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Following 20 years of stable growth, Europe’s golf market experienced its first downturn 
in golf participation in 2011. The decrease in the number of registered golfers can be 
partially attributed to the economic crisis but also to the change in golfing patterns. 
In some countries, where players don’t need to be registered to play, many club members 
changed to casual players. Europe’s golf market has reached a challenging stage with the 
development of the game slowing down or being entirely stagnant in several regions. 
After two consecutive years of decline, a slight increase was recorded in the number of 
registered players in Europe in 2013. Which countries have contributed to this growth 
and how? This snapshot report provides an insight into recent trends across Europe.

Headline facts 

• The number of golfers in Europe increased by 
2,800 registered players in 2013. Despite the 
overall growth, six golf markets have seen a 
decline since 2012. 

• Some of Europe’s most established golf markets 
have registered a significant increase in the number 
of players, in absolute terms: Germany 10,500 
(+1.7%), the Netherlands 6,900 (+1.8%) and 
France 4,400 (+1.1%). 

• Spain and Portugal have experienced a decline 
in participation, -3.5% and -3.3%, respectively, 
while Norway experienced a loss of around 3,900 
players (-3.4%). 

• Among the emerging golf markets, the biggest 
growth in demand can be seen in Lithuania with 
nearly 50%, Bulgaria (42%) and Serbia (41%), 
albeit starting from a very low base.

• The Czech Republic, which is considered as Eastern 
Europe’s most established golf market, reached 
around 55,000 registered players, corresponding 
to an increase of 4.9% (2,600 golfers) in 2013. 

• It should also be highlighted that Switzerland has 
seen a further increase in golf participation with 3,000 
new golfers in 2013, steadily growing since 1985.

• Male golfers continue to dominate Europe’s golf 
market, representing on average 63% of all registered 
players on the market, while women and junior golfers 
are represented by 23% and 14%, respectively. 

• Junior golf has dropped by 11,500 (-2.7%) this year. 
In Europe’s largest markets, Spain, Germany, the 
Netherlands as well as the UK & Ireland, a total 
decrease of 7,760 in the number of junior golfers 
was recorded. 

• Golf course supply has only increased slightly (0.4%) 
in 2013, with the Netherlands experiencing a notable 
growth in golf course supply of 8.5%. Some new 
courses also opened in Austria, Belgium, France, 
Germany and Czech Republic.

Development of golf participation in Europe

Since 1985, Europe’s golf market has experienced steady and 
consistent growth in both demand and supply. The number 
of golfers has more than tripled in the last 28 years, while 
the supply of golf courses has more than doubled during the 
same period. 

The number of registered players experienced an increase of 
5% annually until end of 2010, followed by a downturn in 2011 
and 2012 with a decrease of 1.1% and 0.1%, respectively. 
At the beginning of 2013, there were a total of 4.4 million 
registered players in Europe with an average participation rate 
of 0.73% (based on a total population of 600 million).

In the UK & Ireland, the number of players dropped by 11,300 
(-0.9%) in 2013. Since 2007, the number of golfers has been 
falling in Europe’s largest golf market. However, it needs to 
be noted that in the UK & Ireland golfers do not need to be 
registered to play. Many of these so-called “casual golfers” 
play the game on a green-fee (daily pay-and-play fee) basis, 
on which there aren’t many accurate statistics available. 

The number of golf courses grew on average by 3% 
annually since 1985, resulting in a total of 6,811 golf courses 
at the beginning of 2013. This is 29 more than in 2012 
and represents a very small growth in overall supply 
(0.4% compared to 2012). In fact, several countries, 
notably UK & Ireland, Spain and Iceland, have witnessed 
closures of golf facilities in recent times.
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Development of golf in Europe 1985 – 2013
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Europe’s golf market 

Golf supply and demand within Europe is concentrated in a relatively 
small number of countries. 94% of all registered golfers and 92% 
of all golf courses are located in eleven countries, of which the UK 
& Ireland provides 29% of all players and 44% of all golf courses. 
Germany has the second highest share of demand in Europe with 
14% of players and provides 10% of the total golf course supply.
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Source: European Golf Association and local golf federations with KPMG elaboration

The maps below indicate the countries with the most and least 
mature golf markets, according to the size of population per golf 
course (which reflects the maturity of supply) and the proportion 
of the population who play golf (golf participation rate).

The highest participation rates in golf are still registered in 
Iceland, Sweden, Denmark, Finland, the Netherlands, Norway 
as well as the UK & Ireland, paralleled with a well established 
supply of golf facilities. Besides these mature golf markets, it 
is evident that more than half of the countries in Europe still 
have golf markets in relative early stages of development.

Male players dominate the European 
golf population 

Male golfers represent on average 63% of all registered 
players on Europe’s golf market, while women and junior 
golfers are represented by 22% and 14%, respectively. 
In 2013, male registrations grew by around 0.4% and the 
number of female players by 0.6%.

A rather alarming statistic can be noted in the number of junior 
registrations, which has seen a decrease of 11,500 (-2.7%) in 2013.

Market demand:
Participation rate

� mature ≥ 5%
� developed 1%-5%
� growing 0.2%-1%
� infant ≤ 0.2%

Market supply:
Population per golf course

� mature ≤ 25,000 people
� developed 25,000 – 100,000
� growing 100,000 – 300,000
� infant ≥ 300,000

Source: EGA, local golf federations and Eurostat, with KPMG elaboration
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Composition of golfers in countries across Europe, in 2013

*2010 data, no data available on 2013
Source: European Golf Association and local golf federations with KPMG elaboration
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With regard to female participation, Germany, Austria and 
Switzerland remain in the lead, with over one-third of all 
golfers in these countries being women. Germany and the 
Netherlands are also in the top five countries in absolute 
terms, with nearly 215,000 and 110,000 female players, 
respectively.

Interestingly, the emerging golf markets recorded the highest 
share of junior golfers. In Turkey for example, every second 
player is considered junior, while in Greece, Serbia and 
Romania nearly every fourth player is a junior.

0 50,000 100,000 150,000 200,000 250,000

Germany 222,191

UK & Ireland 180,331

Sweden 131,836

Netherlands 124,505

France 107,647

Top five countries in terms of absolute female golfers
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Top five countries in terms of share of female golfers 
(compared to all golfers in the country)

Source: European Golf Association and local golf federations with KPMG elaboration
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Top five countries in terms of absolute junior golfers
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Source: European Golf Association and local golf federations with KPMG elaboration
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The growth of golf in the next years

While it is encouraging that golf participation is increasing 
in several emerging markets, such as Lithuania, Bulgaria or 
Serbia, more noteworthy and alarming is that membership 
levels in the UK & Ireland have been continuously falling since 
2007. Considering this impact in absolute numbers over the 
past five to six years, approximately 228,000 players have not 
extended their membership. While this decline in Europe’s 
largest golf market has negatively offset any positive gain 
in some of the emerging markets, it has become clear that 
new initiatives and support are needed to stimulate additional  
participation in the game.

The importance of populating the game among the female 
population is unquestionable as women golfers currently only 
represent 22% of all players in Europe. Even though overall 
female participation in golf increased in 2013, golf clubs need 
to make continued efforts to meet the needs of women and 
families on and off the golf course. 

In an effort to promote interest and participation in the game 
of golf among junior players, various industry programs and 
initiatives have been rolled out in recent years; however, 
there is no doubt that the drop-off of junior players in Europe  
is concerning and joined forces and iniatives are needed to 
popularise the game among the future generation. 

In this context it is crucial to find creative ways to 
make the game more fun and more accessible, as 

well as to raise awareness of the sport among young players. 
A good example in the USA can be the “Drive, Chip and Putt 
Championship” format, which is a free, nationwide junior 
skills competition that will conclude at Augusta National Golf 
Club in 2014. 

Providing facilities tailored to the needs of young players, 
such as short par 3 holes and practice areas, is also critical 
for the growth of the game. 

It is also widely accepted that, in order to maintain and further 
grow participation in golf, technology can play a vital role. 
The potential for making golf more entertaining by capitalising 
on today’s technological opportunities has been recognised 
by many industry stakeholders. The implementation of 
sensors in golf equipment, the development of smart phone 
applications to track performance, are just small examples 
of features that could make a difference in making the game 
more adoptive to today’s lifestyle.

There is a need for joint efforts by industry stakeholders, 
arguably more so now than at any time in the past. Therefore, 
whatever aspect of the industry you represent, we invite you 
to share your thoughts, best practices and creative ideas on 
www.golfbusinesscommunity.com.  

For clarification regarding the findings of this snapshot report, 
please contact us at gbc@kpmg.hu
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KPMG’s Golf Advisory Practice in 
Europe, Middle East and Africa
H-1139 Budapest, 
Váci út 99 
Hungary

T: +36 1 887 7100 
E: gbc@kpmg.hu

The information contained herein is of a general nature and is not intended to address the 
circumstances of any particular individual or entity. Although we endeavour to provide accurate 
and timely information, there can be no guarantee that such information is accurate as of the 
date it is received or that it will continue to be accurate in the future. No one should act on 
such information without appropriate professional advice after a thorough examination of the 
particular situation. 
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Appendix

Country statistics: Affiliated players and regular golf courses in Europe, 2013 

Country Players % Change from 
previous year

Courses % Change from 
previous year

Participation 
rate

Population per 
golf course

UK & Ireland**** 1,252,836 -0.9% 2,984 -0.2% 1.85% 22,711

Germany 635,097 1.7% 719 0.4% 0.78% 113,830

Sweden** 491,401 0.0% 454 0.0% 5.18% 20,887

France 422,761 1.1% 583 0.7% 0.65% 112,054

Netherlands 388,493 1.8% 229 8.5% 2.32% 73,058

Spain 313,787 -3.5% 345 -2.0% 0.68% 133,902

Denmark 152,972 0.1% 188 1.1% 2.74% 29,684

Finland 144,221 0.2% 129 0.0% 2.67% 41,870

Norway 110,362 -3.4% 177 1.7% 2.21% 28,169

Austria 104,736 0.4% 156 3.3% 1.24% 54,122

Italy* 101,817 0.0% 278 0.0% 0.17% 218,779

Switzerland 85,758 3.6% 95 0.0% 1.08% 83,733

Belgium 57,074 1.1% 80 5.3% 0.51% 138,686

Czech Republic 55,547 4.9% 96 3.2% 0.53% 109,432

Iceland 16,641 3.7% 65 -1.5% 5.21% 4,917

Portugal 14,198 -3.3% 87 1.2% 0.13% 121,171

Slovenia 8,762 3.1% 13 0.0% 0.43% 158,115

Slovakia* 7,200 0.0% 14 0.0% 0.13% 386,023

Turkey* 5,649 0.0% 20 0.0% 0.01% 3,736,213

Luxembourg 3,890 -3.0% 6 0.0% 0.74% 87,476

Poland* 3,008 0.0% 27 0.0% 0.01% 1,427,350

Estonia 2,247 9.0% 8 0.0% 0.17% 167,458

Greece 1,830 2.8% 8 0.0% 0.02% 1,411,258

Cyprus 1,464 13.1% 10 0.0% 0.17% 86,201

Hungary 1,419 -30.0% 15 7.1% 0.01% 663,849

Latvia** 900 0.0% 3 0.0% 0.04% 680,588

Bulgaria 639 42.0% 7 0.0% 0.01% 1,046,746

Serbia 618 40.5% 2 0.0% 0.01% 3,620,648

Romania*** 551 0.0% 4 0.0% 0.00% 5,338,962

Croatia*** 550 0.0% 3 0.0% 0.01% 1,466,050

Lithuania 500 48.4% 6 0.0% 0.02% 501,293

Europe total 4,386,928 0.1% 6,811 0.4% 0.73% 88,543

*2012 data, no data available on 2013

** 2011 data, no data available on 2013

*** 2010 data, no data available on 2013

**** Please note that, as opposed to most European countries, in the UK & Ireland golfers do not have to register to play. As such, there are a good number of additional players who are not 
members of a golf club but regularly play golf. We have not considered these unregistered golfers in our statistics.

Source: European Golf Association, local golf federations and Eurostat with KPMG elaboration
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