOUTTWV TOTTIKWYV TTAPAYWYLIKWY TOUEWV.

=

N

EN2IXY2XH THY @EXMIKHX
KAIEMIXEIPHLIAKHY
IKANOTHTA2Z TOY 2ETE
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SETE HUBS

Regional SETE Offices

The SETE regional offices operating in 5 regions of Greece
(Corfu, lonian Islands; Tripoli, Peloponnese; Thessaloniki,
Central Macedonia; Lamia, Central Greece; and Rhodes,
South Aegean) form a comprehensive network for
promoting policies and best practices, as well as assisting
tourism sector businesses, professionals and employees
to adapt at a regional level. They also enhance the
business skills of regional SETE sectoral associations
through supporting production, formulating positions and
proposals in individual sectors of interest, and creating the
necessary networks and corporate relations with agencies
and organisations at a regional level.

In the context of the project for "Strengthening SETE's
Institutional & Operational Capability”, the role of the
regional offices is strengthened and reinforced with targets
for further developing and bolstering the competitiveness
of tourism businesses, disseminating the scientific work
performed by INSETE ot local tourism communities,
reinforcing the business skills of SETE sectoral associations,
and promoting cross-sectoral economic relationships
at a local level, ie. linking tourism development to the
development of other local production sectors.

STRENGTHENING SETE's
INSTITUTIONAL AND
OPERATIONAL CAPACITY



Tuvepyaoieg/Zuppetoyr os Emrtponég -
Opadeg Epyaciag

To INXETE ouppetéxel evepyd oe 21 Emtpomég — Opddeg
Epyaciag, mMoAAég amd TG omoieg amoteAoUv Becpikd
opyava pe Soplopd péow DEK, mou €xouv cuykpotnBel
yia Bépata xdpa&ng TOALTIKAG OTOV TOMEQ TOU TOUPLOHOU
Kal TNV avamtuén tng olkovopiag eupuUtepa, yia Béuata
ekmmaideuong KAl  EMAYYEAUATIKAG  KATAPTIONG  Kal
amacxoAnong, evw TapdAAnAa, otnpilet péoa  amod
TeKPNPLWPEVN avdAuon tig B£oelg tou XETE og topeig omwg
Emevbutikdg Nopog, Epyaciakég Ixéoelg, Ao@AALOTIKO,
Xwpotaika kat DopoAoyikd Béparta.

Affiliations/Participation in
Committees & Task Forces

INSETE actively participates in 21 committees/task
forces, many of which are institutional bodies appointed
through the Government Gazette, which have been
formed to formulate policies for the tourism sector and
the development of the economy in general, as well as for
educational, training and employment issues. Furthermore,
through documented analysis, it also supports the SETE
positions on topics such as investment law, labour relations,
social insurance schemes, physical planning and taxation.
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2TPATHIKH ZYMBOYAEYTIKH
MARKETING

Texviknl Ymootnpi§n & YAomoinon
Apdoewv MpowBnong tou MNepupepelakou
kat Tomkou ToupiotikoU Mpoidvtog

H Marketing Greece umootrpt§e kat to 2016, evepyd Toug
(pOPEIG TOTTIKNG AUTOSLOIKNONG, TIG TOUPLOTIKESG EVWOELG Kal
TOUG avOPWTTOUG TOU TOUPLoPOU yia TNV EVEPYH TTPOBOAN
TOU TIEPUPEPELOKOU KAl TOTTIIKOU TOUPLOTIKOU TTPOIOVTOG,
TTAPEXOVTAG KALVOTOMEG UTTNPEGCIEG oXedlaopoU & eKTEAEONG
MApKeTvyK. TMoapdAAnAaq, evepywvtag wg TAATPOPUA
ouvepyaciag Kal  OUVEPYEWS OPACEWV  TOUPLOTIKAG
mpoBoAng, aflomoince éumpakta Ta KavaAla emkovwviag
mou €xel avamtuel, TPOoG OWENOG TNG TTEPLPEPELIOKNAG
KOLVOTNTAG TOU TOUPLOHOU, UAOTTOLWVTAG CUVTOVIOMEVES KAl
OTOXEUMEVEG eVEPYELES TTPOWONONG.

Tx€dia Mdapketivyk Touplotikou
Mpoidvtog kat AvtaywvioTIKNAG
Tautétntag

Me otdxo TO0 OSopnuévo otpatnylkd oxedlacud oe
Mepupepelakd kat tomkd eminmedo, n Marketing Greece
EKTTIOVNOE ATTOKAELOTIKA XXESIA MAPKETIVYK yia:

MNepupépela Oeocoaliag
Region of Thessaly

MNepupépeia Autikig EANGSag
Region of Western Greece

P660¢ (E€e16ikeuon tou Ixebiou Mdpketivyk
tng Mepupéperag Notiou Ayaiou)

Rhodes (Refining of the Marketing Plan

for the Region of South Aegean)

Kwg (E§e18ikeuon tou Ixediou Mdapketivyk
tng MNepupépetag Notiou Ayaiou)

Kos (Refining of the Marketing Plan

for the Region of South Aegean)

e ABnva (E§eidikeupévo oxédio yia
to niche segment LGBT)
Athens (Dedicated plan for the LGBT
niche segment)

MARKETING CONSULTING
STRATEGY

Technical Support & Implementation
of Actions to Promote the Regional
and Local Tourism Product

Yet again in 2016, Marketing Greece actively supported
local government authorities, tourism associations and
the people involved in tourism in promoting the regional
and local tourism product, offering innovative marketing
strategy & services. Meanwhile, acting as a cooperation
and synergy platform for actions that promote tourism,
it used the communication channels it has developed
effectively, to the benefit of the regional tourism sector,
implementing coordinated and targeted promotional
activities.

Tourism Product & Competitive
Identity Marketing Plans

Aiming at structured strategic planning at a regional
and local level, Marketing Greece formulated exclusive
marketing plans for the following:
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MAdavo evepyewwv MPoBoArg
ya tnv Mepupépeia Notiou Awyaiou

Itpatnylk ouvepyacia pe tnv Mepupépsla ya tov
oxedlaoud kat tnv ulomoinon evepyswwv Mpowdnong tou
TOUpPLOTIKOU poidvtog tou Notiou Atyaiou.

H Marketing Greece oxebiace kat umootiple TNV
EKTENECN €VOG  OMOKANPWHEVOU TTAEYMATOG  EVEPYELWDV
ToupLoTIKAG TPoRoAng tng Mepupépetag Notiou Awyaiou,
TTAPEXOVTAG  OUMPBOUAEUTIKEG — UTTNPECIEG  MAPKETLVYK
KOl EVEPYWVTAG WG project manager TAPEXOVTAG
Kateubuvoelg, Kat Tmapakoloubwvtag TapdAAnAa TV
amoteAeopatiky  ulomoinon Twv  €pywv. EmmAéov, n
Marketing Greece a&lomowwvtag ta gpyaieia mou dlabétel,
UAOTTOINCE  QTTOKAELOTIKEG eVEPYElEG TTPoWwBNoNg Uéow
tou Discovergreece.com, aAAd Kal PECW TNG YNQLOKAG
mAatpopuag  mpowbnong  storytelling  ta&lbuwtikwyv
eumelplwy, Blogtrotters.

Me oxnua tnv emKkowvwviak opmpéAa «Aegean Islands.
Like No Other», avamtixbnkav meplocdtepeg amd 50
LOTOPIEG TIPOOPLOPWY KAL EPTIELPLWY OE EAANVIKA KAt AyYALKA,
oxedldotnkayv 160 amoKAELCTIKEG SNULOUPYLIKEG EQAPHOYES
Kat SnuioupyROnkav tpia (3) Oepatikd videos. EmumAgoy,
n MNepwpépela Notiou Awyaiou evioxuoe to Wnelokd NG
armotunwua, péow tg Campaign Page http:/likenoother.
aegeanislands.gr/, kKabwg kat pe tnv avamtuén oeAibwv
ota Social Media, pe amotéAecua tn Snuoupyia online
community pe replocotepa amd 45.000 péAn. H kaumavia
uttootnpixOnke Yn@akd pe MAAvo Yn@lakng Stagnuiong
kat Sapnuong ota Social Media.

42 I MARKETING
GREECE

Promotional Activity Plan for the
Region of South Aegean

Strategic partnership with the Region to plan and carry
out promotional activities for the South Aegean tourism
product.

Marketing Greece planned and assisted in the efforts to
carry out an integrated series of promotional activities
for the tourism of the Region of South Aegean, offering
marketing consulting  services, providing guidance
as a project manager, and monitoring the efficient
implementation of works. In addition, using the tools at
hand, Marketing Greece launched exclusive promotional
activities through Discovergreece.com, as well as through
the Blogtrotters digital travel storytelling platform.

Building on the “Aegean Islands, Like No Other”
communication platform, more than 50 destination and
experiential stories were developed in Greek and English,
while 160 exclusive creative apps were designed and 3
themed videos were created. In addition, the Region of
South Aegean further enhanced its digital footprint through
the http:/likenoother.aegeanislands.gr/ campaign page,
as well as through social media pages that were created.
The result was an online community counting more than
45,000 members. The campaign was supported through a
digital advertising plan and social media adverts.

160

AnpoupyIKEG £aApPUOYEG
Creative apps

3

Ogpatika video
Themed videos

45.000

MéAn on line
Members on line

iy http://likenoother.aegeanislands.gr/



Tuumpa&n Touplopou yia tn Oecoalia

Avarrtu§lakn ouvepyacia yla tnv evioxuon tou auBevtikol
Kdl TTOLOTIKOU ToupPLoTIKOU TTpolovTog tThg @ecoaliag amd
tv Marketing Greece / ZETE, tnv Coca - Cola Tpia
‘Eglov, oe otpatnyikr ouvepyacia pe tnv Mepupépeia
Oeccaliag

Yto mAaioto tng «Xupmpa&ng Touptopou yia tn Oecoalian
oxedldoTnKe Kal T€OnKe og g@ApPPOYN Eva OAOKANPWHEVO
mpdypappa Spdcewy, yla TNV €vioxuon TOU TOUPLOTIKOU
TOMEQ KAl TwV TTPoopLlopwy tng Oeccaliag. To Mpdypapua
Apdoswv €xel pakpompodBeopo xapaktipea, pe to 2016
va afloToleiTal WG £TOG TTPOETOLPACIAG TOU OTPATNYLIKOU
oxebloopoU, TOU TIEPLEXOMEVOU KAl TWV  EPYAAEiwY
mpoBoAng tou Mepupepeiakol Touplotikou [Mpoidvtog Kat
to 2017 va amoteAel £€T0G UAOTTOINONG TNG VEAG KAUTIAVIAG
g O@eoocaliog.

To 2016 ekmovABnke oAokAnpwpévo YIxeSlo MApKeTIVYK
TouplotikoU lMpoidvtog & Avtaywviotikig Tautdtntag tng
@eooaliag, SnuoupynBnkav 40 otopieg TASIOIWTIKWY
EUTIELPLWYV OTNY EAANVIKA KAl Ay VALK YAWooa Kal pla mhouota
«tpdmela» @wToypa@lkoU UAKoU. EmumAéov, oxedidotnke
Kat avamtuxOnke n amokAslotikr Swadpaoctiky Wneplakn
lotooceAida www.mythessaly.com, &nuwoupynbnkav 4
SlaPNULOTIKEG TaLvieg Kat UAoTTONONKE N WNELakn Kapmavia
"My Perfect Day in Thessaly"” pe kevtpiko dxnua mpowbdnong
1o Discovergreece.com. NMapdAAnAq, 1€0nke og e@appoyn
€va OAOKANPWMEVO TPOypauua Anuociwv Xx€cewv, He
emokeYPelg ekmpoowtnwv MME kat embpaoctikoug digital
influencers, evw oxedlaotnke €va amokAeloTiko Mpdypauua
Exmaibeuong yla toug emayyeAPATIEG TOU TOUPLOPOU TNG
TePLOXNAG, To omoio Ba AdBel xwpa evidg tou 2017, ue otdyo
TNV TTOLOTIKY KAl AEITOUPYIKN avafBdbuion tg TOUPLOTIKAG
ETTXELPNMATIKOTNTAG.

40

lotopieg Ta§ISIWTIKWVY EPTTELPLOV
Travel experience stories

4

Ala@npLoTIKEG Tatvieg
Promotional movies

|‘ http://thessaly-tourism-sympraxi.gr/

Tourism Partnership for Thessaly

Development strategy for boosting the authentic and
qualitative tourism product of Thessaly by Marketing
Greece, SETE and Coca-Cola Tria Epsilon, in a strategic
partnership with the Region of Thessaly.

Through the Tourism Partnership for Thessaly, a
comprehensive programme of actions was implemented to
boost the tourism sector and the destinations of Thessaly.
It is a long-term programme of actions, with 2016 identified
as the year for preparing the strategic plan, the content
and the tools for promoting the regional tourism product,
and 2017 the year for launching the new campaign for
Thessaly.

A comprehensive Tourism Product & Competitive Identity
Marketing Plan for Thessaly was formulated in 2016. Some
40 travel experience stories in Greek and English, as well
as a rich bank of photographs, were created. Furthermore,
the exclusive interactive digital website www.mythessaly.
com was designed and developed, 4 promotional movies
were filmed and the “My Perfect Day in Thessaly”
campaign was launched through Discovergreece.com. A
comprehensive public relations programme was also put
into action, with visits by media representatives and digital
influencers, while an exclusive educational programme was
designed for local tourism professionals. The programme is
set to take place in 2017, with the aim of upgrading tourism
entrepreneurship in terms of quality and functionality.

ANOAOTIZIMOX
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Ixedlaopog kat epappoyn Spdoswv
ToupLoTIKNAG TTPOBOANG TG Mepupépeiag
Autikig EAAGSag

H Nepupépera Autikig EAAGSag, o ZETE katto Mepupepeiakd
Tapeio Avamtuéng tng Mepupépelag Autiknig EAAGSag,
ouvénpagav péow MMpoypappatikng Zopfaong ywa v
eappoy) Spdcewv TouploTikAG TPOBoAnG thg AUTIKAG
EANGSag, pe SietA Xpoviko opidovta.

To Mpdypappa, Tou umootnpiletal dnuoupytkd amod tnv
Marketing Greece, meplAaufBAvel, Katd To TPWTO £T0OG, TOV
oxeblaouo €pywv umodopng MApPKETIVYK Kal TV UAoTToincn
TTPWTWV EVEPYELWY TTPOWONONG. ZUYKeKPLUEVA TTEPLAAUBAVEL
TN MEAETN TeKUNplwong Tou TTpowBnTikoU brand tng AuTiKAg
EANGSaG, TNV Tapaywyn KEWEVWY TAEIOLWTIKWY EUTTELPLWV
OUVOAIKAG €ktaong 75.000 Aé€ewv oe 5 yAwooeg, tn
Snuoupyia tpdmeldag PwToypa@ikoU UALKOU, TNV UAotoincn
YUPLOUATWY Kat mapaywyr Siapnuiotikwyv videos, tnv
avantuén ammoKAEIOTIKNG  LOToceAbag yia  uAoroinon
YnNQlakng  Kaumaviag  www.western-greece.com/, tnv
wnelakn mapoucia ota Méoa Kowvwvikng Aiktuwong kat
™ MeAétn otpatnyikol oxedlaopoU yia EVEPYELEG OTO KOLWVO
Twv emayyeApatiwy (B2B).

To €tog 2017, a§lomowwvtag tnv mAat@oppa mpoBoAng «The
Western Greece Collection. Inspirations», uUlototeital
SlapnULoTIKS TAQVO PE OTOXEUMEVN TTPoWONOoN oTa YNELAKA
péoa Kal evépyeleG Anuooiwv IXECEWV, HE ATTOCTOAEG
Snuoocloypdewv kat bloggers, kabwg kal Tpoypapua
EMOKEYEWY EMTAYYEAUATIWV TOU Touplopou (Fam Trips).
MapdAAnAa, n Meplpépela OAOKANPWVEL TRV YNPLAKN TNG
mapoucia e véa UTlepoUyX POV TOUPLOTIKI TTUAN.

44' MARKETING
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Planning & Implementing Actions
for Tourism Promotion in the Region
of Western Greece

The Region of Western Greece and its Development Fund
and SETE formed a partnership through a Programmatic
Agreement for carrying out tourism promotional activities
in the Region for the next two years.

The programme has received creative support from
Marketing Greece. The first year includes planning
marketing infrastructure works and carrying out the first
promotional activities. Specifically, it includes conducting
the first documented study for promoting the Western
Greece brand, creating travel experience stories amounting
to 75,000 words in 5 languages, developing a bank of
photographs, filming and producing promotional videos,
developing the exclusive website www.western-greece.
com/ for digital campaigns, strengthening its social media
presence and carrying out a strategic planning study for
tourism professional (B2B).

In 2017, an advertising plan will be carried out through the
"Western Greece Collection, Inspirations” promotional
platform, with targeted promotions on social media, public
relations actions, trips for advertisers and bloggers, as
well as familiarisation trips for tourism professionals (fam
trips). Meanwhile, the Region will be completing its digital
presence with the creation of a state-of-the-art tourism
portal.

|‘ www.western-greece.com/



Irpatnywkn urrootip§n & Project
Management tng kapmaviag tou Athens
Tourism Partnership

H Marketing Greece umootnpilet kat ocuvtovi{el T
Suvauiki kapmavia yia tnv mpoPoAnf thg ABARvag pe titho
«One City. Never Ending Stories», mou ulomoleitat péca
arré tn ouvepyacia tou ARpou ABnvaiwv, tng AEGEAN kau
tou AleBvoug AgpoApéva ABnvwv.

H kapmmavia avadeikviel tnv abnvdikn eumelpia péca amo
103 povadikég LOTOpIEG, €va EUPNUATIKO KAl SNULOUPYLKO
campaign video kat emmAéov 5 Oegpatikd videos, pia
mAouota otooeAiba www.thisisathens.org, otnv eAAnvikn,
aAyyAIKA Kal YaAAr yAwooa, mou mapouctddouv tn {wn
Twv avBpwrwyv tng ABrvag OAeg TIG ETTOXEG TOU XPOVOU,
avadelkvUovTtag £T0L eUOTOXA TIG EMAOYEG Uiag TTOANG TToU
TTPOCPEPEL OTOV EMOKETN ATEAEIWTEG EUKALPIEG HOVASIKWV
EUTIELPLWV.

Strategic Support & Project
Management for the Athens Tourism
Partnership Campaign

Marketing Greece has been supporting and coordinating
the vibrant campaign "One City, Never Ending Stories”
for promoting Athens, which is being carried out in
partnership with the City of Athens, Aegean Airlines and
the Athens International Airport.

The campaign showcases the Athenian experience through
103 unique stories, an inventive and creative campaign
video and another 5 themed videos, and the rich www.
thisisathens.org website (in Greek, English and French). All
these present the life of Athenians at all times of the year,
cleverly showing visitors what this city has to offer: endless
opportunities for unique experiences.

103

Movadikég epmeipieg
Unique stories

D

Oepatikd videos
Themed videos

|b www.thisisathens.org
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MARKETING GCREECE

Aebvég aprynua 2016 péow Anpoociwv Ixécewv, Mpowbnong ota péca evnuépwong
kat emokéPewv bloggers
International PR storytelling through media and blogger visits in 2016

MEDIA BLOGGERS

media visits 91 55 icrlwiﬁtijts:wcer <4\—

visits

((.)) broadcasts 7

International
PR
photoshoots 4 /‘ 8
celebrity visits 4 o Countries

UK, Germany, France, Austria, Italy, Spain,
Portugal, Belgium, Netherlands, Luxembourg,
Poland, Switzerland, Cyprus, US, Brazil, social media posts
Argentina, Mexico, Indonesia

wices] 77

!
€16.813.873

Advertising Equivalency
Value

145 o

social media
impressions

2 Gold Awards for Blogtrotters
2016

Ermis Awards

(Digital PR)

Tourism Awards
(Storytelling Excellence)
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AHMOZIEZ ZXEZEIX

Néeg ayopég kal oToxeupévo TTAGvo
Snuooiétntag uoypappiouv tnv
au§avopevn a&ia tou SieBvoug Siktuou
Anpooiwv Xxécewv

H mpowBnon tng EAAASag wg mpooptopou Slakomwy péca
amd TAAB0G TASISIWTIKWY EUTIELPLV  EVIATIKOTIOWRONKE
katd tn Sidpkela tou 2016, péow otoxeupévwy Spdoewv
amné to TpApa AleBvwv Anpoociwv Ixéoewv. Evw ol evépyeleg
MPOKANONG  SnUocLOTNTAG  OUVEXIOTNKAV OTIG [BACLKEG
ayopég tng leppaviag, tng AyyAiag kat tg laAiiag,
Slaitepn €upacn 660nke otnv eméktaon tou Siktuou MME
kat digital influencers kat og AAAeg xwpEeS.

YUVOAIKQ, SlopyavwBnkav 146 SnUoCLoypaQIKEG ATTOOTOAEG
Kat emoKkePeLg bloggers amo 18 xwpeg — HeTA&U Twv omoiwv
ot HMA, n lomavia, n ltaAia, n EABetia kat n OAAavéia.
Mévo n Auotpia cuvelc€pepe CUVOAKA 8 SNUOCLOYPAPLKES
amootoAég amd  epnuepideg, meplobikd kat  bloggers.
Avtiotoixwg, onuavtikd Bruata éylvav otnv ayopd Tng
Notag Apeplknig, pe OXeTIKA Snuoctelpata oe Méoa tng
Bpalhiag, Tng Apyevtivig kat tou Meikou.

To 2016, TO0 OUVOAO TWV EVIUTIWV KAl NAEKTPOVIKWY
dnuootleupdtwy  dayyige ta €16.813.873 o€ 0oduvaun
Slapnuotiki agia.

H xpovid ékAeloe pe tn ouppetoxn tng Marketing Greece
otnv €kBeon Grecka Panorama, otn Bapoofia, pe otoxo
v mpowbnon tng EAAGSag oe MoAwvoug ta§iblwtikoug
TTPAKTOPES Kal SnuUocloypdous, Kabwg Kat tn dnuloupyia
Bdong yla pla cepd evepyelwv mou Ba mpayuatomoinbolv
OTnNV TAXEWG OVATTTUCOOUEVN TOUPLOTIK) ayopd NG
MoAwviag katd to 2017.

PUBLIC RELATIONS

New markets and targeted publicity
plan underline growing value of inter-
national PR network

The task of promoting Greece as a holiday destination
through its multitude of destinations and experiences saw
an intensification of targeted actions by the International
Public Relations department during 2016. Indeed, while
publicity-generating efforts continued in the key markets
of Germany, the United Kingdom and France, special
attention was given to expanding the network of media
and digital influencer actions in other countries.

In total, 146 media and blogger visits were arranged from
18 countries — among them the US, Spain, Italy, Switzerland
and Netherlands. Austria alone contributed a total of 8
visits from newspapers, magazines and bloggers. Likewise,
significant steps were made in the South American market,
with publicity secured in Brazil, Argentina and Mexico.

The publicity generated in print and online media within
the year had a combined advertising equivalency value
(AEV) of €16.8 million.

The year ended with Marketing Greece's participation in
the Grecka Panorama, in Warsaw, promoting Greece to
the Polish travel industry and journalists and providing the
platform for a series of actions to be implemented for this
rapidly growing market within 2017.
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BLOGTROTTERS

Muwa xpuon xpovid yia tnv ynelaxkn
mAatpdéppa mpowdnong storytelling
ta§buwtikwy epmelpuwy yia digital
influencers

H olyxpovn wneakn mateodpua mpowbnong storytelling
ta§lSlwTikwy gumelplwv tng Marketing Greece, Blogtrotters,
oupmAnpwoe to 2016 To Tpito £T0G TNG KAl EVIOXUONKE
aKOUa TTEPLOCAOTEPO, KATAKTWVTAG SUo Xpuod Bpafeia ota
Ermis Awards (Digital PR) kat Tourism Awards (Storytelling
Excellence).

Méoa amd to concept “Greece Beyond the Senses”,
55 kopuwaiot Siebveig digital influencers (uécog épog
instagram followers avd influencer >115.000) mpookARBOnkav
va tafibéPouv oe meplocdtepoug amd 30 eAANVIKOUG
TTpooplopoUg, va Buwoouv ARBoG euMeLpLWY cUVEESEUEVWV
UE TG TTEVTE ALOBOELG KAl TEAOG, VA EVTOTTIOOUV KAl KUPIWG
va TePypdPouV autd TO «UTIEPTATO ouvaiocdnua» Tou
«&umvdew éva ta&ibL otnv EAAGSa.

AvakaAumtovtag veéoug oxedlaoteég péoa amd tnv ERSoudda
Mébag tng ABRvag, amoAaufdvoviag pia  avol§latikn
amdédpaon otn Oegcocalovikn kat tn XaAkidikn, Puwvovtag
pua digital detox epmelpia otnv TRvo, e€epeuviivtag tn @uon
tng Mapou péoa amod melomopikd povordria, yvwpilovtag
tnv AuBevtiky Meoonviakr) KAnpovould, avadelkviovtag
TN PUOTIKIOTIKN yonteia tng Matpou — padi pe pa «Five
Senses, One Soul» emiokeyn emtd bloggers ota Xavid to
YemtéuBplo — eival povo oplopéva amd ta mapadeiypata
ta&lbiwtikwy storytelling eumelpiwv twv Blogtrotters katd
tn Sidpkela tou 2016.

To €10Gg oAokAnpwBnke pe tn Snuoupyia TAoUclou Kat
auBevtikoU Yn@lakou Tmeplexopévou yia tnv EAAGSa mou
dyyi&e ta 145 ekatopuupla social media impressions kat
mapryaye 80 blog posts kat 19 vlogs.

BLOGTROTTERS

A golden year for digital influencer
storytelling platform

Blogtrotters, Marketing Greece's conceptual storytelling
platform for digital influencers, went from strength to
strength, with the 2016 programme having the distinction
of winning gold at the Ermis Awards (Digital PR) and
Tourism Awards (Storytelling Excellence).

With the initiative's third year dedicated to exploring
"Greece: Beyond the Senses" the platform's growing
community of bloggers, the platform's growing community
of bloggers was encouraged to find new and inspiring
ways to relay their experiences to their digital audiences.

Some 55 leading travel and lifestyle bloggers, vloggers and
Instagrammers (average 115,000 Instagram followers) were
hosted in more than 30 destinations, and encouraged to
describe the sights, tastes, smell, touch and sounds - but
also the transcendental feeling — associated with travelling
in Greece through tailor-made itineraries designed to
match their blogging style.

Exploring fashion and design through the Athens Xclusive
Designers' Week, enjoying a spring break in Thessaloniki
and Halkidiki, experiencing a digital detox on Tinos,
discovering authentic Messinian heritage and being
seduced by soul-chic Patmos — along with a "Five Senses,
One Soul" group visit of 7 travel bloggers and vloggers to
Chania - are just some examples of the rich Blogtrotters
storytelling that travelled the world throughout the year.

The resulting output and engagement saw the bloggers
produce 145 million social media impressions, 80 blog
posts and 19 vlogs.

30

EAAnvikoi mpooplopoi
Greek destinations

115.000

Méoog aplBudg followers Instagram/Blogtrotter
Average number of Instagram followers per Blogtrotter

ole

Kopupaiol bloggers & vloggers
Leading bloggers & vloggers
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AOHNA

H ABrva wg 18avikdg city break
TIPOOPLOHOG

H ABrva amodeixtnke yia AAAN Hla XPOVIA KEVTPIKO
"case”, pe t &fopeucn yla Tepaltépw evioyxuon tng Adn
avamtuooopevng @AUNG TNG TTpwteUoucag wg city break
TTPOOPILOPOU MPE MO OEPA aTd OTOXEUUEVEG EVEPYELEG
dnuociwv oxéoewv. Me tov Tpdo autd, §60nKe upacn otn
dnuoupyia SnuooldTNTag OTIS EVTUTIEG KAl NAEKTPOVIKEG
ekbooelg onuaviikwy meplodikwy (Conde Nast Traveller),
Harper's Bazaar, Vogue.t, Graziafr), kabwg kat ot
epnuepideg peydAng kukAowopiag (Siddeutsche Zeitung,
Die Zeit, El Pais, La Razon).

ZtoxeUovtag VEéd THRHATA ayopdg

MapdAAnAa, oe pa mpoomdBela va SieupuvBel To Kowo-
OTOXOG TNG Tapayopevng dSnpootdtntag, Slopyavwbnkav
SNUOCLOYPAPIKEG ATTOOTOAEG yia T dnuoupyia eldikou
APLEPWHATOS Yl TN YEPHAVIKY €kSoon Tou TePLoSikoU
Playboy kat apBpoypapiog ce kopupaia AOAT (LGBT)
Sebvy Méoa yla tnv umootApl§n g kaumaviag Athens
Real, mou mpaypatomoiBnke to Aekéufplo pe otéxo TNV
tomobétnon tng ABrivag wg gay friendly mpoopiopou.

Tov iSlo prva, n lommavida nBomoldg Silvia Marty emoképBnke
tnv ABrva pe To Kopuaio LoTTaviko TASISIWTIKO TTEPLOSIKO
Devidjes, pe otdxo tn Onuoupyia evog moAucéASou
PWTOYPAPLKOU APLEPWATOS OTO OTTO{0 TTEPLYPAWEL ETTIONG
NV Ta&ISLWTIKA TNG EPTTELPIaL.

EmmAéov, efacpaliotnkav SU0 ONUAVTIKEG TNAEOTTTIKEG
mpoBoAég. H mpwtn agopd otnv mapouciacn tng ABrvag
péoa amd éva 3Aemto emelcodlo tng véag ekmoutrg BBC
RSVP Abroad, to omoio mpofArndnke oto BBC World News
kat oto BBC Online. H &gUtepn mepidapBdvel uo 30Aemta
emelcddla tng Bpaldildvikng exmoumig Viagem Cultural
pe Titho «KAaoikr) kat ocuyxpovn ABrvay kat «ABnvaikn
PiBiEpan.

O papadwviog wg “city break” eukaipia

Ye ouvepyacia pe tnv ‘Evwon =Zevodoxwv ABnvwv -
Attikng & Apyoocapwvikou, emAeypéva Méoa (n Bpetavikn
Guardian, n Auotplakr eenuepida Kurier kat Der
Standard, kat 1o leppavikd yuvaikeio meplodikd Active
Woman) mpookAnBnkav va cuppetdoyouv otov KAacoikod
MapaBwvio thg ABrAvag to NoguBpto, cuvbudlovtag tnv
abAntikn eurmepia pe tnv e€gpelivnon tng TOANG.

Me tn dnpoctdtnta va EMKEVIPWVETAL OTIG EUTTIELPIES TTOU
mpoowépel N ABrva, e§ac@alicTnNKe Pl KOV TTIPOCEYYLON
pe ekeivn tou Athens Tourism Partnership, plia cupumpaén
tou Apou ABnvaiwy, tou AtleBvoug AgpoAipéva ABnvwy Kat
NG Aegean yla TNV ToupLloTiKnA TTPofoAn tng ABrvag pe tnv
KeVTPLKN TTAEov Kapmavia «One City. Never Ending Stories».
To eyxeipnua cuvtoviel n Marketing Greece.

ATHENS

Telling the story of a desirable and
diverse city break destination

Athens once again proved a central case, with a
commitment to further enhancing the capital's burgeoning
reputation as a city break destination with a series of
targeted and diverse public relations actions.

In this way, emphasis was given to generating publicity
in print and online editions of leading magazines titles
(Conde Nast Traveller, Harper's Bazaar, Vogue.it, Grazia.
fr) as well as high-circulation newspapers (Stddeutsche
Zeitung, Die Zeit, El Pais, La Razon).

Targeting new market segments

At the same time, in an effort to expand the target-
audience demographic of resulting publicity, media visits
were arranged to produce a city feature in the German
edition of Playboy magazine and editorial coverage in
leading European LGBT titles to support the December
launch of the Athens Real campaign aiming to position
Athens as a gay-friendly destination.

In the same month, Spanish actress Silvia Marty visited
Athens with Spain's leading travel magazine, Devidjes, to
complete a multi-page photo shoot and personal story on
the city.

Two major broadcast opportunities were also secured,
with the recently launched BBC RSVP Abroad showcasing
Athens in one of its first 3-minute episodes, on BBC World
News and BBC Online, and Brazil's Viagem Cultural
shooting separate 30-minute episodes on "Classical and
contemporary Athens" and the "Athenian Riviera”.

The marathon as a city break opportunity

Finally, in cooperation with the Athens-Attica Hotels
Association, a selection of media (The Guardian, Austrian
newspapers Kurier and Der Standard, and Germany's
Active Woman magazine) were invited to participate in
the Athens Marathon in November, combining the running
experience with a weekend in the city.

With publicity focusing on city break experiences,
a common approach to that of the Athens Tourism
Partnership — the joint initiative of the City of Athens,
the Athens International Airport and Aegean to promote
Athens, for which Marketing Greece is project manager -
was assured.
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H Ndagog wg 1bavikdg mpooplopdg
yla olkovevelakeg Slaxoreég Daily Telegraph (UK)
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NHZIA

Zuvdualovtag to Uog Twv Méowv pe ta
XOPAKTNPLOTIKA TWV TTPOOPLCHWYV yid ThV
mapaywyn tailor-made agpiepwpdtwy

Onwg kdbe xpdvo, Ta aplepwpata ota eAANVIKA vnold
mapryayav To HeyaAutepo Oyko dnuooctotntag pe 25
emokeYelg bloggers, 23 dnuoocloypa@lkéG amootolég, 3
TNAEOTTTIKEG & PASIOPWVIKEG EKTTOUTIEG, 1 OUASIKY ATTOCTOAN
Slaonuotntwy Kat 1 pwtoypdpion poédag. To kdbe talidt
rtav oxeSlaouévo oto Uog Kal To TTPo®iA Tou Méoou kal To
O¢pa gunveucpévo amd Ta XapaKTNPLOTIKA TOU TTPOOPLoHOoU.

Ev8elktikd aplepwpata:

O E&epeuviviag tnv Aypla Kal JUCTNELAKN TTAEUPA TNG
KapmdBou - Vanity Fair (ItaAia)

O Avalntwvtag tn popavtikh TAeupd thg Mniou
Conde Nast Traveller (UK)

O Meocawwvikn kat clyxpovn Pé6og: ‘Eva vnai, Uo
mpoowta + M Le Monde (TaAAia)

O H N&&og wg 16avikdg TPoopLoHOS YIa OLKOYEVEIAKES
Slakorég « Daily Telegraph (UK)

O Mua yaotpovopuikn eumelpia «amd tn eapua oto

tpamedy otn Na&o kat tn Xxowvouoca - BBC Food

Magazine (UK)

AvakaAUTTovtag TNV auBevTikr) TOAUTEAELD OTN

®oléyavdpo + Robb Report (UK)

O O yaotpovopikog mhoutog tng Kepahovidg
Meplobikd « Savour (HMA)

O Mapaiia Naudyio, ZakuvBog: I8avikol poopiopoi
yla va tpafnéeig pua selfie pwtoypagia
Bravo TV Jetset (HIMA)

O Avépog kat TAvog, SUo Badpata tng euong
oto Nétio Awyaio Meptodikd « Laura (Meppavia)

O XYuppetéxovtag oto Samaria Run kat oto Roads to
Rhodes Marathon Meplodikd« Spiridon (Meppavia)

a

ISlaitepn €upaon 60Onke kat otn otApn vnowwv Tou
€XOUV ETTNPEACTEL ATTO TO PETAVOAOTEUTIKO. LUYKEKPLUEVA,
Slopyavwbnke éva tafidl, oto mAaiclo twv Blogtrotters,
pe Béua «Mwa Awalommedayitikn ocupwvia otn Aofoy,
EUTIVEUCHEVO amTd TNV OUWVUMN Kaumavia tng Marketing
Greece.

MapdAAnAg, ot Sidonpol lommavoi nBormoloi Adam Jezierski
kat Nerea Barros emoképbnkav tTnv Kw kal mepléypagav
Vv Ttk toug eumepia péoa amd Suo mMoAUcEASa
APLEPWHATA OTNV LoTTaviKA €kdoan tou meplodikou InStyle.

ISLANDS

Matching media with island themes
to produce tailor-made publicity

As with other years, Greek islands provided the bulk of
publicity, with 25 blogger visits, 23 media visits, 3 broadcast
projects, a group celebrity visit and a photo shoot. With
each programme tailor-made to match the style and
focus of the outlet with the unique characteristics of
the destination, the result was a varied and rich body of
publicity.

Indicative island themes:

O Exploring wild and mystical Karpathos
Vanity Fair (Italy)

O In search of romance on Milos « Conde Nast Traveller
(UK)

O Medieval and modern Rhodes: One island,
two possibilities « Le Monde “"M" supplement
(France)

O Naoxos as the ultimate family holiday destination
Daily Telegraph (UK)

O A farm-to-fork-foodie experience on Naxos and
Schinoussa BBC Food magazine (UK)

O Seeking authentic luxury on Folegandros
Robb Report (UK)

O Exploring culinary Kefalonia « Savour magazine (US)

O Navagio Beach, Zakynthos: Places to tak a selfie before
you die * Bravo TV Jetset (US)

O Andros & Tinos, natural wonders of the South Aegean
Laura magazine (Germany)

O Participating in the Samaria Run and
Roads to Rhodes marathon Spiridon magazine
(Germany)

Attention was also given to supporting migrant-affected
islands, with an "Aegean Symphony on Lesvos" visit —
matching the Marketing Greece campaign of the same
name — as part of Blogtrotters.

Meanwhile, Spanish actors Adam Jezierski and Nerea
Barros described their experience on Kos in two extensive
travel features, published in the Spanish edition of InStyle
magazine.
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HMNEIPQTIKH XQPA

‘Eppacn otn Xteped EAAGSa kat to NMRA0
ME TN Snuoupyia véwv LoToplwy yla tThv
NITELPWTLKA XWwpa

H oupfBoAl otn avddelfn twv AlyOTEPO  YVWOTWY
mpooplopwyv tng EAAGSag Atav mavta pépog Tou eTroLou
mAAQvou TPofoAng Ttou TuAuatog Awebvwv  Anpooiwv
Yxéoswv Kay ya to 2016, 860nke laitepn éugacn otnv
Mepupépela Xtepedg EANGSAS, wg pépog Tng otdxeuong NG
Marketing Greece otoug NMTELPWTIKOUG TTPOOPLOHOUG.

Ytnpilovtag tnv kaumavia «Find the life essence in Central
Greece», Pl Oelpd ammd SNUOCLOYPAPIKEG ATTOOTOAEG
Kat emokeEYPelg bloggers Slopyavwbnkav otnv guputepn
mepLoxn, EEKVWVTAG PE TNV emmiokePn duo MaAAidwv bloggers
kat tou MTV Online oto MaAa&ibt yla va GUPPETACYOUV OTIG
ATOKPLATIKEG ekdnAwoelg To Pefpoudplo.

Alyo apydtepa, pia opdda yeppavikwyv Méowv (Geo Saison,
Berliner Zeitung, Berliner Kurier, Hamburger Morgenpost
kat Schwdbische Zeitung), e§epelvnoav to Kapmevrol kat
™ yUpw Teploxn oe éva Bepatikd ta&ibl ye éupaon oTig
unaiBpleg avol§ldtikeg SpaotnpldTnTES Tou TTPoopLopoU. To
amotéAeopa Ntav 47 évtuma Kat NAEKTPOVIKA Snuoctelpata
oe €Bvikd Kkat tomkd Méoa evnuépwong, Xapaktnpidovtag
TNV TEPLOX WG «IBaVIKd TIPOOPLOPO  yid  AVOLELATIKEG
Spaoctnplotnteg otnv UMal®poy.

TéENOG N xpovid OAoKANPWONKe pe TNV emiokeyn pAG
opddag MA\wv bloggers, toug The Ringards, oL omoiot
elxav tnv eukalpia va amoiavcouv éva «Boys' bonding sea
& mountain getaway» oto MAAw. Mépav twv blog posts mou
dnuoacisucay, dpnoav éva L.oxupd YneLakd amotuTiwua oy
ayyi&e mepimou ta 5 ekatoppupla social media impressions
Katd tn S1apKeLa TNG TTAPAPOVAG TOUG OTOV TIPOOPLOHO.

THE MAINLAND

Focus on Central Greece and Pelion
opens new stories for the mainland

Helping to spread the word of lesser-known destinations in
Greece has always been a part of the yearly promotional
plan of the PR department and, for 2016, special attention
was given to the Region of Central Greece as part of
Marketing Greece's focus on mainland destinations.

Supporting the "Find the life essence in Central Greece”
campaign, a series of media and blogger visits was
arranged in the region, starting with a visit of two French
bloggers and MTV Online to Galaxidi to partake in the
city's famous flour-throwing carnival festivities in February.
And a selection of German media (Geo Saison magazine,
Berliner Zeitung, Berliner Kurier, Hamburger Morgenpost
and Schwdbische Zeitung newspapers) subsequently
explored Karpenisi and the surrounding area as part of a
group media visit that resulted in 47 print and online articles
in national and regional press, positioning the region as "An
|deal destination for outdoor springtime activities".

The year ended by breaking new ground in the Region of
Thessaly, with a "Boys' bonding sea & mountain getaway in
Pelion" for The Ringards, a group of French bloggers who
— as well as writing blog posts — produced almost 5 million
social media impressions in a long weekend.

47

‘Evturma Kat nAEKTPOVIKA péca

Print and online articles from group visit to Central Greece

S

Exkatoppupla impressions ota social media
Million social media impressions from group blogger
visit to Pelion
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FrEPMANIA

MpoAapBavovtag tnv evéexdpevn mwon
TWV KPATNOEWV HE oTOXeUMEVEG PR
EVEPYELEG

Ev dWel tng ekteTapévng kaAuyng amod ta leppavika MME
Bepdtwy OMwg n APEn petavactwy oe vnold tou Bopeiou
Awyaiou kat ot Swampaypatevoel tng EAAGSag pe toug
TMOTWTEG TNG, SOONKe 8LaiTteEPN EUPACN OF ETTIKOVWVIOKEG
EVEPVELEG PE OTOXO TNV TTapaywyr) BeTikng Snuoctotntag.

Ma tnv emiteuén Tou TTAPATTAVW CTOXOU, N CUMPUETOXN OTN
Ae®vny Touplotikry ‘EkBeon ITB oto BepoAivo tov Mdptio
ntav Bapuvoucag onuaociag, kabwg utmpée to Bactkd dxnua
oudTnong Kal avtaAAayng amoPewy He SnUOCLOYPAPOUG
KAl ETTAYYEAUATIEG TOU TOUPLOPOU CE Mid TTOAU Kpiown yla
TNV Mopeia Twv Kahokalplvwyv Kpathoewy mepiodo.

Aflomolwvtag  TAAPWS TN OUYKEKPLUEVN  gukalpia,
OlOXETEUTNKE ME EMTUXIA ATTOKAEIOTIKO TTANPOQOPLAKO
UAKO oto Teppavikd [lMpaktopeio Ewdrcewv (DPA) pe
amotéleopa tnv mapaywyr) Suo BeTikwyv Snuocleupdtwy
yia tnv EANGSa. To mAnpowoplakd UAKS TepAdufBave ta
amoteAéopata tng £peuvag avtiAnyng INSETE/Censuswide
yia Tnv €ikoéva tng EAAGSag wg ac@alous kat eAKUCTIKOU
Ta&l8lWTIKoU TpoopLopoy, KaBwG Kal BeTikd pnvipata yia
TA VNOLA TTOU EXOUV ETTNPEACTEL ATTO TO PETAVACTEUTIKO.

H ouvoAikn dnpooctoypagikry KAAuyn aviABe oe 506
avadnuooleloelg oe lepuavikd, Auotplokd kat EABetika
MME mply, katd tn Sidpkela kat petd tn die§aywyn tng ITB.
Ta dnuooctetpata ntav os Betikd tdvo Kat ayyiav ta €2,75
eKkatoppUpla og .ooduvaun Swapnuiotiky afia.

Ytnv ITB, n Marketing Greece eixe mapoucia pe tov XETE
kat to INXETE oto mepinmtepo tng EAAGSag, mapéxoviag
pa eviaia eikéva kat pla Bdon cuvavtioewv pe Siebveig
TOUPLOTIKOUG  (POPEIG KAl ETTIXELPNOELG, KABWG Kal Me
EKTTPOCWTTOUG TWV EAANVIKWY TTEPUPEPELAKWY APXWV.

EmmAéov, 10 2016 ulomouiBnkav  cuvoAkd 40
Snpoocloypa@lkeég kal blogger amooTtoAég, ol ormoieg eixav
w¢ armotéAecpa meplocotepa amd 1.500 dnuoocievpata ot
leppavikd kat Auotplakd Méoa kal €10 ekatopuupla og
1oo8uvapun Sapnuiotikn agia.

GERMANY

Countering the possibility of a book-
ings decline with targeted PR actions

Special attention was given to Germany, a tourism market
that is characteristically sensitive to negative media
stories, in the light of intensive coverage of the arrival of
migrants to North Aegean islands and the continued focus
on bailout negotiations between Greece and its creditors.
To this end, ITB Berlin in March stood out in importance
amongst international events, providing the ideal platform
to address media and travel professionals at a pivotal time
of year for summer holiday bookings.

To maximise the opportunity, Marketing Greece successfully
pitched German news agency DPA to produce two articles
- communicating the INSETE/Censuswide perception
survey on the safety of Greece as a travel destination and
positive messaging relating to migrant-affected islands
and holiday bookings.

The resulting spread of publicity in Germany, Austria and
Switzerland saw 506 reproductions around ITB that were
positive in tone and had an advertising equivalency value
of €2.75 million.

Within ITB itself, Marketing Greece played a coordinating
role in a combined presence with SETE and INSETE within
the "Greece section” of the event, providing a unified image
and a base for conducting meetings with international
contacts as well as representatives of Greek regions.

With 40 media and blogger visits also arranged throughout
the year, more than 1,500 articles appeared in German
and Austrian media, with an with an AEV of €10 million.

40

Anpoocioypagikég kat blogger amoctoAég
Media and blogger visits

1.500

Anuooietpata oe Meppavikd kat Auctplakd meplodikd
Articles in German and Austrian media
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DISCOVERGREECE.COM
Ztoxol kal aroteAéopata 2016

To Wnwlakd oikoocuotrpa tou Discovergreece.com ocuviotd
TNV mMo ouyxpovn Kat amodotikr TAaTdpua mpowdnong
Kal evioxuong tou gAANVIKOU TOUPLOTIKOU TTPOLOVIOG OTO
SLlEBVEG KL EAANVIKS Koo, ammapBuwvtag 3.000.000 visits To
Xpovo. Tautdxpova, oL EVEPYELEG TTOU AWopoUV OTNV CUVEXH
emKkowvwvia kat diddpaon pe tnv aufavouevn Kowvotnta
MEAWV TNG TTOAUYAWGCONG YNPLAKAG TTAATQOPHAS, EXOUV WG
QATTOTEAECHA TNV EVIUTTWOLAKA KABOAIKI) ETTLPPON TTPOG TOUG
1.100.000 Tmrepimou fans Twv PECWV KOWWVIKAG SIKTUWoNG.

‘Exovtag wg opdonuo tov €tiolo BeTikd amoloylopd tou
2015 yia TNV armoTteAECUATIKY UAOTTOINCN TWV Spdoewy otnv

oupBoAn kat avamtuén tou eAAnVikoU Touplopoy, oL oTtdyol
mmou téBnkav yia to 2016 tav ot akdAoubot:

Au§non emokePuotTntag mpog to Discovergreece.com

2/| O/O o€ oxgon e to 2015

OMokAnpwpévn TpooAn TTPooPLoUWY Kat UAotroinon
KAHTTaVLWV/SL1aywVIcHWV

/I O VEEG KAUTTIAVIEG TTPOOPLOPWYV

/I Ynelakeg kapmavieg/activations — avapBdbuion
Slaywviopwv pe véa oeAiba Pick 'n' Win

Au§non Twv EMOKEPEWV TTOU TTPOEPXOVTAL ATTO OPYAVIKEG
avalntroeig oto Google

272 O/O o€ oxéon pe to 2015

Aweupuvon tng kowvotntag peAwv tou Discovergreece.com

/I OOO OOO fans oto Facebook
fans oto Instagram (500% au§non oe
630 O O oxgon pe to 2016)

BeAtiwon TwV MOLOTIKWV XAPAKTNPLOTIKWY TWV EMIOKEPEWV
oto Discovergreece.com

3OO/O augnon tou Avg. Session Duration

EpmAoutiopdg mepleXopEVoU ELSIKA Yia TIPOOPLOHOUG

/I 9 véeg oeAbeg TTPOOPLOUWV

58 I MARKETING
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DISCOVERGREECE.COM
2016 Targets and Results

The Discovergreece.com is the most modern and effective
digital platform ecosystemis the most modern and effective
platform for promoting and showcasing the Greek tourism
product to international visitors and locals, attracting
3,000,000 visits per year. Meanwhile, the continuous
communication and interaction with the constantly
growing community of members of the multilingual digital
platform influence approximately 1,100,000 social media
fans.

Starting from the positive 2015 annual review of actions

implemented to develop Greek tourism, the following
targets were set for 2016:

Increase of Discovergreece.com visitors

2/| O/O compared to 2015

Comprehensive promotion of destinations and
implementation of campaigns/competitions

/I O new destination campaigns

/I digital campaigns/activations — updated
competitions with the new Pick 'n" Win website

To increase visits from organic searches on Google

2720/0 compared to 2015

To expand the members of the Discovergreece.com
community

/I OOO OOO fans on Facebook
i I
fans on Instagram (500% increase
63IOOO compared to 2016)
Qualitative growth of Discovergreece.com
BOO/O increase in Average Session Duration

To enrich the content, especially for destinations

/|9 new destination pages



To Discovergreece.com og aplOuoig

(@)

10 2016

3,000,000

Sessions in Discovergreece.com

5,300,000

Pageviews

1100,000

Social Media fans

&

Social Media

To Discovergreece.com, TO OANOKANPWUHEVO —PNPLAKO
olkoouotnua tg Marketing Greece, yidptace €1 Sumhouy,
amd v pia tov emrtuxn Kat dnuoupylkd Sletry KUKAO
Aertoupyiag tou Kat amd TNV AAAN To evVIUTWOolako 1
ekatoppUpto fans otnv emionun ceAiba tou oto Facebook.

H emionun oeAiba Facebook tou Discovergreece.com
amoteAwvtag opdonuo  TIPOPBOARG TOU  TOUPLOTIKOU
mpoidvtog tng EANASag, €dw kal 2 xpdvia mapouctalel
ouvexn Kal kopupaia mapoucia oto timeline Twv xpnotwy
ME TOWKIAQ Kal povadikd otypdtuta taidsvovtag To
KOWVO TOU 0 OAOKANPN TNV €AANVIKN EMKPEATEID EVW
OUYKATOAEYETAL OTNV AT TWV KOPUQAIWV TOUPLOTIKWV
Facebook ceAibwy, maveupwmdikd.

Grecce

Discovergreece.com
in Numbers

1100,000

Organic search sessions

200,000,000

Social Media Reach

Social Media

Discovergreece.com, the integrated digital ecosystem of
Marketing Greece, had a double celebration: it completed
a successful and creative two-year cycle of operations and
it reached 1 million fans on its official Facebook page.

The Discovergreece.com official Facebook page is a
benchmark for promoting the Greek tourism product. For
the last 2 years, it has constantly featured high on the
timelines of users, with many unique videos, transporting
audiences to every corner of Greece. It is among the
leading Facebook pages on tourism in Europe.
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Video campaigns

To Discovergreece.com, a§lomolvtag Ti§ Aettoupyieg twv
Social Media kavaAwv o6mwg Facebook, YouTube, Twitter
& Instagram, otoxeuel otnv avddel§n kai evioxuon Tou
TOUpPLOTIKOU Tpoldvtog tng EANGSag péow Snuloupyiag
Kal mpowbnong Tawwwv TPOROANG TwV TTPOOPLOHWY
kal tnv a§lomoinon tng mo mpdowatng Facebook Live
video Aettoupyiag ya tnv real time mpofoAr Toug Kat
peytotomoinon tng aAAnAemibpaong peta&l Twy XpnoTwv.

3.200.000

Total video views

6 OI MARKETING
GREECE

Video campaigns

Taking advantage of the social media communication
channels, such as Facebook, YouTube, Twitter & Instagram,
Discovergreece.com aims to promote and showcase the
the Greek tourism product by developing and presenting
videos that showcase destinations and uses the latest
Facebook Live video feature for maximum real-time
interaction among users.



Discovergreece.com Campaigns

To Discovergreece.com Kuplapxel wg to MAEov oUyXPOvo
Yn@lako olkoouotnua mPofoAng Kkat mpowbnong Tou
€AMNVIKOU TOUPLOTIKOU TIPOIOVTOG OTNV  €AANVIKA  Kal
Slebvy  touplotik  ayopd. Me  évav  oAoKAnpwpévo
€Trol0 Tpoypaupatiopd Apdoswy, oxedialel kat UAoTTOLEL
oElpd evepyelwv TPOBOAAG Kal SladpacTIKWY YNELAKWY
KQUTTAVLWY TTOU €VIOXUOUV Kal avadelkvUouv Ta TTOLOTIKA
XAPAKTNPLOTIKA TOU TOUPLOTIKOU TIPolovTog tng EAAASaG.

Dream up Summer

Discovergreece.com Campaigns

Discovergreece.com is the most contemporary digital
ecosystem for promoting and showcasing the Greek
tourism product in the Greek and international tourism
markets. With an annual programme of actions, it has
designed and launched a series of promotional activities
and interactive digital campaigns that support and
enhance the quality traits of the Greek tourism product.

Spring Break

Rhodes Pick 'n' Win

Hot Summer

6' Discover

Chania Pick 'n' Win

Lesvos Pick 'n" Win
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EKAHAQZEIZ

Katd tn 8udpkela tou 2016, o TETE mpayuatomoinoces Tig
TTAPAKATW EKSNAWOELG:

O 24n TaktikA Mevikr Zuvédeuon LETE
O MNepupepeiakr EkdAAwon Kprtng
O 150 Xuvédpio TETE

24" Taktikn Mevikn Zuvéleuon ZETE

H KAeloty Tuvebpiaon tng Mevikng uvéleuong tou ZETE
mpaypatomoibnke tnv Mépumtn, 12 Mdiou 2016, oto
Eevoboyeio Electra Palace Athens. Tnv KAewotr Zuvebpiaon
xapetiloav n  Avaminpwipia  Yrmoupydg  Owkovouiag,
Avamtuéng & TouplopoU, kupia ‘EAeva Kouvtoupd, kKdBwg
KOl EKTTPOCWTTOL TWV UTTOAOLTTWY KOMUATWY.

O KevIpKOG opIANTAG NG AvolktAg Xuvedpiaong tng
levikAg Xuvéleuong ntav o lMpwbBumoupyodg, K. AAEENG
Toimpag. O MpwBumoupydg avawépBbnke oTo yeyovog OTL
0 €AANVIKOG Touplopdg Tapapével n Baptd Bopnxavia
™G Xwpag Kal mpoécbece ot «o kKAASog tou Touplopou
amotéAece TNy alolodo&iag yia TIG avioxEg TNG EAANVIKAG
olkovopiag ota duokoAa xpovia tng Kpiong kat Ba eivat
TAAL N awpn tou §6patog oth vEa avamtu§laKr] TTPOOTTTIKNA
TTou avoliyetal yla tn xwpea pag.» O Mpdedpog tou LETE, k.
Avbpéag A. Avdpeddng, otnv optAia Tou avaépbnke otnv
mpoomdBela Tmou KatafBdAel o Touplopdg tnv TeAeutaia
7etia yua va oupfdAel otnv evioyxuon tou AEM tng xwpag
Kal va uttootnpi§el tnv mpootdbela TnG xwpeag va Byet amod
tnv kpion. AmeuBuvopevog otov MpwbBurmoupyd, TévVioE
OTL MPETTEL va amroteAéoel Tpotepaldtnta tng KuBépvnong
n Stapuiafn kal evioxuon NG AVIAYWVIOTIKOTNTAG TOU
TOUEQ, WOTE O TOUPLOPOG va eival oe B€on va ouveyioel pe
mopeia avamtuéng Kat ta emépeva Xpovia.

H24n Taktikn Mevikn Zuvéleuon tou LETE mpaypatormoliOnke
ME TNV EUYEVIKN Xopnyia Kal utooTrplEn Twv MapakAtw
ETALPELWV:

O AEGEAN AIRLINES

O EUROBANK

O GOLDAIR

O DOUWE EGBERTS

O ELECTRA HOTELS & RESORTS

O GOOGLE

O HOTELBRAIN

O JHT HELLAS

O MARMOLINE

O NOISIS

O SAMSUNG

O STANTON CHASE

O WINES OF CRETE

O YEO (Xuvdeopog EAAnvikou Oivou)

Tnv ekbnAwon uootrpi§av oroudaoctég tou New York College.

EVENTS

During 2016, SETE hosted the following events:

O 24th SETE Ordinary General Assembly
O Regional Event at Crete
O 15th SETE Conference

24 SETE Ordinary General Assembly

The 24th SETE Ordinary General Assembly was held at
Electra Palace Athens Hotel on Thursday 12 May 2016. The
24th Ordinary General Assembly was addressed by the
Alternate Minister of Economy, Development and Tourism,
Ms Elena Kountoura, and representatives of the political
parties.

The Prime Minister of Greece, Mr Alexis Tsipras, was the
keynote speaker during the open session. The Prime
Minister referred to the fact that tourism remains the
country's heavy industry. He further added, "The tourism
sector was a source of optimism for the resilience of the
Greek economy in the tough years of the crisis and will
spearhead the new development prospects opening
up for the country.”" In his speech, SETE's Chairman, Mr
Andreas A. Andreadis, mentioned the efforts tourism has
been making over the last 7 years so as to contribute
towards strengthening Greece's GDP and supporting the
country in its efforts to exit the crisis. Addressing the Prime
Minister, he stressed that safeguarding and boosting the
competitiveness of the sector should be a priority for the
government, so that tourism may remain on a growth
track in the coming years.

The 24th SETE Ordinary General Assembly was kindly
sponsored and supported by the following companies:
O AEGEAN AIRLINES

O EUROBANK

O GOLDAIR

O DOUWE EGBERTS

OELECTRA HOTELS & RESORTS

O GOOGLE

O HOTELBRAIN

O JHT HELLAS

O MARMOLINE

ONOISIS

O SAMSUNG

O STANTON CHASE

O WINES OF CRETE

O GREEK WINE FEDERATION

The event was supported by students from New York College.
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ExénAwon Nepwpépeiag Kpntng - ZETE
Mpoortikeg Evbuvapwong tng Kpntng
WG TouploTIKO MPooPIoUO. YUVEQVELEG
Anuootou - 1dlwtikoU Touega

Tnv Tetdptn, 5 louAiou 2016, n Mepwpépela Kpning oe
ouvepyaocia pe tov LETE, mpayuatomoinos ekdniwon pe
B¢pa «Mpoomtikég Evouvapwong tng Kpntng wg Touplotikd
Mpooptlopd. Zuvépyeleg Anudoiou - ISwwtikoU Topéan.
Tnv exkdnAwon xawpétnoe o Mepupepeldpxng Kentng, K.
Ytaupog Apvaoutdkng Kal o ARuapxog Xepoovroou,
K. Mdavvng Maotopdkng. ITiG KEVIPIKEG OMLAiEG, TOoO O
EVTETAAUEVOG oUPBoUAOG Touplopou tng [Meplpépelag
KpAtng, K. MixdAng Bapteddkng, 6co kat o Mpdedpog tou
YETE, k. Avdpéag A. AvEpeddng kat o Mevikdg Aleubuvtng
tng Marketing Greece, k. lwone Mdpoaing, tovicav to
YEYOVOG OTL Ol KATAAUTEG yla TNV TTEPALTEPW avamtuén tng
Kpntng wg touplotikoU mpooplopou eivatl n cuvepyacia
Kal n oulloyikotnta. Xtnv ekdniwon mapaBpébnkav
meplocotepol amd 200 EemMIXEPNUATIEG TOU TOUPLOTLKOU
TOMEQ, MEAN Tou XETE, aAAd Kal eKTTPOOWTIOL (POPEWV
TOUPLOPOU KAl TNG TOTTKAG autodloiknong.

MapdAAnAg, tnv Méumtn, 6 louAiou 2016, MpayuatomolOnkKe
KAgloTr] oUokeyn gpyaciag ota Xavid, Pe TN CUMPMETOXN
peAwv Tou ZXETE Kkal TOMKWYV @OpEwv, OTOU Kal
oulntnBnkav ta {nNTAPATA TTOU TPOKUTITOUV amd T
ouvexws MetaBaAlopeveg ouvBnkeg, Kabwg kat ol
TTIPOOTITLIKEG TOU EAANVIKOU TOUPLOHOU.

641 e

Regional Event at Crete - SETE
Strengthening Opportunities of Crete
as a Tourism Destination: Public-Private
Partnerships

The Region of Crete, in collaboration with SETE, hosted the
event "Strenthening Opportunities of Crete as a Tourism
Destination: Public-Private Partnerships" on Wednesday
5 July 2016. Welcoming speeches were delivered by the
Regional Governor of Crete, Mr Stavros Arnaoutakis, and
the Mayor of Chersonisos, Mr Giannis Mastorakis. The
Authorised Director of Tourism for the Region of Crete,
Mr Michalis Vamiedakis, SETE's President, Mr Andreas
A. Andreadis, and the Managing Director of Marketing
Greece, Mr lossif Parsalis, in their keynote speeches,
highlighted the fact that collaboration and collectivity
are the catalysts for further developing Crete as a tourism
destination. More than 200 tourism entrepreneurs, SETE
members, as well as local government and official tourism
stakeholders attended the event.

Meanwhile, a closed workshop was hosted in Chania on
Thursday 6 July 2016. SETE members and local authorities
attended the event and discussed the issues arising
from the constantly changing conditions, as well as the
prospects for Greek tourism.



15° Tuvédpo ZETE

To 150 Xuvédpio tou XETE «Toupiopdg & Avamtu§n»
pe titho «EAANvVikog Toupiopdg: Néa AeSopéva kat
MeAlovtikég MpokAnoeig» mpaypatomoldnke otig 17 &
18 OktwfPpiou 2016, oto evodoyeio Divani Caravel otnv
ABrva pe tn cuppeToyr Meplocotepwy améd 350 cuvéSpwv.

To 150 Xuveédplo tou ZETE emkévipwoes tn Bguatoloyia
TOU OTI§ TIPOOTITIKEG TNG EAANVLIKAG OlKOVOMIaG Kal Tn
OUMUBOA TOU TOUPLOMOU OTNV OLKOVOMLKH  avAmtugn.
Kevtpikdg optAntrig tou Emionuou Aeimvou tou Xuvedpiou
ntav o AowkntAg tng Tpamelag tng EANGSag, K. MNdavvng
Ytoupvapag. O k. Xtoupvdpag {ATNOE yla pa akoun
popd va mpoxwpenoet N eAdppuvon tou Anudaolou Xpéoug,
TTPOELSOTTOLWVTAG OTL, €AV TO €AANVIKO Xp€og Sev KplOsei
Buwotpo, n mpoPAemopevn €€08og otig ayopég To 2018 Sev
Oa eival epiktn. KAgivovtag tnv optAia tou mpdtelve S€oun
METPWYV TToU Ba evluvapwoouV Tov EAANVIKO TOUPLoUO.

H évapén twv gpyaciwv tou Xuvedpiou payuatomolidnke
tn SeUtepn pépa amd tov Mevikd Aeubuvtr) tou ZETE, k.
IMNwpyo AuBpddn, o omoiog €Bece ta Kaipla epwTAPATA yia
To TTAPOV Kal To HEANOV ToU EAANVIKOU Touplopou. Tov Adyo
mApPe otn ouvéxela o Mpdedpog tou LETE, k. Avbpéag A.
Av6peddng, o omoiog Tovice ATl N «PNXavr» Tou TOUPLoHoU
Ba SoUAEYEL 0TO YOUA pbvo otav o KAAS0oG cuvepyaoTel
EMTAPKWG PE OGAOUG TOUG TOUE(G TNG otkovouiag. Ammapaitntn
mpoUmébeon eival n  emava@opd TWV  (QOPOAOYIKWY
OUVTEAECTWV OFf QVTAYWVIOTIKA ermminmeda, n e@apuoyn
TAEYMATOG EMEVOUTIKWY KIVATPWYV Kal n otabepdtnta oto
TTOALTIKO TTEPLBAANOV.

Tn &y tou amdvinon ota Béuata mou €Bece o K.
Avbpeddng, €dwoe ek pépoug tng KuBépvnong o Mevikdg
Mpappatéag Touplotikng MoAtikAg kat Avamtuéng, K.
MNwpyog TAAAAG, €mMonuaivovtag otov XALPETIOPO Tou,
OTL N Tpaypatikn avamtuén tng €Bvikng olkovouiag mou
mpowBei n KuBépvnon, dnutoupyei tig cuvOnKeg yia tnv
apon twv emPBeBAnuévwy amd Toug BecpoUg PETPWY Kal
Vv e€elpeocn avTIoTaOULIOTIKWY AUCEWV yla TNV eAd@puvon
TWV ETYXELPNCEWV TA ETOPEVA XPOVLIA.

Y10 810 KAlpa pe TIg TTponyoUueveg optAieg, KivhOnke Kkat
n opAia tou EmkepaAng Exkmpoowrou tng Eupwtmaikng
Emtpomng, k. Mapyapitn Ixowd. O K. Zxowvdg avagpépbnke
oToug TPOToUg aflotmoinong Tou Touplopou yild Tnv
avdtaon NG €AANVIKAG olkovouiag, Kabwg kal otov
poAo kat tn oupfoAn tng EE oeg auth tnv mpoomdbelaq,
gmonpaivovtag OtL oto TtéAog TnG emdpevng Sekaetiag,
to 2026, n ouVOAIKA cuufoAr tou touplopol oto AEM
™G xwpag Ba Eemepdoel to 22%, evw n AUECN Kal EPPESN
amacxdoAnon mou cuvdéstal pe Tov Topéa Ba @Tdoel To
28% ToU CUVOAOU TNG ATTAcXOANONG.

O

15t SETE Conference

The 15th SETE Tourism & Development Conference on
“Tourism: The New Facts & Future Challenges” took place
at the Divani Caravel Hotel, Athens, on 17 & 18 October
2016, with more than 350 attendees participating in the
event.

The 15th SETE Conference focused on the prospects
of the Greek economy and the contribution of tourism
to economic development. Mr Yannis Stournaras, the
Governor of the Bank of Greece, was the keynote speaker
at the official dinner. Mr Stournaras asked yet again for
some debt relief for Greece, warning that if the Greek debt
does not become viable, the anticipated return to the
markets in 2018 will be impossible. Upon concluding, he
proposed a series of measures that would bolster Greek
tourism.

The conference proceedings commenced on the second
day, with a speech by SETE's General Manager, Mr Giorgos
Amvrazis, who raised some crucial questions about the
present and future of Greek tourism. SETE's Chairman,
Mr Andreas A. Andreadis, spoke next, stating that tourism
could reach full throttle only if it works well with all economy
sectors. It is absolutely necessary to bring back the tax
rates to competitive levels, to put into action a series of
investment incentives and to achieve political stability.

On the part of the government, the Secretary General for
Tourism Policy and Development, Mr George Tziallas, gave
answers to the issues raised by Mr Andreadis. In his speech,
he noted that the true growth of the national economy
promoted by the government is creating the conditions for
lifting the measures imposed by the European institutions
and for finding countervailing solutions that would offer
relief to businesses in the coming years.

The speech delivered by the Chief Spokesperson of the
European Commission, Mr Margaritis Schinas, was along
the same lines. Mr Schinas referred to the ways tourism
could be used to assist in the recovery of the Greek
economy, as well as to the role and contribution of the
EU in this effort. He also noted that by the end of the next
decade, i.e. in 2026, the total contribution of tourism to the
country's GDP will have exceeded 22%, with direct and
indirect employment in the sector making up 28% of the
total employment.
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15° Zuvédplo ZETE

Ytn ouvedpla pe Titho:  «EAANvVikég Touplopdg:
Auvatotnteg kat lMpokAAceig» mou akolouBnoe, ol
OMIANTEG e0TiOAV TNV TIPOCOXN TOUG OTIG TIPOOTITIKEG
Tou gAAnVikoU touptopol. O K. Aswvidag Mamalwdvvou
(Senior Manager, PwC), katd tn Sidpketa tng mapouciaong
tou «O8koU Xdptn 2021» avépepe OtL pEXpL to 2021 n
EANGSa pmopel va mpooeAkUoel pexpL kat 35 ekatouuupla
Toupioteg, MpoUmoBEToviag oTtabepdTnTa KAl AvacTPO®n
EVEPYELWV TTOU £{XAV OPVNTIKEG CUVETIELEG, CWOTH OTOXEUCN
O€ AYOPEG Kal TTPOIOVTA, KAl ETTIUAKUVON TNG TOUPLOTIKAG
meplodou. Xto deUtepo PEPOG TNG €v Aoyw ouvedpiag,
ol K.K. Eutlxlog Baocw\dkng (Avtumpdebpog, Aegean
Airlines), Kwvotavtivog B. Bacthgiou (levikog Aleubuvtig,
Emkepaing Tpame(ikng Emixelprioewv kat EmevSutikAg
Tpame(ikng opidou Eurobank), Kwotag Mmakoyidvvng
(Mepwpepeldpyxng Ltepeds EANGSag), Xtaupog Mmévog
(Mpdedpog, AIAZOMA) kat MNavvng A. Pétoog (Mpoedpog,
MNOZ=) cuppwvnoav OtL 0 eAANVIKOG TOUPLOPOG SlabEtel
loxupry Suvapiky avdamtuéng. Ta epyaleia mou Ba
e€aopaAicouv tnv avamtuén autr, eivat ot emevlUoELg,
n peuctdtnNTa Kat ot SpAcElS OTPATNYLKNAG CUVEPYAOCIag
peTa&l bwtwyv Kat Snuociou.

H emopevn ouvebpia eixe titho: «H payokokaAid tng
eAANVIKAG owkovopiag: O &eAANVIKOG TOUPLOUOS Kal
n &waclvéeon tou Me TOUG umolourroug Topeign. Ot
OUMMETEXOVTEG OMIANTEG: K. Mpnydpng Xplotdmoulog (Chief
Commercial Officer, Business Segment Opidou OTE), k.
Apng N. Kepaloyiavvng (16putig & AteuBuvwy XUppBoulog,
«laia») kat k. Nwpyog BAAog (Mevikdg AleuBuvtng
Epmopikng kat Blopnxavikig Avamtuéng, Fraport Greece)
oupewvnoav OTL Ta Kpiola otoluata mou Ba Tpémel
va kepbnBouv ta emdpeva xpdvia PECA aTTO CUVEPVELEG
Kal cwotég Slacuvbéoelg eivatl n BeAtiwon tng epmelpiag
Tou TeAdTn, N oUVOEoN TOU TOUPLOPOU MPE TA EAANVIKA
TPOI6VTA, KaBWg emiong Kat N BeATiwon TwWV PETAPOPWV.

Mpog tnv dia kateuBuvon KivABnke kal n opAia Tou
Avtmpoédpou tng KuBépvnong, k. lMdavvn Apayacdkn.
JUYKEKPLUEVA, O K. Apayacdkng avépepe OTL N
TOUPLOTIKA KatavaAwon propel va Kkataotel tepdotia
mapaywylky Suvaun, wotoéco Sev mpémel va umdpSel
Kavévag e@nouxacpodg, kabwg umdpyxouv aduvapieg kat
TPORAAMATA TTOU TTPETIEL VA AVTIUETWTTIOTOUV, GTOXOL TToU
€xouv tebel aAAG mpémel va mpowBNnBolv pe peyaAltepn
AMOPACLOTIKOTNTA, Kalveéa dedopéva, ecwteplkAKalSlebvn,
TTOU TTPETTEL VA a§LOAOYCOUUE KAl VA EVOWUOTWOOUUE 0T
véa avamtulakn oTPatnyLKn.
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15t SETE Conference

In the session that followed, entitled “Greek Tourism:
Opportunities & Challenges”, the speakers focused on
the prospects for Greek tourism. During the presentation
of the 2021 Road Map, Mr Leonidas Papaioannou, Senior
Manager at PwC, mentioned that by 2021, Greece will
have attracted up to 35 million tourists, requiring stability,
reversal of any actions with negative consequences,
proper targeting of markets and products, and a longer
tourism season. In the second part of the same session,
the speakers agreed that Greek tourism needs powerful
and strong development. The speakers induced Mr
Eftychios Vasilakis, Vice-President of Aegean Airlines; Mr
Konstantinos V. Vasileiou, General Manager and Head of
Group Corporate & Investment Banking at Eurobank; Mr
Kostas Bakoyannis, Regional Governor of Central Greece;
Mr Stavros Benos, President of Diazoma; and Mr Yiannis
A. Retsos, President of the Hellenic Hotel Federation. The
tools that would secure this development are: investments,
liquidity and strategic public-private partnership actions.

The next session was entitled “The Backbone of the Greek
Economy: Greek Tourism and its Interconnection to the
Other Sectors”. The participating speakers included Mr
Grigoris Christopoulos, OTE Group Chief Commercial
Officer, Business Segment; Mr Aris N. Kefalogiannis,
Founder & CEO at Gaea Products SA; and Mr George Vilos,
Executive Director of Commercial & Business Development,
Fraport Greece. They agreed that the crucial bets that
have to be won in the next few years through synergies
and proper interconnections are to improve customer
experience, to connect Greek tourism to Greek products
and to improve transports.

The speech delivered by Mr Yannis Dragasakis, the Deputy
Prime Minister of the Hellenic Republic, was along the
same lines. Specifically, Mr Dragasakis noted that tourism
consumption may prove a huge productive force. However,
there’'s no room for complacency, given that there are
problems and weaknesses that must be handled, targets
that must be followed with greater determination, and
new facts, both domestic and international, that must be
evaluated and integrated in the new growth strategy.



Mia aképun Stdotaon ota véa SeSopéva Kal TIG TTPOKANCELG
TOU KaAeital va AVTIUETWITIOEL 0 €AANVIKOG TOUPLOUOG,
£dwoav ol opANTEG TNG cuvedpiag: «OMOTIKA oTpATNYIKA
mpoPoAig tng Xwpas. MNMpokAnocelg & O8kog Xaptng».
Téco o k. ANéENg TaAnvog (AleubBuvwv  XUpBoulog,
Etapeia Avdamtuéng kat Touptotikig MpofBoAng ABnvwy
(EATA)), 600 kat o k. Anuntpeng TpuwvotmouAog (Mevikog
lpappatéag, EOT), n ka Aydbn MAwta (Exkmpdowrog
EAEE & Managing Director, Tribal Worldwide Athens),
n ka lwdavva MamadomouAou (AleuBuvtpla Emkolwvwviog
& Marketing, Aebvng AgpoAipévag ABnvwyv), aAld kat
o K. lwone Mdapoaing (Mevikog Awieubuvtrg, Marketing
Greece) cup@wvnoav OTL N evidia oTPATNYLKI TIPOCEYYLON
™G TpPoPoAng moAAamAactdlel TA  OWEAN, TIOPEXEL
KaAUtepn aflomoinon Tou Kepalaiou ki efumnpetel
KaAUtepa Tov OTOXO, eVW €lval TTOAU onuavTtikog Katl o
XPOVOTIPOYPAUUATIONOS Y TNV TTPOCEAKUGCH TOUPLOTWY
mou 8ev otoxeUouv og PONVEG SLOKOTTEG.

O\ epyaocieg tou cuvedpiou oAoKANPWONKav pe pla oelpd
amd MAPOUCLACELS TTOU APopPoUcaV TIG EVAANAKTIKESG HOPYES
XpPNHatodotnong Kat TG TEXVOAOYIKEG AUCELS OTOV TOMEQ
tou hospitality. Xuykekpléva, o K. Xmupog Bevetoldvog
(Assistant General Manager, Head of Structured Finance,
Group Corporate & Investment Banking, Eurobank),
tovioe OtL n EAAGSa mpémel va BeAtuwoetl to brand name
NG yla va TipoAoyel To pioko xapnAdtepa, evwy mapdAAnia
emPBePaiwoe Mwg ol tpdmeleg evilapEpovial yia Tov TopEa
TOU ToUpLopoU, wotdoo, TPETEeL va e§uylavOei To emiyeLpeiv.

Me tn oelpd toug ol K.K. Avbpéag Mepakavdakng (Indirect
Sales Manager, Hewlett Packard Enterprise), Anuntpng
Mmakdkog (AteuBuvtig MwAnoceswv, Space Hellas) kat
Ymupog TiwoBedtog (Ymodieubuvtng Epumopikng Avamtuéng
YtaBepng kat Kivntg Oupidou OTE) avagépbnkav otnv
omoudaldTNTA TWV KATAAANAWY TEXVOAOYLKWY UTTOSOUWY,
AAAA KAL TWV TTPOCPEPOHUEVWY TEXVOAOYIKWY AUCEWY, YLa TN
Slapdppwon tNg eumelpilag Tou TeAdTn amo to tagioL.

Another perspective into the new facts and the challenges
that Greek tourism must come against was provided by
the speakers during the session entitled "Comprehensive
Promotional Strategy for the Country: Challenges &
Road Map". The speakers included Mr Alexis Galinos, CEO
of the Athens Development and Destination Management
Agency (ADDMA); Mr Dimitris Tryfonopoulos, Secretary
General of the Greek National Tourism Organization
(GNTO); Ms Agathi Plota, Representative of the Hellenic
Association of Advertising & Communication Agencies
(EDEE) & Managing Director at Tribal Worldwide Athens;
Ms loanna Papadopoulou, Communications & Marketing
Director at Athens International Airport; and Mr lossif
Parsalis, Managing Director at Marketing Greece. They all
agreed that a uniform strategic approach to promotion
multiplies the benefits, makes better use of funds, and
serves the target more optimally. Time scheduling is just
as important, so as to attract tourists aiming for cheap
holidays.

The conference proceedings concluded with a series
of presentations on alternative forms of funding and
technological solutions for the hospitality sector.
Specifically, Mr Spyros Venetsianos, Assistant General
Manager & Head of Structured Finance, Group Corporate
& Investment Banking, at Eurobank, noted that Greece
must improve its brand name and price its risk at a lower
level, while he also confirmed that the banks are interested
in the tourism sector, however, entrepreneurship needs
consolidation.

Others who referred to the importance of having suitable
technical infrastructure, as well as technological solutions
for shaping the customer experience included Mr Andreas
Gerakanakis, Indirect Sales Manager at Hewlett Packard
Enterprise; Mr Dimitris Bakakos, Sales Director at Space
Hellas; and Mr Spyros Timotheatos, OTE Group Business
Development Deputy Director.
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To Yuvébplo TTPaypaTOTTOIONKE PE TNV EUYEVIKN XOopnyia
TWV ETALPELWV:

O AEGEAN AIRLINES

O EUROBANK

O COSMOTE

O GOLDAIR

O ATHENS INTERNATIONAL AIRPORT
O CISCO - SPACE HELLAS

O HEWLETT PACKARD ENTERPRISE-PYLONES
O LAMDA DEVELOPMENT

O SAMSUNG ELECTRONICS HELLAS S.A.
O 100% HOTEL SHOW

O BAKE HELLAS

O ECOLAB

O ELIT LANGUAGE SERVICES

O KNAUF

O KPMG

O KRAFT PAINTS

O MEDIA STROM

O NESCAFE Alegria

O NOISIS

O PREMIUM BRANDS

O P.C. PODIMATAS AUDIOVISUAL S.A.
O TAXIPLON

O AOHNATKH ZYOOTOIIA

O AIAAIKATIA AE.

O EKMAIAEYTIKOT OMIAOE LE MONDE
O AQTON WINERY

O KTHMA BAZIAEIOY

O KTHMA EYOINOX

O KTHMA NEMEION

O KATQI ABEPQ® ZENOAOXEIO - OINOMOIEIO
O KTHMA ©EONMETPA - TEIAIAH

Tnv ekdnAwon urootrpl§av ot oTroudacTEég Tou eKTTALSEUTIKOU
opidou LE MONDE.

O

The Conference was kindly sponsored by the following
companies:

O AEGEAN AIRLINES

O EUROBANK

O COSMOTE

O GOLDAIR

O ATHENS INTERNATIONAL AIRPORT
O CISCO - SPACE HELLAS

O HEWLETT PACKARD ENTERPRISE-PYLONES
O LAMDA DEVELOPMENT

O SAMSUNG ELECTRONICS HELLAS SA
O 100% HOTEL SHOW

O BAKE HELLAS

O ECOLAB

O ELIT LANGUAGE SERVICES

O KNAUF

O KPMG

O KRAFT PAINTS

O MEDIA STROM

O NESCAFE Alegria

O NOISIS

O PREMIUM BRANDS

O PC. PODIMATAS AUDIOVISUAL SA
O TAXIPLON

O ATHENIAN BREWERY

O DIADIKASIA SA

O LE MONDE EDUCATIONAL GROUP
O AOTON WINERY

O DOMAINE VASSILIOU

O DOMAINE EVINOS

O DOMAINE NEMEION ESTATE

O KATOGI AVEROFF HOTEL & WINERY
O THEOPETRA ESTATE - TSILILI

The event was supported by students from LE MONDE
Educational Group.
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AIOIKHTIKO XYMBOYAIO
2ETE

MPOEAPOX
Avbpeddng A. Avdpiag
Sani Resort

A" ANTINPOEAPOX
Pétoog A. lwdavvng
Mpdedpog MO=

ANTIMPOEAPOI

BaoiAdkng Eutuytog

Hertz Autohellas-Aegean Airlines-Olympic Air
Tokoulng Mavaywwtng

MNpoedpog LETKE

To\idng AUocavdpog

Méhog AX HATTA

ANTIMPOEAPOX OIKONOMIKQN
Kwvotavtvidng Kwvotavtivog
Atrium Hotels

FENIKOX FPAMMATEAX
Bepvikog MNwpyog
Vernicos Yachts, MpdeSpog OKE

MEAH

O AyyeAomourog ANé€avEpog, Aldemar Resorts

O AAe&omourog Kwvotavtivog, Domotel SA

O BaotAikdg ANeEavbpog, Webotel AE

O Bevetdmoulog TplavtdgpuAlog, Zeus Group SA

O MaAatodrog Xmupog, Lassi Hotel

O MNavvouAng EppavounA, Giannoulis Hotels & Resorts
O ©c=owpavoroulou Mapia, Intl Publications Ltd / GTP
O ©wuodmoulog AptototéAng, Holiday Inn Thessaloniki
O KaAAivikog KaAAivikog, Goldair Handling

O KapaBiog Pwkiwyv, Eurobank

O Kokotog Gwrtiog-lwore, Spatech Consultancy

O Napdoyng lwavvng, AAA

O YakéAAng MixdAng, Mpodedpog LEEN

O Xumwkou Ayarn, Sbokos Hotel Group

O XtuAavomoudog Avdpéag, Navigator Travel

EMITIMOI NPOEAPOI

Kokotog Zmupog, Elounda Luxury Hotels & Resorts
Avbpeddng Ztaupog, Sani Resort

AyyeAommoulog NikdAaog, Aldemar Resorts

BOARD OF DIRECTORS
SETE

CHAIRMAN OF BOARD
Andreadis A. Andreas
Sani Resort

A' VICE PRESIDENT
Retsos A. Yiannis
Chairman of the BoD of HHF

VICE PRESIDENTS

Vassilakis Eftichios

Hertz Autohellas-Aegean Airlines-Olympic Air
Tokouzis Panagiotis

Chairman of the BoD of SETKE

Tsilidis Lysandros

Member of the BoD of HATTA

VICE PRESIDENT FINANCE
Konstantinidis Konstantinos
Atrium Hotels

SECRETARY GENERAL
Vernicos George
Vernicos Yachts, President of ESC

MEMBERS

O Angelopoulos Alexandros, Aldemar Resorts

O Alexopoulos Konstantinos, Domotel SA

O Vassilikos Alexandros, Webotel SA

O Venetopoulos Triantafillos, Zeus Group SA

O Galiatsatos Spyros, Lassi Hotel

O Giannoulis Emmanouel, Giannoulis Hotels & Resorts
O Theofanopoulos Maria, Intl Publications Ltd / GTP
O Thomopoulos Aristotelis, Holiday Inn Thessaloniki
O Kallinikos Kallinikos, Goldair Handling

O Karavias Fokion, Eurobank

O Kokotos Fotios-lossif, Spatech Consultancy

O Paraschis Yiannis, AIA

O Sakellis Michalis, Chairman of the BoD of SEEN

O Sbokos Agapi, Sbokos Hotel Group

O Stylianopoulos Andreas, Navigator Travel

HONORARY CHAIRMEN

Kokotos Spyros, Elounda Luxury Hotels & Resorts
Andreadis Stavros, Sani Resort

Angelopoulos Nikolaos, Aldemar Resorts
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AIOIKHTIKO XYMBOYAIO
INZETE

MNPOEAPOX
Avbpedbng A. Avbpéag
Mpdebpog LETE

ANTIMPOEAPOX
Tokoulng Mavayiwtng
Mpdedpog LETKE

TAMIAXZ
ANe€omoulog Kwvotavtivog
Domotel SA

FENIKOX FPAMMATEAX
Bepvikog MNwpyog
Vernicos Yachts, Mpdéedpog OKE

MEAH

O Bao\ikdg ANe€avEpog, Webotel AE

O KaAAivikog KaAAivikog, Goldair Handling
O KeAdibitng NikdAaog, HATTA

O Kwvotavtvidng Kwvotavtivog, Atrium Hotels

O Mapddkn Tiva, Blue Gr AE
O Pétoog A. lwavvng, Mpdedpog MNO=

72 AIOIKHTIKA ZYMBOYAIA
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BOARD OF DIRECTORS
INSETE

CHAIRMAN OF BOARD
Andreadis A. Andreas
Chairman of the BoD of SETE

VICE PRESIDENT
Tokouzis Panagiotis
Chairman of the BoD of SETKE

FINANCE
Alexopoulos Konstantinos
Domotel SA

SECRETARY GENERAL
Vernicos George
Vernicos Yachts, President of ESC

MEMBERS

O Vassilikos Alexandros, Webotel SA

O Kallinikos Kallinikos, Goldair Handling

O Kelaiditis Nikolaos, HATTA

O Konstantinidis Konstantinos, Atrium Hotels
O Mamidakis Ging, Blue Gr SA

O Retsos A. Yiannis, Chairman of the BoD of HHF



AIOIKHTIKO XYMBOYAIO
MARKETING GREECE

MNPOEAPOX
Avdpeddng A. Avdpéag
Mpdedpog XETE

ANTIMPOEAPOX
Toakipng A. lewpylog
MNpoedpog =EE

MEAH
O Baow\dkng Eutuylog, Hertz Autohellas,
Aegean Airlines, Olympic Air
O Baot\ikdg ANeéEavdpog, Webotel AE
O Bepvikog Nwpyog, Vernicos Yachts, NMpoedpog OKE
O KaAAivikog KaAAivikog, Goldair Handling
O Kokotég dwtiog — lwony, Spatech Consultancy
O Koupavng Anpnrteng, XENIA ExkBéoelg TuveéSpla AE
O Kwvotavtakémoulog AxiAéag, TEMEX AE
O Mmdkoula-Kavtla Mapia, EAEE
O Mmedavtdkou Xpiotiva, HATTA
O Napdoyng lwavvng, AAA
O Ndapoaing lwone, Marketing Greece
O Noénuatdg Navayuwtng, PODIMATAS AUDIOVISUAL SA
O Pétoog A. lwavvng, Mpdedpog MNO=
O Xumwkou Ayarn, Sbokos Hotel Group
O Youhouviag Apng, Rodos Park
O Xtepyiou Xpriotog, TRUE GREECE
O Ytuliavémoulog Avbpéag, Navigator Travel
O Tetpddn Xpiotiva, Zante Park Hotels
O Tokoulng Mavaywwtng, MNpodsdpog TETKE

BOARD OF DIRECTORS
MARKETING GREECE

CHAIRMAN OF BOARD
Andreadis A. Andreas
Chairman of the BoD of SETE

VICE PRESIDENT
Tsakiris A. George
Chairman of the BoD of Hellenic Chamber of Hotels

MEMBERS
O Vassilakis Eftichios, Hertz Autohellas,
Aegean Airlines, Olympic Air
O Vassilikos Alexandros, Webotel SA
O Vernicos George, Vernicos Yachts, President of ESC
O Kallinikos Kallinikos, Goldair Handling
O Kokotos Fotios-lossif, Spatech Consultancy
O Koumanis Dimitris, XENIA Exhibitions Conf. SA
O Konstantakopoulos Achilleas, TEMES S.A.
O Bakoulas - Kantzas Maria, EDEE
O Bezantakou Christina, HATTA
O Paraschis Yiannis, AIA
O Parsalis lossif, Marketing Greece
O Podimatas Panagiotis, PODIMATAS AUDIOVISUAL SA
O Retsos A. Yiannis, Chairman of the BoD of HHF
O Sbokos Agapi, Sbokos Hotel Group
O Soulounias Aris, Rodos Park
O Stergiou Christos, TRUE GREECE
O Stylianopoulos Andreas, Navigator Travel
O Tetradis Christina, Zante Park Hotels
O Tokouzis Panagiotis, Chairman of the BoD of SETKE
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Aviation - Logistics - Tourism - Eco
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www.sete.gr www.insete.gr - www.marketinggreece.com
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COoOSMOTE TOV ONHAVTIKOTEPO TOHEA

0 kAOOS pas, £aU. Ttns EAANVIKNS OIKOVoOHias
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H AEGEAN ANAAEIXOHKE, T'lA 6" LYNEXH ®OPA KAI T'IA 7 LYNOAIKA,
H KAAYTEPH MNMEPI®EPEIAKH AEPOMNOPIKH ETAIPEIA THX EYPQOIHE,
ANo 19,2 EKATOMMYPIA ENIBATEX AMNO 104 EONIKOTHTEL.

XAX EYXAPILTOYME.

8OI MHNYMA MPOEAPOY
MESSAGE FROM THE PRESIDENT
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