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Foreign consumer spending on Visa debit, credit and pre-

paid cards across the six Mediterranean Rim countries for 

the period January to April 2012 totalled €8.39bn, a year-

on-year increase of 10.99% in foreign consumer 

spending compared to €7.56bn during the same period in 

2011*. 

 

Table 1: Total foreign consumer spending across 

all six countries (€) 

Total € 

2011 (Jan, Feb, Mar, Apr) 7,563,308,591 

2012 (Jan, Feb, Mar, Apr) 8,394,953,794 

Source:  Visa Europe card data 

Across the six countries, there were significant variations 

in growth levels amongst the top ten foreign spenders. 

Russia continued to post strong spending growth with a 

33% year-on-year increase. By contrast spending by 

Japanese visitors fell 28%. 

The United Kingdom continues to top the table of the top 

ten spenders across all six countries, with UK visitors 

spending €1.3bn for the period January to April 2012, 

although year-on-year spending was down by 0.2% on 

the same period in 2011.   

Table 2: The Top Ten Foreign Spenders Across All 

Six Mediterranean Rim Countries (€) 

Country 

2011  
(Jan, Feb, 
March, Apr) 

2012  
(Jan, Feb, March, 
Apr) 

Year 
on 
Year % 
change 

UK 1,310,561,900 1,306,956,559  -0.27 

France 871,821,281 880,686,179  1.01 

USA 583,183,803 631,609,867  8.30 

Russia   394,498,542  524,837,265 33.03 

Germany    394,204,725  459,065,684  16.45 

Switzerland    309,536,713  355,019,495  14.69 

Spain 255,532,631 256,874,035  0.52 

Norway    264,204,844  279,300,610 5.71 

Italy    200,291,597  195,140,484  -2.57 

Japan 257477250 184,461,420 -28.35 

Source:  Visa Europe card data 

Of the six countries, France received €2.81bn of foreign 

consumer spend during the January to April 2012 period, 

almost ten times the amount spent in Greece over the 

same period (€241m). Portugal benefitted from the 

largest year-on-year increase in foreign consumer 

spending, rising from €410m in January - April 2011 to 

€475m over the same period in 2012 (15.74% increase). 

Table 3: Total Foreign Consumer spending in each 

of the six countries (€) 

 

Country 

2011  
(Jan, Feb, 
March, Apr) 

2012 
(Jan, Feb, 
March, Apr) 

Year 
on 
Year % 
change 

France 2,422,474,669 2,819,852,852 16.40 

Spain 2,243,724,837 2,375,453,650 5.87 

Italy 1,796,570,386 1,974,507,839 9.90 

Turkey 444,662,239 508,421,417 14.33 

Portugal 410,392,388 475,020,411 15.74 

Greece 245,484,070 241,697,621 -1.54 

TOTAL 7,563,308,591 8,394,953,794 10.99 

Source:  Visa Europe card data 

Foreign visitors to these six markets withdrew a total of 

€2.43bn in cash on their Visa debit, credit and pre-paid 

cards over the course of January to April 2012, a year-on-

year increase of 6.58% from €2.28bn in 2011. Cards 

make it easier – and cheaper – for tourists to withdraw 

foreign currency whilst abroad. Whilst due to the nature of 

cash we are not able to see directly where it is spent, the 

amount of cash withdrawn is indicative of spending whilst 

abroad. 

Foreign visitors helped drive retail demand in the six 

Mediterranean Rim countries, totalling a 16.54% increase 

in year-on-year retail spending, rising from €2.23bn in 

January to April 2011 to €2.60bn in January to April 2012. 

Hotels recorded some of the lowest growth levels of all 

the categories but the value of spending still made it the 

third largest category. Spending on hotels grew 8.60% 

year-on-year and grew from €1.13bn in January to April 

2011 to €1.23bn in the first four months of this year.  

*This growth is in part due to an increasing number of Visa cards 

in circulation alongside a trend for cardholders to use cards 

versus cash. 

Foreign consumer spending increases 
10.99% across six Mediterranean countries 
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Table 4: Where Foreign Consumers Spent Their 

Money Across The Six Countries (€) 

Category 

2011  
(Jan, Feb, 
March, Apr) 

2012 
(Jan, Feb, 
March, Apr) 

Year 
on 
Year % 
rise 

Cash 2,280,892,036  2,431,080,230 6.58 

Retail 2,236,440,374  2,606,526,100 16.54 

Hotels 1,137,576,358 1,235,437,686 8.60 

Entertainment 683,499,911  745,921,109 9.13 

Supermarket 268,725,621  303,590,552 12.97 

Travel 222,711,814  251,433,647 12.89 

Miscellaneous 199,391,238  229,894,377 15.29 

Petrol 172,363,163  187,501,691 8.78 

Car Hire 116,166,418  117,718,187 1.33 

Airline 101,716,305  117,653,173 15.66 

Health 53,395,143  62,861,777 17.72 

Motoring 49,338,591  54,715,630 10.89 

Food & Drink 36,739,521  43,197,954 17.57 

Insurance  2,450,136  4,340,727 77.16 

Utilities  1,902,669  3,080,948 61.92 

Source:  Visa Europe card data 

 

Visitors from emerging economies 

Visitor spending from the BRIC countries – Brazil, Russia, 

India and China – held firm over the course of the 

January to April period year-on-year. Foreign spending by 

Russian visitors accounted for 6.25% of overall foreign 

spend across the six countries, appearing six times in the 

top 20 spenders. Spending by Indian visitors remains 

extremely low across the six, never appearing in the top 

20 spenders and accounting for less than 1% of overall 

foreign consumer spending.   

 

Table 5: BRIC Countries As They Feature In The 

Top Twenty Foreign Spenders Across The 

Six Countries (€)  

BRIC 
countries 

2011 (Jan, Feb, 
March, Apr) 

2012 (Jan, Feb, 
March, Apr) 

BRIC 
countries 

2011 (Jan, Feb, 
March, Apr) 

2012 (Jan, Feb, 
March, Apr) 

 
Number 
of times 
in top 20 

As % of 
overall 
spend 

Number 
of times 
in top 20 

As % of 
overall 
spend 

Brazil 4 2.83 4 2.75 

Russia 6 5.22 6 6.25 

India  0 0.09 0 0.09 

China 2 0.55 2 1.17 

Source:  Visa Europe card data 

 

Visitors from the Eurozone’s struggling 
economies 

Foreign visitors from struggling Eurozone economies – 

namely Portugal, Ireland, Greece and Spain – across the 

six countries saw a reduction in their percentage of 

overall spending, year-on-year, although three of the four 

retained their respective positions in the top 20 spenders 

across the markets. Greece was the only country to fall 

out of the top twenty foreign spenders list.  

 

Table 6: PIGS Countries As They Feature In The 

Top Twenty Foreign Spenders Across The 

Six Mediterranean Rim Countries (€)  

PIGS 
country 

2011 (Jan, Feb, 
March, Apr) 

2012 (Jan, Feb, 
March, Apr) 

 
Number 
of times in 
top 20 

As % of 
overall 
spend 

Number 
of times in 
top 20 

As % of 
overall 
spend 

Portugal 2 2.43 2  2.04  

Ireland 2 0.96 2 0.91 

Greece 1 0.65 0 0.48 

Spain 5 3.38 5 3.05 

Source:  Visa Europe card data 
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Foreign consumer spending in Greece saw a drop during 

the first four months of 2012 of 1.54%, compared to 2011. 

Total foreign expenditure in the country dropped from 

€245m to €241m against the same time last year. There 

were significant falls in spending among consumers from 

the USA, France, Norway, Italy and Russia. Consumers 

from Cyprus again topped the spending chart, although 

even their spending also fell 0.25% to €69.9m. 

However, there is some room for optimism in the figures 

due to increases in spending by visitors from other 

countries. Spending from consumers in Germany and 

Sweden jumped markedly with both countries’ total 

figures up 22% over the period. There also a modest 

increase in spending from UK visitors who again take 

second place in the spending stakes 

Table 9: The Top Ten Foreign Spenders In Greece 

Country 

2011  
(Jan, Feb, 
March, Apr) 

2012  
(Jan, Feb, 
March, Apr) 

Year on 
Year % 
rise 

Cyprus 70,063,648 69,891,442.21 -0.25 

UK 35,454,065 35,860,965.08 1.15 

USA 26,121,513 24,124,692.30 -7.64 

France 21,351,612 19,196,310.81 -10.09 

Sweden 8,255,884 10,088,660.16 22.20 

Germany 7,896,915 9,673,801.00 22.50 

Norway 7,802,168 7,404,552.50 -5.10 

Australia 5,548,779.70 5,550,343.64 0.03 

Italy 5,735,509 4,753,204.45 -17.13 

Russia 5,161,880 4,653,565.39 -9.85 

Source:  Visa Europe card data 

Cash withdrawals by foreigners in Greece were up 2.72% 

on the same period last year despite the decline in overall 

foreign consumer spending. Foreign visitors injected 

€147m into the Greek economy in the first four months of 

2012. Foreign visitors steered clear of spending in a 

number of areas including retail, airlines, car hire, 

motoring and travel. However, spending on health and 

utilities all saw big increases, up 39.49% and 32.27% 

respectively during the period.  

Table 10: Where Foreign Consumers Spent Their 

Money In Greece 

Category 

2011  
(Jan, Feb, 
March, Apr) 

2012  
(Jan, Feb, 
March, Apr) 

Year 
on 
Year 
% rise 

Cash 143,941,778 147,858,872.76 2.72 

Retail 37,410,932 32,477,293.75 -13.19 

Hotels 26,866,390 25,413,838.56 -5.41 

Travel 6,258,927 4,935,313.10 -21.15 

Entertainment 4,390,531 4,454,832.04 1.46 

Miscellaneous 9,882,549 8,181,444.21 -17.21 

Airline 3,701,337 3,230,406.91 -12.72 

Supermarket 1,842,716 2,013,030.62 9.24 

Car Hire 2,367,303 1,979,095.15 -16.40 

Health 6,141,720 8,567,134.49 39.49 

Petrol 1,569,656 1,502,082.22 -4.31 

Motoring 578,680 500,109.26 -13.58 

Food & Drink 359,906 388,667.75 7.99 

Insurance 100,589 100,574.90 -0.01 

Utilities  71,765 94,925.77 32.27 

Source:  Visa Europe card data 
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Methodology 

The figures in this monitor are based on all Visa debit, 

credit and pre-paid card cross-border consumer 

transactions in the six countries. These data are then 

amalgamated to determine a cumulative figure for the 

four month period (across the six countries and 

individually). These are then compared to the previous 

year’s spending in order to deliver a year on year 

indicator in the change on consumer spending.   

These data are not adjusted and just use raw transaction 

data only. 

Spending Categories 
The Monitor covers spending in the following categories: 

Cash – cash withdrawn on a Visa card from an ATM  
Hotels 
Retail – clothing, catalogue shopping, department stores, 
and DIY household sales 
Entertainment 
Supermarket 
Travel 
Petrol 
Car Hire 
Airlines 
Health 
Motoring 
Food & Drink 
Insurance 
Utilities 
Miscellaneous – including professional services, taxes etc  

 

 

 

 

 

 

 

 

 

 

 

Background to the Monitor 
The Mediterranean Rim Tourism Monitor provides an 

indicator of foreign consumer spending in six 

Mediterranean countries – France, Greece, Italy, 

Portugal, Spain, and Turkey based on the cross-border 

transactions that are processed by Visa Europe. The 

Monitor quantifies foreign consumer spending, as 

indicated by Visa Europe data, for three periods 

throughout the year – January to April, May to August, 

and September to December. It offers year on year 

insight into foreign consumer spending, both at a macro 

and spending category level across the six countries.  

The Monitor provides details of total foreign consumer 

spending across the six markets, whilst also looking at 

each market individually in more detail. 

Visa Europe 
In Europe, there are 445 million Visa debit, credit and 

commercial cards. In the 12 months ending September 

2011 those cards were used to make purchases and 

cash withdrawals to the value of €1.7 trillion. 14% of 

consumer spending at point of sale in Europe is with a 

Visa card, and almost 80% of that is on Visa debit 

cards.   

Visa Europe is owned and operated by more than 3,700 

European members and was incorporated in July 2004. 

Visa Europe is independent of global Visa Inc., with an 

exclusive, irrevocable and perpetual licence in Europe, 

while both companies operate to ensure global 

interoperability. As a dedicated European payment 

system Visa Europe is able to respond quickly to the 

specific market needs of European banks and their 

customers - cardholders and retailers - and to meet the 

European Commission’s objective to create a true 

internal market for payments. 

 Visa enjoys unsurpassed acceptance around the world. 

In addition, Visa/PLUS is one of the world’s largest 

global ATM networks, offering cash access in local 

currency in over 200 countries. 

For more information, visit www.visaeurope.com  
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