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Summary



The Bank of Greece recently, and for the
first time, published travel balance data
per Region and per country of residence
of the travelers (Market) . The collection
and processing of the travel data per Re-
gion, as collected for the purposes of the
Frontier Survey, started in January 2016
and ever since the Bank of Greece has
been collecting data on the regional distri-
bution of travel receipts, as well as on the
visits and overnight stays of incoming
travelers. Regions are classified in line
with the official EU statistical classification
(NUTS 2013/EU-28), and specifically its
second level (NUTS 2), that coincides with
the country’s administrative division into
13 Regions.  
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Introduction

1In this survey we used the Tables of the Travel receipts per Region- key figures unit, found in the following Bank of Greece webpage:
http://www.bankofgreece.gr/Pages/el/Statistics/externalsector/balance/travelling.aspx . 
For reasons related to the method followed for the conduct of the survey, we will not present information per Region for all markets, but only where
we find statistically significant data.
2  For a summary presentation of the Frontier Survey methodology, see http://www.insete.gr/Portals/0/statistics/Tourism-statistics.pdf, and for a
more detailed presentation see http://www.bankofgreece.gr/BogEkdoseis/econbull200607.pdf.
3  Note that they do not include figures from cruises, beyond those recorded by the Frontier Survey.

The study further breaks down the data at
Regional level, to give a clearer picture on
the preferences of the various markets of
Greek tourism, the length of their stay and
their expenditure, including the KPIs for
stay and expenditure for these markets.
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The Regions with the largest incoming
passenger traffic are the Southern
Aegean, Crete, Central Macedonia, Attica
and the Ionian Islands. Due to the different
markets visiting each Region and the dif-
ferent visitor profiles, even though Central
Macedonia has the highest number of vis-
its, the Southern Aegean and Crete have
the lead in numbers of overnight stays and
receipts. Attica also has higher receipts,
whereas the Ionian Islands are slightly be-
hind Central Macedonia. In addition, these
5 Regions receive 82% of the total visits
(28.4 million for all of Greece), 85% of
overnight stays (190.4 million) and 88%
of Receipts (€12.7 bn).

Summary

Each visitor to Greece (corresponding to
one arrival) visits an average of 1 to 1.2
Regions. Exceptions are visitors from the
USA (1.75 visits per visitor) and from
Other Countries (1.24) - both of them
being long-haul markets, which means
that they are obviously trying to visit as
many destinations as possible that inter-
est them during their trip to Greece. On
the other hand, the lowest numbers are
recorded by visitors from FYROM (1.00),
Bulgaria (1.02), Romania (1.06) and Ser-
bia (1.07). On the contrary, visitors from
the also neighbouring Albania (1.15) and
Turkey (1.13) visit more Regions.

Five Regions account for 80-90% 
of visits, overnight stays and receipts

Percentage Distribution of Visits, Overnights and Receipts of 
Inbound Tourits per Region, 2016 

  Visits Ovenight Stays Receipts 

Southern Aegean 18% 21% 25% 
Crete 16% 21% 24% 
Central Macedonia 23% 19% 13% 
Attica 16% 13% 14% 
Ionian Islands 9% 11% 12% 
Peloponnese 3% 3% 3% 

Eastern Macedonia & 
Thrace 

5% 3% 2% 

Thessaly 3% 3% 2% 
Epirus 3% 2% 2% 
Western  Greece 2% 1% 1% 
Northern Aegean 1% 1% 1% 
Central Greece 1% 1% 1% 
Western Macedonia 1% 1% 1% 

 Source: BoG, processing: SETE Intelligence 

Most visitors tend go to one Region
only. Exceptions are visitors from
long haul markets
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The maps on the next pages present the
total figures and the 3 most important
markets per Region in terms of visits,
overnight stays and revenues from trav-
ellers. They also present the correspon-
ding figures for the country as a whole.
The German and British markets have an
impressive presence in nearly all Regions
- especially in terms of overnight stays
and receipts: there is not a single Region
where at least one of these two countries
is not included in the top-3 markets. In
fact, both of these markets are included in
the top-3 in eight Regions.

The Region of Attica differs from the oth-
ers, with its three largest markets in all
three indicators being the UK, USA and
Cyprus. Moreover, in three of the four Re-
gions bordering with Balkan countries
(Western Macedonia, Central Macedonia,
Eastern Macedonia - Thrace), at least two
of the three markets with the highest num-
ber of visitors are Balkan countries and
Turkey - in Central Macedonia it is all
three. The picture changes in terms of re-
ceipts, due to the reduced purchasing
power of the Balkan markets, with the Ger-
man market

Germany and/or Britain are among
the top-3 markets in all of the Re-
gions in terms of Overnight Stays
and Receipts

In Macedonia and Thrace, two of the three
markets with the largest number of visitors
are from the Balkan countries and Turkey

The USA and Cyprus have a
strong presence in Attica

occupying first place in these Regions - ex-
cept for Eastern Macedonia-Thrace where
the Turkish market ranks first, the Bulgar-
ian second and the German third.
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Region Visits         
(in thous.) 

Central Macedonia 6.395 

Southern Aegean 5.227 

Attica 4.543 

Crete 4.537 

Ionian Islands 2.457 

Eastern Macedonia & Thrace 1.363 

Peloponnese 843 

Epirus 717 

Thessaly 714 

Western  Greece 513 

Central Greece 409 

Western Macedonia 330 

Northern Aegean 328 
Total 28.376 

 

Visits 2016

Source: BoG, processing: SETE Intelligence 

1st

2nd 3rd
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Region Overnight Stays 
(in thous.) 

Southern Aegean 39.996 

Crete 39.378 

Central Macedonia 36.330 

Attica 24.769 

Ionian Islands 21.493 

Peloponnese 5.760 

Eastern Macedonia & Thrace 5.414 

Thessaly 5.121 

Epirus 3.622 

Western  Greece 2.742 

Northern Aegean 2.458 

Central Greece 1.845 

Western Macedonia 1.475 
Total 190.402 

 

Overnight Stays 2016

Source: BoG, processing: SETE Intelligence 

1st

2nd 3rd
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Region Receipts       
(in mil.) 

Southern Aegean 3.136 

Crete 3.095 

Attica 1.734 

Central Macedonia 1.688 

Ionian Islands 1.504 

Peloponnese 324 

Thessaly 301 

Eastern Macedonia & Thrace 288 

Epirus 218 

Western  Greece 146 

Northern Aegean 131 

Central Greece 117 

Western Macedonia 68 
Total 12.749 

 

Receipts 2016

Source: BoG, processing: SETE Intelligence 

1st

2nd 3rd
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A particularly interesting picture emerges from
the analysis of the key performance indicators:
spend per visit, spend per overnight stay and av-
erage length of stay. Regions receiving primarily
“Sun and Sea” tourism, namely the Southern
Aegean, Crete and the Ionian Islands, record the
highest numbers in all three indicators. In all
three Regions in fact, spend per visit exceeds
€600, compared to €449 in the rest of the
country. On the contrary, in Regions bordering
with Balkan countries we see among the lowest -
if not the lowest - numbers for the three indica-
tors. The Region of Attica also records a rela-
tively low spend per visit, despite the fact that
spend per overnight stay is rather high, due to
the short length of stay of the visitors.

Therefore, given the increase of the tourist flow
from the Balkan countries to the northern Re-
gions bordering with them, as well as the in-
crease in the city-break flow towards Athens, it is
reasonable to see a drop in spend per visit and in
the average spend per capita.

5,7

€264 €46

Spend per Visit
Spend per Overnight Stay
Average Length of Stay 
2016

4,0

€212 €53

7,2

€422 €59

4,5

€205 €46

5,1

€304 €60

5,3

€283 €53

4,5

€287 €63

5,5

€382 €70

6,8

€384 €56

8,7

€612 €70
7,5

€399 €53

7,7

€600 €78

8,7

€682 €79

Spend per Visit
€449

Spend per 
Overnight Stay 

€67

Average Length 
of Stay 

6,7

Ελλάδα (συνολικά)

The Regions receiving “Sun &
Sea” tourism have the highest

Spend per Visit and per
Overnight Stay – Macedonia
and Thrace have the lowest

Source: BoG, processing: SETE Intelligence 
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The 5 most important markets for the country as a whole, are Germany, the UK, France, the USA and Italy.

       
  Visits Ovenight Stays Receipts 

  thousands % of total thousands % of total € in mil. % of total 

Gemany 3.411 12,0% 32.988 17,3% 2.128 16,7% 

United Kingdom 3.206 11,3% 26.583 14,0% 1.944 15,2% 

France 1.587 5,6% 11.572 6,1% 889 7,0% 

USA 1.363 4,8% 8.178 4,3% 728 5,7% 

Italy 1.617 5,7% 11.598 6,1% 722 5,7% 

Markets Total 28.376 100,0% 190.402 100,0% 12.749 100,0% 
 

  

Per Region Regions  

Spend per 
Visit, € 

Spend per 
Overnight Stay, 

€ 

Length of 
Stay they visit 

 
Gemany 624 65 9,7 1,09  

United Kingdom 606 73 8,3 1,11  
France 560 77 7,3 1,21  
USA 534 89 6,0 1,75  
Italy 447 63 7,2 1,17  

Greece 
Average 449 67 6,7 1,14  

    
      

 

Source: BoG, processing: SETE Intelligence 

Source: BoG, processing: SETE Intelligence 

Top-5 markets

39.4% of Visits, 47.8% of Overnight Stays, and
50.3% of Receipt, are from Germany, the United
Kingdom, France, the USA, and Italy,
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The significance of the
German market is
demonstrated by the
fact that we find it
among the top-3 mar-
kets in 9 out of the 13
Regions, based on the
number of visits, and in
11 Regions, based on

the number of overnight stays and re-
ceipts. The German market is also the
most important market in terms of re-
ceipts in 8 Regions. Additionally, it has a
higher spend per visit compared to the
country's average (€624 compared to
€449) even though it has a marginally
lower daily expenditure (€65 compared to
€67), due to the longer stay (average
length of stay 9.7 overnight stays com-
pared to 6.7 across the country), reflect-
ing the high concentration of tourists from
Germany in “Sun and Sea” destinations for
the summer holidays. The 3 most popular
Regions for the German market, in terms
of number of overnight stays, are: Crete,
Central Macedonia and Southern Aegean

Similarly, the UK market is
one of the 3 most impor-
tant markets in 9 Regions,
based on the number of
visits, and in 10 Regions,
based on the number of
overnight stays and re-
ceipts. Furthermore, it is
the most important mar-
ket in terms of receipts in

the Ionian Islands Region. The British mar-
ket has a higher expenditure per visit,
compared to the country's average (€606
compared to €449) as well as daily ex-
penditure (€73 compared to €67) and av-
erage length of stay (8.3 overnight stays
compared to 6.7), reflecting the high con-
centration of tourists from the UK in “Sun
and Sea” destinations for the summer hol-
idays.  The 3 most popular Regions for the
British market, in terms of overnight stays,
are: the Ionian Islands, Southern Aegean
and Crete.

Νο. 1 Νο. 2
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The fourth most im-
portant European
market is the Italian
one. It ranks in the
top-3 in four Re-
gions, based on
number of visits and
overnight stays, but
only in two regions in
terms of receipts. It
does not hold first
place in any Region
for any index. The

Italian market has a lower expenditure per
visit compared to the country's average
(€447 compared to €449) due to its
lower spend per day (€62 compared to
€67). On the other hand, it has a longer
length of stay - with an average length of
stay of 7.2 overnight stays compared to
6.7 for Greece overall - reflecting the high
concentration of Italian tourists in summer
holiday destinations. The 3 most popular
Regions for the Italian market in terms of
number of overnight stays, are: Southern
Aegean, the Ionian Islands and Crete.

Despite ranking third
in terms of receipts,
the French market is
only included in the
top-3 in two Regions
(Crete and Central
Greece), based on
the number of visits
and overnight stays,
and in three (adding
the Southern

Aegean) in terms of receipts. It holds first
place in number of overnight stays only in
the Region of Central Greece. The French
market recorded a higher spend per visit
compared to the country’s average (€560
compared to €449), a higher spend per
day (€77 compared to €67) as well as av-
erage length of stay (7.3 overnight stays
compared to 6.7), reflecting the high ex-
penditure of tourists from France and the
high concentration of tourists in “Sun and
Sea” destinations for the summer holi-
days. The 3 most popular Regions for the
French market, with regard to number of
overnight stays, are: Crete, Southern
Aegean and Attica.  

Νο. 3 Νο. 4
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Last in the top-
5 important
m a r k e t s
comes the
American mar-
ket. It is partic-
u l a r l y
i m p o r t a n t
(top-3 based

on receipts and overnight stays) in the At-
tica, Peloponnese and Northern Aegean
Regions. It further ranks among the top-3
based on visits in the Central Greece Re-
gion. We speculate that the strong pres-
ence of the American market in the
aforementioned Regions is also related to
the Greek-American expatriates who are
visiting their places of origin. The Ameri-
can market has a higher expenditure per
visit compared to the country’s average
(€534 compared to €449) as well as a
higher daily expenditure (€89 compared
to €67) and average length of stay (6.0
overnight stays compared to 6.7) reflect-
ing the high cost and longer length of over-
seas travel. The 3 most popular regions
for the American market in terms of num-
ber of overnight stays are: Attica, South-
ern Aegean and Peloponnese. Finally, the
visitors from the USA have a lower aver-
age length of stay per Region (6.0) com-
pared to the country’s average (6.7), but
visit 1.75 Regions on average vs 1.14 for
the country as a whole.

Νο. 5 
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The current study is produced by INSETE for the needs of the Project titled “Strengthening SETE’s institutional &
Operational Capability” (MIS code5000993), funded by the European Social Fund (ESF) in the framework of the
Operational Programme "Human Resources Development, Education and Lifelong Learning" 2014-2020.


