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Country Overview
Key Facts

Population size: 143 030 106 !
GDP (nominal): $ 1.86 trillion !
Average salary: $ 816 / month !
Capital city: Moscow !
Currency: Russian ruble !!!

!
•	 Russia has the largest territory in the world, 

covering 1/8 of the world’s inhabited land area. !
•	 Russia is a federal semi-presidential republic. !
•	 Russia is the 9th largest country the world in 

population. !
•	 Russia has 9 time zones. !
•	 Finland is the most visited destination by 

Russians.

Key Links

https://www.facebook.com/pages/Russia/
111559695526620 !

https://twitter.com/GovernmentRF 

http://government.ru/ 
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Consumer Trends
In 2012, consumers in Europe have increasingly 
made use of digital in their everyday lives. 
Content is gradually consumed online, making 
use of different emerging technologies.  Europe 
as a region is without a doubt digitally 
sophisticated.   !
Russia’s history of consumer constraint during 
the Soviet Era still influences consumer 
behaviour trends today. While it lags behind in 
ce r ta in aspects , the modern Russ ian 
Federation’s digital landscape is heavily 
influenced by the global rapid changes in 
consumer behaviour, fuelled on a national level 
by stable gross domestic product, declining 
inflation and record-low unemployment rate. !
The most recent research data reveals several 
key trends that define that digital landscape in 
the country:  !
• Higher online engagement - The number of 

daily users is increasing rapidly, and reached 
43% in 2013. At the same time consumers 
spend more time online. Russia was ranked 
second in daily number of online hours in 
Europe in 2012.  !

• Mobile consumption - While faster services 
and lower prices stimulate device sales, more 
and more customers access the Web on the 
go.    !

• More social - The increasing amount of social 
media users is paralleled by a large amount of 
time spent on the most popular social 
networks in Russia.
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Consumer Trends
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Media consumption trends in Russia are changing 
gradually. While TV remains the most popular 
channel (93% penetration rate), in 2012, 
consumers spent a stunning 5.03 hours per day 
online. This number puts Russia on second place, 
after Romania (5.4 hours/day), in Europe. In 
contrast, UK consumers spend 3.6 hours on 
average (eCulturesEurope, 2012). Such numbers 
indicate that Russian consumers are highly 
engaged in consuming content online. On average, 
1.8 hours of those are dedicated to online gaming, 
which is higher compared to the overall trend (1.6 
hours) for Europe (comScore, September 2012) !
Looking in more detail at the time spent online, it is 
also important to understand the type of devices 
used to access online content better. A study in 
2012 showed that 10.4% of internet-based traffic 
in Russia was coming from non-computer devices, 
such as mobile and tablets (comScore, September 
2012). This number puts Russia in one of the 
leading places in Europe, right after the UK (16.4%) 
and Ireland (11.5%).   !

Media time and consumption 
Internet penetration shows the highest annual 
increase in Europe (comScore, 2013) and is 
gradual ly expected to grow. Hav ing an 
overwhelming percentage of young, tech-savvy 
consumers, coupled with the largest online 
population in Europe, the prediction is that the 
Russian Federation presents unique opportunities 
for e-Commerce growth. According to a report by 
Sberbank (2013), the Russian Federation will be 
the largest consumer market by 2020, as well as 
the world’s fourth biggest market. !
2014’s Sochi Olympic Games are expected to 
stimulate online digital consumption in Russia. The 
Olympic Committee has made plans to encourage 
social media use during the mega event (USA 
Today, 2013).  

Future technology consumption 

1 in 3  
social media 
users in Europe 
is Russian  

Russia hopes that 
the $18-Billion-
worth Olympic 

Games will attract 
a lot of social 

media attention! 
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Demographics

Internet users and penetration in Russia (2011 - 2016)

2011

2012

2013

2014

2015

2016 86.3
82.7

78.8
73.8

67
62

Source: eMarketer (2013)

Russia’s population comprises one-third of the total 
European population (143,6 mil from 503,7 mil) and is 
expected to continue to grow (Russia’s Central 
Statistics Office). According to eMarketer, today Russia 
boasts the highest online population among European 
countries with 73.8 million in 2013. While penetration is 
low, compared to other European countries (e.g. the 
Netherlands has 92.9% penetration rate), it is still the 
highest from the BRIC countries. In addition, Internet 
penetration shows increasing growth making the 
country the second-largest market in Europe after 
Germany (Forrester, 2011). And research from FOM 
found that among those who can access the internet in 
Russia, the web is becoming a more important part of 
everyday life. 

Demographics

Europe is a very social region, as social media is used 
on a daily basis by 49% of European consumers, and 
one in three of these are actually Russians. In 2011, 
Russia ranked second in time spent on social 
networking sites, averaging 10.3 hours per month 
(comScore, 2011). This means that approximately half 
of the time users spend online is dedicated to social 
networking.  !!
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The predominant age group in Russia is the 25-45 
year olds, which comprises 45.9% of the total 
population. The consumer group is almost evenly 
split between males and females. However, there 
is a general tendency for a slightly higher number 
of females, common to all age profiles, which is 
also notable in Russia.  !
Currently, the largest part of Internet users are 
representatives of the 45+ age group. However, 
Internet adoption is highest among younger 
Russians, living in big cities (TNS, 2013).  

Age profiles

Age profiles for 2010 and 2012
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Internet and Mobile Users Age Profiles (%)
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Russia’s online ecosystem is dominated by the use of  
Russian as a language. The popularity and sheer amount of 
Russian-language websites is often the reason why the 
overall ecosystem is referred to as “Runet” (eMarketer, 
2013). A recent study by W3Techs.com indicates that 
Russian is the language used by 6.1% of all websites on the 
Web.   !
In fact, the geographic distribution of the language is more 
widely spread, as it goes beyond Russia as a country. 
Consumers in Latvia, Ukraine, Belarus and Moldova also 
have competences, speaking Russian and some consumers 
are also using the language actively. With Russia being an 
important BRIC market, Russian travellers are very attractive 
target markets for tourism companies. This makes Russian 
as a web language very important and one of the reasons 
why many tourism websites in Europe provide Russian 
content to facilitate Russian speaking consumers in Europe 
in their search process and increase the likeliness of 
bookings due to catering to their language needs 
(InternetWorldStats, 2010).  

Web languages
Search engines are an integral part of the digital landscape as most 
online searches start with opening a search engine. Looking at the 
national trends in terms of unique visitors per website, search 
engines are also prominent within the top 10 websites in Russia.  !
Despite the global trend, the most popular search engine in Russia is 
the home-based Yandex.ru. The search engine had 50.9 million 
unique visitors in 2012 (eMarketer, 2012) and continues to hold first 
place in 2013 with a total of 52.5 million unique visitors (comScore, 
2013). The large user base makes Yandex the fourth largest search 
engine in the world. !
Various sources point towards different reasons for the higher 
popularity of the search engine in Russia. According to 
SearchEngineWatch.com (2013), the key advantage of Russia 
number one’s search engine lies in its ability to understand the 
unique syntax of the Russian language, resulting in more relevant 
and optimised search results for its users.

Search engines

6.7%
9.7%

32.5%

51.1%
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Number of registered domains by country

Germany (.de)
UK (.uk)

China (.cn)
Netherlands (.nl)

Russia (.ru)
EU (.eu)

Brazil (.br)
Argentina (.ar) 2,690,000

3,701,603
3,701,603

4,260,179
5,115,652

6,368,833
10,314,102

15,283,486

Source: W3Techs (2013)

Source: SearchEngineWatch, 2013

Top search engines in Russia, 2013
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The use of e-mail services in Russia increased by 20% 
between 2011 and 2012. The biggest e-mail provider in the 
country is home-based: Mail.ru with 42.7 million users in 
2012. In comparison, Yandex.ru e-mail users reached 25.1 
million in 2012. The large number of email users makes e-
mail marketing an attractive way to access customers.  !
In the tourism industry, building up a database is absolutely 
crucial as tourism businesses can send out offers, 
newslet ters and latest in format ion to potent ia l 
consumers. However, poor data is still the biggest barrier in 
terms of effective email marketing. Segmentation of the 
database is sometimes tricky but very targeted emails sent 
out to consumers are the key to success. This is even more 
important in light of past developments in Russia when it 
comes to email marketing.  !
Until recently, Russian e-mail marketing was primarily 
associated with spam e-mails that flooded US and 
European inboxes in previous years. Until recently this 
influenced the overall perception of the population to regard 
email marketing as unworthy, and this is why email 
marketers ignored email marketing opportunities. However, 
the attitude towards email marketing campaigns is starting 
to change, as businesses provide their users with 
subscription options, while servers filter out unsolicited 
emails (EWDN, 2011).  !
In 2013, 55% of online users accessed their email through a 
mobile device (Nielsen, 2013). In 2014, the number of users 
that will access content through mobile is predicted to 
increase.  

E-mail Marketing

Top 5 E-mail sites in Europe by 
Total Audience

9%

14%

15%

25%

37%

Hotmail Google Mail Yahoo Mail Mail.Ru Yandex Mail

E-Mail Marketing

Source: TNS Russia, 2013
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Connectivity

The most popular way of accessing the Internet in 
urban areas is still broadband (GlobalWebIndex, 
2013). The two most common types of Internet 
access outside of large urban areas are DSL, 
provided by local telecoms, and home Ethernet 
networks (eMarketer, 2013). !
In terms of broadband subscribers, Russia shows 
annual growth rates above average (27%). The 
total number of wired broadband Internet users 
was 27.15 millions in 2012, according to J'son & 
Partners Consulting (2012). By 2016, these 
numbers will increase to 32.8 millions subscribers 
in the private sector, and 1.56 millions in the 
corporate segments. One of the reasons for the 
fast adoption is the decreasing prices and 
increasing speed of services in the past years. 
Internet penetration is higher in urban areas, with 
94% of urban residents having online access.  !!

Broadband Access  

12

Internet Use  
Every year, the number of people that have never 
used the Internet is decreasing. At the same time, 
the number of daily users increases. A report by 
FOM indicates that in 2013 the total percentage of 
people using the Internet daily grew to 79% (as 
opposed to 65% in 2010) (FOM, 2013).  !
The decreasing price of devices, as well as the 
faster and improved services, drives increase of 
mobile Internet usage. Mobile devices are 
becoming a very popular way of accessing the 
web in Central and Eastern Europe. In Russia, 
around 21% of page views are accessed from 
mobile devices, while 5.6% are contributed to 
tablet devices (comScore, 2013). eMarketer 
estimated that there will be around 74.3 million 
mobile Internet users in Russia by 2016 
(eMarketer, 2013). 
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Connection types used to access the Internet
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It is also interesting to look at how media is 
consumed every day on an hourly basis. In 2012, 
consumers spent on average more time on 
desktop computers, than on mobile devices. One 
third of consumers spend on average 3-4 hours a 
day on desktop computer, while another third 
spends over 6 hours daily on a desktop computer. 
In comparison, 62% of consumer would spend 
less than an hour using mobile devices. While 
tablet media consumption is similar, 43% of users 
spend more than 2 hours daily on their tablet 
devices.  !
Mobile devices are used primarily during the day 
(before noon). On the other hand, tablets and 
desktops are preferred in the afternoon and 
evening.  !
For those going online in Russia, Internet usage 
tends to focus more on information acquisition and 
communication and less on commerce. While 
some users are going online to purchase goods 
and services, at 26%, they still constitute a minority 
of the overall online population, according to 
October findings from the  Levada Center 
(eMarketer, 2013).

Media consumption 
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Mobile Devices 

The expansion of the mobile market and mobile 
web access is increasingly driving the higher 
Internet penetration rate. J&P also estimated the 
total number of smartphones used in Russia 
reached 27.2 million in 2012.  !
According to a study by TNS Russia, 19.6 million 
residents (31.4% of total online population) 
accessed the Web via a mobile device (eMarketer, 
2013). Almost half of the consumers are urban 
residents. According to the same study, 35% of 
consumers use a feature phone to access online 
content. Currently, one of the distinctive features of 
Russia’s mobile market is the large share of feature 
phones, as well as smartphone devices based on 
OS Bada and Symbian, while the total share of 
Android and iOS devices remains relatively low 
compared to the overall global market. J’Son & 
Partners report that one of the main reasons 
behind this is the relatively low price of such 
devices and small cost of subscription plans. 
However, things are starting to change, as 2013 
saw a fast decrease of the total share, amounting 
to less than 5% in 2013 (J’Son & Partners, 2013).  !
3G mobile networks in Russia have expanded over 
the last few years, resulting in improved service 
and lower costs, helping to drive a rise in mobile 
internet use.  

Mobile devices 

Mobile Internet usage
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Tablets are already well established among the 
European online audience, with over 23 million 
people owning a tablet in addition to a 
smartphone, according to research conducted by 
comScore in December 2012. !
The number of users connecting to the Internet 
via tablets grew more than eight-fold, reaching 
2.5 million in 2013, or 3,4% of total page views. 
However, by comparison with the overall trends, 
tablets remained relatively niche, coming in at 
15% of total mobile internet devices (eMarketer, 
2013).  !

Internet users between the ages 15-24 prefer 
accessing content through mobile devices, 
rather than desktop. This is also reflected in 
the actual usage trends, which shows a slight 

increase of Internet usage through mobile devices 
(35%) rather than desktop internet (33%). This trend 
is even more prominent in the 25-34 years old target 
group. In comparison, elder users (e.g. 45-54 years 
old) still prefer accessing content through desktop, 
rather than mobile devices (OnDeviceResearch, 
2013).  !
It is also interesting to look at the geographical 
distribution of usage patterns of the mobile Internet. 
According to TNS, the mobile Internet on 
smartphones is mostly used while in the car or public 
transport (90%), on the move (82%), and at home 
(79%). Internet is mostly accessed through tablet 
devices at home (87%), and in the car or public 
transport (67%).  
  !
Tablets 

17
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The Netherlands 
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Russia 
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3.4% 
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Games are the most popular among mobile apps, 
with 58% of the total number of downloads 
(Pravda.ru, 2013). The second place is taken by 
such apps as translators, antivirus software, 
calculators, flashlights, various wallpapers, navigation 
and so on. These applications accounted for about 
14% of all downloads. The Russians are least 
interested in business applications (2.8%) that are 
most expensive apps - 237 rubles ($8). 

The current trends of the mobile reality in Russia make 
the mobile market very attractive for investors. According 
to J’Son & Partners (2013), two primary factors need to 
be considered:  !
Insufficient number of experienced 
specialists:  
As with any new development market, the company 
directly involved in the development of mobile apps suffer 
from ‘lack of personnel’. There is relatively small number 
of specialists focused on mobile development in the 
labor market. But the situation will start to change in 
2013: many developers are switching to mobile 
development from related industries – Web design or 
development of business systems. !
High prices for application development: 
This point can be treated both as drivers and as a 
constraint to the market at the same time. Due to high 
budgets, many customers delay development of mobile 
apps till price reduction, which is watertight. It shows 
deferred demand for mobile apps which will assist in 
market growth within two, three years. 

Insights for Marketers 

Search, e-mail, social networking and maps are the most 
popular mobile services among consumers in Russia 
(OnDeviceResearch, 2013). In October, 2012, Yandex 
launched their own browser and mobile app as an answer 
to the counterpart development of Google. 

Mobile ready web 

According to a recent study by TNS Russia (2012), 44% 
of mobile device owners do not want to spend money on 
mobile apps. Only 13% specify that apps are too 
expensive. For 17%, however, apps are not an option, as 
their device does not support this functionality.  !
Experts consider 2009 to be the birth year of the mobile 
apps market in Russia. It is one year later compared to 
other developed countries. In 2009, the market was 
estimated to be $3 million. However, in 2010, market 
grew by 473% compared to the previous year and was 
estimated to be $ 14.2 million (J’Son & Partners, 2013).  !

Mobile apps 

Mobile Internet Users Distribution of Operating Systems
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Social Networking 
& UGC 

Along with the US, European countries have been at the 
forefront of the social networking craze sweeping the world 
during the last five years. Although most of the big players 
have emerged from the US, Europe has played a 
considerable role in influencing the global development of 
social media.  !
Mimicking the world trend, social media website are hugely 
popular in Russia. The monthly unique visitors rate of social 
media websites amounts to 56 million users, accounting for 
85% of total online population in Russia.  !
Russia is one of the few countries in the world where 
Facebook doesn’t dominate the social media landscape. 
Instead, home-based social networks lead the charts. The 
most popular social media website is VK.com (formerly 
vkontakte.com), with approximately 50 million users 
(DigitalStrategyConsulting, 2013) !
Mail.ru – My World, Facebook and Twitter follow, with 
relatively small number of users. Still, Facebook has seen 
major growth in Russia. eMarketer estimates the social 
network saw user numbers rise by 62.8% in 2012 and 
expects a 57.8% increase this year, with double-digit growth 
continuing through to 2017. !
. 

Social Networking 

Social media usage
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There are some social networking habits that 
remain broadly consistent across Europe. 
According to eMarketer, social networking is far 
more popular among younger people than among 
older ones. Likewise, most social network users 
in Russia, or 96% of the total online population, 
are between 18-24 years old and 87% of them 
live in big cities, such as Moscow and St. 
Petersburg. !
On average, users spend most time (368.4 
minutes per month) on the social networking 
website Odnoklassniki.ru (Digital Strategy 
Consulting, 2013). The website reconnects 
classmates and old friends and has approximately 
38 million unique visitors. Facebook users spend 
only 30.2 minutes a month using the website.  !
According to the survey conducted by J'son & 
Partners Consulting (2013) it was also revealed 
that device users prefer to use social networks 
through tablets. Due to the increasing number of 
smartphone users, popularity of GPS navigation 
linked to mobile applications such as Foursquare, 
Facebook Places, Twitter also increases (J’Son & 
Partners, 2013). !

Social Networking Patterns 

The outbound travel and tourism in Russia was heavily 
influenced by the past political landscape in the country. 
Only 20 years ago, Russians were banned from travelling 
outside of the Soviet Union and Eastern European block. 
This has changed and Russia saw a staggering increase in 
outbound tourism in the last decade. In 2008, the number 
of outbound tourists increased to 11.3 million.  !
Since only 15% of Russians have travelled abroad, there is 
a huge untapped demand for foreign travel. In general, 
Russian tourists book their trips very late with 80% of trips 
booked in the last few weeks before the departure 
(Eventica, 2010) !
Travel planning still relies heavily on word-of-mouth, 
personal recommendations and reviews. The major 
sources for travel information are printed materials, such 
as brochures, booklets and magazines (StarkTourism, 
2013).  

Travellers and Social Media 

Frequency of use of social networks through mobile devices

Smartphone

Tablet
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Source: J’Son and Partners Consulting, 2013
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eCommerce 

Despite the ongoing economic difficulties in many 
European countries, Europe as a whole continues 
to comprise the world’s largest share of the B2C 
e-commerce market. This trend is also evident in 
Russia, where e-commerce is gradual ly 
increasing. However, there has been speculation 
that due to a tradition of fraudulent domestic 
vendors, Russians are more inclined to make 
online purchases from established foreign brand 
names, such as ASOS (eConsultancy, 2013).  !
Historically, the mistrust of online payment 
methods have been mitigated by a cash 
dominant economy. Today, almost 70% of 
payments are still carried out in cash. Only 15% 
of transactions are carried out online (FOM, 
2012).  !
According to J’Son & Partners (2013), the 
Russian e-commerce market was estimated at 
$57 million in 2012, and a predicted increase to 
$100 million in 2017. E-commerce activity has 
risen by 93.13% in the period between 
2011-2012, which makes Russian the European 
e-commerce growth leader (GlobalWebIndex, 
2012). !
Online-sales of appliances, electronics and also 
mobile terminals are the key drivers for e-
commerce market development in Russia. 
However, the same study indicates that the sale 
of intangible goods, such as digital content and 
services within the tourism sector will be the key 
drivers of e-commerce growth in the period 
between 2008-2017.  !

E-commerce Insights 

Despite the gradual change of attitudes towards e-
commerce, there is one dominant challenge, almost 
unique to the Russian market: the dominance of the 
Russian search engine Yandex.ru. This makes the 
domain key to e-commerce in Russia. The e-currency 
market is still dominated by national players, such as 
Visa Qiwi Wallet, Yandex.Money and WebMoney. 
Yandex.Money has 12 million accounts, boasting 9000 
new subscriptions every day. !
eMarketer estimates total media ad spending will still be 
up 8.0% this year in Central and Eastern Europe, with 
Russia leading the way with 13.0% growth projected in 
2014. eMarketer’s forecast for worldwide ad spending 
anticipates even faster growth for Russia on the digital 
ad spending front, with a 24.0% increase expected this 
year. 

Average rate of increase of non-tangible goods on 
the e-commerce market in Russia

Digital content

Hotels and tourism

Payment for bills

Air and railway tickets

Network bills

Mobile content

Cellular

0 10 20 30 40

Source: J’Son and Partners Consulting, 2013
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The volume of the Russian market of tourism and 
services for travellers has been increasing steadily 
throughout the last decade. In 2012 its volume 
(compared with 2011) has increased by 14% (or 
by 149 billion rubles) exceeded 1 trillion dollars 
(about 1.7% of GDP of the Russian Federation). If 
current growth rates are maintained in 2013, the 
market of tourist services will have reached 1.35 
trillion rubles (J’Son & Partners, 2013).  !
Citing a recent report by the global travel market 
research company PhoCusWright, Travelata 
(2012) reports that the Russian travel market was 
worth $53 billion in 2012. !
Russians rely on the Internet to find information 
related to their trip, compare prices of flights and 
accommodation, however, very few actually book 
online.  !
According to EuroMonitor International (2013), the 
importance of online travel sales is growing in all 
tourism categories, such as air transportation, 
hotels, car rental and others. This is driving 
increased interest in independent travel. The 
increasing number of online travel agents, 
including OZON.ru (Internet Travel OOO), 
Anywayanyday.com (Bukbilet OOO), Amargo.ru 
(Avians OOO) and others, also contributes to the 
rising popularity of online tourism services 
consumption. Additionally, the growing popularity 
of various mobile devices and social networks, 
such as VKontakte, YouTube, Facebook and 
Twitter, has indirectly driven up Internet sales. 
  

Travel Planning and Booking Upcoming sport events, such as the Winter Olympic 
Games in Sochi and the FIFA World Cup, are also set 
to have a positive impact on promoting Russia as a 
tourism destination. Interest in Russia will grow 
before and after the globally significant events. 
Russia will be more recognisable in the international 
tourism arena, while the conditions for travelling will 
be improved. The positive impact for the tourism 
industry from sporting events was noted during the 
2013 World University Games in Kazan. Tourism 
flows to Kazan increased significantly; this event saw 
150,000 arrivals (EuroMonitor, November 2013). 
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Travel Planning and Booking
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Mobile commerce is still lagging behind and needs 
further development in Russia. Compared to other 
European countries, Russia ranks second last 
when it comes to number of users who make 
payments via mobile. In 2012, only 26% of users 
used their mobile phone to search for products to 
buy (GlobalWebIndex, 2012).  !
Growth in mobile advertisement budgets is 
consistent and determined by an increase in the 
number of mobile apps and the overal l 
competition for attracting more customers (J’Son 
and Partners, 2013). !
eMarketer estimated that mobile internet ad 
spending will reach $162.4 million in Central and 
Eastern Europe in 2013, up 130.0% from 2012 
spending levels—a growth rate that is the same in 
Russia as the rest of the region. On the mobile 
front, Russia accounts for a smaller 38.3% of 
regional mobile spending. Mobile Internet ad 
spending growth rates are expected to taper 
quickly over the next several years, with growth at 
35.0% for the region in 2017, and 40.0% for 
Russia that same year (eMarketer, 2013). 

Mobile Commerce 
Until recently, social commerce was not 
particularly popular in Russia. While not significant 
yet, sales are growing. There have been several 
major initiatives aimed at improving the current 
state of social commerce. The most prominent is a 
campaign by VK.com, allowing users to carry out 
search by products, a joint project with Ozon.ru 
(the Russian alternative of amazon.com). The 
competitor of vk.com, Odnoklassniki, launched a 
social gift app, attracting 12 million users in the 
first year (EastWest Digital News, 2012).   !

Social Commerce 

While cash will remain the main payment method, 
bank cards and electronic payment methods are 
expected to grow in popularity as the attitude of 
the population towards e-commerce changes. E-
currencies are likely to develop further, mainly for 
goods and services at lower price points. As e-
payments are becoming more popular, while the 
number of mobile users grows, there are 
significant opportunities for mobile commerce.  !

Insights for Marketers 
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Key Takeaway Messages

If you have little time to go through the report in more 
detail, here the key take away messages that you need to 
have in mind if you want to understand the local digital 
dynamics: 
  

•	 Russia is the largest market in Europe with largest 
online population in Europe. !

•	 Mobile Internet use is growing in urban Russia.  !
•	 Russians are using primarily home based 

social networks. !
•	 Consumers still lack trust in online payment. !
•	 Yandex is the key search engine and major 

opportunity for e-commerce. 

More Country Reports

It is always a good idea to stay informed and now you can 
obtain our regional reports, which provide an overview of 
the current and future digital trends in selected countries.  !
If you liked this country report, you can also have a look at:  
  

•	 ETC United States Country Report !
•	 ETC China Country Report  !
•	 ETC Brazil Country Report !
•	 ETC India Country Report  !
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The European Travel Commission (ETC) is the organisation 
responsible for the promotion of Europe as a tourist 
destination. It has been operating for more than 60 years. It 
was established in 1948, and operates as a non profit-
making international organisation. ETC undertakes three 
basic activities: public relations, consumer advertising and 
trade promotion. Prior market research determines the 
choice of activities and campaigns in the overseas markets.  !
ETC comprises of 33 member countries, namely  
 
European Union: Austria, Belgium, Bulgaria, Croatia, Cyprus, 
Czech Republic, Denmark, Estonia, Finland, Germany, 
Greece, Hungary, Ireland, Italy, Latvia, Lithuania, 
Luxembourg, Malta, Poland, Portugal, Romania, Slovak 
Republic, Slovenia, Spain, Sweden. 
 
Others: Iceland, Monaco, Montenegro, Norway, San Marino, 
Serbia, Switzerland, Turkey !
http://etc-corporate.org !
http://etc-digital.org

The Digital Tourism Think Tank is an international knowledge 
hub that aims to provide thought leadership to the tourism 
industry in digital marketing best practice. This project was 
created by Nick Hall, Managing Director at SE1 Media, who 
has more than 10 years experience working in digital tourism 
marketing, both in the marketing sector and in the tourism 
industry.  !
Nick is supported by his team at SE1 Media, who have a 
great experience in the tourism industry as well. In addition, 
The Digital Tourism Think Tank puts together a team of 
experts in diverse and varied fields of the tourism industry. !
The Digital Tourism Think Tank comprises special features 
including interviews with industry experts and DMOs, best 
practice guides and reports, a programme of events and 
workshops and the Digital Tourism Brand Index !
www.thinkdigital.travel !
Twitter @think_tourism !
facebook.com/DigitalTourismThinkTank 
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