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Foreign consumer spending on Visa debit, credit and pre-
paid cards across the six Mediterranean Rim countries for 
the period September to December 2011 totalled 
€10.3bn, a yearonyear increase of 17.3% in foreign 
consumer spending compared to €8.7bn during the same 
period in 2010*. 

Table 1: Total foreign consumer spending across 
all six countries 

Total € 

2010 (Sept to Dec) 8,748,585,243.14 

2011 (Sept to Dec) 10,262,493,256.20 

Source:  Visa Europe card data 

Across the six countries, spending by their top ten visitors 
continued to grow – with seven out of the ten registering 
double digit growth year on year. Spending by Russian, 
Swiss and Brazilian visitors was particularly impressive at 
34.7%, 32.1% and 53.6% respectively. 

The UK continues to top the table of the top ten spenders 
across all six countries despite registering the lowest year 
on year increase at just 4.5% from September to 
December 2011. Visitors from France broke the €1bn 
mark for the first time in this series. 

Table 2: The top ten foreign spenders across all 
six Mediterranean rim countries 

Country 
2010 (Sept to 
Dec) in € 

2011 (Sept to 
Dec) in € 

Year 
on 
year % 
change 

UK 1,570,222,487 1,641,976,168  4.5 

France  942,302,030  1,080,496,936  14.6 

USA  818,839,037  939,925,936  14.8 

Germany  489,711,108  633,871,111  29.4 

Russia  371,696,096  501,013,533  34.7 

Switzerland  348,753,645  460,857,121  32.1 

Spain  293,973,239  319,662,447  8.7 

Brazil  170,005,089  261,214,315  53.6 

Norway  218,807,895  253,213,743  15.7 

Italy  220,875,836  232,966,813  5.4 

Source:  Visa Europe card data 

France retains its premier place as the country where 
foreign visitors spend the most; indeed spending in 
France in the last third of 2011 was double that spent in 
Greece, Turkey and Portugal combined.  
 
Double-digit growth in foreign consumer spending was 
registered by five of the six Mediterranean rim countries, 
with France increasing by 20.8%. Although Greece 
registered annual growth of 5.4%, this was the lowest 
increase of all six whilst foreign consumer spending in 
Greece was also the lowest of all six countries at €492m. 

Table 3: Total foreign consumer spending in each 
of the six countries 

Country 
2010  
(Sept to Dec) in € 

2011  
(Sept to Dec) in € 

Year 
on 
year % 
change 

France 2,624,809,739.11 3,170,698,019.95 20.8 

Spain 2,450,989,547.43 2,834,748,684.10 15.7 

Italy 2,076,728,889.45 2,472,379,954.03 19.1 

Turkey 642,702,913.84 723,508,599.19 12.6 

Portugal 486,428,030.77 569,010,286.54 16.8 

Greece 466,926,122.54 492,147,712.39 5.4 

TOTAL 8,748,585,243.14 10,262,493,256.20 10.08 

Source:  Visa Europe card data 

Foreign visitors to these six markets withdrew a total of 
€2.9bn in cash on their Visa debit, credit and prepaid 
cards over the course of September to December 2011, a 
yearonyear increase of 7.4% from €2.7bn in 2010.Cards 
are the easiest – and cheapest – way for tourists to 
access cash whilst abroad. Whilst due to the nature of 
cash we are not able to see directly where it is spent, the 
amount of cash withdrawn is indicative of spending whilst 
abroad. 

Foreign holiday makers drove a significant increase in 
spending in the entertainment category, with spending 
growing by some 95.3%. Food &drink and supermarkets 
both witnessed 13.4% and 13.6% increases in foreign 
consumer spending. Spending on insurance also 
increased significantly year on year by 30.8%. Petrol and 
utilities continued to grow year on year, with 18.5% and 
19.9% increases respectively, possibly reflecting high 
energy prices.  

Foreign consumer spending continues to 
grow across six countries by 17.3% 
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Table 4: Where foreign consumers spent their 
money across the six countries 

Category 
2010 (Sept to 
Dec) in € 

2011 (Sept to 
Dec) in € 

Year on 
year % 
change 

Cash 2,709,685,984 2,910,259,986 7.4 

Retail 2,609,142,469 2,939,234,204 12.7 

Hotels 1,341,864,694 1,484,996,633 10.7 

Entertainment 695,742,384 1,359,044,271 95.3 

Supermarket 303,278,502 344,675,336 13.6 

Travel 246,990,829 277,802,786 12.3 

Miscellaneous 223,026,118 254,082,059 13.9 

Petrol 182,874,293 216,635,306 18.5 

Car Hire 167,722,376 175,009,517 4.3 

Airline 104,443,895 112,630,083 7.8 

Health 54,018,632 63,227,780 17.0 

Motoring 54,356,306 61,418,520 13.0 

Food & Drink 50,431,865 57,186,426 13.4 

Insurance 2,636,670 3,448,090 30.8 

Utilities 2,370,220 2,842,253 19.9 

Source:  Visa Europe card data 

Visitors from emerging economies 

Visitor spending from the BRIC countries – Brazil, Russia, 
India and China – totalled €901m over the period 
September to December 2011, some €211m more than 
the same period the year before. Whilst their total number 
of appearances in the top twenty foreign spenders across 
all six held firm, Russia lost one of its places whilst Brazil 
gained an extra place. Spend by foreign consumers from 
Russia increased from 4.30% in the September to 
December 2010 period to 4.94% in the same period in 
2011. Indeed spend by Russian consumers in this third of 
the year was broadly similar to Russian spend in the May 
to August 2011 period which accounted for 5.17% of 
overall foreign spend across the six countries. Spend by 
visitors from India remained negligible during the 
September to December period, remaining consistently 
flat on the same period last year.  

Table 5: BRIC countries as they feature in the top 
twenty foreign spenders across the six 
countries  

BRIC 
countries 

2010  
(Sept to Dec) in € 

2011  
(Sept to Dec) in € 

 
Number 
of times 
in top 20 

As % of 
overall 
spend 

Number 
of times 
in top 20 

As % of 
overall 
spend 

Brazil 4 2.51 5 2.66 

Russia 6 4.30 5 4.94 

India  0 0.10 0 0.10 

China 3 0.98 3 1.08 

Source:  Visa Europe card data 

Visitors from the Eurozone’s struggling 
economies 

Foreign visitors from the Eurozone’s peripheral 
economies – namely Portugal, Ireland, Greece and Spain 
– witnessed slight declines in consumer spending year on 
year as a proportion of overall spend. However, Portugal 
and Spain increased the number of times they appeared 
in the top twenty spenders across all six countries. 
Greece witnessed the most severe decline in its top 
twenty presences and percentage of overall spend year 
on year. 

Table 6: PIGS countries as they feature in the top 
twenty foreign spenders across the six 
Mediterranean rim countries  

PIGS 
country 

2010  
(Sept to Dec) in € 

2011  
(Sept to Dec) in € 

 
Number 
of times in 
top 20 

As % of 
overall 
spend 

Number 
of times in 
top 20 

As % of 
overall 
spend 

Portugal 2 2.20 5 1.92 

Ireland 2 0.97   2 1.01 

Greece 3 0.60 1 0.47 

Spain 4  3.43 5 3.28 

Source:  Visa Europe card data 

*This growth is in part due to an increasing number of 
Visa cards in circulation alongside a trend for cardholders 
to use cards versus cash. 
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Total foreign consumer spending in Greece over the 
period of September to December 2011 totalled €492m, 
compared to €466m the year before, signalling a 5.4% 
year on year increase in foreign consumer spending. 
When compared to the previous four months (May to 
August 2011), spending by foreign consumers declined 
by -53.41% from €1,056m.  

Two out of the top three foreign spenders witnessed 
decreases in their year-on-year spend, with spend by 
visitors from the UK declining by -0.8% and the USA by -
6.68%. However both countries maintained their positions 
as number one and three in the top ten spenders year on 
year for the September to December period.  

Russian visitors bounced up the top ten spenders once 
again, going from seventh place in 2010 to fifth place in 
2011 over the September to December period, a trend 
that has been witnessed throughout the year. Spend 
increased from €20m in 2010 to €28m in 2011, a year on 
year increase of 37.66% - the biggest single increase in 
spending in the top ten. 

Table 9: The top ten foreign spenders in Greece 

Country 
2010 (Sept to 
Dec) in € 

2011 (Sept to 
Dec) in € 

Year on 
year % 
change 

UK 90,078,282.89 89,355,863.22 -0.8 

Cyprus 73,038,831.20 76,903,143.78 5.29 

USA 50,594,847.75 47,213,896.65 -6.68 

France 37,626,035.05 39,045,200.15 3.77 

Russia 20,520,067.33 28,249,521.19 37.66 

Germany 22,495,125.02 28,234,207.22 25.51 

Norway 23,433,907.70 23,402,122.81 -0.13 

Australia 15,657,642.59 17,329,350.98 10.67 

Sweden 17,412,191.11 17,011,969.03 -2.29 

Italy 11,167,418.84 12,089,738.54 8.25 

Source:  Visa Europe card data 

On a month by month basis, total foreign spending in 
Greece declined steadily from September to December 
2011, resulting in an overall decline of -77.37% in foreign 
consumer spending over the period. Total foreign 
spending in September stood at €126m which decreased 
month on month to €55m in December.  

 

Month Total foreign spending in € 

September 244,893,769.13 

October 126,033,594.47 

November 65,808,674.77 

December 55,411,674.02 

There were some big winners and losers in the 
September to December 2011 period, with airlines 
registering the single largest increase in spend. Foreign 
consumer spending on airlines in the September to 
December period rose by some 75.23% from €5m in 
2010 to €9m in 2011. This significant rise could be as a 
result of increased taxation and rising energy prices. 
Other big winners included the entertainment category, 
where foreign consumer spending increased by 44.14% 
up from €16m in 2010 to €23m in 2011 over the 
September to December period. 

Cash withdrawals still topped the table totalling €266m, 
up 4.62% year on year. Cards are the easiest – and 
cheapest – way for tourists to access cash whilst abroad. 
Whilst due to the nature of cash we are not able to see 
directly where it is spent, the amount of cash withdrawn is 
indicative of spending whilst abroad. 
 
Negative growth in foreign consumer spending was 
registered in two of the top five  spending categories, with 
retailers suffering a -0.48% decline in year on year 
spending whilst travel suffered more with a -6.21% 
decline. 

Table 10: Where foreign consumers spent their 
money in Greece 

Category 
2010 (Sept to 
Dec) in € 

2011 (Sept to 
Dec) in € 

Year on 
year % 
change 

Cash 255,017,754 266,791,910 4.62 

Retail 81,980,817 81,585,070 -0.48 

Hotels 59,021,397 62,482,921 5.86 

Travel 17,410,922 16,329,208 -6.21 

Entertainment 16,637,046 23,980,929 44.14 

Car Hire 9,667,315 9,282,248 -3.98 

Supermarket 8,033,765 8,843,157 10.07 

Year on year foreign consumer spending 
still rising in final third of 2011
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Category 
2010 (Sept to 
Dec) in € 

2011 (Sept to 
Dec) in € 

Year on 
year % 
change 

Miscellaneous 5,651,595 4,741,591 -16.10 

Airline 5,173,866 9,066,205 75.23 

Petrol 3,774,638 4,231,399 12.10 

Health 2,202,285 2,492,780 13.19 

Food & Drink 1,342,050 1,332,512 -0.71 

Motoring 869,054 814,294 -6.30 

Insurance 87,745 122,659 39.79 

Utilities 55,866 50,822 -9.03 

Source:  Visa Europe card data 

Methodology 
The figures in this monitor are based on all Visa debit, 
credit and prepaid card cross-border consumer 
transactions in the six countries. These data are then 
amalgamated to determine a cumulative figure for the 
four month period (across the six countries and 
individually). These are then compared to the previous 
year’s spending in order to deliver a year on year 
indicator in the change on consumer spending.   

These data are not adjusted and just use raw transaction 
data only. 

Spending Categories 
The Monitor covers spending in the following categories: 

Cash – cash withdrawn on a Visa card from an ATM  
Hotels 
Retail – clothing, catalogue shopping, department stores, 
and DIY household sales 
Entertainment 
Supermarket 
Travel 
Petrol 
Car Hire 
Airlines 
Health 
Motoring 
Food & Drink 
Insurance 
Utilities 
Miscellaneous – including professional services, taxes etc 

Background to the Monitor 
The Mediterranean Rim Tourism Monitor provides an 
indicator of foreign consumer spending in six 
Mediterranean countries – France, Greece, Italy, 
Portugal, Spain, and Turkey based on the cross-border 
transactions that are processed by Visa Europe. The 
Monitor quantifies foreign consumer spending, as 
indicated by Visa Europe data, for three periods 
throughout the year – January to April, May to August, 
and September to December. It offers year on year 
insight into foreign consumer spending, both at a macro 
and spending category level across the six countries.  

The Monitor provides details of total foreign consumer 
spending across the six markets, whilst also looking at 
each market individually in more detail. 

Visa Europe 
In Europe, there are 445 million Visa debit, credit and 
commercial cards. In the 12 months ending September 
2011 those cards were used to make purchases and 
cash withdrawals to the value of €1.7 trillion. 14% of 
consumer spending at point of sale in Europe is with a 
Visa card, and almost 80% of that is on Visa debit 
cards.   

Visa Europe is owned and operated by more than 3,700 
European member banks and was incorporated in July 
2004. Visa Europe is independent of global Visa Inc., 
with an exclusive, irrevocable and perpetual licence in 
Europe, while both companies operate to ensure global 
interoperability. As a dedicated European payment 
system Visa Europe is able to respond quickly to the 
specific market needs of European banks and their 
customers - cardholders and retailers - and to meet the 
European Commission’s objective to create a true 
internal market for payments. 

 Visa enjoys unsurpassed acceptance around the world. 
In addition, Visa/PLUS is one of the world’s largest 
global ATM networks, offering cash access in local 
currency in over 200 countries. 

For more information, visit www.visaeurope.com 
 
 

 


